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A*  N*  A^Will  Seek  New  Agency  Contracts 
Avoiding  Usual  Commission  Plan 

Firms  Will  Follow  Recommendation  of  Haase  Report,  Most  Members 
Indicate  at  Atlantic  City  Meeting — ^Mclntire  Re-elected 


\yf  EMBERS  of  the  Association  of  By  ROBERT  S.  MANN  “I  am  not  out  on  anv  chiseling  ex- 

iyl  National  Advertisers,  holding  their  both  publishers  and  he  explained  later  that  formation  of  Pedition.”  he  declared,  “I  resent  any 

Kth  annual  meeting  this  week  at  At-  expressed  regret  that  no  oppor-  the  foundation  constitutes  a  moderniz-  implication,  I  firmly  believe  that 

lantic  City.  listened  earnestly  to  ba,,  been  given  for  statement  of  ing  and  "repackaging"  of  the  research  advertising  agencies  w’ould  make  as 

repeated  discussions  of  the  Haase  re-  but  the  official  A.X,A,  view-  work  heretofore  clone.  The  A.N.A.  Re-  p  ® 

port  on  Adverusing  Agency  Compen-  Council  will  continue  as  an  ad-  than  they  do  now.  For  one 

sation  (clescnbed  last  week  in  t  e.  Beside  discussing  agency  compensation  visorv  body,  he  said,  but  the  foundation  the  agencies  will  go  in  ^  , 

|»ges)  and  indicated  a  most  unanimous-  ^be  convention  turned  a  great  deal  of  will  be  able  to  speed  action  without  the 

ly,  It  was  stated,  ihat  they  would  at-  ^  way  in  that  direction. 


tempt  to  make  new  terms  with  their 
advertising  agencies  in  accordance  with 
its  recommendations. 

The  discussion  began  in  secret  ses¬ 
sion  Monday  morning  at  the  opening 
session,  continued  in  some  at  least  of 
the  closed  group  meetings  that  after¬ 
noon,  and  was  brought  into  the  open  at 
the  closing  session  Wednesday  morning 
when  Lee  H.  Bristol,  one  of  the  trus¬ 
tees  in  charge  of  the  Haase  study,  made 
a  plea  to  publishers  and  advertising 
agents  to  accept  a  changed  set-up. 

Mr.  Bristol  said  he  had  asked  the 
A.N.A.  members  in  executive  session 
what  they  intended  to  do  about  the 
agency  compensation  report.  All  but 
three  or  four  out  of  those  present,  he 
said,  indicated  by  a  show  of  hands 
that  they  proposed  to  present  to  their 
aironfs  the  new  form  of  contract  rec¬ 
ommended  in  the  report.  This  contract 
would  give  the  advertiser  the  benefit 
of  all  commissions,  and  place  the  agen- 
ev’s  comr>ensation  on  the  basis  of  a 
percentage  or  fee  fixed  by  negotiation 
between  advertiser  and  agent. 

“Developments  which  have  taken  place  Allvn  Mrlmin. 

since  the  report  was  released  indicate 

an  almost  complete  acceptance  of  its  its  attention  to  the  federal  government 

conclusions  among  the  national  adver-  and  its  probable  policies. 

tisers  represented  in  our  association.  Qualified  expressions  of  assurance  in 


"This  study  commends  the  agent  to 
the  advertiser  as  a  worth-while  insti¬ 
tution.  We  must  have  agencies.  We 
are  disturbed  by  facts  in  this  report 
showing  that  advertisers  are  avoiding 
the  use  of  agents,  or  going  outside  the 
agency  field  for  services  that  they 
should  be  able  to-  obtain  from  their 
agents. 

“All  we  advertisers  want  is  freedom 
to  work  with  our  agents  as  we  think 
best,  to  our  mutual  interests.” 

Taking  up  the  viewpoint  of  publishers 
and  other  media  owners,  Mr.  Bristol 
characterized  their  objections  to  changes 
in  the  commission  system  as  “borrowed 
trouble.”  .\s  to  the  agency’s  service  in 
guaranteeing  credit,  he  referred  to  find¬ 
ings  of  the  Haase  report  placing  the 
legal  responsibility  for  payments  upon 
the  advertiser,  whether  or  not  the  agency 
pays  for  space  bought.  Beyond  that,  he 
agreed  that  media  feel  a  need  for  the 
continued  existence  of  reputable  agen¬ 
cies,  and  for  their  maintenance  on  a 
profitable  basis.  There  is  nothing  in 
the  .A.N-.A.  proposals,  he  said,  that 
would  jeopardize  the  agencies’  existence 
Lee  Bristol  as  profitable  institutions.  Both  agen- 

,  ,  •  -j  ^  ^  ^  c  cies  and  media,  he  argued,  should  be 

delays  incident  to  the  customary  refer-  with  anv  .v.fem  whirh  nre- 


ence  of  proj^ts  from  one  committee  to  substantial  net  profits 

another  in  the  A.N.A.  agencies. 

Mr.  Meintire  said  several  publishers  “We  need  agencies  and  we  need  pub- 
had  expressed  interest  in  the  idea  fol-  Ushers,”  he  said.  “The  day  has  not  yet 


satisfied  with  any  system  which  pre- 


and  a  determination  to  act  upon  its  regard  to  governmental  influence  on 
recommendations,”  said  Mr.  Bristol,  business  were  heard  from  several  speak- 


Qualilied  expressions  of  assurance  in  another  in  the  A.N.A. 

gpd  to  governmental  influence  on  Mr.  Meintire  said  several  publishers 


These  developments  will  make  it  pos-  ers.  but  the  business  men  present  were  lowing  his  speech  before  the  .Audit  Bu-  come  when  radio  or  sky  writing  or  any- 

sible  for  the  agency  to  enlarge  the  urged  to  make  themselves  vocal  in  pre-  reau  of  Circulations  last  month,  when  thing  else  can  take  the  place  of  the 

scope  of  Its  activities,  to  do  a  larger  senting  their  views  on  proposed  meas-  he  made  an  earnest  plea  for  cooperation  media  which  have  built  business  in  the 

volume  of  business,  and  to  encompass  ures.  of  seller  and  buyer  in  improving  the  past. 


within  the  scope  of  its  operations  the  "phe  association  was  assured  that  practice  of  advertising. 


“We  don’t  claim  perfection  for  this 


entire  advert^ing  appropriation  there  will  be  a  food  and  drug  bill  of  The  association  re-elected  Mr.  Me-  report.  But  anything  evolutionary  must 

aovmiser.  1  nus,  in  tact,  rather  than  some  sort,  not  necessarily  the  one  .spon-  Intire,  Pepperell  Manufacturing  Com-  continue  to  evolve.  I  bespeak  calmness, 

m  theory,  the  agent  will  have  the  op-  ^ored  by  Senator  Copeland.  They  pany,  Boston,  as  president,  and  re-  lack  of  passion,  and  a  searching  atti- 

^rtiinity  to  become  the  partner  ot  the  were  told  to  expect  further  legislation  elected  the  three  vice-presidents,  Ralph  tude  of  mind  in  considering  this  prob- 

aavertiser.  in  behalf  of  labor,  and  that  they  might  F.  Rogan,  Procter  &  Gamble  Com-  lem.” 

As  for  himself.  Mr.  Bristol  went  on,  as  well  like  it.  They  applauded  a  state-  pany,  Cincinnati ;  W.  B.  Geissinger,  Mr.  Bristol  began  his  talk  by  predict- 
he  expected  to  study  carefully  the  agency  ment  that  price-fixing  is  on  the  way  California  Fruit  Growers  Exchange,  ing  that  advertising,  despite  current  at- 

profits  which  his  account  furnished.  out.  Some  of  the  speakers  were  ap-  Los  .Angeles;  and  Turner  Jones,  Coca-  tacks,  will  have  a  much  happier  career 

“I’m  interested  in  the  agency’s  net,”  palHngly  frank  in  discussing  Washing-  Cola  Company,  Atlanta.  Stuart  Pea-  in  the  future, 

he  said.  “I  don’t  know  how  much  it  personalities,  and  the  audience,  body  of  the  Borden  Company,  New  A  more  concrete  form  of  optimism 

ihould  be.  But  the  agents  can’t  tell  me  keenly  interested,  demanded  more  and  York,  was  re-elected  chairman  of  the  was  expressed  at  the  opening  of  the 


“I’m  interested  in  the  agency’s  net,”  palHngly  frank  in  discussing  Washing-  Cola  Company,  Atlanta.  Stuart  Pea- 
he  said.  “I  don’t  know  how  much  it  personalities,  and  the  audience,  body  of  the  Borden  Company,  New 


even  if  the  basis  of  profit  is  fair,  or  if  more  of  gossip. 


board  of  directors. 


convention  by  Bernard  Lichtenberg, 


H  could  be  achieved  in  some  other  way.”  In  the  closing  session  of  the  conven-  William  A.  Hart.  E.  1.  du  Pont  de  vice-president  of  the  Alexander  Hamil- 
His  inclination,  he  added,  would  be  President  Meintire  announced  for-  Nemours  &  Co..  Inc.,  was  re-elected  a  ton  Institute,  who  said  that  inquiry 

to  ask  the  agency' to  join  him'in  studying  mation,  with  the  approval  of  the  .A.N.A.  director.  The  new  directors  are  Harold  among  his  fellow-members  brought  re- 
the  matter  while  continuing  to  handle  executive  board,  of  a  new  advertising  Thomas.  Centaur  Company,  New  York ;  ports  of  from  6  to  50  per  cent  increases 

the  business  under  a  new  contract.  research  foundation,  offering  “to  sellers  Ralph  Leavenworth.  Westinghouse  Elec-  in  sales  volume  this  year  over  last. 

w  p  .  1  .  . .  .  ..  of  advertising  service  and  materials  the  trie  &  Manufacturing  Company.  East  His  informal  survey  covered  about  20 

•  „  “’’’ftoi  began  bis  talk  by  invit-  opportunity  to  join  with  this  body  of  Pittsburgh ;  and  A.  O.  Buckingham,  lines  of  business.  In  his  own  business, 

g  discussion  of  the  matter  from  agency  consumers  in  common  research  endeav-  Cluett,  Peabody  &  Co.,  Inc.,  New  York,  he  said,  the  third  quarter  of  the  year 

*1,  were  pre^nt  foundation,  he  said,  will  Retiring  directors  are:  W.  B.  Griffin,  showed  31.4  per  cent  gain  over  1933, 

t  C  invitation  Ol  the  SSSOCiStion,  The  part  of  the  A.N.A  anrl  TntpmaflnnQl  Qilv^pr  r'nmnanv"  W  T.  thp  firef  TTiQ+priol  inr'rprscp  in  fVvfoA 


International  Silver  Company:  W.  L.  the  first  material  increase  in  three 


1^  1  "  governed  and  run  by  the  association,  Schaeffer,  National  Tube  Company ;  and  years.  “We  consider  this  something  of 

^^e  time  he  completed  his  talk  it  was  “anyone  may  come  for  advice,  Daniel  P.  Woolley,  Standard  Brands,  a  barometer,”  he  said,  “since  men  are 

Wroaching  oi^o  clock,  with  an  ad-  assistance,  and  viewpoint  on  proposed  Inc.  not  apt  to  sign  up  for  a  year’s  pay- 

P''^sident.  AHyn  researches  on  sales  and  advertising  sub-  Mr.  Bristol’s  report  on  agenc\’  com-  ments  unless  they  are  confident  of  keep- 

.  Meintire.  still  to  come.  Nothing  jects.”  pensation  was  probably  the  highlight  of  ing  their  jobs.” 

e  was  said  about  discussion  from  the  foundation,  as  yet  not  formally  the  convention.  He  spoke  with  the  Later  Mr.  Litchenberg  spoke  at  an 


Inc.  not  apt  to  sign  up  for  a  year’s  pay- 

Mr.  Bristol’s  report  on  agenc\’  com-  ments  unless  they  are  confident  of  keep- 
pensation  was  probably  the  highlight  of  ing  their  jobs.” 

the  convention.  He  spoke  with  the  Later  Mr.  Litchenberg  spoke  at  an 


j  tv, - .•  - V,  'It  *  louiKiaiioii,  as  iiui  lorniaiiy  me  conveniion.  ne  spoxe  wim  me  i-aicr  *\ir.  L,ucnenDerg  spoxe  at  an 

.  meeting  was  hurried  to  named,  will  not  compete  with  established  earnestness  of  an  evangelist,  disclaim-  open  session  as  chairman  of  the  A.N.A. 

»  conclusion.  _ u  _ _  u.  _ _ J  • _ J-.-  T _ _  r-. _ .  _  /- _ 


conclusion.  research  organizations,  he  explained,  ing  any  desire  to  invite  a  guerrilla  war-  Government  Relations  Committee. 

Some  of  those  in  the  audience  were  hut  will  employ  organizations  or  in-  fare  over  agency  commissions  but  in-  “I  feel  that  the  new  food  and  drug 
prepared  to  debate  the  ideas  advanced  dividuals  to  do  the  actual  work  under  sisting  that  changes  in  agency  relations  bill  will  have  the  silent  support  of  the 

oy  Mr.  Bristol  and  the  A.N.A.  report,  its  guidance.  To  Editor  &  Publisher  must  inevitably  come.  White  House,  but  I  do  not  think  it  will 


4 


Editor  &  Publisher  for  November  2  4,  1  934 


be  made  must  legislation,”  he  said. 
“On  the  other  hand  there  will  be  much 
legislation  of  a  social  sort  which  in 
the  way  it  will  be  framed  may  harass 
business  considerably.  I  urge  you  to 
watch  it  carefully.  Your  committee 


force  which  the  government  does  not 
intend  to  limit. 

“-\mong  Washington  economic  wise¬ 
acres.  who  aren’t  practically  interested 
in  advertising  for  advertising’s  sake, 
it  is  commonly  said  that  competitive 


will  keep  you  informed  of  course.  But  advertising  will  take  quite  a  jump  in 


do  not  take  much  stock  in  the  advance 
propaganda  that  the  new  Congress  will 
be  wild  and  reckless.  It  will  be  as  wild 
and  reckless  only  as  the  President  per- 
rnits  it  to  be.  He  will  be  to  all  prac¬ 
tical  intents  and  purposes  as  completely 
in  the  saddle  as  he  was  last  vear. 


1935.  especially  in  lines  relating  to  home 
modernization.” 

Paul  Hollister,  executive  vice-presi¬ 
dent  of  R.  H.  Macy  &  Co.,  New  York, 
made  his  talk  a  plea  for  abolition  of 
all  artificial  price-fixing  regulations. 
There  is  no  need  for  advertising  to 


“The  public  has  been  tremendously  increase  consumer  demand,  he  said; 


EDITOR  &  PUBLISHER 
CALENDAR 

Nov.^  25-26 — Texas  Managing 
Editors'  Assn.,  meeting,  Amarillo. 

Nov.  30-Dec.  1 — American  Mar¬ 
keting  Sorietv,  meeting,  Atlantic 
City,  N,  J. 

Dec.  7 — Audit  Bureau  of  Cir¬ 
culations,  board  of  directors 
meeting.  Hotel  Astor,  New  York. 

Dec.  8-9  —  California  Press 
Assn.,  annual  convention,  St. 
Francis  Hotel.  San  Francisco. 


U.  S.  CURBS  ON  LIQUOR 
COPY  OPPOSED 


Proposed  FACA  Regulations  Too 
Broad  for  Practical  Purposes, 
Raymond  Bill  Says 
at  Hearing 


swayed  emotionally  in  favor  of  the 
Tugwell  bill,  although  most  of  them  did 
not  know  its  exact  provisions.  At  that 
time  letters  to  the  White  House  were 
l.fXW  to  1  in  favor  of  the  bill.  Then 
business  got  busy  and  placed  the  facts 
before  the  public,  and  the  letters  shifted 
to  1,000  to  1  against  the  bill.” 

Mr.  Litchenberg  also  cited  the  suc- 


developments  of  the  last  decade  gave 
the  consumer  “the  most  colossal  itch 
for  possession  of  goods  that  the  woHd 
ever  knew.  Depression  did  not  stifle 
demand — it  starved  it  to  the  point  where 
today  it  is  ravenous.” 

In  the  face  of  this,  he  .said,  retailers 
and  manufacturers  “created  a  system 
of  price  controls  and  fixed  prices  the 


cessful  fight  of  business  interests  result  of  which  is  only  to  increase 


bicam.  New  York,  speaking  on  “How 
large  an  audience  does  your  advertis¬ 
ing  dollar  buy?”  showed  charts  of 
studies  he  had  made  into  the  compara¬ 
tive  value  of  different  media.  It  was 
explained  that  one  could  not  generalize 
from  these  snecific  studies  because  of 
the  different  variables. 

John  Caples,  of  Batten,  Barton,  Dur- 


CBv  telegraph  to  Editor  &  Publisher) 
Washington,  Nov.  22 — Advertising 
regulations  proposed  by  the  Federal 
Alcohol  Control  Administration,  and 
code  definitions  of  “false  advertising” 
used  in  the  guidance  of  the  wine,  liquor 
and  brewing  industries,  are  “too  broad 
to  serve  as  a  practical  guide  or  as  a 
basis  for  government  regulation,”  the 
F.ACA  was  advised  Thursday. 

Speaking  on  behalf  of  newspaner  "ub- 
lishers  and  advertisers  of  alcoholic  bev¬ 
erages,  Raymond  Bill,  chairman  of  the 
legislative  committee  of  the  .Alcoholic 
Beverage  Advisory  Council,  told  the  ad¬ 
ministration  that  advertisers  and  pub- 


against  the  election  of  Upton  Sinclair  the  price  to  the  consumer  lieyond  his  stine  &  Osborn,  Inc.,  New  \ork,  told  lishers  frowned  upon  government  inter- 
in  of  tests  of  advertisine  conv.  Summing  ference  with  advertising. 


in  California. 

“The  administration  is  trying  man¬ 
fully  and  earnestly  to  overcome  this 
depression  and  to  bring  back  employ¬ 
ment  and  prosperity,”  he  concluded. 

■Another  speaker  on  Federal  affairs 
was  Arthur  D.  W’hiteside,  member  of 
the  National  Industrial  Recovery  Board. 
His  talk  was  announced  as  confiden 


ability  to  pay. 

“Let  us  clear  the  air,”  he  said,  “by 
making  sure  that  the  public  has  enough 
money  to  pay  us  retailers,  so  we  can 
pay  you  manufacturers.  Let  us  make 
sure  that  labor  is  paid  fair  wages  for 
decent  NR.A  hours  and  that  child  labor 
never  rears  its  head  in  our  affairs 
again.  Then  let  us  remove  all  the 


of  tests  of  advertising  copy, 
up,  he  said; 

“Our  experience  indicates  that  the 
value  of  tests  is  in  the  following  or¬ 
der  : 

(Best  type  of 


“1. 

tests. 


test).  Sales 


tial,  but  the  principal  points  were  re-  barricades  that  alone  hold  up 

ported  in  the  daily  press.  He  expressed  demand  that  is  waiting 

the  belief  that  the  Industrial  Recovery  “The  new  technique  will  be  based 
Act  would  be  continued  in  modified 

form  and  called  on  the  advertisers  to  increased  consumer  purchase; 


“3. 

“4. 


Inquiry  tests. 

Mail  tests. 

Opinion  tests. 

“The  cost  of  these  tests,  however,  is 
in  the  reverse  order — the  opinion  test 
lieing  the  quickest  and  cheapest. 


advertising. 

He  spoke  during  a  hearing  before  Di¬ 
rector  J.  H.  Gioate,  Jr.,  of  the  FAC.A 
on  proposed  advertising  regulations  for 
the  alcoholic  beverage  industries,  which 
was  attended  by  hundreds  of  advertisers, 
distillers,  rectifiers,  importers  and 
brewers. 

Mr.  Bill  asserted  that  while  the  in¬ 
dustry  approved  the  intent  of  the  regula¬ 
tions  to  stamp  out  false  and  misleading 
advertising,  he  wished  to  cauti'^n  the 
administration  against  the  “dangers  of 
unwise  regulation  of  advertising,  direct 


_  - _ _  _ _  -  .  •  ■  •  .  “Some  of  the  appeals  which  we  have  indirect” 

u.se  their  ingenuity  to  increase  “buy-  that  vast  increase  is  ^gging  to  assert  found  most  successful  are  as  follows  nointed  out  that  newspaper  pub- 

ing  for  re-employment.”  Half  the  NRA  m  figures  that  Iwk  like  astron-  (not  necessarily  in  this  order);  lishers  already  have  curbed  false  ad- 

r'T,"'’’  ““J  ""  S  Tell  people  how  they  can  ver,"Lg  by  action,  and  il 

and  ^  contain  valuable  provisions  manifold  diseuisL  is  abof-  money,  how  they  can  save  there  has  Iteen  any  such  advertising 

and  offer  a  foundation  for  (lermanent  •  i  j  ”  ^  '  money,  how  they  can  get  rid  of  money  under  the  liquor  codes  they  were  "im- 

T  ‘  1  1  f  „  .  worries.  I  f  possible  be  specific.  Tell  material,”  or  merely  “technical.” 

Willard  M.  Kipliuger,  of  the  Kip-  attack  on  proposals  tor  gov e  -  (j^gni  in  dollars  just  how  much  money  It  was  emphasized  that  any  stens 

linger  W’ashington  .Agency,  was  bom-  jneiU  gliding  of  products  was  de  ivere  product  can  make  for  them  or  taken  by  the  FACA  to  regulate  adver- 

barded  with  questions,  both  written  arid  .1  \  *-Ii  *  *^liI  *®''e  for  them.  tising  under  the  proposed  regulations 

would  be  considered  “arbitrary  and 


oral,  about  government  attitude  He  ^^cting  at  New  York  University.  He 
told  the  audience  that  Washington  is  PO'^fed  out  that  different  individuals, 
quiet  because  business  leaders  in  Octo-  °c  even  one  individual  at  different 
ber  had  sold  the  administration  on  the  different  quali- 

idea  that  business  would  revive  if  not  “^®  products  they  buy,  and  that 

harassed.  Officials,  however  privately  might  be  Grade  A  in  the  eyes 


are  doubtful  that  the  experiment  w’ill 
succeed  to  an  important  degree  and 
are  quietly  planning  action  “to  steam 
up  business  artificially  next  year.” 
Government  spending  on  public  works 
and  related  schemes,  he  said,  will 


of  one  might  be  not  at  all  the  same 
as  what  another  preferred  most. 

Dr.  Miller  McClintock,  director  of 
the  Bureau  for  Street  Traffic  Research 
of  Havard  University,  outlined  the 
1935  program  for  study  of  trading  areas 


amount  to  four  or  five  billions  next  traffic  flow.  This  will  be  carried 
year.  He  predicted  business  improve-  on  in  15  to  20  markets  under  sponsor- 
ment  of  10  to  15  per  cent  over  present  ship  of  seven  or  eight  representatives 


levels  by  next  spring,  as  measured  in  of  various  types  of  retail  trade.  In 


industrial  production  index.  .As  to  ad-  each  case  the  study  will  aim  among 


vertising  he  said : 

“Tugwell  and  his  theoretical  associ¬ 
ates  have  thrown  much  more  of  a  scare 
into  advertising  than  is  warranted  by 
intra-governmental  facts. 

“Fraudulent  advertising  and  extrava¬ 
gant  claims  in  advertising  will  be  chal¬ 
lenged  progressively  by  the  govern¬ 
ment.  "There  probably  will  be  legisla¬ 
tion  against  them  in  the  coming  ses¬ 
sion.  There’s  quite  a  pronounced  feel¬ 
ing  within  the  government  that  many 
manufacturers  of  foods  and  pharmaceuti- 


other  things  at  a  correlation  of  traffic 
flow  by  volume  and  quality  with  the 
character  and  volume  of  retail  sales 
at  typical  selected  retail  trade  outlets 
for  each  market  to  be  analyzed;  and 
the  preparation  of  a  total  market 
analysis  establishing  the  normal  poten¬ 
tial  of  the  market. 

.A  closed  session  Tuesday  morning 
was  devoted  to  advertising  technique. 


“News;  Use  news  headlines  and  an¬ 
nouncements  wherever  possible. 

“Testimonials :  The  use  of  testi¬ 
monials.  especially  testimonials  from 
well-known  people  are  effective  in  in¬ 
creasing  sales. 

“Sex  .Appeal :  Use  pictures  of  at¬ 
tractive  women  and  tell  other  women 
how  they  can  get  to  look  like  that  or 
tell  people  how  they  can  become  popu¬ 
lar  with  the  opposite  sex. 

“Reason  Why:  Give  specific  reasons 
for  the  use  of  the  product. 

“Common  Experience:  If  possible 
build  your  appeal  around  an  ex^rience 
that  happens  to  people  every  day  rather 
than  an  experience  which  happens  once 
in  a  lifetime. 

“Prove  It’s  Good;  Give  w^hatever 
proof  you  can  that  the  product  is  good. 
For  example,  ‘Double  your  money  back 
if  you  don’t  say  this  is  the  best  vege¬ 
table  soup  you  ever  bought.’ 

“Self-Interest:  Throughout  all  your 
advertising  maintain  a  strong  note  of 
Tell  the  reader  what  he 


capricious,"  unless  “false  advertising” 
is  more  fully  defined.  The  publishas 
and  advertisers  insist  upon  the  inclusion 
of  a  detailed  definition  of  false  adver¬ 
tising  in  anv  regulations  approved,  said 
Mr.  Bill. 

A  letter  from  the  .American  News¬ 
paper  Publishers’  Association  on  the 
question  was  referred  to  by  Mr.  Bill. 
This  letter  explained  that  the  broad 
definitions  now  contained  in  the  various 
liquor  codes  would  not  eliminate  false 
advertising,  but  might  probablv  be  used 
to  apply  unfairly  to  honest  advertising. 

Any  regulations  approved  by  the 
FAC.A  must  take  into  consideration  the 
mechanical  requirements  of  the  publish¬ 
ing  industry  as  to  advertising  matter 
already  ordered  under  contract,  the 
letter  stated. 

The  regulations  being  considered  by  | 
the  administration  would  require  con-  i 
siderable  detail  in  the  advertising  of  ! 
alcoholic  beverages  compared  with  the  | 
present  practices.  Going  into  class  and  ; 
type,  age  statements,  barring  statements  [ 


_  _ „  _ self-interest.  _  . 

Robert  J.  Flood  of  the  Gulf  Refining  is  going  to  get  out  of  it  that  will  do  contrary  to  labeling,  disparagement  of 
Company,  chairman  of  the  program  him  some  good.  Remember  t^t  the  competitors’  products,  curative  and 
committee,  outlined  problems  in  ap-  reader  is  not  as  much  interested  in  what  therapeutic  effects  of  the  products,  and 


cals  and  other  gullet  products  have  Portioning  of  the  advertising  budget,  you  put  into  the  product  as  he  is  in  requiring  place  of  origin,  and  other 


gone  wild  in  their  advertising  claims. 
The_  President  thinks  this,  and  Tugwell 
carries  the  ball  for  him. 

“The  government  will  move  toward 
the  minimizing  of  hokum  in  advertis¬ 
ing,  but  will  not  go  so  far  as  to  put 
a  bureaucratic  censorship  on  all  ad¬ 
vertising,  will  not  attempt  the  impos¬ 
sible  by  stopping  all  hokum. 

“Remember  that  advertising  is  an 
implement  of  competition,  and  that  the 
government  is  now  moving  toward  en¬ 
couragement  of  competition.  NR.A  re¬ 
strictions  on  competition  are  breaking 
down.  Price-fixing  practices  are  break¬ 
ing  down.  Government  policy  is  slowly 
vMring  back  toward  egging  on  the  in¬ 
dividual  producer  to  and  sell  all 

he  can — devil  take  the  hindmost  pro¬ 
ducer.  Government  is  becoming  less 
interested  in  the  horizontal  rows  be¬ 
tween  competitors,  but  more  interested 
in  the  contest  for  giving  the  consumer 
the  maximum  for  his  dollar.  In  this 
process  advertising  is  a  competitive 


Dr.  George  Gallup,  of  Young  &  Ru-  what  he  is  going  to  get  out  of  it. 
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points. 

Mr.  Bill  asked  for  60  days  for  news¬ 
papers  and  120  days  for  magazines,  be¬ 
fore  any  changes  are  ordered  in  present 
advertising  practices. 

H.  E.  Fisk  of  the  Outdoor^  Adver¬ 
tisers’  Association  of  America,  ob¬ 
jected  to  various  features  of  the  regula¬ 
tions,  particularly  with  regard  to  rat- 
chanical  difficulties  of  outdoor  adver¬ 
tising  compared  with  newspaper  or 
periodical  advertising. 


JUDGE  FILES  UBEL  SUIT 

Judge  Ralph  Cook  of  the  East  St 
Louis,  Ill.,  city  court  has  filed  a  $100r 
000  libel  suit  against  the  publishers  of 
the  East  St.  Louis  Joutiial,  the  oub 
growth  of  a  series  of  articles  published 
last  August  in  the  Journal,  m  which 
it  was  alleged  Cook  had  demanded  ok- 
third  of  the  salary  of  Mrs.  Charlotte 
Kelly,  formerly  a  court  reporter 
Judge  Cook.  A  grand  jury  exonerated 
Judge  Cook  of  the  charges  last  monA 
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HOW  DAILY  ANALYZES  READER  RESPONSE 

Staff  of  50  Persons  Employed  by  N.  Y.  Herald  Tribune  to  Index  and  Cross-Index  Letters  from 

Readers — Questionnaires  Used  to  Gather  Data 


ASCIEXTIFIC  meth(  d  for  analyz¬ 
ing  reader  response  and  reader  in¬ 
terest,  those  great  intangibles  of  the 
newspaper  business,  has  been  perfected 
by  the  New  York  Herald  Tribune. 

The  Herald  Tribune’s  Reader  Ser¬ 
vice  Bureau  does  the  work.  Its  files 
since  1931,  when  the  service  in  its 
present  form  was  started,  provide  what 
the  Herald  Tribune  believes  is  prob¬ 
ably  the  only  proof  of  actual  news¬ 
paper  or  magazine  reader  responsive¬ 
ness  and  interest  in  the  United  States, 
Scores  of  newspapers  have  asked  the 
Herald  Tribune  for  details  of  the 
me'liod,  but  until  now  it  has  never  Ijeen 
completely  explained. 

The  work  is  conducted  on  a  huge 
scale,  requiring  the  constant  service  of 
some  50  persons.  Its  base  is  an  average 
daily  influx  of  1,400  letters  which  are 
indexed,  cross-indexed,  and  utilized  in 
every  possible  manner.  Peri'  dically 
they  are  analyzed  for  the  guidance  of 
the  editorial  staff.  Some  of  the  data 
is  also  used  for  promotion. 

At  the  present  time  only  the  so- 
called  editorial  service  departments  arc 
involved — fashions,  beauty,  men’s  wear, 
furniture,  patterns,  food,  child  care, 
household,  interior  decorations,  recipes, 
and  school  information.  Editorial  ma¬ 
terial  on  these  subjects  is  published 
abundantly  in  the  daily  and  Sunday 
issues. 

Every  metropolitan  newspa[)er  is 
familiar  with  the  type  of  letters  this 
published  material  brings  in.  Gen¬ 
ially  however,  the  letters  are  treated 
in  a  routine  manner,  if  they  are  treated 
at  all.  But  the  Herald  Tribune  has 
found  that  a  meth(  dical  appraisal  of 
them  gives  the  newspaper  an  invaluable 
clue  as  to  what  its  readers  are  think¬ 
ing  about. 

Letters  from  readers  are  answered 
immediately  on  receipt.  The  system 
works  so  perfectly  that  a  form  letter 
in  reply  nearly  always  furnishes  an 
answer  to  the  reader’s  query.  Because 
of  this  prompt  service  the  letters  re¬ 
ceived  by  the  reader  service  depart¬ 
ment  have  numerically  grown  to  great 
proportions:  In  1931  there  were  45,- 
906  letters:  1932  breught  189,891;  1933 
brought  230,237,  and  in  the  first  nine 
months  of  this  year  304,040  letters 
were  received,  according  to  Herald 
Tribune  records.  The  questions  asked 
have  a  wide  range  from  where  to  buy 
a  muff  or  a  refrigerator  to  how  to 
make  custard  pie  that  is  not  soggy. 

The  great  bulk  rf  the  letters  are 
from  women,  which  is  quite  natural, 
although  since  the  Herald  Tribune  has 
started  a  men's  wear  department, 
letters  from  men  are  piling  up. 

As  soon  as  the  mail  is  opened  in 
the  morning  the  queries  go  to  the  filing 
clerks,  who  file  the  name  and  address 
of  the  reader,  the  information  requested, 
Md  the  information  furnished.  These 
Mta  are  written  on  5  by  8  filing  cards. 
If  the  inquiry  is  about  food  markets  a 
white  card  is  filed ;  if  it  is  an  answer 
to  a  recipe  contest  a  yellow  card  is 
usrf;  readers  who  want  to  know  some¬ 
thing  about  child  care  are  noted  on  a 
red  card,  and  so  on.  Whether  the 
letter  is  elicited  frem  something  printed 
to  the  Sunday  magazine  by  the  Herald 
Tribune  Institute,  in  the  gravure  sec- 
ttott’  or  in  the  daily  paper  is  also 
shown  in  the  color  of  the  cards. 

^ch  letter  received  daily  is  checked 
igainst  the  files  to  ascertain  whether 
the  reader  has  written  for  information 
before.  If  she  has  her  inquiry  is  taken 
<tot  of  the  file  and  the  new  inquiry  en¬ 
tered.  Theoretically  there  is  only  one 
for  each  reader,  except  in  instances 
where  one  reader  has  asked  for  so  much 
wformation  in  a  short  period  of  time 
that  all  her  inquiries  cannot  be  entered 
on  one  card. 

No  card  is  kept  in  these  files  from 
a  reader  who  has  not  written  within  a 


By  JOHN 

period  of  six  months.  As  a  result  the 
Herald  Tribune  has  great  confidence 
that  its  files  are  “live.”  The  proof  of 
the  liveness  of  the  files  is  evidenced  in 
the  fact,  the  newspaper  says,  that  less 
than  two  per  cent  returns  for  changed 
addresses  have  been  received  on  every 
questionnaire  mailing. 

In  addition  to  these  5  by  8  “interest” 
cards,  a  separate  master  file  is  main¬ 
tained  which  breaks  down  the  data  to 
show  the  residence  areas  of  readers. 
The  color  of  these  cards  shows  whether 
the  reader  lives  in  the  metropolitan 
area,  suburban  zone  or  in  country  terri¬ 
tory.  The  present  breakdown  shows 
that  40  per  cent  of  inquiries  come  from 
the  metropolitan  area,  34  per  cent  from 
the  suburbs  and  26  per  cent  from  the 
country. 

file  original  letters  from  readers  are 
also  filed  according  to  subject  matter 
and  by  date.  They  are  thus  accessible 
for  further  examination. 

The  Herald  Tribune  also  keeps  a 
complete  index  of  every  item  mentioned 
in  its  service  articles.  There  are  two 
reasons  for  this.  For  instance,  a  reader 
asks  for  the  name  of  the  orthopedic 
shoe  illustrated  in  one  of  Fanny  Fitz- 
water’s  fashion  illustrations  at  some 
past  time  and  where  it  can  be  bought. 
By  reference  to  the  “shoes”  classifica¬ 
tion  which  is  kept  according  to  date  of 
publication,  places  purchasable,  prices, 
etc.,  the  newspaper  can  furnish  the 
information  immediately  without  ex¬ 
haustive  search  through  old  files. 

Also  this  file  serves  to  aid  inquiring 
manufacturers.  Recently  there  came  a 
letter  from  a  manufacturer  of  baking 
powder,  asking  for  information  as  to 
the  relative  number  of  types  of  cookies 
(fruit  cookies,  sugar  cookies,  etc.),  sub¬ 
mitted  in  the  newspaper’s  recent  recipe 
contest  on  cookies.  He  wanted  to  de¬ 
termine  the  popularity  of  certain  types 
of  home  made  cookies  with  homemakers 
in  order  that  recipes  of  that  type  could 
be  featured  in  his  baking  powder  pack¬ 
aging  and  in  his  advertising.  Refer¬ 
ence  to  the  letters  on  the  cookie  con¬ 
test,  which  were  filed  by  date,  enabled 
the  Herald  Tribune  to  give  him  this 
information  readily. 

The  Herald  Tribune  sees  particular 
advantage  in  its  file  that  shows  the 
geographical  divisions  from  which  its 
letters  come.  This  file  gives  invaluable 
information  to  manufacturers  and  mer¬ 
chandisers  as  well  as  to  the  newspaper. 


W.  PERRY 

At  the  present  time,  for  instance,  the 
paper  is  receiving  a  flood  of  communi¬ 
cations  in  connection  with  a  recent 
Home  Institute  article  telling  of  the 
popularity  of  a  new  “buffet”  size  can 
in  which  fruits  and  vegetables  are  sold. 
This  .<^maller  size  can  is  a  matter  of 
vreat  importance  to  manufacturers  and 
distributors.  The  ability  of  the  Herald 
Tribune  Home  Institute  to  determine 
the  reactions  of  a  cross  section  of  the 
Herald  Tribune  audience,  to  discover 
the  relative  interest  of  city  apartment 
dwellers,  suburban  home  owners,  etc., 
in  this  new  size  packaging  is  of  ob¬ 
vious  benefit  not  only  to  the  Home  In¬ 
stitute  itself  in  supplying  desired  mar¬ 
keting  information  but  also  the  manu¬ 
facturers  and  distributors  who  are  try¬ 
ing  to  meet  the  requirements  of  the 
purchasing  public. 

It  is.  however,  for  the  pur^wse  of 
indicating  public  taste  as  a  direction 
finder  for  the  editorial  department  that 
the  reader  service  bureau  was  first 
conceived,  and  it  is  for  this  purpose 
that  it  is  primarily  maintained. 

It  has  proven  a  unique  advantage,  and 
at  times  has  enabled  the  newspaper  to 
forecast  the  trend  with  amazing  ac¬ 
curacy.  Since  there  is  no  guess-work 
in  any  of  the  tiles,  writers  and  editors 
can  refer  to  them  with  confidence. 

Occasionally  the  newspaper  addresses 
questionnaires  on  specific  matters  to 
its  readers.  One  of  these  was  recently 
sent  out  to  obtain  data  on  the  interest 
in  air  conditioning.  The  mailing  list 
was  comprised  of  readers  who  had  sent 
letters  to  the  newspaper,  certainly  a 
selective  list.  .Air  conditioning  of 
homes  is.  of  course,  still  in  an  embry¬ 
onic  state  and  the  answers  to  the  ques¬ 
tionnaires  form  a  cross  section  of  the 
Herald  Tribune  readership  and  have 
proved  an  invaluable  guide  for  editorial 
planning  of  special  articles  as  well  as 
a  guide  for  that  section  of  the  en¬ 
gineering  profession  which  is  working 
on  the  development  of  air  conditioning 
for  all  types  of  homes. 

This  particular  questionnaire  was  a 
long  and  comprehensive  one.  requir¬ 
ing  the  reader  to  answer  about  60  ques¬ 
tions  about  the  home  he  lives  in,  its 
heating  system  and  the  fuel  it  uses, 
arrangements  for  providing  mois¬ 
ture  in  the  home  in  winter  and  for 
cooling  and  ventilating  the  home  in 
summer,  the  reader’s  familiarity  with 
air  conditioning,  what  rooms  he  would 


CARTOONISTS  DINE  IN  HOLLYWOOD 


Four  noted  American  cartoonists  photographed  last  week  at  the  cartoonists’ 
dinner  of  the  Writers’  Club,  Hollywood,  Cal.  Seated  (1.  to  r.)  George 
McManus,  creator  of  “Jiggs,”  John  Hix,  “Strange  As  It  Seems,”  Sidney  Smith. 
“Andy  Gump.”  Standing,  Hal  Forrest,  “Tailspin  ’Tommy.” 


prefer  to  have  cooled  in  winter,  etc. 

.Another  questionnaire  on  refriger¬ 
ation  contained  a  vital  set  of  inquiries 
on  design  and  equipment  of  automatic 
refrigeration.  .Among  the  questions 
asked  in  this  regard  were  the  follow¬ 
ing:  “Do  you  favor  these  refinements: 
interior  light,  adjustable  shelves,  sliding 
shelves,  shelves  in  door,  shelves  on 
which  dishes  do  not  tip  easily,  split 
racks,  rubber  trays,  ice  tray  release, 
foot  pedal,  other  forms  of  semi-auto¬ 
matic  door  release,  vegetable  containers 
in  refrigerator,  vegetable  compartment 
in  base,  high  legs,  covered  dishes, 
cabinet  above  refrigerating  unit,  cab¬ 
inet  below,  optional  range  of  colors. 

Thousands  of  questions  for  advice  are 
addressed  to  the  Herald  Tribune  Home 
Institute  each  year  on  the  purchase  of 
home  eciuipment  and  obviously  the  ad¬ 
vice  from  the  Home  Institute  is  made 
more  valuable  by  analysis  of  _  opinions 
and  desires  of  this  sector  of  Herald 
T  ribiine  readers  which  has  given  serious 
thought  as  homemakers  to  such  ele¬ 
ments  as  cost  and  convenience  in  the 
operation  of  this  major  unit  of  home 
eiiuipment. 

.Another  questionnaire  which  was  of 
very  great  general  Interest  was  one  is¬ 
sued  by  the  Herald  Tribune  at  the  re¬ 
quest  of  the  General  Federation  of 
Women's  Clubs.  It  was  based  on  the 
shopping  habits  of  students  in  the  New 
A'ork  City  and  suburban  high  schools 
where  the  Herald  Tribune  is  used  as  a 
part  of  the  school  curriculum. 

One  section  of  questions  in  this  par¬ 
ticular  (piestionnaire,  with  the  results, 
were  as  follows : 

Docs  your  mother  help  in  selecting  your 
clothes  (dresses,  coats,  hats,  shoes,  accesso¬ 
ries)’ 

Yes  .  89-2% 

No  .  10.8% 

Do  you  select  your  own  clothes? 

Yes  .  57% 

No  .  ‘*2% 

Where  do  you  get  your  Ideas  for  clothes 
styles? 

1.  Movies  or  theatre .  8.1% 

2.  Newspaper  advertising..  60.5% 

3.  Observation  of  others...  31.4% 

Do  you  prefer  to  buy — 

1.  One  good  dress .  92.1% 

2.  Two  cheap  dresses .  7.9% 

One  of  the  first  questionnaires  sent 

out  when  the  service  started  in  1931 
asked  readers  to  tell  the  subjects  they 
were  particularly  interested  in,  listing 
the  following  with  several  subdivisions 
for  checking:  general  food  and  nutri¬ 
tion  information,  home  management, 
home  architecture,  help  for  entertain¬ 
ing,  child  care,  fashions,  interior  deco¬ 
rations,  etiquette,  schools,  club  work. 

The  results  from  this  questionnaire 
were  surprising  at  the  time  but  the  ac¬ 
curacy  of  the  test  has  been  demon¬ 
strated  during  the  subsequent  years. 
Editor  &  Publisher  was  told.  The  rel¬ 
ative  proportion  of  subjects  indicated 
on  this  first  questionnaire  was  an  ac¬ 
curate  forecast  of  the  actual  countable 
reader  inquiries  which  have  been  re¬ 
corded  since. 

To  date  this  year  inquiries  on  food — 
where  the  market,  new  foods,  recipes, 
etc. — are  at  the  top  of  the  list  with  97,- 
267  questions.  Slightly  behind  the  lead 
is  the  interest  in  fashions  which  has 
brought  95,918  inquiries. 

.An  important  opportunity  of  check¬ 
ing  as  well  as  anticipating  style  trends 
is  also  provided  by  the  reader  service 
bureau  records.  These  analyses  have 
proven  practically  infallible.  Editor  & 
Publisher  was  informed. 

Reader  response  to  an  “advance  style” 
selected  by  the  fashion  director  has  re¬ 
peatedly  proved  to  be  a  “most  startlingly 
accurate  barometer  of  style  interest, 
and  a  reliable  marketing  forecast.” 
“This  reader  response  is,  of  course,”  it 
was  asserted,  “entirely  independent  of 
price  influence.  A  dress  which  may 
be  designed  to  sell  for  $19.50  may 
create  infinitely  more  interest  on  the 
(Continued  on  page  39) 
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I.  T.  U.  WILL  VOTE  DEC.  5 
ON  SHORT  WORK  WEEK 

Forty.Hour  Maximum  in  Either  5  or 
6  Days  Raises  New  Questions 
— Kelly  Warns  of  Ex 
Parte  Union  Laws 

(By  telegraph  to  Editor  &  Publisiier) 

CmcAiio,  Xov.  21 — Members  of  In¬ 
ternational  Typographical  Union  will 
vote  on  the  proposed  change  in  union 
law'  which  would  permit  the  return  of 
the  six-day  week,  yet  limit  the  week  to 
40  hours,  as  specified  at  the  annual 
I.  T.  U.  convention  here  last  Sep- 
temlxT,  at  a  national  referendum  De¬ 
cember  5. 

In  addition  to  the  40-hour  week  law, 
the  members  will  also  vote  on  two 
propositions  to  amend  the  I.  T.  U.  con¬ 
stitution.  The  vote,  however,  on  the 
first  proposition  is  of  vital  interest  to 
newspaper  publishers.  It  will  be  re¬ 
membered  that  the  vote  to  submit  to 
referendum  this  proposition  came  after 
heated  discussion  on  the  floor  of  the 
convention,  with  President  Charles  P. 
Howard  casting  the  deciding  vote  in 
accepting  the  laws  committee's  substi¬ 
tute  for  the  New'  York  delegation’s 
proposition  of  a  mandatory  five-day, 
30-hour  week. 

The  proposed  new  law,  relative  to 
hours  and  contracts,  declares  that  no 
regular  shift  shall  e.xceed  eight  hours 
and  no  subordinate  union  shall  enter 
into  a  contract  which  provides  for  a 
work  week  in  excess  of  40  hours.  Tlie 
work  week  may  be  divided  into  two 
plans,  either  a  six-day  week  of 
hours  daily,  or  a  five-day  week  not  to 
exceed  eight  hours  daily. 

Control  of  the  sixth  day  proved  to  be 
the  main  point  of  controversy  at  the 
national  convention.  Many  delegates 
were  of  the  opinion  that  for  a  situ¬ 
ation  holder  to  relinquish  the  privilege 
of  naming  his  own  substitute  for  the 
day  he  must  take  off  to  comply  with  the 
present  five-day  law,  might  keep  large 
numbers  of  men  now  on  the  substitute 
list  out  of  employment.  On  the  other 
hand,  it  was  pointed  out  by  union  of¬ 
ficials  that  in  order  to  work  a  six-day 
week,  the  emplo\es  could  not  work 
more  than  6fj  hours  daily.  On  this 
basis,  if  a  union  set  up  a  40-hour,  six- 
day  week,  a  33’4-hour  week  can  be 
established  within  the  local  union  by- 
declaring  a  five-day  week,  thus  con¬ 
trolling  the  sixth  day. 

The  proposition  also  provides  the  ex¬ 
ecutive  council  with  the  right  to  levy 
fines  on  non-conforming  members  as 
contrasted  with  the  policing  powers  now 
held  by  the  local  unions.  It  further 
provides  for  increasing  assessments  for 
out-of-work  benefits  from  one  to  three 
per  cent 

In  commenting  upon  the  law  as 
drafted  at  the  I.  T.  U.  convention.  Har¬ 
vey  J.  Kelly,  chairman  of  the  .C.N.P..-\. 
Special  Standing  Committee  and  chair¬ 
man  of  the  Newspaper  Industrial  Board, 
said  in  part : 

“It  must  be  remembered  that  this  is 
ex  parte  union  legislation  in  which 
newspaper  publishers  have  neither  voice 
nor  vote. 

“It  cannot  modify  in  any  manner 
existing  contracts  nor  the  provisions 
of  the  daily  newspaper  code.  It  is 
comparatively  easy  for  one  party  to 
pass  ex  parte  laws  or  rules.  It  is  quite 
something  else  to  enforce  them  unless 
the  other  party  can  be  sold  the  justice, 
reasonableness  and  necessity  of  them.’’ 


OCTOBER  PAPER  REPORT 

According  to  a  News  Print  Service 
Bureau  report,  issued  recently,  the  news¬ 
print  production  in  Canada  during  Oc¬ 
tober  amounted  to  235,021  tons  and  ship¬ 
ments  to  228,921  tons.  Pnxluction  in 
the  United  States  was  80,572  tons  and 
shipments  81,260  tons,  making  a  total 
United  States  and  Canadian  newsprint 
production  of  315,593  tons  and  shipments 
of  310,181  tons.  During  October  25.321 
tons  of  newsprint  were  made  in  New¬ 
foundland  and  1,953  tons  in  Mexico,  so 
that  the  total  North  American  prixluc- 
tion  for  the  month  amounted  to  342,867 
tons. 


KENNETH  REDE 

Kenneth  Kede,  president  of  the  Ed¬ 
gar  Allan  Poe  Society  and  a  staff 
writer  of  the  Baltimore  Suit,  died  there 
Nov.  21.  He  was  37  years  old.  Mr. 
Rede’s  work  on  Poe,  and  his  library 
of  facts  about  him,  made  him  a  na¬ 
tionally  known  authority. 


BROUN  WRITING  AGAIN 
FOR  WORLD-TELEGRAM 

Columnist  Had  Disagreement  with 
Employers,  But  Resumes  His 
Work  After  Missing  Publi¬ 
cation  Four  Days 

Hey  wood  Broun's  column  in  the  Xeiv 
York  World-Telegram  failed  to  ap¬ 
pear  from  Nov.  16  to  Nov.  20,  four 
publication  day  s,  because  of  a  disagree¬ 
ment  between  the  writer  and  his  em¬ 
ployers. 

-Mr.  Broun  was  back  in  the  paper 
Nov.  21,  however,  to  answer  criticisms 
of  himself  which  recently  appeared  in 
such  widely  separated  publications  as 
Esquire  and  the  Daily  Worker. 

According  to  reports,  Mr.  Broun  re¬ 
fused  to  write  for  the  paper  when  the 
column  he  had  written  for  Thursday, 
Nov.  15,  was  not  printed,  and  another 
reserve  column  printed  in  its  place.  The 
column  was  said  to  have  been  one  of 
"Dear  Syndicate  Manager’’  series. 

Touching  on  the  controversy,  Mr. 
Broun  wrote  Nov.  21 : 

"I  was  mad  at  the  paper  which  em¬ 
ployed  me.  The  issue  involved  did  not 
concern  any  major  point  of  political  or 
economic  belief.  There  was  no  crown 
of  thorns  handy  and  shaiied  to  my  head. 
Call  it  temper  if  you  like.  Call  it 
temperament.  Call  it  Jack  and  Charlie. 
(New  York  night  club.)  But,  just 
the  same,  I  was  good  and  mad. 
My  impulse  was  to  go  off  in  a  high 
dudgeon  into  an  even  taller  tower.  It 
took  me  six  years  to  find  out  about 
Santa  Claus  and  almost  as  long  to  dis¬ 
cover  that  not  every  newspaper  pub¬ 
lisher  is  invariably  perfect.  I  mean  in 
agreeing  with  me. 

“And  so  I  was  going  to  sit  in  my 
tower,  far  from  the  madding  grind,  and 
write  that  novel . . . 

“I  went  down  to  see  Carl,  who  is  now 
a  close  friend  and  associate.  When  I 
went  in  I  also  found  Lily  and  Jim.  I 
spread  my  story  .  I  told  them  that  I 
was  through  with  newspaper  work  for 
five  years  or  forever.  I  was  going  off 
on  my  own  to  be  beholden  to  no  one. 
I  was  going  to  stand  with  the  guinea 
pigs,  the  saints  and  the  martyrs.  .\nd 
Jim  stuck  that  same  forefinger  under 
my  nose  and  said,  ‘You  can’t  do  that.’ 

“  ‘W’ho  says  I  can’t  ?’  I  answer^ 
belligerently. 

“  ’You’ve  got  to  get  back  on  that 
job,’  Jim  insisted.  ‘If  you  don’t  fulfill 
your  contract  you’re  a  faker  and  a 
trimmer  and  a  traitor  to  the  Newspaper 
Guild.’  ’’ 


NEW  POST  FOR  LERCH 


Correepondent,  Now  An  Attorney, 
Joins  Distillers’  Orgnnixatioit 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  Nov.  21 — Oli¬ 
ver  B.  Lerch,  newspaperman  and  law¬ 
yer,  this  week  resigned  from  the  Wash¬ 
ington  bureau  of  the  Wall  Street  Jour¬ 
nal  and  took  charge  of  the  Division  of 
State  and  Federal  Liquor  Laws,  oper¬ 
ated  by  Distilled  Spirits  Institute,  Inc. 

Before  joining  the  Wall  Street  Jour¬ 
nal  staff  he  was  with  the  Central  News 
here.  For  nearly  seven  years  he  has 
specialized  in  transportation  matters,  in 
which  his  standing  as  an  authority  was 
conceded  by  the  entire  Washington 
newspaper  corps.  He  also  was  a  con¬ 
tributor  to  various  newspapers. 

For  four  years,  ending  in  1930,  he 
was  secretary-treasurer  of  the  White 
House  Correspondents  Association,  and 
in  1931  was  secretary  of  the  National 
Press  Club  and  a  member  of  its  board 
of  governors. 

In  1929  Lerch  received  honorable 
mention  for  the  Pugsley  .-^ward,  given 
annually  for  outstanding  work. 


READY  FOR  FLIGHT 


Photo  shows  a  press  carrier  pigeon, 
used  by  Tokio  newspapers,  one  minute 
before  its  homeward  flight.  The  ease 
resembling  a  fountain  pen,  containing 
exposed  films,  is  fastened  to  the  bird's 
buck.  In  the  other  little  aluminum 
capsules  the  reports  are  placed  by  re¬ 
porters.  Press  photographers  often  send 
the  exposed  films  by  pigeons  from  \o- 
kohama  to  Tokio.  They  are  a  handy 
substitute  when  telegraph  and  tele¬ 
phone  communications  have  been  de¬ 
stroyed. 

A.  P.  TO  INTENSIFY  ITS 
WEEK-END  COVERAGE 

Honce  NameiPExecutive  Sunday  News 

Editor,  New  Position — Brooks 
Becomes  News  Executive — 
Thompson  Moves  Up 

Important  executive  changes  on  the 
-Associated  Press  staff  in  New  York 
were  announced  this  week,  with  the 
creation  of  the  office  of  executive  Sun¬ 
day  news  editor. 

Charles  E.  Honce.  formerly  executive 
day  news  editor,  has  been  named  to  the 
new  position.  J.  M.  Kendrick,  formerly 
executive  night  news  editor,  becomes 
executive  day  news  editor.  William  F. 
Brooks,  executive  assistant  to  the  gen¬ 
eral  manager,  has  been  named  executive 
night  news  editor. 

Alilo  M.  Thompson,  division  news 
editor  at  Kansas  City,  Mo.,  has  come 
to  New  York  to  take  up  a  special  as¬ 
signment  as  executive  assistant  to  the 
general  manager.  Edward  S.  Stanley, 
chief  of  the  Denver  bureau,  succeeds 
Mr.  Thompson  at  Kansas  City  as  divi¬ 
sion  news  editor,  and  Charles  H.  Kline, 
night  New  York  news  supervisor,  will 
succeed  to  Mr.  Stanley’s  position  in 
Denver. 

In  announcing  the  changes,  Kent 
Cooper,  general  manager  of  the  Asso¬ 
ciated  Press,  said: 

‘‘In  the  creation  of  three  executive 
news  editors  in  New  York  the  mem¬ 
bers  and  the  staff  w'ill  recognize  that 
this  is  done  in  an  effort  to  stimulate  the 
production  of  the  news  report  through¬ 
out  the  week,  and,  particularly  during 
each  week-end.  It  was  inherent  in  the 
general  public  adoption  of  Saturday 
half  holidays  added  to  Sundav  holidays 
that  news  must  be  more  intensively 
sought  in  order  that  members  may  pro¬ 
duce  better  Saturday  afternoon,  Sunday 
morning  and  Monday  morning  news¬ 
papers. 

“Confidence  is  expressed  that  the 
members  and  the  .Associated  Press  staff 
will  cooperate  to  the  end  that  these 
changes  shall  prove  their  merit.” 


PHILA.  GUILD  LOANS  $814 

The  Philadelphia-Camden  Newspaper 
Guild  has  loaned  a  total  of  $814.47  to 
needy  members  since  last  spring,  a  re¬ 
cent  report  to  Paul  Comly  French 
president,  revealed.  Eighteen  members 
were  given  this  financial  aid  and  25 
were  placed  in  jobs.  5  of  which  were 
permanent  and  20  temporary,  lasting 
from  one  to  12  weeks. 


OREGONIAN  NOW  HAS 
NEW  FRONT  PAGE 

Single  Column  Head*  Dropped,  Banks 
Shortened,  Cartoon  and  “Column” 
Moved  Inside — Viskniskki 
in  Full  Charge 

(By  telegraph  to  Editor  &  Publisher) 

Portland,  Ore.,  Nov.  21 — Readers  of 
the  Portland  Morning  Oregonian  awoke 
Wednesday  morning  to  gaze  unbeliev¬ 
ingly  at  a  greatly  altered  make-up  in 
their  favorite  newspaper.  Gone  was 
the  traditionally  conservative  front  page 
assembly,  the  mechanically  balanced 
headlines,  the  cartoon  on  the  lower  half 
page.  In  their  place  were  colorful  news 
pictures  and  a  variety  of  head  styles 
never  before  seen  in  the  Oregonian. 

The  changes  represented  the  start  of 
a  plan  of  “Reorganization  and  Better¬ 
ment’’  for  the  Oregonian,  by  order  of 
O.  L.  Price,  publisher.  Complete  man¬ 
agement  of  the  paper  was  placed  Tues¬ 
day  in  the  hands  of  Guy  T.  Viskniskki 
&  -Associates,  Inc.,  who  have  been  con¬ 
ducting  for  some  weeks  a  survey  of  all 
departments. 

“Their  report  has  been  handed  in  to 
me,’’  said  Air.  Price  in  a  notice  to  the 
lieads  of  all  departments.  “I  have  read 
It  and  approve  it.  It  has  now  become  a 
question  of  putting  it  into  effect,  and 
in  order  that  this  may  be  done  con¬ 
structively,  expeditiously  and  to  our 
profit,  I  am  asking  Col.  Viskniskki  to 
take  charge  of  this  task  and  hereby  con¬ 
fer  upon  him  full  and  complete  authority 
to  accomplish  it.” 

The  changes  being  made  in  the  paper. 
Col.  Viskniskki  announced,  are  purely 
in  appearance  and  emphasis  and  do  not 
imply  alteration  of  long-established 
policies.  The  integrity  of  the  news  and 
the  constructive  efforts  of  the  Oregon¬ 
ian  will  be  maintained  at  all  hazards, 
he  said. 

The  new  make-up  will  follow  modem 
trends  and  will  give  more  attention  to 
news  photographs,  displaying  them  on 
the  front  page  as  well  as  in  greater 
numbers  on  inside  pages. 

The  cartoons  by  Quincy  Scott,  long 
a  front  page  feature,  have  been  shifted 
to  the  editorial  page.  So  has  the  column 
of  gossip  from  the  National  Capital 
which  has  appeared  as  a  page  II 
feature  under  the  signature  of  John  W. 
Kelly,  Oregonian  representative  at 
Washington,  D.  C. 

Headlines  have  been  shortened,  three 
decks  being  eliminated  from  front  page 
top  heads.  When  the  news  justifies  it 
two,  three  and  four-column  heads  will 
l)e  played  on  the  first  page  and  stream¬ 
ers  will  be  used  for  “Big  News.” 

This  breaks  an  unfailing  tradition  of 
the  Oregonian  against  crossing  the 
column  rules  with  headlines  on  page  one. 

The  changes  in  front  page  make-up 
today  enabled  the  placement  of  32  news 
items  on  the  front  page  as  compared  to 
18  on  the  day  previous.  Two  news 
pictures  were  used  as  against  the  lone 
cartoon.  New  type  faces  have  been 
ordered  for  use  in  changing  the  head 
styles  in  various  parts  of  thq  paper. 

It  is  anticipated  that  all  departments 
and  phases  of  the  Oregonian’s  activities 
will  be  subjected  to  scrutiny  and  changed 
where  efficiency  or  betterment  may  be 
accomplished.  Other  departures,  it  is 
understood,  will  follow. 


TO  nX  “ABIUTY  TO  PAY” 


Local  Labor  Board  Audit*  Cbicago 
Defender,  Negro  Weekly 

In  an  effort  to  determine  whether  or 
not  the  Chicago  Defender,  Negro 
weekly  newspaper,  can  comply  with  the 
terms  of  decision  made  by  the  Chicago 
Regional  Labor  Relations  Board,  an 
audit  is  being  made  ny  the  local  board, 
it  was  learnt  this  week.  The  Chicago 
board  had  ordered  the  reinstatement  of 
the  union  mechanical  employees  who 
were  discharged  last  June  with  back 
pay  for  time  lost.  The  Defender  maif- 
agement  claim  that  it  is  financially  uo* 
able  to  comply  with  this  order.  The 
board,  in  turn,  is  endeavoring  to  drter- 
mine  whether  the  Defender  is  justified 
in  its  stand. 


I 


1 

L 

1( 

e 

0 

’  S 
'  n 


17 
a  I 
no 
foi 
S0( 
the 
str 


iss' 

ule 

lisl 

tie 

ril 

R-a 

Th 

cor 

not 

( 

not 

ant 

Xe 

to 

or 

tioi 

plo 

me 

pii 

mg 

mei 

Hot 

gui 

mei 

( 

cor 

pul 

wa: 

of 

plo 

mu 

Ret 


Editor  &  Publisher  for  November  24,  1  934 


7 


NEWARK  STRIKE  HALTS  LEDGER  PRESSES 

Paper  Suspends  Two  Days  But  Announces  Resumption — Guild  Continues  Picketing — Publisher 

Objects  to  “Guild  Control”  of  Editorial  Department 
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AX  impasse  between  guild  members 
.  on  the  XeziKirk  Ledger  and  the 
Ledger  publisher,  Lucius  T.  Russell, 
led  this  week  to  a  strike  of  Ledger 
editorial  workers,  and  the  suspension 
of  the  daily  for  at  least  two  days. 

As  Editor  &  Publisher  closes,  Mr. 
Russell  announces  that  the  Ledger  will 
resume  “regular  publication”  Nov.  23 — 
"and  there  won’t  be  any  more  issues 
missed  so  long  as  I  have  a  dollar  to 
spend  producing  them.” 

The  guild  in  the  meantime  is  prepar¬ 
ing  for  continued  picketing  and  for  tak¬ 
ing  care  of  the  workers  affected.  The 
N'ewark  Newspaper  Guild  is  behind  the 
strikers,  and  the  Newspaper  Guild  of 
Xew  York  is  sending  reinforcements  in 
men  and  money. 

Botli  sides  feel  that  a  great  issue  is 
at  stake.  Mr.  Russell  resents  bitterly 
what  he  feels  to  be  an  attempt  of  the 
Newark  Guild  to  seize  control  of  his 
editorial  department.  The  guild,  on  the 
other  hand,  sees  in  Mr.  Russell  a  type  of 
publisher  who  will  not,  unless  coerced, 
give  editorial  workers  economic  security 
in  writing  and  by  contract. 

Emmet  Crozier,  of  the  Ledger  staff, 
is  president  of  the  Newark  guild  and  in 
command  of  the  strike. 

Eight  men  were  discharged  by  Mr. 
Russell  allegedly  for  economy  reasons  on 
Wedne.sday,  Nov.  14.  The  guild  inter¬ 
preted  these  discharges  as  a  direct  at¬ 
tack  on  its  organization,  since  all  eight 
were  guild  members. 

This  was  what  was  called  the  climax 
of  the  guild’s  efforts  to  negotiate  with 
the  publisher  for  a  contract.  Efforts  to 
arrange  meetings  with  him,  it  is  stated, 
had  been  unavailing,  and  he  had  stated 
his  case  in  a  series  of  outspoken  bulle¬ 
tins  on  the  bulletin  board.  Mr.  Russell’s 
viewpoint  was  that,  although  he  was 
willing  to  talk  to  his  own  employes,  he 
would  not  negotiate  with  outsiders. 

The  bulletins  issued  by  the  publisher 
constituted  what  the  guild  felt  to  be  a 
campaign  of  intimidation. 

When  the  matter  reached  an  impasse, 
a  committee  called  on  Mr.  Russell  ancl 
asked  for  the  immediate  reinstatement 
of  the  eight  men  discharged,  no  further 
dismissals  for  the  present,  and  no  hiring 
of  new  reporters  for  30  days.  The 
conference  got  nowhere. 

Whereupon  the  Ledger  unit  met  Nov. 
17  and  voted  to  strike,  24  to  8.  Quite 
a  number  of  Ledger  guild  members  did 
not  vote,  but  according  to  available  in¬ 
formation,  they  joined  with  the  strikers 
soon  afterwards.  .At  the  present  time 
the  guild  says  about  42  men  are  on 
strike,  out  of  a  total  of  56. 

The  Sunday,  Monday  and  Tuesday 
issues  of  the  Ledger  came  out  on  sched- 
nle.  On  Tuesday,  however,  the  pub¬ 
lisher  announced  that  if  the  guild  activi- 
tiK  continued,  the  Ledger  “probably 
»ill  not  be  published  tomorrow.”  It 
nas  not  published  Wednesday  and 
Thursday.  The  publisher’s  intention  to 
continue  regular  publication  was  an¬ 
nounced  on  Thursday. 

On  Nov.  18,  Sunday,  Mr.  Russell  an¬ 
nounced  in  his  paper  that  he  would  sign 
iny  agreement  with  the  guild  that  other 
N'ewark  publishers  signed,  and  offered 
to  submit  the  dispute  to  any  NR.\  hoard 
or  any  other  means  of  impartial  arbitra¬ 
tion.  and  reinstate  the  discharged  em¬ 
ployes  if  the  board  decided  that  the 
men  had  been  dismissed  because  of 
wild  activities.  He  asked  that  all  strik¬ 
ing  employes  of  the  editorial  depart- 
fflent  return  to  work  pending  negotia¬ 
tions  with  the  board,  and  also  with  the 
guild  in  regard  to  a  contractual  agree¬ 
ment. 

On  the  following  day,  Monday,  a 
conference  was  arranged  between  the 
publisher  and  the  guild  and  a  contract 
*as  presented  calling  for  recognition 
of  the  guild  as  an  agent  of  the  em¬ 
ployes  for  collective  bargaining ;  a  mini¬ 
mum  sliding  scale  wage  of  $20  to  $45  a 
*’tek :  the  payment  of  bonuses  to  men 


who  are  discharged ;  a  40-hour,  5-day 
week,  and  what  is  variously  interpreted 
as  a  closed  or  preferential  shop. 

Mr.  Russell  replied  through  his  at¬ 
torney.  Merritt  Lane,  that  acceptance 
of  these  provisions  would  mean  lodging 


He  then  announced  the  forthcoming 
"regular  publication”  of  the  Ledger  and 
added : 

"Tomorrow’s  Ledger  will  deal  di¬ 
rectly  and  personally  with  the  guild 
strike  whose  grievance  committee  clause 


Lucius  T.  Russell 

control  of  the  paper’s  editorial  policy 
in  the  guild,  and  extinction  of  the  free¬ 
dom  of  the  press. 

He  pointed  out  that  under  the  pro¬ 
posed  agreement  all  editorial  room  em¬ 
ployes  must  be  members  of  the  guild, 
any  new  employe  must  become  a  mem¬ 
ber  of  the  guile!  within  30  days  and  that 
the  publisher  must  apply  to  the  guild 
first  before  hiring  a  new  employe. 

Since  then  there  has  been  no  fur¬ 
ther  contact  between  the  guild  and  the 
publisher.  Mr.  Russell,  in  advertise¬ 
ments  in  the  other  Newark  papers,  has 
taken  the  position  that  an  impartial 
arbitration  board  could  get  at  the  facts 
in  the  case.  He  has  quoted  lengthy 
passages  from  the  submitted  contract 
to  show  an  "audacious  effort”  on  the 
part  of  employes  to  take  control  of  the 
editorial  department.  This  group,  he 
said,  are  “guilty  of  the  most  outrageous, 
false  and  slanderous  propaganda  cam¬ 
paign”  he  had  ever  heard  of. 

'The  guild,  in  reply,  characterized  the 
advertisement  as  an  appeal  by  Mr.  Rus¬ 
sell  “to  uphold  his  battle  for  sweatshop 
conditions”  and  appealed  to  the  clerj^ 
“not  to  act  as  arbitrators  in  a  legalistic 
proceeding  but  as  representatives  of 
public  opinion  in  considering  the  fight 
of  the  newspaper  workers  of  .America 
against  inhuman  conditions  in  a  New¬ 
ark  publishing  plant.”  It  declared  it 
was  “ready  and  willing  to  meet  with 
Mr.  Russell  at  all  times  for  a  discus¬ 
sion  of  differences  over  the  ‘grievance 
committee’  clause.”  but  had  received 
“no  word  from  him.” 

Mr.  Russell  answered  that  “it  must 
he  an  arbitration  matter.” 

This  reply  of  the  guild  brought 
forth  a  statement  from  the  publisher  in 
which  he  extended  his  arbitration  sug¬ 
gestion  to  other  persons,  including  emi¬ 
nent  newspaper  publishers.  “The  false 
and  vicious  propaganda  of  the  guild 
leaders  makes  it  impossible  for  me  to 
approach  a  settlement  except  through 
one  of  the  many  arbitration  agencies 
suggested,”  he  said. 

Referring  to  the  guild  appeal  to  the 
clergy  not  to  act  as  arbitrators  ‘fin  a 
legalistic  proceedings,”  the  publisher 
said:  “I  am  only  concerned  in  a  pro¬ 
ceeding  that  will  tell  the  public  whether 
the  publisher  of  the  Ledger  or  the  guild 
propagandists  are  the  champion  liars 
of  the  world.” 


Emmet  Crozier 

in  its  contract  would  shame  Hitler's 
Brown  Shirt  Nazis. 

"I  shall  call  the  name,  salary  drawn, 
period  of  employment,  position  and 
conditions  and  financial  relation  with 
the  Ledger  of  each  person  who  has 
made  a  sandwich  of  themselves  to  pa¬ 
rade  insolent  lies  on  the  street  of  this 
city. 

“If  the  guild  does  not  accept  some 
form  of  arbitration  proposals  including 
that  of  today  between  now  and  Mon¬ 
day  1  shall  call  upon  Bishop  Walsh, 
Rabbi  Solomon  b'oster,  and  Matthew 
Woll  to  act  as  an  arbitration  board 
or  to  select  nominees  to  act  as  such 
with  all  expenses  borne  by  me. 

“1  will  obligate  myself  to  abide  by 
any  decision  the  arbitration  board  ren¬ 
ders.  Init  in  the  absence  of  a  verdict 
against  me  and  in  favor  of  the  guild 
those  leaders  who  engineered  and  se¬ 
lected  the  Ledger  as  its  guinea  pig  for 
experimentation  will  enter  the  Ledger 
building  again  only  by  sneaking  in  the 
hack  door  after  the  sheriff  turns  the 
key  in  the  front  door.  We  feel  sure 
that  the  peace  authorities  of  Newark 
and  other  Essex  County  municipalities 
will  make  it  unnecessary  for  us  to  pro¬ 
tect  ourselves  against  violence.” 

To  this  the  guild  responded : 

“The  guild  fails  to  understand  Mr. 
Russell's  frantic  appeal  for  arbitration, 
when  he  has  made  no  effort  to  arrive  at 
a  settlement  by  conference.  The  guild 
has  never  adopted  a  ‘take  it  or  leave  it’ 
attitude  in  regard  to  its  proposed  con¬ 
tract. 

“Mr.  Russell  is  quoted  as  opposing 
the  Grievance  Committee  clause  only. 
At  no  time  has  the  guild  indicated  it 
was  unwilling  to  consider  modification 
of  this  provision. 

“The  guild  declines  to  enter  into  per¬ 
sonalities  with  Mr.  Russell.” 

It  was  there  that  the  matter  rested 
at  press  time. 

So  far  as  is  known  this  is  the  first 
strike  of  any  proportions  called  by  a 
newspaper  guild  in  the  United  States. 
There  was  a  short-lived  strike  in  New 
York  over  a  dispute  between  a  Jewish 
daily  and  the  guild,  but  the  matter  was 
quickly  adjusted. 

When  the  strike  in  Newark  was  de¬ 
cided  upon,  the  machinery  for  a  long 
picketing  siege  was  immediately  set  up. 
Strike  headquarters  were  established  in 


a  restaurant  next  door  to  the  Ledger 
building  on  Bank  street.  Central  head¬ 
quarters  were  at  Mr.  Crozier’s  apart¬ 
ment  at  777  High  street.  The  plans 
for  the  strike  were  laid  out  with  mili¬ 
tary  precision,  and  so  far  as  this  re¬ 
porter  could  learn,  there  has  been  no 
violence  of  any  kind. 

Mr.  Russell  announced  that  he  was 
suspending  his  paper  in  order  to  protect 
his  “loyal”  workers  from  intimidation. 
He  said  .the  guild  was  making  it  hot 
for  the  “women-folks”  of  the  men  who 
had  stuck  to  the  job.  This  the  guild 
emphatically  denies.  Some  staff  work¬ 
ers  have  been  “kidded,”  it  was  stated, 
when  they  left  the  Ledger  office,  and 
it  has  been  intimated  to  those  still  at 
work  that  they  might  not  be  welcomed 
into  the  guild  unless  they  “came  out.” 
But  this,  guild  members  say,  is  the  ex¬ 
tent  of  the  "intimidation.” 

Another  reason  given  by  Air.  Russell 
for  the  suspension  was  the  fact  that  he 
could  get  no  distribution  for  his  papers. 
Heywood  Broun,  president  of  the 
American  Newspaper  Guild,  and  other 
guild  leaders  had  addressed  a  meeting 
of  the  Essex  County  Newsdealers  and 
Stationers  Association,  Nov.  18,  and  it 
was  announced  that  700  postcards  had 
been  sent  to  Mr.  Rus'sell  by  newsdealers 
saying  that  they  would  continue  to 
handle  his  paper  only  at  lower  rates 
than  he  had  been  ciiarging — $2  a  hun¬ 
dred  instead  of  $2.25. 

Mr.  Russell  interpreted  this  as  fol¬ 
lows  : 

"A  committee,  which  is  taking  sug¬ 
gestions  from  the  New  York  officers 
of  the  Newspaper  Guild,  contacted 
newsdealers  and  urged  that  they  de¬ 
mand  a  profit  of  $1  on  each  100  copies 
of  the  Ledgar  as  against  the  present 
rate  of  75  cents. 

"The  standard  newsdealers  profit  in 
New  York  where  Broun,  Carl  Randau 
and  Jonathan  Eddy,  high  officers  of  the 
guild,  issue  orders,  is  60  cents  per  100 
copies. 

“To  accede  to  this  demand  would  be 
accept  a  loss  of  $60,000  annually. 
Roughly  this  would  mean  a  cut  of  $400 
to  $5(X)  in  the  editorial  department  bud¬ 
get  alone. 

“This  seems  to  me  to  show  the  atti¬ 
tude  toward  the  loyal  workers  of  the 
strikers,  who  are  headed  by  the  gentle¬ 
men  from  across  the  river.” 

On  Wednesday  the  guild  got  out  a 
publication  called  The  Reporter  and 
distributed  many  thousands  of  copies  in 
Newark  streets.  A  sound  truck  was 
also  used  to  promote  a  boycott  of  the 
Ledger. 

-A  number  of  labor  organizations  have 
asserted  their  sympathy  with  the  strike. 

In  New  York  the  guild,  at  a  mass 
meeting,  collected  $242  for  relief  of  the 
strikers.  In  addition  a  drive  is  being 
made  to  have  members  contribute  $1  a 
week  toward  the  relief  fund  for  the 
duration  of  the  strike.  This  is  being 
done  through  the  separate  guild  units. 


CAN’T  REMOVE  POSTMASTER 


So  Newspaper  Industrial  Board  Tells 
Union  Protesting  Appointment 

The  Newspaper  Industrial  Board,  at 
its  recent  meeting  in  Chicago,  advised 
Stockton  (Cal.)  Typographical  Union 
No.  56  that  the  board,  set  up  under 
the  daily  newspaper  code,  considers  it 
has  no  jurisdiction  with  reference  to 
appointment  of  postmasters.  This  ac¬ 
tion  was  taken  following  a  resolution 
adopted  by  the  Stockton  union  in  sup¬ 
port  of  a  protest  filed  by  Martinez 
Typographical  Union  No.  597  against 
H.  A.  McBride,  publisner  of  the  Pitts¬ 
burg  (Cal.)  Daily  Independent.  The 
Martinez  union  had  alleged  that  the 
publisher  would  not  bargain  collectively 
with  its  members.  In  support  of  this 
protest,  the  Stockton  union  had  asked 
for  removal  of  Mr.  McBride  as  acting 
postmaster  of  Pittsburgh. 
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BURGESS  LOSES  CASE 
BEFORE  LABOR  BOARD 

Evidence  Insufficient  to  Show  S.  F. 

Examiner  Man  Was  Discharged 
For  Guild  Work,  Ruling 
Declares 

Ruling  that  the  complainant  had  not 
sufficiently  established  his  case,  the  San 
Francisco  Regional  Labor  Board  has 
made  public  its  decision,  dated  Xov.  8, 
dismissing  the  complaint  of  R.  L.  Bur¬ 
gess,  former  editorial  writer,  against 
the  San  Francisco  Examiner,  which  al¬ 
leged  he  was  discharged  for  organiza¬ 
tion  activities  at  the  time  the  San  Fran¬ 
cisco  Newspaper  Guild  was  formed. 

The  decision,  signed  by  R.  G.  Wag- 
enet,  recently  named  director  of  the 
local  labor  board,  is  as  follows : 

“On  April  25,  1934,  complaint  was 
made  to  the  San  Francisco  Regional 
Labor  Board  by  R.  L.  Burgess,  to  the 
effect  that  complainant  had  been  dis¬ 
charged  on  April  4,  1934,  by  the  San 
Francisco  Examiner  in  violation  of 
Section  7-A  of  the  National  Industrial 
Recovery  Act.  Petitioner  requested  re¬ 
instatement  and  payment  of  former 
salary  from  date  of  discharge  to  date 
of  reinstatement. 

“The  San  Francisco  Regional  Labor 
Board  held  two  hearings  on  the  above 
complaint,  the  first  on  May  28,  1934, 
and  the  second  on  May  31,  1934.  No 
repre.sentative  of  the  San  Francisco 
Examiner  was  present  at  the  second 
bearing,  although  ample  notice  was 
given.  On  Aug.  11,  1934,  the  National 
Labor  Relations  Board  recommended  a 
third  hearing  for  the  purpose  of  secur¬ 
ing  additional  evidence.  How'ever,  on 
Oct  30,  1934,  the  complainant  asked  that 
the  case  be  decided  on  the  record  of 
the  two  hearings  referred  to  above. 

“Findings:  After  careful  considera¬ 
tion  of  the  evidence  presented  in  this 
case,  the  members  of  the  San  F'rancisco 
Regional  Labor  Board  who  attended 
the  hearings  and  reviewed  the  record, 
find  that  the  complainant,  R.  L.  Bur¬ 
gess,  has  not  established  his  case. 

“The  complaint  is,  therefore,  dis¬ 
missed.” 


Dailies  Buy  Interest 

In  Baseball  Club 

L.  S.  McKenna,  sports  editor,  St. 
Paul  Dispatch  and  Pioneer  Press,  has 
been  appointed  business  manager  of  the 
St.  Paul  Baseball  club  in  the  American 
Association.  The  club  recently  was 
purchased  from  R.  J.  Connery  and  asso¬ 
ciates  by  a  group  of  business  leaders 
and  the  St.  Paul  Dispatch-Pioneer 
Press  and  St.  Paul  Daily  News. 

Action  was  taken  to  save  the  franchise 
for  St.  Paul  after  Mr.  Connery  an¬ 
nounced  he  was  about  to  remove  the 
team  to  Peoria,  Ill. 

George  R.  Edmond,  who  has  been 
a  member  of  the  Dispatch  sports  staff, 
succeeds  McKenna  as  sports  editor. 


LEAGUE  EXPANDS  SERVICE 

The  Seattle  bureau  of  the  United 
Press  will  be  enlarged,  effective  Jan. 
1,  when  a  special  supplementary  cir¬ 
cuit  will  be  placed  in  operation  for 
Scripps  League  of  Newspapers,  Seattle, 
to  connect  their  papers  in  the  Pacific 
Northwest,  consisting  of  the  Seattle 
(Wash.)  Star,  Tacoma  (Wash.) 
Times,  Portland  (Ore.)  News-Tele¬ 
gram  and  Spokane  (Wash.)  Press. 
This  special  wire  will  be  in  addition 
to  the  regular  U.  P.  service  now  being 
used.  Due  to  improvement  in  busi¬ 
ness  conditions  in  Utah,  the  Scripps 
League  of  Newspapers  is  installing 
full  leased  wire  United  Press  service, 
effective  Dec.  1,  for  their  newspapers 
in  that  state,  consisting  of  the  Provo 
Herald  and  the  Logan  Herald. 


ON  ADVISORY  BOARD 

A.  E.  Giegengack,  public  printer  of 
the  United  States  as  head  of  the  Gov¬ 
ernment  Printing  Office,  has  been 
elected  a  member  of  the  advisory  Ixjard 
of  a  new  branch  of  the  Bank  of  Com¬ 
merce  and  Savings,  Washington. 


Code  Hearing  On  Editorial  Hours 

And  Wages  To  Be  Held  Dec,  5 


THREE  ARE  PROMOTED 
IN  INDIANAPOLIS 


(S fecial  to  Editor  &  Publisher) 

W.-\bHlNGTON,  D.  C,  Ncv.  21— 
Schedules  of  minimum  wages  and 
maximum  hours  for  news  department 
employes,  prop<jsed  by  the  Code  Au¬ 
thority  for  the  daily  newspaper  pub¬ 
lishing  business,  will  be  considered  at  a 
public  hearing  at  the  Washington  Hotel, 
this  city,  Dec.  5. 

The  call  for  this  hearing  is  respon¬ 
sive  to  a  requirement  of  the  c<  de  which 
directed  the  code  authority  "to  secure 
the  necessary  data  and  to  determine 
the  maximum  hours  and  miniinuin 
wages  for  news  department  workers.” 

As  projxjsed  for  public  hearing,  the 
section  dealing  with  maximum  hours 
reads  as  follows ; 

“Publishers  shall  n' t  work  any  news 
department  employe  for  more  than  40 
hours  per  week  in  any  city  of  over 
50,000  population :  nor  more  than  44 
hours  per  week  in  any  city  of  between 
25,000  and  50,000  populatio'.i ;  nor  more 
than  48  hours  per  week  in  any  city  or 
town  of  less  than  25.000  population: 
provided  that  in  emergencies  additional 
hours  may  be  worked  if  compensated 
by  an  equivalent  amount  of  time  off. 

“The  provisions  of  this  section  shall 
not  apply  to  persons  employed  in  a 
managerial  or  executive  capacity,  nor 
to  reporters  on  out-of-town  assign¬ 
ments,  nor  to  correspondents  employed 
in  cities  or  towns,  other  than  the  city 
or  town  of  publication;  provided  that 
in  the  case  of  such  corresixmdents, 
where  a  bureau  with  a  staff  of  two  or 
more  full  time  correspondents  is  main¬ 
tained,  then  the  provision  shall  apply.” 

The  second  .section,  dealing  with 
minimum  wages  states : 

“No  full  time  salaried  news  depart¬ 


ment  employe,  other  than  i  ffice  boys 
and  girls  and  learners  who  are  provided 
for  m  .\rticle  IV,  Section  1,  shall  be 
paid  less  than  $25  per  week  in  any  city 
of  over  750,000  population;  nor  less 
than  $20  jier  week  in  any  city  of  be¬ 
tween  500,000  and  750,000  population ; 
nor  less  than  $18  per  week  in  any  city 
of  between  250,000  and  500,000  p'  pula- 
tion ;  nor  less  than  $16  per  week  in  any 
city  of  between  50,000  and  250,000  popu¬ 
lation  :  nor  less  than  $14  per  week  in 
any  city  of  between  25,000  and  50,000 
population ;  nor  less  than  $12  per  week 
in  any  city  or  town  of  less  than  25,000 
populatii  n.” 

The  exception  above  referred  to, 
which  concerns  office  boys  and  girls 
and  learners,  provides  that  such  em¬ 
ployes  are  not  to  be  paid  less  than  70 
per  cent  of  the  scale  fixed  for  me¬ 
chanical  department  workers. 

NRA  Divisi.in  .Administrator  Jack 
Tate  e.xplained  that  the  proposed  wage 
and  hour  provisions  have  no  present 
apidication  to  employes  of  news  services 
such  as  the  .Associated  Press,  Inter¬ 
national  News  Service.  United  Press, 
Universal  Service  and  similar  agencies, 
or  to  news  bureaus  i  f  general  charac¬ 
ter.  However,  he  ixiinted  out,  if  there 
is  eventually  a  code  for  such  enter¬ 
prises,  the  labor  provisions  will  undoub¬ 
tedly  be  made  identical  with  those 
adopted  for  the  daily  newspaiters.  Like¬ 
wise.  they  are  not  applicable  to  any 
newspaiier  that  is  not  a  i>ar‘.y  signatory 
of  and  assenting  to  the  newspaper  code. 

Those  desiring  to  be  heard  must  file 
written  or  telegraphic  requests  before 
noon,  Dec.  4,  with  the  deputy  adminis¬ 
trator.  Room  40(>8,  Department  of  Com¬ 
merce  Building. 


C.  Walter  McCarty  Named  Managing 
Editor  of  News — H.  R.  Hill 
His  Assistant,  W.  Guthrie 
City  Editor 
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1  M>i.\.\.-\i‘0Lis,  Nov.  20 — Chanwoc  in 
the  personnel  of  the  editorial  staff  of 
the  Indianapolis  News  were  announced 
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Fi, 


C.  W  alter  McCarty  Herbert  R.  Hill 
this  week  bv  Warren  C.  Fairbanks, 


publisher. 

C.  Walter  McCarty  becomes  man¬ 
aging  editor.  He  is  a  native  of  Wash¬ 
ington,  Ind.,  where  he  first  did  repor- 
torial  work,  and 


BAN  ON  RACING  NEWS 
LIFTED  IN  LOUISIANA 


Law  Passed  at  Special  Legislative 
Session  Particularly  Exempts 
Newspapers  —  Fighting 
Advertising  Tax 


(.Special  to  Editor  &  Publisher) 

New  Orleans,  Nov.  21  —  The 
famous  “forty-four”  bills  passed  by 
Louisiana’s  legislature  at  its  recent  ex¬ 
traordinary  session  included  Bill  No.  13, 
exempting  newspaners  from  the  mean¬ 
ing  of  the  act  passed  at  the  first  ex¬ 
traordinary  session  of  1934  which  pro¬ 
hibited  the  dissemination  of  racing 
news. 

Bill  No.  13  was  the  only  bill  that 
dealt  directly  with  newspapers,  the  ele¬ 
ment  that  has  received  .special  atten¬ 
tion  from  U.  S.  Senator  Huey  P.  Long 
and  his  Louisiana  political  machine  in 
the  past. 

New  Orleans  newspapers,  announcing 
they  had  no  intention  of  contesting  the 
leirality  of  the  act  prohibiting  racing 
ne\vs,  ruled  all  such  information  from 
their  news  pages  shortly  after  the  act 
was  passed.  Whether  passage  of  the 
act  exempting  newspaper®  will  mean 
that  racing  news  will  return  remains  to 
be  although  it  was  predicted  that 

it  would  be  resumed  Sunday,  Nov.  25. 

Absolute  silence  concerning  all  forms 
of  race  news  was  maintained  by  the 
newspapers,  with  the  exception  of  one 
story,  published  Nov.  15,  telling  of  the 
sale  of  the  F'airgrounds  race  track  at 
New  Orleans  by  E.  R.  Bradley,  famous 
turf  man.  to  R.  S.  h'ddy,  Jr.,  and  Jo¬ 
seph  Cattarinich  of  Montreal.  Mr. 
Eddy  is  a  business  partner  of  Robert 
S.  Alaestri,  political  friend  of  Senator 
l/rng. 

While  race  track  followers  of  New 
Orleans  were  waiting  to  see  what  ac¬ 
tion  the  press  would  take  in  view  of 
the  new  law,  nine  Louisiana  newspaper 
publishing  companies  were  preparing 
to  fight,  on  F'riday,  Nov.  23,  before  a 
special  three-judge  federal  court  in 
New  Orleans,  the  legality  of  Senator 
Long’s  tax  of  2  per  cent  on  the  gross 
advertising  receipts,  passed  at  the  reg¬ 
ular  session  of  the  legislature  in  May 
and  June. 


1  he  ca.se,  in  which  the  newspapers 
are  applying  for  an  injunction  to  re¬ 
strain  .Alice  Lee  Grosjean,  supervisor 
of  public  accounts  and  the  state  from 
collecting  the  tax,  will  be  heard  bv 
lud'Yp  Rufus  E.  Foster  of  the  United 
States  Fifth  Circuit  Court  of  Appeals ; 
Judge  Wayne  G.  Borah  of  the  Eastern 
District  of  Louisiana,  and  Judge  Ben  C. 
Dawkins  of  the  Western  District  of 
Louisiana. 

A  legal  corps  of  nearly  a  dozen  attor- 
n^vs  has  been  retained  by  the  group  of 
newspapers,  but  the  actual  arguments 
befo"  the  court  will  be  handled,  it  was 
understood,  by  Eberhard  Deiitsch,  at¬ 
torney  for  the  New  Orleans  Item  Com¬ 
pany,  Ltd.,  and  Esmond  Phelps,  attor¬ 
ney  for  the  Times- Picayune  Publishing 
Company. 

h'lisha  Hanson.  .A.N.P.A.  attorney, 
has  arrived  in  New  Orleans  and  is  ex¬ 
pected  to  participate  in  the  suit  in  an 
advisory  capacity.  Conferring  with  the 
associated  counsel,  he  could  not  be 
reached  for  a  statement  at  this  writing. 
Senator  Bennett  Champ  Clark  of  St. 
Louis,  Mo.,  a  close  friend  of  James 
M.  Thomson,  publisher  of  the  Item- 
Tribune.  was  also  in  the  city  confer¬ 
ring  with  publishers  and  attorneys  in¬ 
terested  in  the  suit. 


product  of  In¬ 
diana  University, 
where  he  was 
editor  of  the 
Daily  Student. 
He  joined  the 
editorial  staff  of 
the  News  in  1914, 
working  his  way 
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ous  runs  and  posts 
in  the  city  room. 
McCarty,  known 
to  his  friends  as 
“Mickey”  had 
been  city  editor 
since  January,  1926.  He  succeeds  Ray 
D.  Everson  as  managing  editor.  Mr. 
Everson  has  resigned  to  recuperate 


Wayne  (Iuthrie 


from  an  attack  of  double  pneumonia  at 
his  farm  on  Harvey  Road,  Acton,  near 
IndianaiKilis.  He  was  with  the  News 
24  years. 

Herliert  R.  Hill  becomes  assistant 
managing  editor.  He  is  a  native  of 
Indianapolis,  was  graduated  from 
Butler  University,  and  attended  the 
Pulitzer  School  of  Journalism  at  Col¬ 
umbia  University.  He  joined  the 
News  in  1916,  in  time  becoming  tele¬ 
graph  editor.  He  has  been  news 
editor  since  1925.  Mr.  Hill  just  com¬ 
pleted  a  tour  of  Europe  and  wrote  a 
series  of  articles  on  the  European 
situation  for  the  News. 

W'ayne  Guthrie  becomes  city  editor. 
He  is  a  native  of  Nashville,  Ind.,  and 
a  graduate  of  Columbus,  Ind.,  high 
school.  He  was  president  of  all  un¬ 
organized  students  at  Indiana  Univer¬ 
sity,  and  served  as  a  second  lieutenant 
of  field  artillery  during  the  war.  He 
later  attended  the  law  schools  of 
Indiana  University  and  the  University 
of  Cliicago,  and  joined  the  News  staff 
in  1920.  He  has  been  assistant  city 
editor  since  1927. 


IMPORT  RULE  CHANGED 

(Special  to  Editor  &  Publisher) 
Washi.ncto.n,  D.  C.,  Nov.  20 — 
Hooks,  maps,  music,  engravings,  photo¬ 
graphs,  etchings  and  lithographic  prints 
and  charts  which  have  been  printed 
more  than  20  years  at  the  time  of  im¬ 
portation  and  which  are  free  of  duty 
under  the  Revenue  Act  no  longer  need 
bear  marking  of  the  country  of  origin, 
under  a  regulation  which  has  been  pro¬ 
mulgated  by  the  Treasury  Department. 
This  rule  makes  unnecessary  special 
action  by'  the  Secretary,  such  as  is 
usually  taken  in  the  case  of  any  article, 
the  marking  of  which  is  impractical. 


HEADS  AUTO  DEPARTMENT 

Robert  Copeland,  automobile  editor  of 
the  Chicago  Herald  and  Examiner,  has 
been  appointed  manager  of  the  automo¬ 
bile  advertising  department  of  that 
paper,  it  has  been  announced  by  Wil¬ 
liam  H.  Murphy,  advertising  director. 


COURT  ACTION  ON  CODES 

•Administration  managers  representing 
Divisions  A-1  (Commercial  Printing), 
.A-2  and  .A-5  (Weekly  and  Daily  News¬ 
papers),  working  jointly  with  the  U. 
S.  District  Attorney’s  office  in  San 
F rancisco.  have  cited  the  proprietors  of 
ten  establishments  to  appear  in  the  dis¬ 
trict  attorney’s  office  on  Monday  after¬ 
noon,  Nov.  26,  to  show  cause  why  the 
owners  of  these  concerns  should  not 
be  prosecuted  under  tbe  terms  of  the 
Graphic  Arts  Industries  Code  for  vio¬ 
lations  of  the  code  in  that  assessments 
for  code  administrative  purposes  have 
not  been  paid.  The  Code  Administra¬ 
tors  for  'ETivisions  A-2  and  A-5  an¬ 
nounce  that  similar  action  will  be  taken 
wherever  necessary  throughout  Califor¬ 
nia. 


GARDNER  GETS  WINE  ACCOUNT 
Wines  of  Spain,  Inc.,  New  York,  has 
placed  its  advertising  account  with 
Gardner  Advertising  Co.,  New  York. 


pnee 

In 

swaiti 
forthc 
Great 
which 
the  pi 
apec 
USHE 
cm  tl 
be  iss 
Gre 
print 
ith  t 
icity 
Many 
PUBLI 
prts 
ice 

i 


.I'KC 


:C  cl 

■int 

^vi 


!  the 

;^nt 

X  m( 

?in  1 

The 


ent®. 

vie 

wsp 


assi 
c  m 


Inst 
hoi 
•'t  r 


liide  I 


The 
r  re 
offe 
Pan  \ 

ick 

htiun 
Fd. 
ct  tl 
sue 
ill  b 


f 


Editor  &  Publisher  for  November  2  4,  1  9  34 


OTHER  FIRMS  BOOST  NEWSPRINT  PRICE 

Fourteen  Companies  Announce  They  Are  Following  International  Paper’s  Lead — A.  N.  P.  A. 
Insists  Price  Was  Formerly  Set  and  Question  Interpretation  of  Statements 

Fourteen  newsprint  companies  It  was  also  said  that  newspaper  pro-  severely  from  drought  conditions,”  said  almost  unprofitably  to  the  mills  during 
have  followed  the  lead  of  Interna-  duction  capacity  exceeds  any  possible  Mr.  McMaster.  “In  spite  of  our  in-  the  past  two  years,  just  as  in  1921  to 
tional  Paper  Company  in  raising  the  demand  and  that  the  Canadian  mills  are  creasing  costs  of  production,  we  did  not  1928  they  were  abnormally  high,  reach- 


in  POUKTEEX  newsprint  companies 

of  Thave  followed  the  lead  of  Interna-  c 

tional  Paper  Company  in  raising  the  f- 

price  of  paper  $2.50  a  ton  for  the  first  £ 

six  months  of  1935.  They  are,  to  date :  t 

Abitibi  Power  and  Paper  Company.  ^ 

Lake  St.  John  Power  and  Paper 

Company.  ’ 

Price  Brothers.  1 

Consolidated  Paper  Company.  ' 

,  Powell  River  Company,  Ltd.  ‘ 

;  Blandin  Paper  Company. 

Crown  Willamette  Paper  Company,  ' 

principal  subsidiary  of  the  Crown  Zel-  ’ 
Itrbach  Corporation.  ] 

Donnacona  Paper  Company. 

J.  R.  Booth,  Ltd.  j 

Great  Lakes  Paper  Company.  ' 

Manistique  Pulp  and  Paper  Com-  1 

iks,  pany.  ' 

Mersey  Paper  Company, 
an-  James  Maclaren  Company.  ' 

sh-  E.  B.  Eddy  Company.  * 

•or-  The  tonnage  of  some  of  these  com- 

and  panics  is  relatively  small. 

In-  In  addition,  Powell  River,  which  re-  * 

,  ccntly  signed  with  a  number  of  south-  ' 
was  western  publishers  at  the  current  price,  ' 

the  announced  that  its  future  contracts  will 
nt.  be  at  the  increased  price, 
the  .Mthough  this  array  of  mills  and  ' 

of  their  tonnage  is  impressive,  the  -Ameri- 
914,  can  Newspaper  Publishers’  .Association, 
way  1 1  through  its  newsprint  committee,  is  ' 

■ari-  continuing  its  efforts  to  make  the  1934  ! 
•osts  price  prevail  in  1935. 

)om.  In  the  meanwhile  publishers  are 
own  awaiting  with  the  keenest  interest  a 
s  as  forthcoming  price  statement  from  the 
lad  Great  Northern  Paper  Company 
litor  which,  it  is  asserted,  will  greatly  affect 
Ray  the  price  trend.  The  announcement  is 
Mr.  apected  by  Dec.  1.  Editor  &  Pub- 
’rate  usher  was  informed  by  Great  North- 
a  at  on  that  the  announcement  would  not 
near  be  issued  this  week, 
ews  Great  Northern  is  the  major  news¬ 
print  producer  in  the  United  States, 
stant  with  two  mills  in  Maine.  Its  rated  ca- 
:  of  ricity  is  more  than  300,000  tons  a  year, 
rora  Many  newsprint  contracts.  Editor  & 
the  Publisher  was  told  by  a  publisher’s 
Col-  tpresentative,  take  the  Great  Northern 
the  P'ice  into  account  in  determination  of 
tele-  cw  rates.  There  have  been  instances 
news  -ben  Great  Northern  sold  below  the 
com-  'irket  price.  The  company  is  in  good 
ote  a  ".lition  financially,  as  compared  with 
jpean  e  chaotic  condition  of  many  news¬ 
print  companies. 

ditor.  Several  of  the  newsprint  price  an- 
,  and  r  Jneements  have  stipulated  a  $2.M  in- 
high  ”'W>e  for  the  first  six  months  and  an 
1  un-  Ulitional  $2.50  gain  for  the  last  half 
niver-  the  year.  The  International  state- 
tenant  -rnt  said  the  $2.50  raise  for  the  last 
He  rJt  months  was  a  maximum,  contingent 
5  of  Ti"n  the  money  market. 

The  A.  _N.  P.  .A.  is  questioning  the 
terpretation  of  some  of  the  announce- 
t  city  'ents.  It  is  asserted  in  a  bulletin  that 
n  view  of  the  fact  that  some  of  the 
rw sprint  companies  supplied  material 
_  innage  during  1934  at  less  thaan  the 
enting  ssic  price,  publishers  have  the  right 
ing),  )  assume  that  the  price  announcements 
,ews-  I’e  not  to  be  read  as  indicating  that 
le  U,  c  increase  starts  from  the  basic  price 
San  Instances  were  offered  from  the  past 
ors  0  I  how  prices  were  established  by  the 
major  producer  making  an  offer- 
bulletin  reiterated  the  .A.N.- 
^  -A.  stand  that  the  price  for  1935  had 

f  ^l^bilized  by  the  arrangements 

ot  t  ade  between  St.  Lawrence  Paper  Mills 
n  vi^  omfiany  and  Powell  River  with  their 
[sments  istumers. 

[  ^^'.''‘-■tin  criticized  International 

*5*  an-  ^  ^^'’^rsing  its  position  in  1928  when 
"  t  ken  ^  lower  price  for  newsprint 

:  |?r  was  standard,  and  made  the  price 
:ck  for  the  entire  indu.stry.  Inter- 
OUNT  Company,  the  bulletin 

■■d,  ‘’is  endeavoring  to  disregard  the 
^  ^  price  has  been  fixed.”  and 

■  'successful,  it  was  asserted,  “there 
ork.  '11  be  a  departure  from  the  same  base 
'•'c  for  all.” 


allocating  their  tonnage,  increasing  ma-  want  to  disappoint  valued  customers  and 
terially  the  production  cost  of  those  who  add  to  their  difficulties  at  this  time.” 


surrender  tonnage. 


ult  to  disappoint  valued  customers  and  ing  prices  that  were  entirely  unrea- 
d  to  their  difficulties  at  this  time.”  sonable.  The  publishers  know  that  the 
Mr.  McMaster  intimated  that  the  second  largest  Canadian  industry  cannot 


It  was  recommended  to  publishers  bulk  of  the  1935  contracts  would  be  at  be  operated  in  perpetual  bankruptcy,  but 
that  contracts  should  be  with  low-cost  the  higher  price.  we  will,  of  course,  vigorously  combat 

producers  with  the  condition  that  they  The  Crown  Willamette’s  announce-  a  cumulative  campaign  involving  per- 
manufacture  the  product.  Delay  in  nient  to  its  customers  said:  sistent  annual  or  semi-annual  increases 

in  newsprint  prices  that  are  unwar¬ 


signing  contracts  was  counselled. 


“Owing  to  the  long  continued  increase 


The  flood  of  announcements  from  in  the  cost  of  labor  and  the  price  of  ranted, 
newsprint  companies  vvas  interpreted  in  materials  entering  into  the  manufacture  “There  is  no  question  that  publishers 
the  bulletin  as  indicating  “stimulated  of  newsprint  and  the  further  increase  are  being  asked  by  our  governments  to 
cooperation’  in  the  newsprint  industry,  which  we  know  we  are  facing,  it  has  meet  taxes  beyond  their  power  to  pay, 
‘’In  the  past,”  the  bulletin  said,  “not  become  necessary  to  advance  our  price  for,  in  addition  to  a  Dominion  tax,  we 
more  than  three  or  four  major  mills  of  newsprint  for  next  year.  pay  a  further  provincial  corporation 


have  made  price  announcements,  the 

others  simply  following  the  lead  set  of  the  newsprint  industry  is  universally  “The  publishers  of  Canada  will,  of 
by  the  major  units.  ’  known  and  we  are  sure  you  appreciate  necessity,  require  governmental  con- 

.Abitibi  Power  and  Paper  Company,  the  serious  problems  with  which  we  sideration,  and  immediate  steps  will 
in  making  its  announcement  through  the  have  been  and  are  confronted  and  we  be  taken  to  conserve  the  publisher  in- 
G.  H.  Mead  Company,  sales  agent,  said :  believe  you  will  recognize  the  fairness  terests.  which  are  so  important  to  the 
‘‘In  announcing  such  increase  the  of  the  amount  to  which  we  have  limited  future  welfare  of  Canada.” 

Mead  company  assures  its  customers  the  present  increase.”  - 

that  it  will  fully  carry  out  its  obliga-  The  base  price  of  newsprint  on  the  ANNF  O’l-I  MoPORMir’K 


‘‘The  chaotic  and  distressed  condition  tax  in  Ontario. 


“The  publishers  of  Canada  will,  of 


that  it  will  fully  carry  out  its  obliga-  The  base  price  of  newsprint  on  the 
tions  under  its  contracts  and  agreements  Pacific  Coast  has  been  $40  a  ton.  f.  o.  b. 
with  them.”  docks.  This  will  be  raised  to  $42.50  a 

A.  Stewart  McNichols.  president  of  ton  Jan.  1  and  Crown  Willamette  guar- 
the  Lake  St.  John  Power  and  Paper  antees  its  customers  that  the  price  will 
Co..  Ltd.,  stated  that  this  company  was  not  exceed  $45  a  ton  during  the  last 
under  long-term  contract  to  sell  prac-  half  of  1935. 

ticallv  all  of  its  output  of  newsprint  to  The  increased  cost  of  new'sprint,  to- 
the  Hearst  publications— the  price  being  gether  with  taxation,  will  end  the  two- 
governed  b\-  the  action  of  certain  Quebec  cent  price  for  newspapers,  W.  J.  J.  But- 
mills  specifically  named  in  the  agree-  ler,  president  of  the  Canadian  Daily 


He  said: 


“As  these  mills  are  now  reported  to  ronto  Nov.  21 
have  announced  an  increase  of  price  “Only  the 


Newspapers  .Association,  said  in  To- 


ANNE  O’H.  McCORMICK 
WINS  POST  MEDAL 

Alumni,  Celebrating  N.  Y.  Daily’s 
133d  Birthday,  -Make  First 
Award  to  Woman — Founder’s 
Descendant  Present 

More  than  100  former  employes  at¬ 
tended  the  sixth  annual  meeting  and 
dinner  of  the  Nezv  York  Ez'ening  Post 


have  announced  an  increase  of  price  “Only  the  low  prevailing  price  of  Alumni  -Association  at  Town  Hall 

for  1935  in  conformity  with  the  terms  newsprint  and  the  most  efficient  man-  Ulub  Nov.  16  in  celebration  of  the 

quoted  in  International  Paper  Co.’s  agement  have  enabled  the  publisher  to  133d  anniversary  of  the  Post,  which 

recent  letter  to  its  customers,  it  follows  continue  for  the  last  few  years  the  was  founded  in  1801  by  Alexander 

that  the  price  that  the  Lake  St.  John  production  of  our  dailv  newspapers  at  Hamilton.  John  Palmer  Gavit,  presi- 

c —  107S  ...:n  _ .  _ »  ,  -i  j  ....  _ _ i u 


Co.  will  obtain  for  its  paper  in  1935  will 
be  in  excess  of  the  price  prevailing  in 


present  prices,”  he  said. 


dent,  presided.  Alexander  Hamilton, 


“Cumulative  taxes  have  been  levied  great-great-grandson  of  the  founder. 


1934  by  at  least  $2..5fl  for  the  first  six  by  the  government,  and  today  the  pub-  was  elected  to  honorary  membership, 
months  of  19,35.  and  b'*  a  total  of  $5  lisher  is  paying  what  is  considered  to  Airs.  .Anne  O’Hare  McCormick  was 
for  the  last  six  months.*  be  an  unfair  tax  of  6  per  cent  on  news-  given  the  association’s  gold  medal  for 

A.  E.  AIcMaster,  general  manager  of  print,  an  increase  in  postal  rates  and  distinguished  service  in  journalism.  The 
Powell^  River  Company,  leading  Coast  a  surcharge  in  postal  rates  on  excess  presentation  was  made  by  Charles  McD, 
newsprint  producer,  stated  that  west  advertising  content  before  profits  (if  Puckette,  chairman  of  the  awards  com- 
coast  mills  would  probably  follow  the  any)  are  reached,  when  a  further  cor-  mittee,  who  explained  that  Mrs.  Mc- 
example  of  International  Paper  Com-  poration  tax  of  12)4  per  cent  has  to  Cormi’ek  is  the  first  woman  to  be  so 
pany  and  other  eastern  mills  in  increas-  be  met.  honored  and  the  first  person  to  receive 

mg  prices  for  1935.  The  profit  tax  is  not  combated,  but  the  award  who  was  not  at  some  time, 

Mr.  McMaster  said  that  his  company  the  sales  tax  on  newsprint  is  felt  to  be  prior  to  Jan.  1,  1924,  a  regular  em- 
had  agreed  to  continue  several  con-  unjust  because  no  method  has  been  de-  pioye  of  the  “old  Evening  Post”.  Mrs. 
tracts  at  the  1934  price,  but  only  under  vised  to  pass  this  on  to  the  consumer,  AIcCormick  is  a  frequent  contributor  to 
special  circumstances.  and,  consequently,  a  direct  tax  to  the  the  columns  of  the  Nezv  York  Times 


special  circumstances.  and.  consequently,  a  c 

“-All  the  contracts  placed  at  the  old  publisher  is  the  result, 
price  were  with  newspapers  in  the  “Some  of  the  Can 


.  ,  ^  and  Ladies  Home  Journal. 

price  were  with  newspapers  in  the  Some  of  the  Canadian  publishers  The  gold  medal  has  been  in  other 
Southwestern  states  that  have  suffered  recognize  that  newsprint  has  been  priced  years  awarded  to  Ale.xander  Dana 
- — - - —  Noves  in  1930,  Lincoln  Steffens  in 

E.  T.  BELLS  LEAVE  FOR  HONOLULU 


1931 ;  Oswald  Garrison  Villard  in  1932 
and  Charles  A.  Selden  in  1933. 

Interesting  incidents  and  stories  rem¬ 
iniscent  of  the  good  old  days  of  Bryant, 
Godwin,  Godkin  and  the  high  priests 
of  the  crusading  days,  formed  the  back¬ 
ground  of  many  humorous  addresses. 

The  guests  of  honor  included  Keats 
Speed,  managing  editor  of  the  Sun; 
Alexander  Hamilton ;  Roy  Dickinson, 
Printers’  Ink;  Frank  Parker  Stock- 
bridge,  American  Press  and  J.  W. 
Brown,  Editor  &  Publisher. 

In  paying  tribute  to  Alexander  Ham¬ 
ilton  at  the  grave  in  Trinity  Church¬ 
yard,  earlier  in  the  day,  Mr.  Gavit 
spoke  of  Hamilton  as  an  “.American 
not  by  birth  but  by  choice — great  citi¬ 
zen.  soldier,  statesman  and  founder  of 
the  Evening  Post” — who  in  “times  not 
less  crucial  than  these  chose  to  serve 
the  cause  of  our  liberties — that  in  fidel¬ 
ity  to  conscience — you  helped  to  build 
the  framework  of  this  Nation.” 

Mr.  Gavit  was  unanimously  re¬ 
elected  president,  with  the  following  as¬ 
sociates  :  vice-presidents,  Robert  E. 
Mac.Alarney,  Eleanor  Carroll,  W  illiam 
Barron;  secretary.  Robert  B.  McClean, 
New  York  Times:  treasurer.  Charles 
B.  Molesphini ;  historian,  Amy  Bonner; 
chairman,  executive  committee.  Theo¬ 
dore  P.  Seymour;  honorary  presidents, 
Thomas  W.  Lamont,  Emil  M.  Scholz 
and  Oswald  Garrison  Villard. 


Photo  shows  Edgar  T.  Bell,  business  manager  of  the  Oklahoma  City  Oklahoman 
and  Times,  and  Mrs.  Bell,  just  before  they  sailed  on  the  President  Hoover  from 
San  Francisco  last  week  for  a  six-week  vacation  in  Hawaii. 
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‘GRADS’  MOURN  PARIS  TRIBUNE  PASSING 

Former  M.E.  Recalls  Brilliant  Array  of  Writers,  Some  Famous,  Others  Who  Achieved  Fame  Later, 
Who  Worked  on  Its  Staff — Merges  With  Paris  Herald  Nov.  30 


{Sfecial  to  Editor  &  Publisher) 

PARIS,  Xov.  10 — Xot  only  present 
employes  of  the  liurot'can  Udition 
of  the  Chicat/o  Tribune  but  scores  of 
“graduates"  of  the  same,  now  scattered 
from  Moscow  to  Washington,  from 
London  to  Shanghai,  from  Rome  to 
Oklahoma  City,  will  mourn  sincerely 
on  Xov.  30  when  this  “good,  old  sheet” 
passes  into  history  by  merger  with  the 
.Veil'  York  Herald  of  Paris,  its  persis¬ 
tent  and  perpetual  competitor  for  the 
past  17  years. 

P'or  most  of  these  graduates  will  con¬ 
fess  candidly,  if  uuestioned,  that  the 
days  and  nights  they  spent  on  the  Paris 
Tribune  were  the  happiest — if  not  the 
most  remunerative — of  their  journalistic 
lives.  Since  leaving  the  Tribune,  many 
of  them  have  won  merited  fame  in  jour¬ 
nalism,  authoriship,  ixietry,  drama,  and 
other  realms  of  action.  True,  some  of 
them  had  attained  distinction  Ix-fore 
joining  the  Tribune  staff ;  others  served 
their  newspaper  apprenticeship  here; 
still  others  after  getting  a  start  in  the 
States,  learned  how  to  cha.se,  gather 
and  verify  news  in  a  foreign  capital. 
But  all  of  them,  whether  ‘“undergradu¬ 
ates"  or  ““po.st-graduates,”  must  cherish 
vivid  and  tender  memories  of  their  so¬ 
journ  in  Paris. 

And  why?  Because  the  Tribune  staff 
was  what  the  French  call  unc  repub- 
liqiie  dcs  eamarades — a  republic  of  com¬ 
rades.  where  “All  for  one;  one  for  all” 
was  generally  if  not  always  the  guiding 
principle.  Somehow,  a  friendly,  helpful 
sort  of  free  masonry  was  created  in  the 
city  room,  and  nearly  everybody  be¬ 
longed.  Working  on  the  Tribune  was 
the  only  requirement  for  admission ; 
once  a  member  always  a  member,  re¬ 
gardless  of  geography  or  the  passage 
of  years. 

What  memories  these  Tribunites,  past 
and  present,  can  evoke  when  they  meet 
by  chance  in  Tokio  or  Istanbul  or  Rich¬ 
mond,  Va!  Memories  of  hilarious  Re- 
veillon  parties  on  Christmas  Eve  after 
the  paper  had  been  put  to  bed ;  mem¬ 
ories  of  being  broke  in  Paris  and  of 
being  aided  by  a  wiser  or  more  fortu¬ 
nate  comrade;  memories  of  the  paper 
being  confiscated  in  Spain.  Italy  and 
Germany;  memories  of  French  “scoops” 
over  the  French  press  itself ;  memories 
of  the  annual  dinners  given  by  Colonel 
Robert  R.  McCormick  upon  his  visits 
to  Paris ;  memories  of  betrothals,  mar¬ 
riages,  births  and  deaths ;  memories. 
...ah!  the  list  could  be  extended  in¬ 
definitely. 

Col.  McCormick  once  remarked, 
“Every  member  of  my  Paris  staff  is  a 
story  in  him -elf.”  This  is  true,  even 
axiomatic.  For  example,  the  wives 
these  newspapermen  had  married  in¬ 
cluded  P'rench  girls,  English  girls,  an 
Esthonian,  a  Turk,  a  Russian,  an  Ital¬ 
ian,  and  a  Polish  girl.  Their  pre-Trib- 
une  service  had  ranged  from  .\rmenia 
to  Hawaii,  from  Egypt  to  .\kron,  from 
Switzerland  to  San  Francisco.  Xow 
that  many  of  the  Tribunites  in  Paris, 
from  cruel  economic  necessity,  will  soon 
be  out  of  work,  it  is  to  be  hoped  that 
they  will  write  these  stories  of  them¬ 
selves  and  of  their  Tribune  buddies. 
For  such  a  story  will  contain  pathos, 
humor,  surprise,  melancholy,  difficulties, 
victory,  success  and  disapiMjintments — 
the  basic  ingredients  of  life  itself. 

From  its  very  birth,  the  Paris  Trib¬ 
une  had  a  versatile  and  picturesque 
staff ;  everyboriy  was  bi-lingual  or  be¬ 
came  so  from  necessity ;  a  few  were  tri¬ 
lingual.  On  one  occasion,  the  Tribune 
could  boast  of  no  less  than  seven  for¬ 
mer  city  editors,  from  somewhere,  U. 
S.  A.,  on  its  staff.  Every  soldier  of 
Xapoleon  was  supposed  to  carry  a  mar¬ 
shal’s  baton  in  his  knapsack.  Certainly, 
most  Tribunites  carried  grandiose  pro¬ 
jects  in  their  heads — novels,  plays,  travel 
books,  biographies,  short  stories,  etc. 
Each  staff  member  had  his  hobby,  his 
fad,  his  ambition,  and  many  of  them 


By  BERNHARD  RAGNER 

Managing  Editor  from  1926  to  1929,  inclusive, 
Chicago  Tribune,  European  Edition 


have  been  able  to  translate  these  Paris 
dreams  into  .\merican  realities.  Many 
have  achieved  fame  and  success,  are 
registered  in  Who’s  Who.  and  their  by¬ 
lines  appear  regularly  in  the  best  Amer¬ 
ican  new-papers  an  1  magazines.  In 
informal  fashion,  let  us  call  the  roll. 

There  is  Vincent  Sheean.  for  ex¬ 
ample.  In  l*)22-23.  he  translated  ver¬ 
bose  French  into  succinct  English ;  he 
transcribed  cables ;  he  totik  telephone 
calls  from  London  or  Berlin  or  Brussels, 
all  this  on  the  night  dc-k  of  the  Paris 
Tribune.  Later,  he  invaded  Morocco 
and  interviewed  .\l)d  el  Krini ;  he  cov¬ 
ered  the  French  occupation  of  the  Ruhr  ; 
he  circumnavigated  the  globe ;  since 
then,  he  has  contributed  to  Asia,  the 
.  ltlaii‘ic  Monthly,  the  Saturday  Ex'cninq 
Post.  Harper’s  ^fa!|acine,  etc.  He  has 
several  novels  to  his  credit ;  also  vol¬ 
umes  of  historic  interest.  If  he  ever 
writes  his  autobiography,  certainly  a 
chapter  or  two  will  be  devoted  to  his 
experiences  on  the  Trihune ;  iiersonal'.y. 
I  hope  he  doesn’t  omit  the  Reveillon 
party  of  1022,  participated  in  by  Harold 
Denny.  Don  Skene,  Martin  Summers, 
Herbert  Monohan,  and  the  writer  of 
these  lines. 

George  Seldes  was  the  first  reporter 
on  the  .Inny  Edition  of  the  Tribune 
hack  in  1017.  He  didn’t  stay  very  long, 
but  he  did  cover  the  parade  of  the 
.Xmerican  soldiers  through  the  streets 
of  Paris  on  July  4.  1017.  Later,  he  be¬ 
came  a  war  corresponrent  for  the  Home 
Tribune;  entered  St.  Mihiel  even  before 
General  Pershing  did.  and  has  since 
scoured  the  world  for  news.  He  is  also 
the  author  of  You  Can't  Print  That! 
Today,  he  is  popular  and  witty  com¬ 
mentator  on  life  in  Xew  York,  has  more 
than  half  a  dozen  volumes  to  his  credit, 
I.erhaps  the  most  notable  lieing  his  re¬ 
cent  history  of  the  Vatican. 

Rack  in  1925-26,  James  Thurber  was 
a  competent,  conscientious  rewrite  man 
and  copy  reader  on  the  Tribune  desk  in 
Paris;  he  also  served  on  the  Riviera 
Edition.  He  was  friendly,  amiable,  and 
witty,  but  none  of  his  comrades  sus¬ 
pected  that  in  a  few  years  on  the  Xeio 
Yorker  he  would  develop  into  one  of 
-America’s  best-known  humorists,  but  so 
he  has!  After  Sex  Whatf  and  his  re¬ 
ef  nt  hilarious  biography  of  himself  and 
the  crisis  are  there  to  prove  it.  His 
fun  biHiks  have  made  thousands  laugh, 
and  his  popularity  shows  no  signs  of 
waning.  Certainly,  he  is  one  of  the 
Tribune’s  most  successful  graduates. 

Still  others:  Frank  Scully  (one-time 
Xice  correspondent)  who  wrote  Pun  in 


Bed  and  a  Life  of  Erank  Harris;  Elliot 
Paul  (jack  of  all  trades  until  he  became 
night  editor)  who  is  now  living  in  the 
Balearic  Islands,  and  generally  produces 
one  novel  per  annum;  V'irgil  Geddes 
(former  finance  editor)  now  writing  and 
producing  plays  in  Xew  York ;  Eugene 
Jolas  (reporter,  literary  critic,  city  edi¬ 
tor)  who  became  the  founder  of  Tran¬ 
sition;  who  writes  English,  French  and 
German  with  almost  eipial  facility,  and 
who  transl.ates  American  poetry  into 
French  and  German,  or  French  poetry 
in  the  two  other  directions ;  Edgar  C. 
Calmer  ( once  the  cub  reporter ;  he  later 
joined  the  Herald)  whose  novels  now 
merit  favorable  reviews  in  the  Neiu 
York  Times;  and  Harry  Bernstein  (re¬ 
write  man  about  seven  years  ago)  who 
has  since  become  a  bitigrapher  and  novel¬ 
ist — I'Affa'ire  Jones;  Larry  Blochman 
(rewrite),  globe-trotter  and  writer  of 
adventure  stories. 

Xor  should  we  forget:  Pierre  Loving 
(rewrite  man  and  random  art  critic), 
essayist,  novelist,  translator ;  just  look 
him  up  in  lllto's  Who;  Allen  Raymond 
(night  editor  in  the  early  part  of  1923), 
<  ne-time  president  of  the  Xew  York 
Xewspaper  Guild,  capable  correspondent 
who  has  covered  big  events  from  Lon¬ 
don  tf)  Ottawa  to  Washington,  and  who 
still  find-'  time  tf)  knock  out  short  stories 
reminiscent  of  O.  Henry;  H.  Wolfe 
Kaufmann  (reporter  who  later  changed 
his  allegiance  to  the  Herald),  now  with 
I’arietv  in  Xew  York,  and  has  one 
novel  to  his  credit ;  Lorimer  Hammond 
(feature  writer),  who  has  roamed 
Europe  for  the  Home  Tribune,  con¬ 
tributes  to  .\merican  magazines  and 
translates  modern  French  writers ;  Larry 
Rue  (reporter,  rewrite  man,  photogra¬ 
pher  1  win)  became  the  “flying  reporter,” 
I'iloting  his  own  plane,  and  who  wrote 
/  /7y  Eor  Xews. 

Reynolds  Packard  (rewrite  man  on 
the  night  desk)  later  went  to  the  Cnited 
Press,  having  already  served  with  this 
agency  in  South  America  before  com¬ 
ing  to  Paris.  He  has  put  his  experi¬ 
ences  on  the  T  ribune  into  permanent 
ff)rm ;  how  he  wa.s  hired,  how  he 
worked,  his  experiences  with  a  Tribune 
girl-reporter — all  this  is  told  in  a  daring 
(the  adjective  is  used  advisedly),  auto- 
bifigraphical  novel.  Other  novels,  al.so 
dealing  with  the  Paris  Tribune,  have 
been  written,  but  so  far  as  the  present 
writer  knows,  Packard’s  is  the  only  one 
that  has  been  published. 

In  most  cases,  departure  from  the 
Tribune  meant  promotion  to  something 
better — eventually.  For  example,  Har¬ 


ATTENDED  ROTARY  CONFERENCE 


Newspapermen  in  attendance  at  a  special  conference  in  Chicago  last  week  to 
consider  plans  for  disseminating  news  about  Rotary  clubs.  This  group, 
together  with  Rotary  International  officers  and  Dr.  Allen  D.  Albert,  former 
publisher  and  past  president  of  Rotary,  as  chairman,  met  at  Rotary  headquarters. 
Left  to  right:  Alfred  H.  McKeown,  Detroit  Saturtlay  Night;  John  D.  Ames, 
Chicago  Journal  of  Commerce;  Emmet  Richards,  Alpena  (Mich.)  News;  James 
H.  Skewes,  Meridian  (Miss.)  Star;  Ray  Willis.  Angola  (Ind.)  Republican;  and 
Clayton  Rand,  Gulfport  (Miss.)  Guide. 


old  Xorman  Denny  was  the  chief  copv 
reader  during  part  of  1922  and  ’23 
Since  then,  he  has  roamed  most  of  Xortl; 
.Africa,  Central  .America,  the  Unite; 
States  and  Russia  for  the  Xew  York 
Times.  He  is  now  the  Times  cnrrt;. 
pondent  in  Moscow.  Other  Times  men 
who  had  part  of  tlieir  experience  wit 
the  T ribune,  are :  Lansing  Warre- 
(assistant  managing  editor  when  h; 
left),  now  with  the  Times  Paris  bureau 
Kenneth  L.  .Austin  (finance  editor) 
later  a  Times  correspondent  in  Paris 
and  now  with  the  finance  department  c 
the  Times  in  Xew  A’ork. 

Other  promotions  (near  and  far) 
1).  S.  Garden  (rewrite  man)  who  Ik 
came  the  managing  editor  of  the  Daili 
Mail  in  Bangkok,  Siam,  and  is  r..  ,. 
doing  syndicate  work  in  Xew  Yorkf 
Lamar  Middleton  (rewrite  man,  edi; 
of  the  Riviera  and  Berlin  Editions)  n 
with  the  United  Press  in  Paris;  ^ielv  _ 
K.  Whiteleather  (Latin  Quarter  cnrre ! 
pfMulent  for  a  brief  period  in  1930)j 
now  the  political  e.xpert  of  the  .\>.  . 
dated  Press  in  Paris;  Jay  .Allen  (n 
porter  and  city  editor)  who  now  rt-ji.K- 
sents  the  Chicago  Daily  News  in  Spainl 
William  Shirer  (Embassy  and  Gub-jj 
late  reporter),  now  with  Univer.sal  Ser] 
vice  in  Berlin;  Frederic  K.  .Abhct) 
( I)hotographer  and  reporter)  who  later 
joined  the  International  Xews  ScrviKt, 
and  is  now  with  the  Paris  bureau  of  the 
A’cic  York  Herald  Tribune. 

Whenever  possible,  it  was  the  pdlic" 
to  promote  employes  of  the  Paris  Trit 
une  to  the  Foreign  Xews  Service  o 
the  Home  PMition.  .Among  those  w? 
went  up  in  this  fashion,  we  may  nier 
tion:  David  Darrah  (who  served  i 
all  ranks  until  he  became  manayi- 
editor)  who  is  now  the  Rome  cdik 
pondent  of  the  Home  Tribune,  ait. 
service  in  London,  most  capitals  ( 
Central  Europe,  and  of  South  Americ; 
.Also,  Edmund  L.  Taylor  (reporter  a: 
rewrite  man)  who  is  today  the  Pa: 
correspondent,  covers  Geneva,  Spab 
Belgium,  and  other  European  terrj 
tory.  Ill 

Robert  Sage  and  Egbert  Swenson  (r- 
porters  and  rewrite  men)  are  both  a 
tached  to  the  Paris  bureau  of  the  H.  ! 
Tribune,  directly  under  Mr.  Taylor.  . 

Some  Paris  'Tribunites,  after  prutr ! 
tion  to  the  "F’.X.S.,”  and  after  ' 
in  other  capitals  of  Europe,  of  th 
free  will  and  accord  returned  to  tb 
first  love,  namely,  the  European  F..' 
tion.  One  of  them  is  Waverly  Lea 
Root ;  after  several  years  of  service  ^ 
London  and  elsewhere,  he  returned 
Paris  as  night  editor,  and  will  liC 
edit  the  final  issue  dated  Xov.  30.  si: 
he  has  lieen  replacing  Ralph  J.  Fra: 
managing  editor,  who  is  in  .Amcri- 
when  these  lines  are  written.  In  ia 
Mr.  Frantz  learned  of  the  demise  ' 
his  paper  while  visiting  his  parents : 
Springfield,  O.  Mr.  Root  is  the  aut! 
of  The  Truth  About  IVagner,  a  voli;3 
which  created  a  sensation  some  yeas 
ago.  since  it  was  based  on  new  and  r  - 
published  material  about  the  great  Ge:j 
man  composer.  | 

.Alex  Small  (city  editor  and  colun::'| 
as  the  paper  expires)  also  was  prun  | 
ted  to  the  “F.X.S.,”  but  after  serving  | 
Berlin,  he  decided  that  Paris  was  his  ref 
home,  and  returned  to  the  Ville  I  ’m 
iere.  I 

His  column — shrewd,  penetrating,  a  | 
luminous — has  been  printed  once  a  woJ 
on  Page  1  with  the  heading  “Of  Fltci 
ing  Things ;”  on  other  days,  it  has  lx  jt 
placed  on  the  editorial  page  with  a  ra  ‘ 
headline.  .Another  columnist,  Hc:j 
Egan  whose  “The  Once  Over”  has  a,' 
peared  daily  for  more  than  five  years  | 
the  sporting  page,  was  offered  an  a 
signment,  several  of  them,  away  fr 
Paris;  but  he  decided  to  stick  to  L 
“parish”  and  its  wicked  but  inteie=;" 
“parishioners.” 

One  invaluable  contribution  to  Frc: 

(Continued  on  page  39)  j 
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While  many  do  and  some  do  not,  the  fact 
remains  that  surveys  are  just  as  important  as  any 
other  type  of  business  research. 


Buyers  of  newspaper  space,  we  believe,  are 
vitally  interested  in  the  survey  R.  L.  Polk  &  Co., 
made  not  so  long  ago  to  ascertain  buying  and  read¬ 
ing  habits  of  Metropolitan  Pittsburgh  families. 


It  was  found,  of  course,  that  considerably 
more  of  these  families  read  The  Press  than  any 
other  Pittsburgh  newspaper. 


But  this  is  even  more  interesting:  according 
to  the  Polk  survey,  advertisers  who  use  The  Press 
as  their  first  newspaper  in  this  market  reach  at 
least  61^  of  all  the  families  reading  any  Pittsburgh 
newspaper  regularly.  The  closest  any  other  paper 
came  to  this  was  46^. 

Scripps-Howard  advertising  representatives 
will  gladly  give  you  further  details. 


This  Survey  is  only  one  of  a  number  of  similar 
investigations  into  newspaper  reading  habits 
of  residents  of  Metropolitan  Pittsburgh,  made 
during  the  past  seven  years.  Five  of  these  sur¬ 
veys  were  made  by  such  representative  or¬ 
ganizations  as  R.  O.  Eastman  Co.,  Main  &  Co., 
Houser  Associates,  R.  L.  Polk  &  Co.,  and  Ross 
Federal  Service.  An  average  of  these  reports 
indicates  a  64%  coverage  of  Metropolitan 
Pittsburgh  families  for  The  Press. 
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U.  S.  RECOGNITION  OF  RUSSIA  HAS 
AIDED  WORK  OF  CORRESPONDENTS 

New  Embassy  a  Good  Source  of  News,  Says  Ralph  Barnes  of  New 
York  Herald  Tribune’s  Moscow  Bureau — ^Tmsion  Between 
Japanese  and  Soviets  Is  Easing 


RAI-PH  W.  BARNES,  Moscow 
correspondent  of  the  New  York 
Herald  '1  ribune,  who  left  recently  for 
his  post  in  the  Soviet  after  a  two- 
months  visit  in  the  United  States,  told 
Editor  &  Publisher  that  Moscow  cor¬ 
respondents  have  found  their  work 
made  much  easier  as  a  result  of  the 
establishment  of  the  United  States 
Embassy  in  the  Russian  capital  this 
year.  The  Embassy  is  not  only  a 
source  of  news  in  itself,  he  declared, 
but  also  a  source  of  many  news  stories 
about  projects  and  events  in  various 
parts  of  Russia. 

Barnes,  who  has  been  stationed  at 
Moscow  for  three  and  a  half  years, 
explained  that  there  are  more  than 
40  persons  attached  to  the  Embassy  and 
that  almost  all  of  the  service  officers 
are  familiar  with  the  Russian  language 
and  have  a  deep  interest  in  the  social 
and  economic  experiments  being  worked 
out  in  the  Soviet  union.  While  there 
is  no  regular  press  officer  attached 
to  the  Embassy,  its  staff  is  still  one  of 
the  best  equipped  and  most  efficient 
consular  organizations  ever  sent  abroad 
by  the  U.  S.  Government,  he  said. 

Ambassador  William  C.  Bullitt  holds 
a  weekly  conference  with  American  cor¬ 
respondents,  according  to  Barnes,  and 
John  Wiley,  counsellor  to  the  Embassy 
and  an  experienced  diplomat,  generally 
can  be  seen  between  regular  press  con¬ 
ferences  and  often  gives  valuable  as¬ 
sistance  in  checking  or  confirming 
stories  whenever  possible. 

A  feature  of  Ambassador  Bullitt’s 
press  conferences,  Barnes  said,  is  that 
the  Ambassador  speaks  with  extreme 
frankness,  although  it  is  understood 
that  any  remarks  he  makes  “off  the  re¬ 
cord”  are  only  for  the  information  of 
the  correspondents.  Also  the  confer¬ 
ences  are  for  regular  accredited  cor¬ 
respondents  of  United  States  news¬ 
papers  only,  and  thus  are  limited  to 
about  seven  men  representing  the  lead¬ 
ing  press  associations  and  the  few  large 
newspapers  having  correspondents  in 
Moscow.  Free  lance  and  magazine 
writers  and  even  the  correspondents’ 
Russian  assistants  are  barred. 

Censorship  is  still  the  hardest  thing 
for  an  .American  correspondent  to  be¬ 
come  accustomed  to,  Barnes  said,  and 
his  greatest  difficulty  is  to  obtain 
accurate  statements  of  fact.  The  average 
Russian  official  is  “the  most  secretive 
person  in  the  world,”  according  to 
Barnes,  and  it  is  just  as  hard  to  con¬ 
firm  stories  as  to  get  them.  Tlie  Soviet 
press  is  a  big  source  of  news,  he  said, 
although  it  contains  little  or  no  criticism 
of  the  government  or  its  policies.  On 
the  other  hand,  it  prints  a  great  amount 
of  detailed  criticism  about  factory 
breakdowns  or  any  incidents  that  slow 
up  production  or  needed  products. 

“There  is  a  lot  of  the  Oriental  in 
Russia.”  Barnes  said,  and  when  it 
dc^sn't  please  them  to  admit  it  officials 
will  deny  a  known  fact  “until  they  are 
blue  in  the  face.” 

Russian  journalists  are  organized  in 
trade  unions,  Barnes  said.  He  could 
not  say  what  the  Russian  newspaper¬ 
man’s  hours  were,  but  he  pointed  out 
that  extensive  arrangements  were  made 
for  his  vacations,  health  insurance  and 
general  economic  well  lieing.  He  is 
something  of  a  privileged  character 
and  generally  relatively  well  off  and 
well  provided  for,  as  are  most  persons 
engaged  in  literary  work  in  the  Soviet. 
In  a  measure  he  holds  a  semi-official  po¬ 
sition,  inasmuch  as  the  press  is  under 
the  complete  control  of  the  state,  and 
he  must  be  a  reliable  and  competent 
worker. 

Discussing  general  political  condi¬ 
tions  in  Europe  Barnes  emphatically 
affirmed  the  belief  that  the  Soviet  has 
liecame  a  real  “world  power”  and  said 
that  it  is  “one  of  the  most  important 
factors  in  Eun  pe  today.  He  could 


not  say  how  large  the  Red  Army  was, 
as  no  definite  figures  on  its  size  have 
ever  been  published,  but  he  declared 
that  its  morale  was  very  high  and 
much  higher  than  that  of  the  old  Czar- 
ist  army.  It  is  well-equipped,  he  said, 
and  relatively  highly  mechanized. 

Maxim  Litvinoff  wields  as  much  in¬ 
fluence  in  European  affairs  today  as 
anyone,  Mussolini  not  excepted,  accord¬ 
ing  to  Barnes,  but  his  actions  are  fnly 
those  of  a  representative,  and  every 
thing  he  does  must  have  the  approval 
of  the  Kremlin. 

The  tension  over  Far  Eastern  affairs 
has  lessened  considerably  in  the  last 
nine  months,  he  said,  and  there  is_  a 
feeling  that  any  possible  conflict  with 
Japan  has  been  postponed  for  a  con¬ 
siderable  iieric  d. 

According  to  Barnes  Russians  look 
upon  President  Roosevelt’s  New  Deal 
as  doomed  to  failure,  but  the  press  is 
writing  more  about  it  than  it  was  a 
year  ago  and  less  about  class  warfare 
in  the  United  States.  He  said  this 
change  was  due  to  Soviet  recognition 
by  the  United  States  and  the  desire  of 
the  government  to  maintain  the  best 
pc  ssible  relations  with  this  country.  He 
described  the  government  as  “leaning 
over  backwards”  to  prevent  anv  injury 
to  the  present  cordial  relations  between 
the  two  countries. 

Mr.  Barnes  is  a  graduate  of  Willa¬ 
mette  University  at  Salem,  Ore.  his 
home  city  and  received  a  Master  of 
■Arts  degree  from  Harvard  University. 
He  began  his  newspaper  career  on  the 
Brooklyn  Daily  Eagle  in  1925  and  later 
worked  in  New  York  for  the  old 
Ei’cning  World  and  the  Herald  Tribune. 
Eight  and  a  half  years  ago  he  went 
to  the  staff  of  the  Paris  Herald,  Euro¬ 
pean  editic  n  of  the  Herald  Tribune, 
and  then  became  attached  to  the  Herald 
Tribune  bureau  in  Paris.  Subsequently 
he  was  transferred  to  Rome  and  Mos¬ 
cow. 

His  recent  visit  was  the  first  one  he 
has  made  to  this  country  since  he  left 
to  join  the  Paris  Herald.  While  he 
was  here  he  spent  several  weeks  at  his 
home  in  Salem,  and  then  visited  Cali¬ 
fornia,  where  he  made  a  survey  of  the 
political  situation,  interviewed  Upton 
Sinclair  and  wrote  a  series  of  three 
articles  fc  r  the  Herald  Tribune  about 
Sinclair’s  EPIC  program. 

During  his  visit  to  .America  Samuel 
Rodman,  Moscow  correspondent  for  the 
London  Observer  and  the  Reuters  news 
agency,  covered  events  in  Russia  for 
the  Herald  Tribune. 

ANNOUNCE  NEW  ACCOUNT 

The  Belle  City  Incubator  Company, 
Racine.  Wis.,  has  placed  its  account 
with  Gale  &  Pietsch,  Inc.,  Chicago  ad¬ 
vertising  agency. 


SHUTTS  DENIES  SALE  RUMOR 

Miami  Herald  Publisher  Says  Daily 
Is  Not  for  Sale 

(Special  to  Editoi  &  Pdblisber) 
Miami,  Fla.,  Nov.  21 — Reports  pub¬ 
lished  last  Saturday  in  Collier's  Eye,  a 
sports  weekly  printed  in  Chicago,  to 
the  effect  that  Moe  .Annenberg  had 
purchased  the  Miami  Herald  for 
$2,300,000  were  emphatically  denied  here 
this  week  by  Col.  Frank  B.  Shutts, 
president  and  publisher  of  the  Herald. 
Mr.  Shutts  founded  the  Miami  Herald 
in  1910  and  controls  its  stock. 

“There  have  lieen  so  many  rumors 
of  the  sale  of  the  Herald  during  the 
last  few  years  that  it  is  getting  to  be 
somewhat  monotonous  to  deny  them,” 
Col.  Shutts  told  Editor  &  Publisher. 
“I  have  had  several  flattering  offers  for 
the  paper,  but  it  is  not  for  sale  and  is 
not  likelv  to  be  for  sale.” 


SHELL  WINTER  CAMPAIGN 


281,294 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(Morning  and  Evening  issues) 
for  the  month  of 

OCTOBER,  1934 

This  represents  A  GAIN  OF 
10,551  OVER  OCTOBER,  1933 
.  .  .  The  Sunday  Sun  circulation 
averased  1tt,779  per  Sunday  for 
October,  1934 — a  gain  of  9,536 
over  October,  1933. 

Ev^ything  in  Baitimov 
R€VoIv€9  Around 


ITIIE 

I  Morning 


SUN 

Sunday 


Large  List  of  Papers  Being  Used  in 
1 1  Western  States 

Sax  Francisco,  Nov.  19 — The  Shell 
Oil  Company  of  California  released  its 
Winter  advertising  campaign  last  week 
featuring  Thermalized  Super-Shell 
Gasoline,  using  6  column  15  inch  an¬ 
nouncements  headed  “We  Bring  Sum¬ 
mer  Back  Today”  in  approximately  132 
metropolitan  newspapers  in  the  11  West¬ 
ern  states. 

The  copy  theme  is  “With  Therma¬ 
lized  Super-Shell  You  Need  to  Use  the 
Choke  Only  Half  as  Long,”  together 
with  illustrations  of  the  skating  pen¬ 


guins  introduced  in  last  winter’s  cam¬ 
paign. 

The  newspaper  schedule  calls  for 
frequent  insertions  throughout  the  win¬ 
ter  months,  and  during  the  introductory 
period  one  column  three  inch  cuts  of 
the  skating  penguins  are  scattered 
throughout  the  pages  of  the  issue  in 
which  the  larger  copy  appears. 

Radio’s  programs  featuring  the  week¬ 
ly  Monday  Night  Shell  Show,  and  Foot¬ 
ball  Scorecasts  on  Thursday,  Friday  and 
Saturday  during  the  football  season, 
are  also  being  used,  both  over  the  Col¬ 
umbia  Coast  network  stations. 

The  advertising  is  directed  by  the 
San  Francisco  office  of  the  J.  Walter 
Thompson  Company,  in  conjunction 
with  Fred  C.  Foy,  advertising  and  sales 
promotion  manager  of  the  Shell  Com¬ 
pany. 

GUILD  SHOW  PLANNED 

The  second  edition  of  the  Philadel- 
phia-Camden  Newspaper  Guild’s  “Guild 
Gayeties,”  a  combination  dinner,  show 
and  dance,  will  be  staged  Thursday 
evening,  Dec.  6,  in  the  Penn  Athletic 
Club  ballroom.  Proceeds  will  be  used 
by  both  the  local  and  national  guild 
organizations  in  aiding  unemployed 
members  and  other  emergency  needs. 

ELECTED  STATE  TREASURER 

J.  Kirk  Baldwin,  circulation  manager 
of  the  Casper  (Wyo.)  Tribune- H-erald 
was  elected  state  treasurer  on  the  Demo¬ 
cratic  ticket  Nov.  6,  along  with  a  clean 
sweep  for  other  Democratic  candidates. 
He  is  the  first  Democrat  to  be  elected 
to  the  state  treasurer’s  office  in  the 
history  of  Wyoming. 


605%  OFALL  WOKKERS 

WORKING 


WORCESTER  revealed  the  smallest  amount  of  unemployment  of 
any  of  the  larger  Massachusetts  cities,  according  to  a  census  taken 
last  Spring  by  ERA  workers.  Of  Worcester’s  85,334  employable 
persons,  men  and  women,  68,998  were  reported  “on  the  job.’’ 

Central  Massachusetts  communities  as  a  whole  showed  less  un¬ 
employment  than  other  sections  of  the  state.  Douglas  led  the 
state  with  only  l.l  per  cent  of  its  employable  workers  idle;  in 
East  Brookfield  the  percentage  of  unemployed  was  7.1 ;  in  Hopedale. 

7.7;  in  Northbridge.  8.1;  in  Southbridge,  8.1;  in  Spencer,  9.9.  All 
of  these  Central  Massachusetts  communities  buy  in  Worcester 
and  read  the  Telegram-Gazette. 

Diversity  of  industries  assures  stable  buying  power  throughout  the 
Worcester  Market,  city  and  suburban.  No  one  industry  contributes  so 
much  as  six  per  cent  of  Worcester  county’s  total  wealth  in  manufactures 

Throughout  this  rich  and  responsive  market  concentrating  a 
population  of  433,287  within  an  average  18-mile  radius,  the 
Telegram-Gazette  is  the  dominant  advertising  medium,  reaching 
six  days  every  week  more  than  85  per  cent  of  all  homes  every  day 
receiving  a  Worcester  daily  paper. 


TOTAL  AVBBAO®  NJIT  FA10  DAILT  .cmGeiATlOK 

MORE 
THAN 


100,000  7  YEM» 


THE  TELEGRAM-GAZETTE 

Worcester,  Mass.  GEORGE  F.  BOOTH,  Publisher 

Paul  Block  and  Associates,  National  Representatives 
New  York  Boston  Chicago  Detroit  Philadelphia  San  Francisco  Los  Angeles 
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Whe.  a  producer — tent  show, 
Broadway  or  Hollywood — puts  on  a  show, 
advertising  may  truthfully  be  said  to  be  the 
least  of  his  interests.  He  yearns  and  yodels 
for  free  publicity  from  habit.  And  when  he 
has  paid  for  the  sets  and  a  spare  peir  of 
tights  in  case  one  of  the  girls  in  the  chorus 
— well,  he  hasn’t  much  money  left  for  any¬ 
thing.  Consequently  he  is  usually  a  cagey, 
elusive  and  limited  advertiser. 

It  is  another  peculiarity  of  the  business 
that  the  gent  who  hands  out  the  press 
releases  and  picture  of  the  star  usually 
hands  out  the  paid  space.  Naturally  a 
sensitive  soul,  the  p.a.  likes  to  give  the  paid 
space  to  the  papers  which  give  the  most 
free  space  to  his  personal  creations.  Pub¬ 
lishing  a  newspaper  which  tries  to  cover 
the  large  affairs  of  the  world  on  small 
pages,  we  have  little  space  to  give  out  to 
even  the  most  gifted  publicity  purx’eyors — 
and  give  little.  This  sad  state  of  affairs 


starts  us  off  in  the  amusement  advertising 
field  with  one  strike  already  called. 

And  when  these  super-producers  break 
out  with  super-ads  which  exceed  five 
columns  in  width  or  two  hundred  lines  in 
depth,  you  can  guess  what  happens  to  our 
linage  when  the  super-ad  must  be  fitted  to 
the  200  line  x  5  column  News  page! 


Ot'R  reviewers  also  characterize  the 
worth  of  the  productions  they  see  by 
awarding  stars.  A  ★  ★  ★  ★  review  from  The 
News  will  make  any  show  or  film  a  positive 
wow.  But  controlled  by  their  artistic  con¬ 
sciences  and  nothing  else,  our  reviewers 
rarely  award  the  coveted  four  stars.  Often 
they  give  only  one — in  which  case  the  New 
York  public  walks  right  by  a  theatre  as  if  it 
were  a  bad  odor. 


The  News,  furthermore,  has  no  finan¬ 
cial  interest  in  any  amusement  enterprise. 
We  have  little  space  to  give  to  music,  so 
the  chaste  announcements  of  recitals  and 
concerts  go  to  papers  which  give  more.  And 
we  hav-e  the  highest  advertising  rates  in 
the  field! 

All  of  which  is  very  discouraging — and 
contributes  absolutely  nothing  to  our  own 
advertising  box  office.  Nevertheless,  in  the 
noncommittal  summary  of  advertising 
linage  issued  monthly  by  Media  Records, 
The  News  often  limps  well  in  the  lead  in 
this  complicated  classification.  In  fact,  on 
the  October  records.  The  News  limped  in 
the  lead  and  led  the  field !  W e  include,  with 
pardonable  pride,  the  October  scores  in 


Tribune  Tower,  Chicago 
Kohl  Bldg.,  San  Francisco 
220  EAST  42nd  ST.,  NEW  YORK 


Amusement  Advertising  in  New  York  City: 


NEWS  63,297 

Times  61,911 

American  60,268 

Herald  Tribune  57,884 

Mirror  56,173 

Journal  54,266 

Sun  45,678 

World-Telegram  45,038 

Post  27,666 


All  of  which  indicates,  we  think,  that 
the  precarious  and  uncertain  amusement 
industry  is,  in  the  words  of  Mr.  Herbert 
Hoover,  “essentially  sound.”  For  even  the 
acrobats  have  figured  out  that  a  circula¬ 
tion  in  excess  of  i  ,575,000  copies  at  current 
News  rates  is  a  very  good  buy;  and  that  a 
paper  which  covers  two-thirds  of  the  town 
is  a  first  buy! 

We  touch  on  the  News  status  in  the 
amusement  field  merely  for  the  informa¬ 
tion  and  inspiration  of  other  advertisers 
whose  business  is  not  as  precarious  and 
ephemeral  as  the  showman’s.  And  suggest 
delicately  that  if  your  production  or 
product  does  not  get  the  hoopla  and  gate 
receipts  if  deserves  in  the  New  York 
market,  the  incipient  or  flagging  interest 
of  possible  customers  may  be  profitably 
stimulated  through  the  use  of  advertising 
in  The  News.  If  the  point  is  not  entirely 
clear,  we  shall  be  pleased  to  send  to 
interested  enquirers  the  addresses  of  several 
accomplished  acrobats. 
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WEST  VIRGINIA  EDITORS  DISCUSS  HOW 
TO  IMPROVE  THEIR  STATE 

Responsibility  of  Journalism  in  Achieving  Social  Progress  Keynote 
of  Morgantown  Meeting — Guilds  Attacked  by 
Tom  Wallace 


especial  to  Editor  &  Publisher) 

Morgantown,  w.  va.,  nov.  i9 

— Journalism's  responsibility  for 
tomorrow’s  improvements  was  the  key¬ 
note  of  the  thirteenth  annual  convention 
of  the  West  \'irginia  Newspaper  Coun¬ 
cil,  held  under  the  auspices  of  the  State 
University  Department  of  Journalism 
here,  Nov.  16-17. 

Emphasizing  a  program  of  improve¬ 
ment  of  the  state  through  better  jour¬ 
nalism,  conference  members  heard  lec¬ 
tures  and  round-table  discussions  as  to 
how  such  results  might  be  accom¬ 
plished. 

Among  the  speakers  who  appeared  on 
the  two-day  program  w'ere  President 
John  Roscoe  Turner,  of  West  Virginia 
University;  H.  C.  Byrd,  vice-president. 
University  of  Maryland;  Tom  Wallace, 
editor,  Louiszille  (Ky.)  Times;  John 
E.  Allen,  editor.  Linotype  News,  Brook¬ 
lyn;  Judge  John  H.  Hatcher,  West 
Virginia  Supreme  Court  of  .Appeals; 
Judge  Charles  G.  Baker,  Monongalia 
(W.  Va.)  Greuit  Court;  and  John  L. 
Stewart,  president  of  the  Washington 
(Pa.)  Observer. 

During  his  speech  on  “How  Free  Is 
the  Press?”  Mr.  Wallace  expressed  op¬ 
position  to  guilds  or  labor  unions  for 
editorial  workers,  saying  they  would 
keep  persons  of  superior  ability  from 
rising  to  the  top. 

“Here  and  there,  in  daily  journalism, 
we  hear  nowadays  advocacy  of  a  guild 
or  labor  union  in  the  editorial  depart¬ 
ment,  based  upon  the  call  of  an  eight- 
hour  day  and  the  lure  of  a  minimum 
wage,”  he  said. 

“Such  a  union  might  serve  reporters 
who  will  never  get  anywhere,  under  any 
system  that  could  be  devised.  It  would 
be  immeasurably  hurtful  to  young  men 
and  women  of  superior  ability,  or  of 
average  ability  and  exceptional  willing¬ 
ness  to  work. 

“It  would  destroy  journalism  as  the 
theater  of  enterprise  and  the  adventure 
it  has  been. 

“It  would  make  substantial  success 
improbable,  if  not  impossible. 

“As  I  look  back  upon  nearly  35  years 
of  journalism  I  see  many  successes 
which  were  due  to  hard  work  and 
ability  to  stand  the  gaff,  and  many  fail¬ 
ures  that  were  due  to  shiftlessness. 

“To  reduce  effort  to  a  common  level 
by  a  wage  scale  and  hour  scale  would 
be,  I  believe,  catastrophic  to  our  call¬ 
ing. 

“It  is  true  that  earnings,  and  probable 
earnings,  of  hired  newspaper  workers 
are  not  great. 

“One  hundred  thousand  dollars  a 
year,  if  that  is  the  pay  of  the  highest- 
paid  newspaper  writer,  is  small  by  com¬ 
parison  with  the  earnings  of  a  man  of 
equal  eminence  in  some  callings. 

“For  the  hired  man,  $10,000  a  year 
in  any  city  aside  from  New  York  or 
Chicago  is  an  exceptional  ultimate  sal¬ 
ary.  In  New  York  not  many  hired 
journalists  get  $20,000  a  year. 

“But  salaries  above  any  probable 
union  scale  are  numerous  in  many  cities. 

“Of  men  who,  beginning  with  noth¬ 
ing,  have  become,  reputedly,  million¬ 
aires  in  daily  journalism  without  be¬ 
coming  owners,  I  know  of  but  three, 
and  they  are  beneficiaries  of  oppor¬ 
tunities  for  stock  acquirement  which 
come  to  few  newspaper  employes. 

“But  among  men  who  stick,  for  life, 
to  daily  journalism,  as  hired  men,  there 
are  many  whose  pay  is  above  that  of 
Qrcuit  Judges,  Governors,  of  most 
States,  members  of  the  National  House 
of  Representatives,  United  States  Sen¬ 
ators,  Cabinet  officers. 

“The  average  earnings  of  mmbers 
of  the  Press  (jailer y  in  Washington, 
a  group  of  some  450  men,  are  $5,000 
or  ^,000  a  year.  A  few  get  twice  as 
much,  and  the  highest  salary,  drawn 
by  a  man  who  worked  for  $25  a  week 
when  he  considered  himself  a  full 


fledged  reporter,  in  youth,  is  said  to 
be  $30,000. 

"I  knew  one  man  who,  liegimiing 
with  nothing,  and  never  a  stockholder, 
received  $14,000  a  year,  as  salary  plus 
a  slice  of  annual  profits,  in  a  city  of 
50,000  population. 

union  would  help  men  at  the 
bottom  to  remain  at  the  bottom  with  a 
little  butter  oii  their  bread.  It  would 
help  nobody  to  the  top,  and  in  no  call¬ 
ing  is  the  upper  level  reached  more 
often  or  sooner  by  simple  assiduity 
plus  suitability,  than  in  journalism. 

“Of  course  the  hired  man  who  is 
content  to  remain  a  hired  man  rarely 
accumulates  projierty  in  any  calling. 

“Opportunities  to  become  a  propri¬ 
etor  are  as  good  now  as  they  were 
when  Pulitzer  began.” 

The  West  X’irginia  Intercollegiaio 
Press  Association  and  the  West  \’ir- 
ginia  -Associated  Press  met  in  conjunc¬ 
tion  with  the  Newspaper  Council. 

The  doors  of  hospitality  were  swung 
wide  to  visiting  newspapermen  and 
women  by  the  journalism  department 
under  the  direction  of  Dr.  P.  I.  Reed. 
Theater  parties,  receptions,  luncheons, 
a  banquet  and  the  George  Washington- 
West  Virginia  football  game  were  fea¬ 
tures  of  the  entertainment  program. 

Edward  Blake,  editor  of  the  West 
I'irginia  News,  Ronceverte,  was  elected 
president  of  the  council  for  the  coming 
year.  Thomas  O’Brien  Flynn,  of  the 
Ogden  newspapers  in  the  state,  was 
named  vice-president,  and  John  F. 
Rose,  of  the  Piedmont  Herald,  was  re¬ 
elected  secretary. 


J.  A.  MURPHY  PROMOTED 

James  A.  Murphy,  who  until  recently 
was  assistant  to  James  E.  Anderson, 
manager  of  the  Chicago  Tribune  travel 
and  resorts  advertising,  has  succeeded 
to  that  position,  it  was  announced  this 
week  by  W.  E.  Dbnahue,  Tribime  ad¬ 
vertising  manager.  Mr.  Murphy  has 
been  in  the  travel  and  resorts  division 
for  the  past  five  years.  Mr.  Anderson, 
who  has  been  in  charge  of  that  depart¬ 
ment  for  more  than  seven  years,  has 
been  transferred  to  the  western  office 
of  the  Tribune’s  general  display  di¬ 
vision. 


MAJOR  L.  B.  BROWN  INJURED 

Major  Lew  B.  Brown,  editor  of  the 
St.  Petersburg  (Fla.)  Independent,  is 
confined  to  his  bed  for  an  indefinite 
period  as  a  result  of  a  slight  fracture 
of  a  vertebra  suffered  recently  when 
the  car  in  which  he  was  riding  hit  a 
double  bump  on  the  outskirts  of  Dune¬ 
din.  Major  Brown  was  thrown  out 
of  his  seat.  X-ray  pictures  showed 
what  was  at  first  thought  to  be  only  a 
torn  ligament  was  really  a  fracture. 


“/  don't  know  when 
we  have  had  such 
phenomenal  proof  of 
public  interest.  We 
were  busy  all  day  with 
phone  calls  and  vis¬ 
its  .  .  says  Gross 
Sales,  Inc.,  New  York 
representative  of 
Stromberg-Carlson, 
in  reference  to  an  ad¬ 
vertisement  that  ran 
exclusively  in 


NEW  YORK] 


$500,000  Drive  Planned 
By  Southern  Group 

(.special  to  Editor  &  Publisher) 

.Atl.\.nt.\,  Ga.,  Nov.  20 — Newspaper 
and  advertising  executives  played  a 
major  role  in  organization  of  the  South¬ 
eastern  D'evelopment  Board  in  a  two- 
day  conference  which  closed  here  today. 

The  board,  composed  of  business  and 
industrial  leaders  of  six  southeastern 
states,  during  the  -Atlanta  meeting  com¬ 
pleted  formulation  of  plans  tor  a  $500,- 
000  advertising  and  promotional  cam¬ 
paign  to  put  forward  southern  products 
and  to  “sell”  the  south  to  the  nation. 
The  organization  will  serve  as  a  co¬ 
ordinating  unit  for  all  business  groups 
in  this  section. 

Following  adjournment  of  the  con¬ 
ference  this  afternoon,  a  number  of 
those  attending  went  to  Warm  Springs 
for  a  discussion  of  southeastern  prob¬ 
lems  with  President  Roosevelt. 

Frank  B.  Shutts,  publisher  of  the 
Miami  Herald,  v  as  elected  Florida 
vice-president  of  the  board. 

PORTLAND  STAFF  CHANGES 

In  a  reorganization  of  the  city  staff 
of  the  Portlatid  Oregon  Journal,  R. 
Gibson  Hubbard,  federal  court  reporter, 
last  week  was  transferred  to  the  copy 
desk  and  John  M.  Richardson,  real 
estate  editor,  added  to  his  duties  that 
of  financial  editor.  Jack  Grover,  state 
publicity  director  for  NR.A,  has  been 
appointed  federal  reporter.  Dudley  Mc- 
CHure,  for  five  years  police  reporter, 
became  a  general  assignment  reporter, 
Walter  Hilbruner,  formerly  night  police 
reporter,  was  transferred  to  the  day 
shift,  and  R.  C.  Jensen,  senior  office 
boy.  became  night  police  reporter. 

RACING  BUREAU  SUED 

(Special  to  Editor  &  Publisher) 

Chicago,  Nov.  19 — Charging  misuse 
of  profits  of  the  General  News  Bureau, 
Inc.,  three  stockholders  of  the  horse 
racing  information  bureau  have  filed 
suit  for  accounting  in  the  circuit  court 
here  on  the  grounds  that  officials  of 
the  company  have  since  1929  diverted 
and  misappropriated  $200,000  a  year  in 
profits.  The  plaintiffs  are  John  J. 
Lynch.  Lionel  C.  Lenz  and  Edward  N. 
Lenz.  who.  with  their  wives,  claim  to 
«  wn  50  per  cent  of  the  company’s  stock. 

SILURIANS  BANQUET  DEC.  8 

The  Silurians,  whose  membership  is 
composed  of  veteran  New  York  news¬ 
papermen,  will  hold  their  banquet  at 
the  Hotel  Lafayette,  New  York,  Dec. 
8.  Robert  H.  Lyman,  treasurer  of  the 
group,  is  handling  the  reservations  and 
can  be  reached  at  the  World  .dlmanac, 
125  Barclay  street.  Harold  M.  -Ander¬ 
son  is  president. 


APPEAL  BOARD  NAMED 


Five  Members  Appointed  to  Graphic 
Arts  Code  Body 

(Special  to  Editor  &  Publisher) 

Washixgtox,  D.  C.,  Nov.  19 — The 
National  Recovery  -Administration  has 
announced  the  following  as  duly  elected 
members  of  the  graphic  arts  industry’s 
national  service  appeal  board,  for  com¬ 
pliance  with  the  code: 

Trade  typesetting  industn-  •  '  Member, 
Fred  W.  Hoch,  Fred  W.  Koch  &  As¬ 
sociates,  New  A’ork  City;  alternate, 
Joseph  W.  Ford,  J.  W.  Ford  &  Co., 
Cincinnati. 

Trade  lithographic  plate  making  in¬ 
dustry  ;  Member,  Myron  T.  Monsen, 
Thormod  Monsen  &  Son,  Inc.,  (Chi¬ 
cago:  and  alternate,  Michael  .A.  Mi- 
notti.  New  A'ork. 

-Advertising  typography  industrv: 
Member,  E.  G.  Johnson,  J.  M. 
Bundsche,  Inc.,  Chicago;  alternate, 
Robert  E.  Thompson,  Bunkle  Thomp¬ 
son.  Kovates,  Chicago. 

Trade  mounting  and  finishing  indus- 
tri- :  Member,  Nicholas  H.  Ludwig, 
-Arvey  Corp.,  Hoboken.  N.  J. ;  alter¬ 
nate.  Henry  B.  Crawford,  John  W. 
Crawford  Co.,  New  York. 

Trade  binding  and  paper  ruling  in¬ 
dustry;  M‘*rnt>«r.  Jo=''"h  S.  Wesb'-  J. 
S.  Wesby  &  Sons,  Worcester,  Mass.; 
alternate,  .Andrew  L.  Wunsch,  Beck- 
told  Co.,  St.  Louis.  Mo. 

The  approval  order  requires  that  the 
Code  .Authority  for  the  trade  binding 
and  paper  ruling  industry  ratify  the 
reported  election  of  its  representatives. 
It  had  been  reported  that  these  repre¬ 
sentatives  were  elected  at  a  meeting  of 
the  book  manufacturing  industry. 


FRATERNITY  HONORS  FREEMAN 

Douglas  S.  Freeman,  editor  of  the 
Richmond  (Va.)  News-Leader,  was 
recently  elected  as  a  national  honorary 
member  of  Sigma  Delta  Qii,  profes¬ 
sional  journalistic  fraternity,  John 
Stempel,  New  York  Sun,  national 
president,  announced  this  week.  This 
honor  is  extended  each  year  to  one 
newspaperman  outstanding  in  the  field 
of  journalism  in  recognition  of  his 
contribution  to  journalism.  The  time 
and  place  of  Mr.  Freeman’s  initiation 
into  the  fraternity  are  yet  to  be  deter¬ 
mined.  _ 

PAINTING  IN  R.R.  STA-HON 

The  painting  of  “Business  Progress” 
done  by  Richard  A.  Chase  for  the  Chi¬ 
cago  Journal  of  Commerce  and  exhib¬ 
ited  at  A  Century  of  Progress,  has 
been  placed  in  the  LaSalle  street  sta¬ 
tion  of  the  New  York  Central  and  Rock 
Island  lines,  Chicago.  The  mural  is  21 
feet  in  length  and  seven  feet  deep. 


AMKNICA  AND  HCR  NEWSPAPERS  HAVE  ALWoVS  KEPT  MARCHING  ONI 

The  old  wall  telephone 
has  no  place  in  today’s  business 

Improve!  ” 

is  the  demand  of  Progress 

When  tens  of  thousands  instead  of  hundreds  wanted  to  talk  at  the 
same  time  to  business  firms  miles  away,  and  hundreds  of  thousands 
began  to  want  “latest  news”,  the  talking  facilities  and  the  news¬ 
printing  processes  had  to  improve.  Wood  Dry  Mats  were  made 
to  serve  in  this  progress  of  an  industry  and  Wood  has  continued 
to  serve  well 

because  ^‘Improve”  is  the  Wood  slogan. 
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Excelsior  is  the  body  face  for  to¬ 
day’s  newspaper.  Geared  to  mod¬ 
em  tempo  .  • .  for  fast  printing  , . . 
fast  reading. 

Just  as  sharp  angles  and  irregu¬ 
lar  projections  of  the  old-fash¬ 
ioned  train  create  air-resistance, 
so  do  sharp  corners  and  fancy 
curlicues  of  old-fashioned  types 
create  eye-resistance.  Excelsior  is 
July  streamlined  .  .  .  the  letters 
Sow  easily  together  forming  words 
and  sentences  which  the  eye  can 
skim  with  the  least  possible  effort. 

Excelsior  is  engineered  to  mod¬ 
em  printing  conditions,  too  .  .  . 
dry  mats,  high-speed  presses,  rub¬ 
ber  rollers.  As  easy  to  print  as  it  is 
easy  to  read.  Keep  up  with  the 
times.  Set  your  paper  in  Linotype 
Excelsior. 
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ADVERTISERS  STUDY 
LINAGE  INCREASES 

Firms  in  Various  Industries  Plan  In¬ 
creased  Effort  Next  Year  in 
Newspapers  and  Other 
Media 

National  advertisers  in  various  in¬ 
dustries  will  increase  their  expendi¬ 
tures  next  year,  according  to  informa¬ 
tion  gather^  by  Lawrence  M.  Hughes 
of  the  New  York  Sun  this  week.  None 
of  those  reporting  plans  to  lessen  ad¬ 
vertising  efforts. 

National  Biscuit  Company,  says 
George  Oliva,  advertising  manager, 
probably  will  spend  65  per  cent  more. 
Media  to  be  used,  in  order  of  impor¬ 
tance  in  the  budget,  are  radio,  news¬ 
papers,  magazines,  car  cards  and  busi¬ 
ness  papers. 

P.  D.  Saylor,  president  of  Canada 
Dry  Ginger  Ale,  Inc.,  New  York, 
which  also  functions  as  national  dis¬ 
tributor  for  various  beverages,  points 
out  that  its  enlarged  program  will  be 
“principally  due  to  advertising  new 
lines.”  Newspapers  and  magazines, 
in  order,  will  be  the  principal  media. 

Magazines,  newspapers  and  radio 
will  share  about  equally  in  an  antici¬ 
pated  expansion  of  10  to  25  per  cent  in 
advertising  efforts  of  Studebaker  Sales 
Corporation  of  America,  South  Bend, 
Ind.,  reports  Paul  G.  Hoffman,  presi¬ 
dent.  , 

A  10  per  cent  increase  is  planned  by 
Philco  Radio  &  Television  Corpora¬ 
tion.  Philadelphia,  says  E.  B.  Loveman, 
advertising  manager,  with  newspapers, 
magazines  and  radio  being  employed  in 
this  order. 

As  in  the  case  of  National  Biscuit, 
Campbell  Soup  Company,  Camden,  N. 
J.,  will  make  radio  its  “first”  medium 
next  year.  A  “substantially  increased” 
budget,  reports  H.  F.  Jones,  advertising 
manager,  will  go  mainly  to  radio  and 
magazines. 

Browne  Vintners  Company,  New 
York,  advertising  efforts  of  which,  par¬ 
ticularly  .  for  White  Horse  Scotch 
whiskey,  have  become  extensive  this 
year,  plans  a  further  rise  of  50  per 
cent  in  1935,  replies  John  H.  Owen, 
president.  Newspapers  and  magazines 
will  be  the  media. 

An  expansion  of  10  per  cent  in  the 
budget  of  Bristol-Myers  Company  is 
noted  by  one  of  its  executives.  Media, 
in  order,  will  be  magazines,  radio, 
newspapers  and  car  cards. 

“Although  we  are  confident  that  for 
1935  our  advertising  expenditures  will 
greatly  exceed  our  expenditures  for  this 
says  E.  H.  McCarty,  president 
of  Nash  Motors  Companv,  Kenosha, 
Wis.,  “we  have  not  compiled  definite 
figures,  and  cannot  tell  you  at  this  time 
the  type  of  media.” 

E^n  Griffiths,  advertising  manager 
of  Socony  Vacum  Corporation,  New 
Vork,  expects  its  1935  program  to  be 
on  about^  the  same  extensive  scale  as 
this  year’s.  Principal  medium  will  be 
newspapers,  followed  by  magazines, 
radio,  outdoor  and  business  papers. 

Several  executives  feel  it  inadvisable 
lo  commit  themselves  at  this  time  on 
193  ^  programs.  Others  say  that  the 
exact  outline  of  them  has  not  yet  been 
made. 

BUNDED  BY  TEAR  GAS 

V\  ill  H.  McConnell,  formerly  part 
owner  of  the  Springfield  Illinois  State 
Journal,  and  A.  W,  Shipton,  general 
manager  _  of  the  paper,  were  recently 
temporarily  blinded  by  tear  gas  when 
they  attempted  to  drive  Mr.  McCon¬ 
nell’s  car  home  without  a  police  re¬ 
lease.  The  tear  gas  was  fired  by  a 
garage  mechanic  after  the  car  had  been 
taken  to  the  garage  from  its  parking 
place  in  Springfield  by  police  while 
the  two  newspapermen  were  attending 
a  meeting.^  Mr.  McConnell  is  reported 
to  be  facing  possible  permanent  im¬ 
pairment  of  his  sight. 

HAS  ANGELUS  ACCOUNT 

The  account  of  Angelus-Campfire 
Company,  confectioners,  is  now  being 
placed  by  John  H.  Dunham  Company, 
Chicago. 


Pantagraph  Buys  New  Airplane; 

Has  Taken  3^000  Photos  From  Air 

municipal  airport 

ia  gfflliMEliTfjnijnijRi?. 


The  Pantograph’s  new  airplane.  Left  to  right:  C.  W.  Freitag,  Chicago  Aviation 
Corp.;  Davis  Merwin,  transport  pilot  and  publisher  of  the  Pantagraph;  Art 
Carnahan,  Pantagraph  pilot. 

Anew  Stinson  “Reliant”  monoplane  landing,  and  still  maintain  control  in  a 
to  be  known  as  the  Bloomington  steep  descent  to  avoid  obstructions  and 
(111.)  Pantagraph’ s  “Scoop  IV,”  em-  permit  landings  with  a  run  of  no  mere 
bodying  features  peculiarly  important  than  200  feet.  This  feature  is  espe- 
in  flights  to  obtain  news  and  news  pho-  cially  important  in  landing  in  small 
tographs,  arrived  at  Bloomington  Mu-  fields. 

nicipal  Airport  Nov.  9  to  replace  Landing  lights  and  flares  are  to  fa- 
“Scoop  HI,”  the  ship  that  has  served  cilitate  regular  and  emergency  landings 
for  news  and  photographic  flights  at  night.  A  radio  receiver  permits  tun- 
more  than  three  years.  ing  in  on  weather  reports  and  direc- 

This  latest  ship  is  the  fourth  to  be  tional  beacons  of  the  department  of 
used  by  the  Pantagraph  since  its  first  commerce. 

regular  use  of  airplanes  began  July  24,  Air  wheels  are  fitted  to  the  cantilever 
1929.  The  new  red,  high  wing  cabin  type  landing  gear,  in  which  shock  ab- 
monoplane  is  of  the  same  make  and  sorbers  utilize  both  air  and  oil  springs, 
general  construction  as  “Scoop  HI,”  yet  Hydraulic  disk  brakes  on  the  wheels 
it  embodies  refinements  which  greatly  increase  the  safety  of  landing  and 
increase  safety  in  making  the  required  handling  the  ship  on  the  ground, 
landings  and  takeoffs  at  points  where  Dual  controls  are  provided.  The 

there  are  no  established  airports,  and  cabin  contains  seats  for  the  pilot  and 
in  making  night  landings.  three  passengers,  and  95  pounds  of 

The  new  ship  has  the  latest  improve-  baggage.  With  a  supply  of  75  gallons 
ments  in  design  and  equipment,  includ-  of  gasoline,  the  ship  is  capable  of  five 
ing  rugged  frame  construction  and  hours  of  continuous  flight,  or  600  miles, 
vibration  dampeners  developed  after  with  an  ample  reserve, 
long  research  to  increase  strength  and  More  than  900  hours  of  flying  time 
stamina.  It’s  225  horsepower  Lyco-  which  means  90,(X)0  miles  of  aerial 
ming  engine  pr<  vides  a  cruising  speed  travel,  have  been  recorded  in  the  five 
in  excess  of  125  miles  an  hour,  with  a  years  of  airplane  operation  for  news 
top  speed  of  over  140  miles.  and  photographs. 

The  wings  are  equipped  with  flaps,  Approximately  3,000  of  the  photo- 

or  “arrestors,”  which  serve  as  brakes  graphs  taken  from  the  airplanes  have 
to  reduce  speed  while  approaching  a  been  used  in  the  Pantagraph. 


Anew  Stinson  “Reliant”  monoplane 
to  be  known  as  the  Bloomington 
(111.)  Pantagraph’ s  “Scoop  IV,”  em¬ 
bodying  features  peculiarly  important 
in  flights  to  obtain  news  and  news  pho¬ 
tographs,  arrived  at  Bloomington  Mu¬ 
nicipal  Airport  Nov.  9  to  replace 
“Scoop  HI,”  the  ship  that  has  served 
for  news  and  photographic  flights 
more  than  three  years. 

This  latest  ship  is  the  fourth  to  be 
used  by  the  Pantagraph  since  its  first 
regular  use  of  airplanes  began  July  24, 
1929.  The  new  red,  high  wing  cabin 
monoplane  is  of  the  same  make  and 
general  construction  as  “Scoop  HI,”  yet 
it  embodies  refinements  which  greatly 
increase  safety  in  making  the  required 
landings  and  takeoffs  at  points  where 
there  are  no  established  airports,  and 
in  making  night  landings. 

The  new  ship  has  the  latest  improve¬ 
ments  in  design  and  equipment,  includ¬ 
ing  rugged  frame  construction  and 
vibration  dampeners  developed  after 
long  research  to  increase  strength  and 
stamina.  It’s  225  horsepower  Lyco¬ 
ming  engine  pr<  vides  a  cruising  speed 
in  excess  of  125  miles  an  hour,  with  a 
top  speed  of  over  140  miles. 

The  wings  are  equipped  with  flaps, 
or  “arrestors,”  which  serve  as  brakes 
to  reduce  speed  while  approaching  a 

DISCUSSED  LOCAL  COPY 

A  round  table  discussion  on  all  phases 
of  local  advertising  was  held  on  Sun¬ 
day,  Nov.  18,  when  the  Cedar  Rapids 
(la.)  Gazette  was  host  to  the  advertis¬ 
ing  departments  of  the  following  news¬ 
papers:  Rock  Island  Argus,  Moline 
Dispatch,  Waterloo  Courier,  Clinton 
Herald  and  the  Dubuque  Telegraph- 
Herald.  Franklin  E.  Katterjohn,  aa- 
vertising  director  of  the  Cedar  Rapids 
Gazette,  presided  at  the  meeting.  A 
dinner  was  held  in  the  Roosevelt  Hotel. 
A  similar  meeting  will  be  held  during 
the  last  week  in  February,  1935,  witli 
the  Clinton  Herald  as  host. 

AIDED  WAR  VETERAN 

Following  a  story  published  in  the 
Detroit  Times,  P'loyd  T.  Smith,  World 
War  veteran  who  has  been  unemployed 
for  a  considerable  period  of  time,  was 
able  to  make  a  trip  to  New  York, 
through  money  raised  by  Detroit  per¬ 
sons,  and  receive  a  Distinguished  Ser¬ 
vice  Cross  at  a  reunion  of  the  77th 
division.  Also  as  a  result  of  the  story. 
Smith  received  a  position  in  the  office 
of  the  Wayne  County  Auditing  Board, 
Detroit. 

NAMED  MANAGING  EDITOR 

Will  D.  Miller,  whose  wife,  Caro¬ 
line  Miller,  was  the  author  of  the  1933 
Pulitzer  prize  novel,  “Lamb  in  His 
Bosom,”  has  been  named  managing  edi¬ 
tor  of  the  Baxley  (Ga.)  News-Banner. 
Mr.  Miller,  for  a  number  of  years  con¬ 
nected  with  the  school  systems  of  Bax¬ 
ley  and  Waycross,  Ga.,  formerly  was 
city  editor  of  the  WaycrosS  (Ga.) 
Journal-Herald. 


NEW  FOUR-A  STUDY  OUT 

Section  C  of  “Market  and  News¬ 
paper  Statistics,”  Volume  HI,  has  been 
released  by  the  American  Association 
of  Advertising  Agencies.  It  deals  with 
the  46  cities  over  100,000  population 
for  which  .\.B.C.  audit  reports  were 
issued  for  periods  ended  March  31, 
1934.  Like  previously  quarterly  sec¬ 
tions.  it  aims  to  help  space  buyers  de¬ 
termine  the  size  and  character  of  mar¬ 
kets  ;  the  cost  of  reaching  these  markets 
with  newspapers,  including  comparison 
between  markets;  the  differential  be¬ 
tween  local  and  national  rates;  and  the 
amount  of  circulation  obtained  through 
special  inducements. 


I9396OI 

Every  EVENING 

...  a  gain  of  39,439  is  the 
remarkable  News-Post 
circulation  for  the  six 
months  ending  Sept.  30, 
1934  ...  in  addition,  the 
linage  gain  of  2,224,194 
is  equally  significant. 

Baltimore 

NEWS-POST 

Baltimore’s  Outstanding  Newspaper 


DENTIST  BUYS  SPACE 
TO  ATTACK  LAW 

Jertey  City  Man  Violate*  Statute 

Which  Prohibit*  U*e  of  New*, 
paper  Space — Call*  Law 
Uncon*titutional 

Dr.  William  Levine  of  Jersey  City, 
N.  J.,  has  challenged  the  members  of 
the  State  Dental  Society  to  revoke  his 
license  to  practice  dentistry  and  plans 
to  test  the  constitutionality  of  the  act 
passed  last  spring  which  prohibits  den¬ 
tists  from  advertising  in  newpapers. 

In  a  series  of  three  large  newspaper 
advertisements  in  the  four  daily  papers 
in  Hudson  County,  Dr.  Levine  threw 
down  the  gauntlet  to  the  State  Dental 
Board  which  he  charges  “stampeded" 
the  legislature  into  passing  a  law  which 
he  holds  is  unconstitutional  because  it 
prohibits  dentists  from  using  newspaper 
space. 

Dr.  Levine  says  that  the  issue  is  not 
one  “between  the  dentist  who  advertises 
and  the  dentist  who  does  not,”  but  in¬ 
stead  “an  issue  between  an  arbitrary, 
tyrannical  dental  board  and  the  people 
of  New  Jersey.”  He  insists  upon  his 
right  to  tell  the  people  of  Hudson 
County  these  things,  and  adds  that  “any 
act  that  interferes  with  this  right  is 
an  invasion  and  infringement  of  our 
inherent,  constitutional  rights  and  is 
bad  law.” 

Under  the  provisions  of  the  act  the 
state  board  is  given  power  to  revoke 
licenses  of  any  dentist  it  finds  guilty  of 
“unethical  practices,”  of  which  the  prin¬ 
cipal  “unethical  practice,”  according  to 
the  members  of  the  state  board,  is  news¬ 
paper  advertising. 

Dr.  Levine,  who  previously  did  not 
advertise,  included  in  his  advertising 
copy  his  prices  and  the  quality  of  his 
work,  both  forbidden  by  state  law. 

In  New  York,  where  a  similar  inva¬ 
sion  on  the  constitutional  rights  of 
dentists  was  attempted,  the  same  forces 
met  with  short  shrift  from  the  courts 
which  upheld  the  right  of  any  dentist 
to  advertise  if  he  did  not  transgress  the 
bounds  of  truthful  advertising. 

IN  CANADIAN  MERGER 

The  merger  of  Bauer  &  Black,  Ltd., 
Canadian  subsidiary  of  Bauer  &  Black, 
Inc.,  Chicago,  and  the  Lewis  Manufac¬ 
turing  Company,  Ltd.,  subsidiary  of  the 
Lewis  company  in  Boston,  and  consoli¬ 
dation  of  their  operations  in  a  large  new 
factory  at  Toronto,  was  announced  this 
week.  The  merged  unit  will  be  known 
as  Bauer  &  Black.  Ltd. 


ADVERTISING 

LEADERSHIP 

The  productivity  of  The  New  ^  ork 
Times  advertising  columns  prompts 
most  advertisers  to  make  The  Times 
their  leading  medium  in  the  greatest 
market.  They  have  done  so  year  after 
year  for  a  decade  and  a  half,  a  prefer¬ 
ence  that  is  corrolioratcd  by  the  R.  L. 
Polk  Consumer  Census. 

In  ten  months  of  1934,  The  New 
York  Times  published  I  I .llllTaO  10 
agate  lines  of  advertising,  more  than 
any  other  New  York  newspaper  and  a 
gain  of  »  10,  III  I  lines  over  the  cor¬ 
responding  period  of  last  year. 

Standards  of  advertising  accepta¬ 
bility  that  eliminated  thousands  of 
lines  of  undesirable  advertising  make 
this  leadership  even  more  significant. 
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WOULD  you  EMPLOY  A  SALESMAN 
WHO  SIGNED  41  ACCOUNTS  IN  ONE  DAY 


SUBSCRIBERS  TO  THE  IBORAT 
DIRECTORY  ARE  LOCATED  IN 
THE  FOLLOWING  COUNTRIES: 


Argentina 

Australia 

Austria 

Belgium 

Brazil 

Bulgaria 

Chile 

China 

Czechoslovakia 

Denmark 

Dutch  East  Indies 

E«ypt 

France 

Free  City  of  Danzig 

Germany 

Great  Britain 

Holland 

Hungary 

India 

Irel^d 

Italy 

Japan 

Java 

Lithuania 

Mexico 

New  Zealand 

Norway 

Peru 

Poland 

Portugal 

Scotland 

Spain 

Sweden 

Switzerland 

Turkey 

Union  of  South* Africa 

Venezuela 

Yugoslavia 


On  October  29th,  1934,  the  Iborat  Directory  was  responsible 
for  the  receipt  of  forty-one  foreign  accounts  for  American 
publications,  and  twenty-eight  of  these  foreign  advertisers  had 
never  advertised  in  America  before. 

The  Iborat  Directory  is  published  annually  in  three  languages, 
for  the  specific  purpose  of  facilitating  and  developing  foreign 
advertising  for  American  publications.  There  is  a  large  volume 
of  foreign  advertising  business  to  be  obtained  for  American 
publications  from  foreign  travel  interests  and  foreign  exporters. 
The  American  publishing  industry  does  not  receive  this  business, 
mainly  because: — 

/.  There  exists  an  impression  among  foreign  business 
and  travel  interestSf  that  only  through  the  use  of 
huge  advertising  expenditures,  can  results  be  ob¬ 
tained.  The  possibility  of  concentrating  advertising, 
geographically  or  by  class  or  trade,  is  not  generally 
understood. 

2.  No  cooperative  effort  has  been  made  by  American 
publishers  to  facilitate  the  obtaining  of  information, 
in  foreign  countries,  on  their  publications. 

3.  No  effort  has  been  made  by  the  publishers  to  present 
advertising  plans  adjusted  to  foreign  conditions  and 
mentality. 


The  Iborat  Directory  was  brought  out  to  overcome  these 
difficulties.  If,  among  readers  of  your  publication,  you 
have  people  who  travel  to  foreign  countries,  or  who  are 
buying  foreign  importations,  tell  it  in  your  advertisement 
opposite  your  complimentary  listing  in  the  1935  edition. 

Let  the  Iborat  Directory  be  your  foreign  salesman— who 
can  produce  foreign  advertising — advertising  of  atmos¬ 
phere  and  prestige — and  a  revenue  on  which  you  probably 
did  not  figure  in  your  income  estimate  for  1935. 


★ 


IBORAT  DIRECTORY  CORPORATION 

565  FIFTH  AVENUE  •  NEW  YORK,  N.Y. 
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DODGE,  HUDSON,  FORD 
HOLDING  PREVIEWS 

Preliminary  Dodge  Campaign  in  Key 
Cities  in  December,  But  Most 
Advertising  Details  Are 
Withheld 

(Special  to  Editor  &  Publisher) 
Detroit,  Nov.  21 — The  first  major 
manufacturer  to  hold  a  preview  of  its 


HOWE  JOINS  U.  P.  UNION  IDEA  OPPOSED 

Hartley  Howe,  son  of  Colonel  Louts  dy  OICI  AHOMA  fll  III  H 
.McHenry  Howe,  personal  secretary  to  UPa-^mUIVlA  UUILA7 

Presitot  Roosevelt  and  Mrs.  Grace  Letter  from  Executive  Committee  of 


FLORIDA  DAILIES  MEET 


Hartley  Howe,  of  Fall  River,  Mass., 
has  joined  the  Boston  office  of  the 
United  Press. 

CROP  CONTROL  WINS 
IN  DAILY’S  POLL 


;Y  OKLAHOMA  GUILD  Liquor  Advertising  and  Federal  Re- 

—  -  lief  Discussed  at  Miami 

tter  from  Executive  Committee  of  Problems  of  state  government  with 
Oklahoma  City  Group  to  Jonathan  suggestii  ns  of  legislative  enactment, 
Eddy  Hits  “Swing  to  effect  of  federal  relief  in  Florida 

.  ,  „  and  the  legal  status  of  liquor  adver- 

the  Lett  tising  were  matters  in  the  limelight  in 

Opposition  to  militant  union  tactics  recently  before  the  annual  _two- 


and  a  request  for  a  return  to  “an  inde- 
Iiendent  path  of  sane  growth,”  were  ex- 


1935  line  was  Dodge.  The  party  was  Memphis  Commercial  Appeal  Sur-  pressed  in  a  letter  sent  this  week  to 


under  the  capable  direction  of  E.  J. 
Poag,  Dodge’s  director  of  advertising. 
The  1935  Dodge  line — “Smart  as  To¬ 
morrow” — bids  fair  to  hold  its  own  in 
what  is  exjiected  to  be  a  highly  con¬ 
tested  1933.  Dodge  advertising  for 


veyed  Attitude  of  Farmers  on 
Cotton  Legislation — 7,323 
Votes  Recorded 

(Special  to  Editor  &  Publisher) 
Memphi;^  Tenn.,  Nov.  19. — Farm- 


Jonathan  Eddy,  editor  of  the  Guild  Re¬ 
porter,  organ  of  the  .\merican  News- 


day  fall  convention  of  the  Associated 
Dailies  of  Florida. 

An  outstanding  action  of  the  cf  men¬ 
tion  was  the  appointment  of  a  commit¬ 
tee  to  draft  plans  for  an  annual  Asso- 


paper  Guild,  by  the  executive  committee  c>ated  Dailies  editorial  award.  The 
of  the  Oklahoma  Citv  Newspaper  Guild,  committee  is  composed  of  J(  hn  Kilgore, 
The  letter  follows :  managing  editor,  Tallahassee  Demo- 


“Dear  Mr.  Eddy:  Newspapermen  in  crat;  Herbert  M.  Davidson,  editor. 


1935  in  newspapers  will  start  with  a  grs  of  the  South  made  known  their  at-  Oklahoma  City  joined  the  Guild  move-  Daytotui  Beach  Rc7fs-JoHnuil,  and 
smoke-up  campaign  in  the  key  cities  of  titude  on  compulsory  cotton  control  and  ment  believing  they  were  taking  part  Ralph  Nicholson,  general  _  manager, 
the  country  in  December,  but  a  big  at  the  same  time  supplied  ammunition  in  an  organization  they  had  long  de-  Tampa  Times.  The  suggestif  n  for  the 


general  announcement  will  be  held  off 
until  January.  Ruthrauff  &  Ryan  will 
place  all  Dodge  business. 

Last  night  the  Canadian  Hudson- 
Terraplane  dealers,  headed  by  factory 
officials  from  the  Canadian  plant  at 


lor  a  sweeping  inquiry  into  crop  control  sired — a  professional  association  of  award  was  advanced  by  Mr,  Nicholsoa 
graft — if  such  an  inquiry  is  sought — in  newspaper  editorial  workers.  They  .\wards  would  go  for  the  best  editorial 
a  poll  just  completed  by  the  Memphis  found  nothing  in  the  first  constitution  on  a  local  subject,  the  best  on  a  national 
Commercial  Appeal.  of  the  Guild  to  undeceive  them.  They  subject,  for  the  best  reportorial  job  and 

By  an  overwhelming  majority  of  four  believed,  and  still  believe,  that  most  of  f<  r  the_  newspaper  rendering  the  most 
to  one,  cotton  producers  went  on  record  the  newspapermen  of  the  country  want  meritorious  service  to  community  or 


Tilbury,  and  important  officials  from  p^U  favoring  crop  control  of  a  professional  and  articulate  organiza-  state.  Ihe  reportorial  award  would 


the  -American  plant,  gathered  at  the  some  sort.  But  a  decisive  majority  tion.  be  honorary. 

Lakewood  Golf  Club,  located  between  voted  against  continuation  of  the  Bank-  “When  the  labor  union  question  arose  Frank  P.  Beddow,  Jacksonville  Jour^ 
Windsor  and  Tilbury,  for  their  pre-  head  .-Vet,  indicating  their  desire  for  as  an  issue  at  the  St.  Paul  convention  nal,  is  president  of  the  dailies. 


view.  President  Barit,  of  the  Canadian  control  in  another  form.  the  Oklahoma  City  Guild  promptly  in- 

^mpany,  Ross  MacKinnon  and  Glen  jhe  vote,  cast  on  printed  ballots  structed  its  delegate  to  oppose  any  effort 
Bannerman,  Canadian  sales  and  adver-  clipped  by  the  farmers  from  the  Com-  at  affiliation.  It  was  our  understand- 
tising  managers  respectively,  were  busy  mercial  Appeal,  gave:  ing  that  the  sentiment  of  the  conven- 


tising  managers  respectively,  were  busy  mercial  Appeal,  gave: 


pointing  out  the  features  of  the  1935 
line,  welcoming  the  American  guests 
and  presenting  awards  to  successful 
salesmen  who  were  members  of  the 
52-Car  Qub.  Hudson-Terraplane’s 
American  advertising  manager,  W.  A. 
James  and  \V.  A.  Tracy,  sales  manager, 
were  among  the  -American  guests.  New 


For  compulsory  crop  control  in  some  tion.  despite  its  failure  to  record  that 


form,  5,814. 

.\gainst  compulsory  control,  1,390. 


sentiment  by  vote,  was  overwhelmingly 


AUTHOR  LOSES  APPEAL 

(Special  to  Editor  &  Publisher) 
W'ashington,  D.  C.,  Nov.  20. — The 
money  paid  a  reporter  for  gathering 
and  writing  newspaper  stories  is  corn- 


opposed  to  labor  union  affiliation  or  the  pensation  for  personal  services,  but  the 


For  continuation  of  the  Bankhead  use  of  labor  union  tactics  by  the  Guild. 


.\ct  in  1935,  3,195. 


“We  are  at  a  loss  now  to  understand 


.\gainst  continuation  of  Bankhead  the  sharp  swing  to  the  left  on  the  part 
iCt.  4,048.  of  the  national  leadership.  If  we  re¬ 


money  E.  Phillips  Oppenheim  receives 
from  his  publisher  for  his  literary 
works  is  income  derived  for  the  use  of 
property.  So  stated  the  U.  S.  Board 


were  among  the  .American  guesU.  New  Qf  the  voting  farmers,  2,658  expressed  main  silent  we  find  ourselves  assenting  q{  lax' Appeals  in  ordering  Oppenheim 
Hudson-Terraplane  models  for  the  the  belief  that  they  or  their  fellow  by  that  silence  to  the  statement  of  our  to  pay  delinquent  income  taxes  amount- 
.•Ainerican  dealers  are  not  likely  to  make  farmers  load  been  unfairly  treated  in  national  officers  that  we  now  are  a  to  $731  34 

tnPir  mimir  Inf-  i  •  .  r  ..t  _ _ ..  'PL-  _ _  ®  y  .  • 


their  public  a-'-earance  before  the  lat-  administration  of  the  act. 

°  _  .Accompanying  hundreds 

The  new  1935  Plymouth  is  coming  off  were  charges  of  serious  n 
the  assembly  line  and  this  correspondent  various  countv  administrat 


administration  of  the  act.  union.  The  Oklahoma  City  Newspaper 

.Accompanying  hundreds  of  the  ballots  Guild  is  not,  and  does  not  wish  to  be- 
were  charges  of  serious  nature  against  come,  a  trade  union, 
various  county  administrators,  with  the  “We  feel  that  the  picketing  tactics  in 


NAMED  CLASSIFED  MANAGER 

C.  E.  Porterfield,  formerly  of  the 


had  an  opportunity  of  looking  them  promise  that  the  writers  and  their  the  east  and  the  militantly  unionistic  Beckley  (\\  .Vi.)  Regfi/cr,  has  joined 
over  at  rather  long  range  and  the  gen-  friends  were  ready  to  “prove  fraud”  if  tone  of  recent  issues  of  the  Guild  Re-  Paj^rs,  Staunton,  Va.,  as 


over  at  rather  long  range  and  the  gen¬ 
eral  lines  are  not  unlike  the  good-look¬ 
ing  1935  Dodge.  Plymouth  plans  will 


called  upon  to  do  so. 


porter  plainly  are  foreign  to  the  wishes  classified  advertising  manager. 


A  total  of  7,323  ballots  were  counted,  of  most  Guild  chapters  and  harmful  to 


undoubtedly  be  made  known  by  next  2.652  of  them  from  tenants  and  renting  the  best  interests  of  permanent  exist- 
week  in  this  column,  but  at  the  present  farmers  and  the  rest  from  landowners,  ence. 

writing  nothing  points  to  a  general  Most  of  the  ballots  came  from  Ten-  “We  cannot  believe  that  the  new  at- 
Plymouth  announcement  until  January  nessee,  .Arkansas  and  Mississippi,  with  titudes  of  the  national  officers  reflect 
with  the  usual  press  and  dealer  pre-  ^  representative  vote  from  Louisiana,  'he  wishes  of  the  rank  and  file  of  Guild 
view  on  the  “Q-T.  ’  \tissouri.  Kentucky.  Alabama.  Texas  membership.  We  know  that  thev  do 


Most  of  the  ballots  came  from  Ten- 


“We  cannot  believe  that  the  new  at- 


Mr.  F^d  had  his  entire  field  sales  Oklahoma. 


nessee,  .Arkansas  and  Mississippi,  with  titudes  of  the  national  officers  reflect 
a  representative  vote  from  Louisiana,  the  wishes  of  the  rank  and  file  of  Guild 
Missouri,  Kentucky,  .Alabama,  Texas  membership.  We  know  that  they  do 


force  in  Detroit  last  week  to  look  over 
and  get  the  latest  word  about  the  1935 
Ford  car  which  they  claim  will  startle 
the  entire  industry.  No  alvertising 
plans  have  been  announced  yet.  , 
The  announcement  was  made  this 
week  that  Erwin  Wasey’s  New  York 
office  would  handle  the  General  Motors 
institutional  advertising  after  Jan.  1. 


The  ballots  requested  information 
from  each  voter  as  to  his  total  acre¬ 
age,  and  many  neglected  to  give  this; 


not  reflect  our  attitude. 

“We  realize  the  strong  temptations 
to  use  the  direct  methods  employed  in 
the  past  by  union  labor,  especially  by 


nevertheless,  the  88  per  cent  who  did  you  fellows  who  have  encountered  so 
answer  represented  holdings  of  1,754,-  many  keen  disappointments. 


128  acres,  and  a  crop  production  this 
year  of  2^,170  bales. 

The  Commercial  .Appeal’s  poll  is  said 


“We  are  not  preparing  to  desert  your 
leadership.  We  are  pleading  for  a  re¬ 
turn  to  an  independent  path  of  sane 


to  have  been  the  most  ambitious  of  its  growth  and  abandonment  of  the  idea 


11  this  correspon-  nature  ever  attempted  by  a  southern  that  the  Guild  can  brinjf  about  an  eco- 

dent  had  talked  wrth  the  leading  car  newspaper  on  an  isue  of  such  national  nomic  revolution  in  the  space  of  one 
designers  and  stated  that  there  would  importance,  and  its  success  was  gratify-  year. 

be  plenty  of  streamlining  in  the  1933  j,^g  pqj  only  to  the  publishers  but  to  “We  do  not  want  the  enemies  of  the 
j  ^  '  agricultural  officials  throughout  the  Guild  to  hail  our  views  as  an  indica- 


Dodge  and  Hudson-Terraplane  1933  of-  South.  Both  state  and  federal 
ferings,  we  can  state  that  our  predic-  e.vpect  the  result  to  have  a  dir 
tion  IS  correct.  The  many  new  t^tures  jng  on  crop  control  legislatio 
will  call  for  newspaper  advertising  of  tj-  coming  Congress. 

n  ,-1.  1  j  larrv  Martin  of  the  edito 

Walter  P.  Chrysler  announced  a  com  ducted  the  poll  and  the  r 
plete  re-organization  and  co-ordination  accompanied  it. 

of  the  sales  forces  of  his  corporation  to  _! _ 

expand  the  Plymouth  activities  in  the 

'^^Iler  markets.  During  the  past  year  ^^Gridiron  WidoWS 
Plymouth  advertising  was  out  of  all  — 

towns  under  10,000  population  and  it  is  fV hltC  HouSC  GuCStS 

honed  that  under  the  *’“w  expansion  in  (Special  to  Editor  &  Publisher) 

these  markets  that  the  smaller  daily  Washi.xcton,  D.  C.,  Nov.  20.— 
and  weekly  newspapers  of  the  country  Wives  of  Washington  news 


South.  Both  state  and  federal  officials  tion  of  _  revolt  against  the  national  or- 
e.vpect  the  result  to  have  a  direct  bear-  ganization.  We  believe  that  frank 
ing  on  crop  control  legislation  before  statements  of  diverse  opinions  will  lead 
th  coming  Congress.  fo  solid  development. 

tarry  Martin  of  the  editorial  staff  “We  are  making  this  criticism 
I  .ducted  the  poll  and  the  promotion  openly,  instead  of  in  a  personal  com- 
which  accompanied  it.  munication.  because  we  feel  that  the 


What  are  you  doins 
to  make 

ADVERTISING 

in  your  paper  more 
productive  for  your 
advertisers? 


and  weekly  newspapers  of  the  country  Wives  of  Washington  newspapermen  harsh  and  short-sighte<l  when  it  aban- 
will  have  an  opportunity  to  advertise  and  those  of  the  hundreds  of  high  Fed-  dons  a  position  of  constructive  criticism 
Plymouth  Mrs  as  they  have  advertised  eral  officials  who  annually  attend  the  for  one  of  open  enmity, 
rords  and  Chevrolets  in  the  past.  The  Gridiron  Club  dinner,  will  not  be  re-  “Very  truly  yours, 

copy^  of  jfiord  and  Chevrolet  in  the  quired  to  spend  a  quiet  evening  at  home,  “Harold  L.  Mueller,  President. 

.  .j  1 .  r  __  Oklahoma  City  Newspaper 


munication.  because  we  feel  that  the 
future  of  the  Guild  is  involved  and  it  is 

a  problem  that  should  come  to  the  at-  yy  g  hdV6  DCCH  dCCOITl* 
tention  of  every  Guild  member  and 

tverv  newspaper  editor.  ill  I 

“J'ust  as  we  think  you  have  swung  plishinq  this  eSSentidl 

tr)o  far  to  the  left,  so  do  we  feel  that  ^ 

Editor  &  Publisher  is  unjustifiably 


smaller  dailies  and  weeklies  of  the 
country  has  been  outstanding  and  they 
have  had  the  field  to  themselves. 

CARTER  TO  TULARE  TIMES 

James  Carter,  formerly  editor  of  the 
Ventwa  (Cal.)  Free  Press,  and  editor 
of  the  Indio  (Cal.)  News,  has  joined 
the  Tulare  ((m1.)  Daily  Times  as  night 
news  editor.  He  was  formerly  nine 
years  with  the  Los  Angeles  Times  as 


Dec.  8,  but  will  be  White  House  guests 


at  the  first  ma.squerade  party  the  ex-  Guild,  through  its  executive  committee :  | 
ecutive  mansion  has  ever  seen.  Harold  L  Mueller,  Noel  Houston,  Dick 

Mrs.  Roosevelt  will  be  hostess  to  the  Pearce.  Carl  Jenkins.  Ed  Mills,  Bennie 
“Gridiron  widows”  this  year  and  has  Turner  and  Eugene  Peach.” 
invited  them  to  come  in  costume.  Prizes  .  ..  ^ 

will  be  awarded  for  best  costumes  and  GORHAM  JOINS  NEWTON  NEWS 
stunts.  Paul  L.  Gorham,  formerly  business 

Newspaper  women  of  the  capital,  manager  and  advertising  director  of 
who  in  spite  of  their  journalistic  stand-  Washington  (la.)  Journal,  has  joineil 


years  with  the  Los  Angeles  Times  as  ing  are  not  accorded  the  privilege  of  the  advertising  staff  of  Newton  (la.) 
make-up  editor,  night  editor  and  tele-  attending  Gridiron  dinners,  also  will  be  Daily  Neivs.  He  will  be  in  charge  of 
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_ The  Classified  Pages _ 

RETAILER  NOT  AWAKE  TO  CLASSIFIED, 
MEL  BURGESS  TELLS  ADVERTISERS 

Coast  Execntive  Pleads  for  Expertness  in  Writing  Copy  and  for 
Its  Scientific  Use — Hits  Spasmodic  Advertising 
as  Wasteful 


Retail  merchants  have  not  awak¬ 
ened  to  the  possibilities  of  classi¬ 
fied  advertising,  Mel  Burgess,  classified 
advertising  manager  of  the  Santa  Mo¬ 
nica  (Cal.)  Evening  Outlook  and  pres¬ 
ident  of  the  Pacific  Coast  Classified^  Ad¬ 
vertising  Managers’  Association,  said  at 
a  recent  meeting  of  the  San  Diego 
(Cal.)  Advertising  Club. 

“If  retail  merchants  are  advertising- 
minded,  and  most  of  the  smaller  ones 
are  not,"  Mr.  Burgess  said,  “they  are 
apt  to  spend  all  their  money  in  one 
grand  splurge  of  display  advertising, 
and  then  wait  until  they  can  ac¬ 
cumulate  enough  money  to  try  again. 
This  kind  of  spasmodic  advertising 
is  worth  very  little.  It  would  be  much 
better  for  them  to  start  in  a  small  way 
in  classified  and  gradually  work  up  to 
display  as  business  increases  and  their 
organizations  expand.  The  merchant 
who  is  endeavoring  to  educate  the  pub¬ 
lic  to  know  his  store  and  buy  his  ser¬ 
vices  or  goods  will  make  a  mistake  if 
he  patterns  his  advertising  after  circus 
methods  or  judges  his  progress  by  some 
quick,  brief,  sensational  stunt. 

“Great  as  is  the  force  of  advertising, 
it  is  not  such  a  remarkable  force  that, 
unintelligently  done,  it  will  perform 
miracles  for  you.  If  you  want  to  make 
sure  of  favorable  returns  on  your  classi¬ 
fied  advertising  investment  and  take  no 
chances,  it  is  necessary  to  use  it  in¬ 
telligently,  not  haphazardly,  and  give 
due  consideration  to  its  working  prin¬ 
ciples.  Oassified  advertising  has  its 
fundamental  principles,  its  technical 
rules  and  scientific  regulations  peculiar 
unto  itself  the  same  as  any  other  busi¬ 
ness  or  profession 

“The  advertisers’  blind  faith  in  weak 
copy  has  disappointed  more  people  than 
we  can  ever  reckon.  Still,  many  a 
classified  advertiser  lamenting  his  hard 
luck,  wonders  how  anyone  else  can 
know  more  about  his  problem  than  he 
knows  himself.  I  ask  in  all  fairness, 
how  can  a  busy  executive  be  expected 
to  write  good  copy  without  guidance? 
When  the  same  man  requires  medical 
or  legal  advice,  he  meekly  consults  his 
physician  or  attorney — as  he  should. 
And  it  is  amusing  to  the  experienced 
classified  man  how  the  inexperienced 
advertiser  blames  the  newspaper  for 
lack  of  results.  After  a  reckless 
‘splurge’  they’ll  tell  you  of  their  dis¬ 
illusionment.  They’ve  been  double- 
crossed!  Advertising  doesn’t  pay! 
We’ve  been  suckers!  Robbed!  Never 
again ! 

“The  employes  in  the  classified  adver¬ 
tising  department  of  a  newspaper  are 
thoroughly  trained  in  this  profession. 
Heed  their  counsel  and  advice.  News¬ 
paper  advertising  executives  frequently 
meet  in  district  and  national  conven 
tions,  studying  and  analyzing  methods 
by  which  advertising  can  most  surely 
be  made  to  bring  results. 

“The  newspaper  representatives  who 
call  upon  you,  take  your  ad  over  the 
telephone  or  wait  upon  you  at  the  busi¬ 
ness  office,  have  been  trained  in  classi¬ 
fied  advertising.  They  are  not  inter¬ 
ested  in  just  securing  your  advertise¬ 
ment.  They  want  it  to  get  results  for 
you,  so  that  you  will  become  a  regular 
customer.  The  experiences  of  hundreds 
of  advertisers;  the  knowledge  and  re¬ 
search  of  expert  classified  advertising 
men  and  women;  the  results  of  nu¬ 
merous  investigations  as  to  why  read¬ 
ers  answer  certain  ads  and  do  not  an¬ 
swer  others,  are  the  basis  of  the  sug¬ 
gestions  these  classified  ad  sales  people 
make  to  you.  Heed  them  if  you  want 
to  secure  the  best  possible  returns  from 
your  ad  and  have  the  best  possible 
chance  of  making  your  investment 
worthwhile.  .  .  . 

“A  classified  ad  is  like  a  telegram. 
It  sends  your  message  to — not  one  per¬ 


son — but  thousands  of  people.  If  you 
send  a  telegram  to  someone  in  Chicago, 
the  answer  depends  on  what  your  mes¬ 
sage  concerns  and  how  you  say  it.  You 
pay  the  telegraph  company  for  trans¬ 
mitting  the  message  and  delivering  it 
whether  you  receive  an  answer  or  not. 
In  the  same  way,  the  newspaper  acts 
as  your  agent  to  transmit  and  deliver 
your  message.  You  pay  for  the  de¬ 
livery  of  the  message — not  the  answer. 

“Granting  that  the  proposition  -on 
are  advertising  is  one  that  someone, 
somewhere,  wants,  results  depend  on 
two  factors:  What  is  said  in  the  ad 
and  how  it  is  said,  and  the  number  of 
times  the  ad  appears. 

“A  properly  written  ad  may  take 
more  space  and  cost  a  little  more  than 
one  hastily  written  or  abbreviated,  but 
more  quickly  results  are  secured  the 
less  cost  in  the  end. 

“Far  better  to  invest  $2  in  an  ad  that 
affords  the  best  opportunity  for  results 
than  to  spend  60  cents  for  one  that  is 
inadequately  worded  or  abbreviated. 

“When  the  readers  see  an  advertise¬ 
ment  that  does  not  give  all  the  informa¬ 
tion  they  are  looking  for,  they  will  pass 
it  over  until  they  come  to  one  that  does. 

“Price  and  selling  terms  in  advertise¬ 
ments  in  extremely  important.  Classi¬ 
fied  advertising  men  are  asked  many 
times  if  it  is  advisable  to  state  the  price 
in  an  ad.  Most  emphatically  yes!^  A 
lot  of  people  think  that  the  price  isn’t 
put  in  because  the  seller  himself  thinks 
the  price  too  high  or  he  would  have  it 
there.  The  few  replies  you  lose  because 
the  price  is  stated  and  does  not  fit  the 
reader’s  pocketbook  are  more  than 
made  up  by  those  who  find  your  price 
is  about  what  they  had  in  mind  or  even 
more  reasonable  than  they  expected. 
Many  people  answer  only  ads  that  give 
definite  information.  You  will  have  a 
better  chance  for  results  by  putting  in 
the  price  than  by  leaving  it  out. 

“Make  your  classified  ad  comprehen¬ 
sive  and  explicit.  Present  every  good 
point  about  your  proposition  in  easily 
understood  language.  Don’t  waste  space 
on  general  terms  like  ‘Close  in.’  ‘Desir¬ 
able,’  ‘Reasonable.’  What  is  desirable, 
close  in,  reasonable  for  one  person,  may 
not  be  for  another.  ‘Half  a  block  from 
car  line’  indicates  the  exact  location, 
whereas  ‘Convenient  to  car  line’  takes 
as  much  space,  but  may  mean  anything 
from  a  few  houses  to  several  blocks. 

“Telephone  numbers  and  street  ad¬ 
dresses  should  both  be  included  in  ads 
whenever  possible.  Always  make  it  easy 
for  readers  to  answer  your  advertise¬ 
ment  and  get  in  touch  with  you. 

“One  of  the  peculiarities  of  classified 
advertising  is  that  an  ad  may  run  sev¬ 
eral  days  and  not  bring  a  single  result, 
but  the  following  day,  possibly  when 
least  expected,  answers  will  come  from 
every  quarter.  For  this  reason,  expe¬ 
rienced  advertisers  usually  order  their 
ads  to  run  a  number  of  days. 

“Sane,  intelligent,  truthful,  colorful 
and  convincingly  human  advertising 
copy  always  pays.  Tricky,  untruthful 
classified  ads  may  get  a  lot  of  callers, 
but  only  until  the  public,  the  Better 
Business  Bureau  or  the  newspaper 
catches  up  with  the  deception.  And 
crafty,  half-truth  copy  will  react  the 
same  way. 

“On  the  other  hand,  candid  copy, 
touched  with  some  ardor .  of  enthusi¬ 
asm,  will  produce  answers  from  people 
who  admire  your  sincerity  and  come,  at 
least  partly,  inspired  to  do  business  with 
you.  The  main  duty  of  most  classified 
advertising  is  to  energize  potential  mar¬ 
kets,  to  penuade  customers  to  buy  or 
barter.  Good  copy  always  creates  desire 
with  results  in  quick  action.  Poor  copy 
argues  for  delay,  for  apathy,  or  for 
suspicion.  (k)od  copy  should  be  simple! 
It  should  imply  courage  and  convic¬ 


tion  ;  it  should  be  easy  to  read ;  it  should 
paint  word  pictures  of  the  thoughts  the 
advertiser  wishes  to  photograph  on  his 
prospects’  mind;  it  should  be  dramatic 
when  necessary,  or  dignified,  or  friendly. 
But  in  whatever  vein  it  is  written,  it 
should  have  regard  for  the  first  com¬ 
mandment  of  selling ;  it  should  be  cred¬ 
ible,  for  there  is  no  equivalent  and  no 
substitute  for  that.  One  essential  qual¬ 
ity  we  admire  in  men  and  copy — the 
quality  of  sincerity.” 

200  PRIZES  “awarded 
IN  USED  CAR  SALE 

Boston  Dailies  Stage  Successful  Clas¬ 
sified  Event — Dealers’  Ssdes- 
men  Rewarded — 346 
Ssdes  Registered 

A  used  car  promotion  that  brought 
to  dealers  346  sales,  with  prices  rang¬ 
ing  from  $200  to  $1,350,  and  to  the 
newspaper  many  thousands  of  addi¬ 
tional  lines  of  classified  advertising,  is 
reported  by  Ralph  Meyers,  classified 
manager  of  the  Boston  Evening  Ameri¬ 
can  and  Sunday  Advertiser. 

Featuring  the  Annual  Used  Car  Sale, 
in  conjunction  with  a  special  used  car 
salesmen’s  contest,  this  newspaper  has 
experienced  exceptionally  fine  results. 
The  sale  and  the  contest  run  for  a 
TCriod  of  15  days,  beginning  in  late 
October  ending  in  November.  In 
all  200  prizes  were  awarded  to  success¬ 
ful  salesmen  and  no  prize  was  given  to 
any  salesman  who  did  not  register  at 
least  $199  gross  business. 

The  rules  of  the  contest  are: 

1.  Salesmen  of  every  concern  adver¬ 
tising  used  cars  in  the  American  and 
-Advertiser  are  eligible  to  compete  for 
prizes. 

2.  To  qualify  for  a  prize  sale  must 
be  over  $199  gross  business  and  car 
must  be  delivered. 

3.  Car  must  be  advertised  in  Ameri- 
can-.\dvertiser  Want  Ads  during  cam¬ 
paign  and  before  sale  is  made. 

4.  All  used  car  sales  and  deliveries 
must  be  reported  only  on  standard  form 
and  verified  by  management  employing 
salesmen. 

5.  Prizes  will  be  awarded  every  day 
between  12  noon  and  1  P.  M.  at  the 
offices  of  the  American-Advertiser,  5 
Winthrop  Square,  Boston. 

6.  Sale  must  be  a  single  retail  sale 
to  an  individual  registering  car  in  his 
own  name.  No  wholesale  used  car 
sales  to  other  dealers  will  be  awarded 
prizes. 

As  each  salesman  received  his  prize 
or  prizes  of  the  200  awards  made  his 
report  was  numbered.  Of  those  200  re¬ 
ports  one  was  selected  blindly  and  the 
salesman  whose  name  appeared  on  it 
received  an  order  on  Kennedy’s  for  a 
Kupi»nheimer  suit  of  his  own  selection. 

Prizes  were  distributed  through  a 
specially  constructed  punch  board.  Each 
saleseman  who  qualified  was  allowed 
one  punch  and  received  the  prize 
punched  on  the  board.  The  system 
proved  very  popular  and  created  con¬ 
siderable  interest. 

To  promote  this  Used  Car  Sale  the 
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it  just  seems  as  if  each  year  this 
School  gets  bigger  and  better  and 
we  trust  another  year  we  will  be 
able  to  report  a  still  bigger  and 
better  School. 
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newspaper  devoted  considerable  atten¬ 
tion  to  letter  inserts,  blotters,  posters 
and  editorial  space  featuring  the  cam¬ 
paign.  The  plan  proved  so  popular  and 
the  returns  so  great  that  it  will  become 
an  annual  feature  of  the  classified  de¬ 
partment. 

EUMINATING  “STUFFED  FLATS” 

St.  Loui*  B.B.B.  Checking  Ads  Offer- 
ing  Furniture  for  Sale 

The  Better  Business  Bureau  of  St 
Louis,  which  has  been  watching  news¬ 
paper  classified  advertisements  there  for 
several  months  in  an  effort  to  eradicate 
the  evil  of  “stuffed  flats”— dealers  oper¬ 
ating  in  residences — now  reports  that 
the  situation  has  improved  considerably. 

The  Bureau  now  states  that  under 
the  heading  of  “Household  Goods”  vir¬ 
tually  all  advertising  shows  clearly  that 
the  advertisement  is  placed  by  a  dealer, 
if  such  is  the  case.  During  October 
a  representative  of  the  Bureau  visited 
ten  different  locations  which  were  sus¬ 
pected  of  being  dealers.  Four  of  these 
were  foimd  to  be  dealers,  and  their  ad¬ 
vertising  was  corrected  to  so  show; 
two  were  in  a  doubtful  classification 
and  are  being  checked  further ;  and  the 
rest  were  found  to  be  private  indi¬ 
viduals,  the  Bureau  reports. 

Fourteen  advertisements  under  the 
“Sewing  Machine”  classification  were 
found  to  be  dealers  and  were  cautioned 
to  so  word  their  advertising. 

JUNIOR  TRADING  POST 

The  Atlanta  Journal,  with  its  Nov. 
25th  issue,  is  starting  “The  Junior 
Trading  Post,”  a  “market  place”  for 
school  children  under  16  years  of  age, 
through  which  they  may  carry  on  the 
business  of  buying,  selling  or  exchang¬ 
ing  juvenile  merchandise.  Want  ads, 
which  must  be  25  words  or  less,  will 
be  run  free  for  three  consecutive  days, 
and  must  bear  the  name  and  address  of 
the  boy  or  girl  advertiser.  “The  Ju¬ 
nior  Trading  Post”  will  become  a  part 
of  the  Journal’s  classified  section. 


Food ... 

Largest  gain  in  grocery 
products  advertising — 
among  all  nine  New 
York  newspapers,  first 
ten  months 
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LONDON 

In  the  first  10  months  of  the 
current  year,  the  “Evening 
Standard”  carried  920  more 
columns  of  advertising  than 
during  the  first  10  months  of 
1933. 

This  represents  a  1,920  column 
i  ncrease  over  the  first //  months 
of  1932  and  a  2,344  columns 
increase  over  the  first  /i  month 
of  1931. 

EVENING  STANDARD 

47,  Shoe  Lane,  London,  E.  C.  4. 
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WHEN  The  Toronto  Star  recently  installed 
new  Hoe  Presses  they  did  not  have  to 
gamble  on  rollers.  They  specified  Goodrich  — the  same 
rubber  rollers  which  for  the  past  six  years  have  contributed 
so  much  to  the  efficient,  uninterrupted  operation  of  many 
of  their  other  presses. 

It  isn’t  just  coincidence  that  many  great  newspapers  in  North 
and  South  America  have  adopted  the  same  buying  formula. 

Goodrich  Printers’  Rollers  speed  up  production  and  yield 
clearer,  sharper  printing  throughout  the  run.  Free  from 
temperature  distortion  these  rollers  will  function  for  years 
before  regrinding  becomes  necessary.  They  do  not  pit  nor 
swell  at  the  ends  but  remain  uniform,  save  time  and  money  by 
avoiding  shutdowns  for  resetting  or  washups. 

Goodrich  Printers’  Rollers  can  speed  up  your  production  also. 
They  can  improve  your  paper’s  appearance  as  they  have 
improved  others.  Write  for  actual  performance  data  on 
Goodrich  Rollers  and  judge  for  yourself  what  they  would 
accomplish  in  your  case.  Just  write  .  .  . 
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Altoona  Mirror 
Boston  Globe 
Chicago  Tribune 
Cleveland  Press 


Detroit  News 
Fall  River  Herald  News 
Gannett  Newspapers 
Hartford  Courant 


Louisville  Times 
New  York  Daily  News 
New  York  Herald  Tribune 
New  York  Sun 


Honolulu  Star-Bulletin 
Johnstown  Democrat 
Johnstown  Tribune 
Louisville  Courier-Journal 


^ature  doesnt  make  backbones 

All  in  one  piece 


E^riMES 

^orld-Telegram 
m  Press 
ro  Journal 


The  very  idea  of  using  a  maga¬ 
zine  as  the  ‘^backbone  of  your 
campaign”  is,  on  the  face  of  it, 
physically  impracticable.  Who 
ever  heard  of  a  backbone  cast  all 
in  one  piece?  Backbones,  above 
all  else,  must  admit  of  flexibility, 
of  freedom  of  action,  of  physical 
adaptability  .  .  .  otherwise  you 
might  just  as  well  have  a  crowbar 
for  a  spine. 

Men  learned  navigation  by  copying 
the  fishes  and  air  flight  by  study¬ 
ing  the  birds.  So,  in  the  name  of 
reason,  if  we  must  have  backbones 
in  our  advertising  campaigns,  then 
let’s  first  see  how  NATURE  herself 
makes  backbones  and  be  governed 
accordingly. 

The  standard,  acceptable  and  orth¬ 
odox  type  of  backbone,  from  Adam 
down,  has  been  made  up  of  inter- 
fitted,  inter-operative  VERTEBRAE 
.  .  .  little  pieces  working  together 
but  little  pieces  nevertheless  .  .  . 


certainly  at  no  time  have  back¬ 
bones  ever  been  cast  en  bloc. 

So  obviously  the  best  possible  back¬ 
bone  for  any  national  advertising 
campaign  is  the  one  that  faithfully 
follows  biological  precedent  and 
consists  of  inter-related  PIECES  . . . 
to  be  specific,  of  co-ordinated  and 
harmoniously  functioning  NEWS¬ 
PAPERS. 

We  submit  this  unanswerable 
analogy  for  the  consideration  of 
advertising  engineers  who,  at 
heart,  choose  to  be  right.  You 
need  rigidity  in  the  supporting 
frame  . . .  but  in  the  moving  parts, 
NEVER.  Magazine  advertising  has 
a  place  in  the  scheme  of  things. 
No  one  denies  it  that  place.  But 
let’s  don’t  ever  again  be  ridiculous 
.  .  .  let’s  never  again  refer  to  any 
magazine  or  to  any  form  of  maga¬ 
zine  advertising  as  a  BACKBONE. 
Nothing  could  be  quite 
so  ridiculous. 


Providence  Bulletin 
Salt  Lake  City  Telegram 
Salt  Lake  City  Tribune 
Spokane  Daily  Chronicle 


Spokane  Spokesman-Review 
St.  Paul  Dispatch 
St.  Paul  Daily  News 
St.  Paul  Pioneer  Press 
Westchester  Newspapers 


rTELL'EM^ 

TODAY  ^ 

SELL'EM 


WITH 
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E  D  I 

CLOWNING  A  FUNERAL 

The  mood  in  which  the  press  of  the  country 
has  treated  Huey  Long,  throughout  his  en¬ 
tire  political  career,  has  been  one  of  his  best 
assets.  This  arch  demagogue  thrives  on  ridicule  and 
spoofing.  Mere  abusive  newspaper  criticism  plays 
directly  into  his  hands.  He  has  made  millions  be¬ 
lieve  that  the  press  has  martyred  a  faithful  and 
able  public  servant.  Whenever  Long  sneers  at 
free  press,  or  manages  to  put  in  a  blow  at  news¬ 
paper  economy,  such  as  his  discriminatory  advertis¬ 
ing  tax,  his  followers  laugh  loud  and  gleefully. 

But  the  Long  menace  isn’t  funny.  The  vulgarity 
of  this  man,  wrapped  in  a  Senatorial  toga,  is  not 
the  issue.  His  red  stub  nose,  his  antics  with  State 
University  boys  or  rough-housing  in  the  private 
room  of  a  Long  Island  beach  resort,  his  energetic 
mouthings  and  blatent  boastings,  may  supply  amus¬ 
ing  copy,  but  those  who  write  such  matter  ought, 
by  this  time,  to  have  learned  that  Huey  Long  merely 
waxes  fatter  and  fatter  on  a  regimen  of  such  flat¬ 
tering  press  attention.  Every  press  association 
writer,  special  correspondent  and  editorial  para- 
grapher  that  has  dealt  with  the  Long  story  has 
seemed  to  be  in  a  frenzied  competition  to  por¬ 
tray  him  as  the  best  joke  of  the  political  season, 
and  we  have  heard  it  said  that  in  the  pursuit  of 
spoofing  copy  some  writers  have  even  drawn  on 
their  imaginations  to  create  supposedly  funny  situa¬ 
tions.  .All  this  has  kept  Long’s  home  fires  burning. 
The  “self-styled  Kingfish”  jibe,  if  repeated  in  the 
.American  press  daily  for  a  few  more  years,  might 
conceivably  make  this  dangerous  political  mounte¬ 
bank  the  dictator  of  48  states,  instead  of  one.  Con¬ 
sidering  the  menace  of  the  man,  it  seems  remarkable 
that  the  press  of  the  nation  should  repeat  and  extend 
the  errors  the  Louisiana  press  admittedly  made  in 
dealing  with  Long  in  the  early  days  of  his  career. 

The  true  issue  in  Louisiana  today  challenges  the 
most  serious  and  courageous  efforts  of  the  whole 
press.  Long  personifies  the  dictator  threat  as  per¬ 
fectly  as  could  be  in  a  nation  still  adhering  to  Re¬ 
publican  forms.  Borrowing  some  elements  from 
Russia,  some  from  Italy,  some  from  Germany,  and 
producing  a  few  of  his  own.  Senator  Long  has 
mounted  the  dictator  throne  in  Louisiana  and  con¬ 
fidently  calls  himself  “the  kind  of  a  President  this 
country  needs.” 

We  do  not  say  that  the  facts  concerning  his  amaz¬ 
ing  usurpations  have  not  been  published  in  every 
newspaper — they  have !  But  so  long  as  the  man  is 
treated  as  a  clown,  and  his  most  dangerous  acts 
written  of  as  buffoonery,  the  unlimited  hill-billy 
population  will  continue  to  make  merry  at  the  fun¬ 
eral  of  democracy.  And  Long,  who  is  no  fool,  will 
gain  his  objectives. 

From  the  sidelines  we  make  bold  to  suggest  that 
newspaper  editors  begin  publishing  the  serious  facts 
from  Louisiana  for  their  real  meaning,  and  not 
merely  in  competition  with  the  comic  page. 


Photo-engraving  by  cheap,  one-man  processes, 
is  making  rapid  progress,  destined  to  provide 
local  pictures  where  they  have  long  been  denied. 


RESPONSIBIUTY  FOR  COPY 

I  EFT  over  from  the  recent  election  campaign, 
a  problem  moves  a  newspaper  publisher  to  ask 
^  whether  he  is  bound  to  regard  as  confidential 
the  source  of  political  advertising  which  bears  the 
signature  of  a  group,  with  no  individuals  mentioned 
by  name.  There  is  no  law  of  the  land  or  the  news¬ 
paper  craft  which  places  any  such  obligation  upon  a 
newspaper,  and,  in  the  public  interest,  there  should 
be  none. 

The  English  language,  especially  as  it  is  used  by 
propagandists  and  politicians,  has  many  possibilities 
for  half-truth  and  downright  untruth.  “Stalwart 
Americans,”  “The  Citizens  of  Union  County,”  or 
the  “Friends  of  Liberty”  may  or  may  not  be  what 
they  seem.  Probably  they  are  not,  if  they  refuse 
to  stand  up  in  public  and  be  counted  for  their  cause. 
They  have  the  right  to  advocate  whatever  they  will, 
under  whatever  style  they  choose,  under  our  customs, 
but  they  have  no  right  to  expect  protection  from 
press  or  government  for  their  secret  membership  or 
methods  of  operation.  A  newspaper  which  accepts 
advertising  from  a  secret  group  and  agrees  to  keep 
its  source  secret  is  undertaking  a  promise  which  it 
cannot  guarantee  to  execute. 


E  have  always  regarded  it  as  a  cardinal 
principle  of  daily  and  business  paper  adver¬ 
tising  that  a  box  number  signature  on  a 
classified  advertisement  binds  the  publication  ac¬ 
cepting  it  to  absolute  confidence  respecting  the  ar- 
vertiser’s  identity.  His  name,  address,  and  business 
history  can  be  revealed  to  inquirers  only  with  his 
express  consent,  and  good  business  practice  requires 
more  than  ordinary  safeguards  to  prevent  leaks 
through  bribing  or  other  influences  on  minor  de¬ 
partmental  employes.  -Any  other  course  is  fatal  to 
continued  prestige  and  advertising  volume. 

Surprising,  therefore,  is  the  information  that  a 
publication  serving  an  association  of  newspaper  ex¬ 
ecutives.  accepts  help  and  situation  wanted  advertis¬ 
ing  under  a  box  number,  with  the  secret  understand¬ 
ing  that  the  identity  of  advertisers  may  be  made 
known  to  members  of  the  association  on  request. 
The  argument  is  that  the  association  has  an  obliga¬ 
tion  to  the  employers  who  support  it  by  permitting 
their  executives  to  join  and  pay  dues,  the  latter 
coming  out  of  the  departmental  appropriation. 

If  such  an  obligation  exists,  and  that  is  debat¬ 
able.  it  ought  to  be  outweighed  by  the  obligation  to 
protect  the  reader  and  advertiser  in  his  efforts  to 
better  his  economic  status.  The  newspaper  worker 
who  seeks  a  new  position  often  does  so  because  of 
office  difficulties.  Sometimes  they  are  temporary 
and  change  for  the  better  before  the  opportunity  for 
a  new  job  arrives.  The  advertisement  then  becomes 
a  passing  incident.  If,  however,  it  had  been  revealed 
to  his  employer  during  the  period  of  discontent  that 
he  had  advertised  for  a  new  place,  it  is  quite  con¬ 
ceivable  that  he  would  have  been  summarily  dis¬ 
charged  without  any  chance  for  adjustment  of  his 
personal  affairs.  The  damage  to  departmental  dis¬ 
cipline  when  it  becomes  known  to  subordinates  that 
an  executive  is  looking  for  other  employment  need 
not  be  exaggerated. 

Back  of  all  these  practical  objections,  lies  the  fun¬ 
damental  fact  that  an  advertiser  who  signs  a  box 
number  does  so  because  he  wants  the  protection  and 
aid  of  the  publication,  and  makes  an  implied  con¬ 
tract  that  his  identity  will  not  be  revealed.  That 
confidence  between  publisher  and  advertiser  tran¬ 
scends  any  other  consideration  of  the  publication’s 
existence.  If  it  cannot  keep  that  contract,  it  should 
not  accept  box  number  advertising. 


While  Secretary  I  ekes  is  saying  that  radio  is 
a  better  information  service  than  newspapers, 
the  President  is  cutting  down  his  radio  appear¬ 
ances,  depending  upon  newspapers  to  contact 
the  public.  _ 

A.N.A.  CHALLENGE 

HERE  is  a  direct  challenge  to  publishers  in 
the  announcement  on  behalf  of  the  Association 
of  National  .Advertisers  that  most  of  its  mem¬ 
bers  will  ask  their  advertising  agencies  to  sign  the 
new  .A.N.A.  form  of  contract. 

-Any  general  adoption  of  this  contract  would  spell 
the  end  of  the  agency  commission  system  as  it  exists 
at  present.  The  contract,  as  offered  in  the  A.N.A.’s 
recent  report  on  advertising  agency  compensation,  re¬ 
quires  the  agency  to  give  the  advertiser  the  benefit 
of  all  commissions  from  media,  and  leaves  the 
agency’s  own  compensation  to  direct  negotiation  be¬ 
tween  advertiser  and  agency.  Its  principal  points 
were  reported  in  last  week’s  Editor  &  Publisher. 

In  essence,  such  an  arrangement  would  be  a  new 
form  of  an  old  question — whether  an  advertiser  who 
places  his  copy  direct  shall  receive  the  agency  com¬ 
mission.  Publishers  have  almost  unanimously  an¬ 
swered  ‘.hat  question  in  the  negative. 

What  will  their  answer  be  in  the  case  of  a  recog¬ 
nized  agency  which  accepts  the  A.N.A.  contract? 


I  A  L 

FALLACY 

EWSPAPERS  are  bought  for  the  purpose 
of  reading  the  news.  A  few  people  may 
buy  them  for  the  purpose  of  looking  at  ad¬ 
vertising,  but  only  a  few,”  comments  Kenneth  Col¬ 
lins  in  his  latest  book  “Retail  Selling  and  the  New 
Order.”  Advertising’s  best  opportunity  is  to  say 
something  in  an  arresting  way — in  fairly  prominent 
headlines  that  will  interest  the  person  primarily  con¬ 
cerned  with  the  news,  in  Mr.  Collins’  well  justified 
opinion. 

The  old  theory,  promoted  by  store  managers  for 
decades,  that  they  should  enjoy  a  lower  space  rate 
because  of  the  news  value  of  their  announcements, 
which  made  circulation  for  newspapers  printing 
them,  has  had  several  rude  jars  lately.  Mr.  Collins 
cities  the  example  of  the  stores’  advertising  strike 
against  a  Philadelphia  evening  paper,  during  which 
a  “disproportionately  great  amount”  of  advertising 
was  placed  in  a  competing  evening  paper.  If  the 
news  value  and  circulation  theory  was  sound.  Mr. 
Collins  reasons,  the  first  paper  should  have  shown 
a  great  circulation  loss,  while  the  second  made  a 
proportionate  gain.  The  fact  was  that,  while  both 
papers  showed  usual  seasonal  losses  in  circulation 
the  paper  which  did  not  carry  the  advertising  had  the 
smallest  loss,  much  smaller  than  the  paper  which 
carried  100  per  cent  and  more  store  copy.  He  con¬ 
cluded  that  “apparently  the  better  paper  was  winning 
out,  irrespective  of  its  volume  of  advertising.” 

Another  recent  experience  was  that  of  the  New 
York  World  Telegram,  which,  we  have  been  told, 
lost  no  circulation,  and  actually  had  a  larger  net 
revenue,  during  a  period  of  several  weeks  in  which 
it  carried  no  department  store  advertising.  The  list 
could  be  lengthened  infinitely,  but  the  ancient  fallacy, 
conceived  by  a  smart  buyer  of  space,  is  hard  to  kill. 
It  throve  mightily  in  the  Big  Ten  Years  when  vol¬ 
ume  was  the  goal  of  all  and  department  stores  were 
buying  eight  and  16-page  sections  in  one  clip  at  rates 
that  often  did  not  meet  the  newspapers’  production 
cost.  That  did  have  news  value,  for  the  merchant; 
it  packed  his  store  beyond  the  capacity  of  sales 
forces  and  traffic  regulation.  There  is  no  evidence 
that  it  sold  a  single  copy  of  a  newspaper. 

This  old  fallacy  is  another  evidence  of  a  persistent 
weakness  in  newspaper  operation — letting  the  cus¬ 
tomer  and  the  competitor  determine  business  con¬ 
duct.  The  day  that  newspaper  publishers  learn  that 
they,  and  not  their  customers,  supply  the  news  value, 
they  will  be  able  to  demand  and  obtain  a  fair  price 
for  their  services,  and  brush  aside  all  this  tommyrot 
about  “store  news”,  “duplication”,  “non-productive 
circulation”  and  other  catch  phrases  that  shrewd 
buyers  always  use  against  a  weak  salesman. 


We  would  not  be  unduly  suspicious,  but  is  it 
only  a  coincidence  that  Gen.  Butler’s  500,000 
Fascists  are  marching  on  Washington  just  when 
a  motion  picture  called  “The  President  Van¬ 
ishes’’  is  being  exploited  as  depicting  what 
xvould  happen  in  the  U.  S.  if  a  Hitler  should 
organise  our  discouraged  populace  f 


MOVIES  CLEAN  UP 

DITOR  &  PUBLISHER  has  in  the  past  con¬ 
demned  vulgar,  indecent  and  misleading  mo 
tion  picture  advertising  in  newspapers,  am 
we  now  wish  to  acknowledge  the  excellent  clean  aj 
that  followed  the  change  of  front  at  Hollyweoc 
when  religionists  started  to  boycott  all  movie  house 
exhibiting  immoral  films. 

The  movies  do  about  $50,000,000  of  advertisin) 
in  newspapers  and  magazines,  per  annum,  and  mos 
of  it  has  been  in  good  taste,  honest  representatioi 
and  sometimes  wonderfully  entertaining  copy.  Bu 
there  were  always  a  few  exhibitors  who  recognizee 
no  rule  that  would  interfere  with  profit.  Howevet 
the  Hays  organization  is  now  passing  on  all  cop: 
of  the  ten  major  producing  companies,  strictly  cn 
forcing  copy  rules. 

A  few  independent  concerns  still  operate  withoii 
benefit  of  this  industrial  censorship,  but  we  have 
noticed  no  lapses  from  that  quarter.  Evidently,  th; 
njotion  picture  makers  have  come  to  the  conclusi- 
that  decency  pays,  or  at  least  that  indecency  may  b 
perilous.  At  any  rate,  we  wish  to  acclaim  as  i 
first-rate  job  the  internal  clean-up  of  the  past  fes 
weeks. 
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PURELY  PERSONAL 
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C  publisher,  Chicago  Daily  News, 
was  the  principal  speaker  at  the  Ohio 
Qiamber  of  Commerce  convention  ban¬ 
quet  in  Toledo  last  week.  Paul  Block, 

fjblisher  of  the  Toledo  Blade  and 
itties,  who  was  in  Toledo  on  busi¬ 
ness,  was  a  guest. 

Arthur  Brisbane  delivered  the  chief 
address  in  Pittsburgh  Nov.  16,  before 
the  .\merican  Intitute  of  Chemical  En¬ 
gineers  in  convention  there. 

Dr.  Chester  Rowell,  editor,  San  Fran¬ 
cisco  Chronicle,  was  one  of  the  speak¬ 
ers  at  the  Twenty-first  World  Affairs 
.Assembly  at  Pasadena,  Cal.,  Nov.  17. 

Grove  Patterson,  editor,  Toledo 
Blade,  has  returned  from  a  vacation 
trip  to  Harrogate,  Tenn. 

Ralph  H.  Quinn,  president  and  busi¬ 
ness  manager,  Cincinnati  Post,  was 
elected  secretary  of  the  Cincinnati  Club 
board  of  directors  last  week.  He  suc¬ 
ceed  Harry  J.  Plogstedt,  formerly 
director  of  public  relations  of  the  Fifth 
Third  Union  Trust  Company. 

Jules  Savarin,  editor  and  publisher, 
Lt  Franco- Atnericain,  French  lan¬ 
guage  weekly  published  at  Waterville, 
Ue.,  was  honored  last  week  by  France 
by  election  as  an  officer  of  the  French 
.Academy,  one  of  the  highest  honors 
conferred  by  the  French  Republic. 

Leo  T.  Daniels,  publisher,  Ellington 
(Mo.)  Press,  is  a  candidate  for  speaker 
oi  the  Missouri  House  of  Represen¬ 
tatives  which  convenes  in  Jefferson 
City,  Jan.  2.  Mr.  Daniels  has  served 
two  terms  in  the  House,  and  recently 
was  elected  to  a  third  term. 

N.  G.  Henthorne,  executive  editor, 
Tulsa  World  and  president  of  the  Okla¬ 
homa  Press  Association,  was  the  prin¬ 
cipal  speaker  at  a  meeting  of  70  news¬ 
paper  men  Nov.  17  at  Norman  as 
guests  of  the  University  of  Oklahoma. 
Members  of  two  groups  of  the  Okla¬ 
homa  Press  Association  attended  the 
meeting. 

Frank  P.  Briggs,  Macon  Chronicle- 
Herald;  Orland  K.  Armstrong,  Ozark 
Empire  Magazine,  Springfield ;  Fred 
M.  Harrison.  Gallatin  North  Missour¬ 
ian;  Paul  C.  Jones,  Dunklin  County 
Democrat;  Leo  T.  Daniels,  Ellington 
Press;  Fred  DeTienne,  Vandalia 
Leader;  George  B.  Harlan,  Pilot 
Grove  Record;  T.  E.  Roberts,  Diamond 
News  and  Frank  F.  Catron,  Lexington 
Advertiser,  were  elected  to  the  Mis¬ 
souri  State  Legislature  Nov.  6. 

Paul  A.  Martin,  publisher,  Lansing 
(Mich.)  Slate  Journal,  has  been  re¬ 
elected  president  of  the  Lansing  area 
Boy  Scout  council. 

Malcolm  W.  Bingay,  editorial  di¬ 
rector,  Detroit  Free  Press,  was  the 
principal  speaker  at  the  homecoming 
banquet  of  General  Motors  Institute 
alumni  in  Flint,  Nov.  17. 

Henry  J.  Haskell,  editor,  Kansas 
City  Star,  addressed  the  166th  an¬ 
nual  banquet  of  the  Chamber  of 
Commerce  of  the  State  of  New  York 
at  the  Waldorf-Astoria  Hotel,  Nov. 
15. 


(Kan.)  Globe,  left  Nov.  18  for  Miami, 
Fla.,  where  he  will  spend  the  winter. 
He  was  accompanied  by  his  niece  and 
personal  secretary.  Miss  Adelaide 
Howe.  He  will  write  his  syndicated 
articles  from  Miami. 

Vic  Lamb,  editor,  Abernathy  (Tex.) 
Review  and  Mrs.  Lamb,  are  the  par¬ 
ents  of  an  ^pound  son,  James,  born 
recently  at  Fort  Worth,  Tex. 

B.  B.  Mayhill,  publisher,  Delphi 
(Ind.)  Journal,  was  recently  elected  to 
the  Indiana  House  of  Representatives. 

G.  B.  Harlan,  publisher.  Pilot  Grove 
(Mo.)  Record  and  the  Saline  County 
Record,  Marshall,  Mo.,  has  been  elected 
to  the  Missouri  legislature. 

W.  A.  (“Bill”)  Fry,  publisher  and 
editor,  Dunnville  (Ont.)  Chronicle,  has 
been  elected  president  of  the  Amateur 
Athletic  Union  of  Canada. 


Milton  CANIFF,  creator  of  the 
new  cartoon  strip,  “Terry  and  the 


Pirates,”  now  being  syndicated  by  the 
Chicago  Tribune- 


Miltom  Caniff 


New  York  News 
Syndicate,  has 
had  a  varied 
newspaper  career, 
covering  a  num¬ 
ber  of  news  events 
as  an  artist. 

A  native  of 
Hillsboro,  O., 
where  he  was 
born  in  1907,  Mr. 
Caniff  at  one  time 
played  as  extra 
in  movie  mob 
scenes  in  Califor¬ 
nia.  He  attended 


IN  THE  BUSINESS  OFFICE 


WC.  HOUSER,  secretary-treas- 
•  urer,  St.  Louis  Globe-Democrat, 


accompanied  a  party  of  St.  Louis  citi¬ 
zens  to  Columbia,  Mo.,  Nov.  17,  for  the 
football  game  between  the  University 
of  Missouri  and  Washington  Univer¬ 
sity.  The  trip  is  made  annually  by  the 
party. 

William  S.  Bowman,  advertising  di¬ 
rector,  South  Bend  (Ind.)  Tribune,  ad¬ 
dressed  the  Commerce  Forum  of  the 
University  of  Notre  Dame  recently 
upon  the  subject  of  newspaper  adver¬ 
tising. 

J.  I.  Meyerson,  advertising  manager. 
Daily  Oklahoman  and  Times,  Okla¬ 
homa  City,  recently  addressed  students 
and  faculty  members  of  the  school  of 
journalism.  University  of  Oklahoma,  on 
“Newspaper  Advertising  in  1950.” 

Amos  Jenkins,  advertising  manager, 
and  Ralph  J.  Whitney,  circulation  man¬ 
ager,  S^t  Lake  Deseret  News,  and  E. 
F.  Baldwin,  circulation  manager.  Salt 
Lake  Tribune,  have  returned  from 
Delta,  Utah,  where  they  were  special 
guests  at  a  three-day  community  cele¬ 
bration  there. 

Paul  Cain,  former  owner  of  the 
Goltry  (Okla.)  Leader,  is  now  adver¬ 
tising  manager  for  the  Logan  County 
News,  Crescent,  Okla. 

J.  A.  Lloyd,  Oklahoma  newspaper¬ 
man  who  has  been  in  the  East  for  the 
past  few  years,  has  been  made  business 
manager  of  the  Norman  (Okla.) 
Cleveland  County  Times. 

Melvern  Taggert.  formerly  of  the 
Amarillo  (Tex.)  Globe-News  advertis¬ 
ing  staff,  has  joined  the  Hereford 
(Tex.)  Brand  as  advertising  manager. 

James  E.  Fesler,  display  advertising 
man  on  sick  leave  from  the  Cincinnati 
Enquirer,  has  been  turning  his  hand  to 
writing  of  humorous  verses  for  the 
Enquirer  “Bits  of  Byplay”  column. 


the  Landort  cartooning  school  and  had 
his  first  cartoon  published  in  the  Dayton 
Daily  News.  When  he  was  14  years 
old,  he  worked  as  office  boy  in  the  art 
department  of  the  Dayton  Journal. 

Mr.  Caniff  attended  Ohio  State  Uni¬ 
versity  and  later  applied  to  “Billy”  Ire¬ 
land  of  the  Columbus  Dispatch  for  a 
job  as  a  cartoonist.  He  worked  for 
five  years  in  the  Dispatch  art  depart¬ 
ment  while  attending  college.  He 
joined  a  local  stock  company  and  then 
found  he  had  to  choose  between  art 
and  the  stage.  Mr.  Ireland  and  Hugh 
Fullerton,  who  had  recently  joined  the 
Dispatch  staff,  advised  him  to  stick  to 
drawing.  After  graduation  from  col¬ 
lege,  he  did  a  daily  feature  and  a  Sun¬ 
day  theatrical  feature  for  the  Dispatch. 

He  later  went  with  the  Associated 
Press,  doing  feature  panel  and  cartoon 
strips,  prior  to  joining  the  Tribune- 
News  syndicate  service. 


Wilbur  C.  Hawk,  vice-president  and 
general  manager,  Amarillo  (Tex.) 
Globe-News,  has  been  mentioned  by 
Texas  legislators  as  a  candidate  for  the 
post  of  director-general  of  the  proposed 
Texas  Centennial  for  1936.  Mr.  Hawk 
has  been  president  of  the  Tri-State  Fair 
of  Amarillo. 

Victor  E.  Weuzel,  formerly  of  the 
Marshfield  (Wis.)  News-Herald,  has 
been  named  advertising  manager  of  the 
Williston  (Wis.)  Daily  and  Weekly 
Herald,  succeeding  T.  C.  Hutchinson. 

J.  M.  Blalock,  circulation  manager, 
Spartanburg  (S.  C.)  Herald  and 

Journal,  addressed  a  joint  meeting  of 
the  Morgan  and  Spartan  lodges,  Knights 
of  Pythias,  as  grand  prelate,  in  Spartan¬ 
burg  recently. 

E.  B.  Stahlman,  Jr.,  secretary,  Nash¬ 
ville  (Tenn.)  Banner,  was  the  principal 
speaker  at  a  meeting  of  the  Memphis 
Kiwanis  Club,  Nov.  14. 

Frank  Pechin  has  joined  the  Maud 
(Okla.)  Enterprise  advertising  staff 
(Continued  on  next  page) 
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Joseph  J.  Cannon,  editor.  Salt  Lake 
City  Deseret  News,  who  was  chosen 

E'dent  oi  the  British  Mission  of  the 
ch  of  Jesus  Christ  of  Latter-Day 
^nts,  or  Mormon,  with  headquarters 
ia  London,  was  honored  by  the  daily’s 
staff  this  week  at  a  farewell  banquet, 
at  which  200  were  present.  Harrison 
R.  Merrill,  of  the  Board  of  Directors, 
was  toastmaster.  Mr.  Cannon  leaves 
fcr  London  next  week.  James  A.  Lang- 


Dgnizeij  ton^  jj  acting  editor,  until  the  appoint- 
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nent  of  Mr,  Cannon’s  successor. 

Moore  Hamilton,  publisher,  Medford 
(Ore.)  Weekly  News,  was  recently 
tketed  to  the  Oregon  House  of  Rep- 
stsentatives. 

John  Kilgore,  editor,  Tallahassee 
(Fla.)  Democrat,  has  been  named 
incident  of  the  Young  Democrats 
Qub  of  Leon  County. 

.  James  W.  Moore  celebrated  his  54th 
■niversary  as  editor  and  publisher  of 


STRANGE  AS 
SEEMS 

by  JOHN  HIX 


IT 


is  a  daily  and  Sunday  feature 
that  is  full  of  curious  sur¬ 
prises.  Thousands  of  inter¬ 
esting  facts  and  little-known 
conditions  are  displayed  in 
it  every  year. 
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—  to  offset  the 
rise  in  newsprint 
prices 

—  tabloid  comics 

This  recipe,  pioneered 
by  United  Features, 
has  proven  the  most 
sensationally  success¬ 
ful  departure  in  Sun¬ 
day  newspaper  publi¬ 
cation  in  the  last 
decade. 

T 

iT  is  only  a  little  more  than 
twelve  months  since  a  survey  was 
made  to  discover  how  many  news¬ 
papers  were  using  tabloid-size 
comics.  It  disclosed  that  there 
were  only  THIRTEEN  in  the 
ENTIRE  COUNTRY.  Today  WE 
ALONE  supply  FORTY-SEVEN 
subscribers  with  such  pages. 

Two  reasons  account  for  this 
amazing  trend: 

The  FIRST  is  the  necessity  of  giv¬ 
ing  readers  COMICS  and  MORE 
COMICS  if  the  newspaper  is  to 
hold  its  own  against  energetic 
competition. 

The  SECOND — and  this  is  now 
imperative — is  the  fact  that  by 
running  comics  in  tabloid  size  the 
newspaper  CUTS  IN  HALF  the 
NEWSPRINT  COST  of  its  comic 
sections. 

Increase  in  the  price  of  news¬ 
print  has  long  been  threatened. 
But  today  it  is  a  fact. 

TURNING  to  tabloid  comics 
thus  is  no  more  something  that 
SHOULD  be  done.  It  is  something 
that  MUST  be  done. 

We  will  be  glad  to  submit  for  your 
inspection  a  sixteen-page,  four- 
color  comic  section  composed  en¬ 
tirely  of  tabloid  comics  of  proven 
popularity.  It  will  pay  you  to  look 
it  over.  Write  for  it  today,  to 

United  Features 

MONTE  BOURJAILY 
General  Manager 

20  East  42nd  Street,  New  York 
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(Continued  from  page  25) 

and  will  work  on  the  new  “treasure 
day’’  project  of  Maud  business  men. 

Ralph  B.  Lorn,  circulation  manager, 
Monroe  (La.)  News-Star  and  Morn¬ 
ing  World,  has  been  elected  second 
vice-president  of  the  Monroe  Kiwanis 
Club. 

Rome  Benedict,  formerly  with  the 
Chattanooga  (Tcnn.)  Neivs  advertising 
stall,  has  joined  the  Chattanooga  Tunes 
art  department. 

J.  D.  Hunter,  of  the  IVest  Palm 
Beach  (Fla.)  Post  and  Times  advertis¬ 
ing  staff,  has  joined  the  Johnson  City 
( Tenn.)  Press  local  advertising  staff. 

Miss  Myra  White,  of  Spartanburg. 
S.  C.,  has  joined  the  Johnson  City 
(Tenn.)  Press  local  advertising  staff. 


Il  'aycross  (Ga.)  Journal-Herald,  was  the  Kansas  City  Jourtwl-Post,  lud  parts 


elected  president  ot  the  Way  cross 
Chamber  of  Commerce  at  a  recent  meet¬ 
ing. 

Ted  Ediger,  Clinton,  Okla.,  acting 
city  editor  of  the  Altus  (Okla.)  Times- 
Democrat,  has  resigned  to  become  as¬ 
sistant  City  editor  oi  the  Tulsa  (Okla.) 
Tribune. 

William  W  allace  Vosburgh,  Sunday 
editor,  ti'atcrbury  (Coim.)  Republican, 
IS  writing  a  review  of  college  lootball 
games  in  a  column  published  Mondays 
by  the  ll'aterbury  American  under  the 
title  "The  Monday  (JuarterbacK.’ 

R.  W .  Furdom  has  resigned  from  the 
San  Antonio  Express  staff  to  become 
news  editor  of  the  Albuquerque  (N, 
M.)  Journal. 
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in  the  Junior  League  Follies. 

Sam  Phillips,  artist  on  the  San  Fran¬ 
cisco  Chronicle  staff,  has  been  named 
member  of  the  board  of  directors  of 
the  San  Francisco  Press  Club  to  suc¬ 
ceed  Earle  C.  Behrens,  political  editor 
of  the  Chronicle,  forced  to  resign  be¬ 
cause  of  pressure  of  other  duties. 

-Albert  H.  Law,  city  editor,  Dalhart 
(Tex.)  Daily  Texan,  is  recovering 
from  a  recent  appendicitis  operation. 

T.  Donald  John  has  joined  the  staff 
of  the  South  Bend  (Ind.)  News-Times 
as  telegraph  editor.  He  was  formerly 
state  editor  of  the  youngstown  (O.) 
Telegram. 

William  Moore,  for  ten  years  a  re¬ 
porter  with  the  iLos  Angeles  Examiner, 


\ov.  13,  6-page  home  reconditioning 
supplement. 

Greensboro  (X.  C.)  Daily  News, 
Xov.  16,  Southern  Dairies  section,  12 
pages,  full  size. 

St.  Louis  Star-Times,  6-page  section, 
live  pages  of  which  were  devoted  to 
men's  fashions,  recently. 

Richmond  (Va.)  News  Leader,  8- 
page  Men's  Clothing  section,  Nov.  15. 

St.  Petersburg  Times  .\nnual  Mail 
It  Away  Edition  Xoy.  18th,  76  pages, 
proclaimed  Florida’s  biggest  tourist  sea¬ 
son  and  invited  northern  vacationists 
to  the  city  and  state. 


John  A.  Patten,  Jr.,  has  joined  the  has  resigned  to  join  the  Paramount 
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IN  THE  EDITORIAL  ROOMS 

S.^.Ml'EL  O.  BEXXIOX,  managing 
editor.  Salt  Lake  City  Deseret 
News,  recently  spent  several  days  in 
Calgary,  Alta.,  in  connection  with  the 
building  of  a  new  church  proposed  by 
the  Church  of  Jesus  Christ  of  Latter 
Day  Saints. 

Emmett  Vance  Smith,  former  editor- 
publisher  of  the  Itasca  (Tex.)  Item, 
more  recently  of  San  .\ntonio,  has 
joined  the  Hillsboro  (Tex.)  Mirror 
staff. 

Herb  Jaspan,  Philadelphia  Evening 
Ledger  tennis  expert,  recently  observed 
his  25th  anniversary  as  a  sports  writer 
in  Philadelphia. 

H.  Stallings,  associate  editor, 
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Chattanooga  (Tenn.)  Times  as  asso¬ 
ciate  editor  and  conductor  of  a  daily 
and  Sunday  column;  “Times  and  Lus- 
toms.’’ 

Raymond  E.  Mitchell,  formerly  mu¬ 
sic  critic  of  the  Hollywood  (Cal.) 
Citiccn-A  cws,  has  joined  the  Los  An¬ 
geles  Post  in  a  similar  position. 

Reiman  Morin,  formerly  sports  edi¬ 
tor  of  the  Los  Angeles  Post,  lias  joined 
tne  Los  -Angeles  bureau  of  the  .Asso¬ 
ciated  Press.  Neil  McDonald  succeeds 
him  on  the  Post. 

Jack  Barnes,  radio  editor,  San  Diego 
((Jal.)  Union  and  Tribune,  has  been 
-^pointed  to  the  board  of  review  for 
Radio  Stars  Magaaine. 

John  C.  Henry,  for  the  past  year 
attached  to  the  Washington  bureau  of 
tlie  Providence  Journal,  has  joined  the 
Washington  Star.  Stanley  Chipman 
has  been  transferred  from  the  Journal 
staff  in  Providence  to  its  Washington 
bureau  to  succeed  Henry. 

Walter  P.  Willey  resigned  .as  tele¬ 
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studio  publicity  department.  He  re¬ 
places  Terrel  DeLapp,  who  resigned 
to  become  city  editor  of  the  Los  An¬ 
geles  Times. 

Joseph  H.  Green,  for  the  past  nine 
years  with  the  Lmisville  (Ky.)  Times 
editorial  staff,  has  joined  the  Louisville 
Gas  &  Electric  Company  as  advertising 
manager. 

PRESS  ASSOCIATION  NOTES 

Robert  H.  MYERS,  of  the  Asso¬ 
ciated  Press  bureau  at  New 
Orleans,  has  been  transferred  to  the 
San  Francisco  bureau.  Jack  Dale,  for¬ 
merly  of  the  Jackson  (Miss.)  Clarion- 
Ledger,  has  joined  the  New  Orleans 
bureau. 

Alec  McNeill,  general  assignment  and 
rewrite,  Atlanta  Journal,  has  resigned 
to  join  the  Louisville,  Ky.,  bureau  of 
the  Associated  Press,  Nov.  26. 

Paul  Wagner,  for  two  years  inside 
man  at  the  Kansas  City  j ournal-Post 
photographic  department,  has  joined 
Seattle  Associated  Press  photo  ser- 


ASSOCIATIONS 

INER  HARRIS  of  Palmer  was 
elected  president  of  the  Loup 
Valley  Editorial  Association  in  Ne¬ 
braska  last  week.  Parke  Keays,  ot 
Broken  Bow,  is  vice-president,  and 
Mrs.  Grace  Rood  of  North  Loup  is 
secretary-treasurer. 

South  Carolina  College  Press 
Association  held  its  annual  convention 
in  Spartanburg,  S.  C.,  last  week. 
Speakers  at  the  convention  included: 
John  Parks,  editor,  Raleigh  (N.  C.) 
Times;  -James  h'.  Crook,  editor,  Spar¬ 
tanburg  (S.  C.)  Herald  and  J.  M. 
Blalock,  circulation  manager  of  the 
Spartanburg  Herald  and  Journal.  The 
delegates,  following  the  addresses, 
toured  all  departments  of  the  Herald 
and  Journal  plant. 

Fourth  District  Democratic  Edi¬ 
torial  Association  was  entertained  on 
Nov.  20  at  Celina,  O.,  with  a  “victory 
dinner.’’  Mr.  and  Mrs.  F.  A.  Snyder 
of  the  Celina  Standard  were  hosts. 


graph  editor  of  the  South  Bend  (Ind.) 

News-Times,  effective  Nov.  12,  to  join  vice. 

the  Sunday  staff  of  the  Chicago  Tri-  WF.nniNfl  RFfl 

Cha.e,  formerly  public!, y  man  BERTHA  JACKSON,  edf 

for  the  S.  E.  R.  -A.  in  Los  Angeles, 

member  of  the  Associated  Press 


LIQUOR  COPY  IN  FLORIDA 

Doran  Ruling  Helps  Clarify  Problem 
After  Repeal  Vote 

Jacksonville,  Fla..  Nov.  19. — The 
status  of  Florida  newspapers,  with  re¬ 
gard  to  the  handling  of  liquor  adver¬ 
tising,  has  occupied  a  large  share  of  the 


^  ,  — -  -  publisher,  Burlington 

tor  the  S.  E.  R.  -A.  m  Los  Angeles,  )  £)ai/y  A’ettv,  and  the  only  woman  attention  of  publishers  and  advertising 
has  joined  the  Los  Angeles  Tunes  on  of  the  Associated  Press  in  agencies  since  the  state’s  vote  for  re¬ 
general  assignment.  to  George  B.  Kolk,  re- 

Royal  \V.  Jimerson,  who  joined  the  gional  manager  of  the  United  States 
3a«  Francisco  Chronicle  editorial  de-  Veterans’  Administration  at  Burlington, 


partment  some  months  ago,  has  re¬ 
turned  to  the  San  Francisco  Examiner 
staff  where  he  was  associated  for  nine 
years  previously. 

Edward  W.  Cochrane,  sports  editor, 
Kansas  City  Journal-Post,  has  been 
elected  president  of  the  Southwest  Sad¬ 
dle  and  Bridle  Club.  W.  T.  Shields, 
of  the  Journal-Post  advertising  staff, 
was  elected  to  the  board  of  governors 
and  publicity  director. 

Dudley  McClure,  reporter  on  the 
Portland  Oregon  Journal,  and  Mrs. 
McClure  are  parents  of  a  daughter, 
Louanne  Lael,  born  Nov.  12. 

Larry  Smyth,  city  hall  reporter  of 
the  Portland  Oregon  Journal,  left  Nov. 
17  on  a  month’s  leave  of  absence  to 
visit  New  York  City. 

Edward  .Anderson,  formerly  of  Texas 
newspajiers,  has  joined  the  New  Or¬ 
leans  (La.)  Stales  copy  desk. 

Joseph  Wahl,  copy  reader,  financial 
department,  Cincinnati  Enquirer,  and 
Mrs.  Wahl,  are  the  parents  of  a  son 
born  last  week. 


last  week. 

Read  Kendall,  Los  Angeles  Times, 
Hollywood  reporter,  to  Jean  Edwards, 
Paramount  studio  secretary,  Nov.  IS. 

Wilmer  Krueger,  of  the  Appleton 
(Wis.)  Post-Crescent  advertising  de¬ 
partment,  to  Roberta  Burns,  in  Chicago 
Oct.  28. 

Merlin  (“Scoop”)  Kennedy,  staff 
writer  of  the  New  Orleans  (La.)  Item, 
to  Miss  Emilie  Dufour  of  New  Or¬ 
leans  recently. 

Richard  Syring,  reporter  on  the  Port¬ 
land  Oregon  Journal,  to  Miss  Doris  W. 
Ervin,  Portland. 

SPECIAL  EDITIONS 

M-ANK.ATO  (Minn.)  Free  Press, 
32-page  special  edition,  Nov.  14, 
celebrating  “Mankato  Day”  in  which 
100  local  merchants  used  dominant  ad¬ 
vertising  display  space. 

Chicago  (Ill.)  News-World,  Nov. 
16,  Cardinal  Mundelein  Jubilee  Edition, 


104  pages,  including  an  80-page  tabloid 

—  -  pictorial  review  of  the  building  program  ,  ,  -  ...  . 

Joseph  A.  Sullivan,  recently  retired  conceived  and  executed  by  George  Car-  •’X  ‘he  v-oters  specifi^  that  laws  is 
_ .  .  r  .t. .  •  Htnal  VnnHpl^in  cinrA  Lie  ot-i-Krni  In  efiect  whcii  thc  Drohibitioii  amend- 


as  assistant  city  editor  of  the  Cincinnati  Mundelein  since  his  arrival  in 

Enquirer,  who  has  been  ill,  is  reported  Chicago  18  years  ago. 


Tha  single  column  forty-two  line  rate  maker  card  at 
1  cost  of  S11  per  week  eims  ti  low  .  nte  on  m 
Sl-tlne  besit  «  enj  other  schedule,  namely,  tI68 
•or  paie:  tSS  half  pate;  iSS  quarter  pace. 
Classtned  rates;  75c.  per  agate  line  one  time;  ft.c. 
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tha  Una). 

Subscription  ratea:  By  mall  payable  In  tdranca 
Tnlted  Statea  and  laland  Poasesslona  $4  par  year; 
Canada  54. 51;  Foreign  IS. 

Charter  Member  of  the  Audit  Bureau  of  Ciiculatlona 
with  an  average  certified  "A.B.C."  aa  followa: 


Monroe  (La.)  News-Star,  11th  an¬ 
nual  progress  edition,  42  pages,  Nov. 
15.  TTie  edition  was  also  used  to  ob¬ 
serve  the  fifth  anniversary  of  the  Mon¬ 
roe  Morning  World  the  following  day, 
Louisznlle  (Ky.)  Courier-Journal, 
Nov.  15,  “lOOth  .Anniversary  of  the 
Stockyards  in  Louisville,”  8  pages,  tab- 


much  improved  and  able  to  leave  the 
Good  Samaritan  Hospital. 

Carter  Brooke  Jones,  staff  writer  of 
the  Atlanta  Georgian- American,  is  writ¬ 
ing  a  series  of  special  articles  dealing 
•with  the  Georgia  parole  system,  in 
which  he  cites  new  crimes  perpetrated 
by  paroled  criminals. 

Jake  Carlton,  formerly  of  the  At- 
lanta  Georgian  news  staff  an(l  more  Milwaukee  Journal,  Sunday,  }iov.  W,  vertising  copy  in  Florida  publications 
recently  with  Linton  K.  Starr,  Atlanta  10-page  “Better  Housing  Section.”  as  they  may  desire,  without  jeopardiz- 
public  relations  counsellor,  has  joined  Council  Bluffs  (la.)  Nonpareil,  '"R  ‘heir  federal  status. 

the  rewrite  of  the  Atlanta  Journal,  Nov.  18,  20-page  tabloid  section,  Home- - — 

succeeding  Ernest  Rogers,  who  in  fu-  maker’s  Supplement,  designed  to  serve  DAILY  APPOINTS  SPECIAL 

Joumai's  rldio^^deoitment^"’^  T  a  handbook  during  the  season  of  jhe  Dover  (Ohio)  Daily  Reporter 

Journals  radio  department.  hospitality  and  good  cheer.  Printed  on  has  announced  the  appointment  of  De- 

Landon  Uird,  drama  critic,  Kansas  peach  colored  paper.  Lisser,  Boyd  &  Terhune  as  its  national 

Ltty  Star,  and  Bill  Barney,  reporter  for  Hoboken  (N.  J.)  Jersey  Observer,  representatives,  effective  Nov.  1. 


agencies 

peal  of  its  constitutional  bone-dry 
amendment  in  the  general  election  of 
Nov.  6.  Although  a  number  of  the  lead¬ 
ing  newspapers  in  the  state  started  pub¬ 
lication  of  liquor  advertising  immedi¬ 
ately  upon  the  unofficial  announcement 
of  the  election  results.  Attorney  General 
Cary  D.  Landis,  subsequent  to  the  elec¬ 
tion,  issued  a  statement  expressing  the 
opinion  repeal  could  not  be  officially 
recognized  by  the  issuance  of  licenses 
to  dealers,  unitl  the  state  convassing 
board  certifies  the  returns.  This  can¬ 
not  be  done  until  all  county  returns  are 
received  in  Tallahassee. 

Members  of  the  Associated  Dailies 
of  Florida,  meeting  in  Miami  recently, 
protested  to  James  M.  Doran,  super¬ 
visor  of  the  distillers’  code  authority, 
against  a  communication  said  to  have 
been  transmitted  by  Doran  to  national 
advertisers,  advising  them  not  to  place 
advertising  in  Florida  newspapers,  pend¬ 
ing  the  clearing  up  of  the  status  of 
statutes  said  to  have  been  in  operation 
when  state  prohibition  went  into  ef¬ 
fect. 

One  of  these  old  laws  was  said  to 
have  prohibited  the  advertising  of  liquor. 
The  repeal  amendment  just  approved 

in 

prohibition  amend¬ 
ment  was  adopted,  should  be  reinstated, 
but  members  of  the  Associated  Dailies 
took  the  stand  that  neither  the  news¬ 
papers  nor  the  advertisers  would  run 
any  risk  by  publication  of  liquor  adver¬ 
tising. 

Late  last  week  Senator  Duncan  U. 
Fletcher  and  Gov.  Dave  Sholtz  were 
advised  that  Mr.  Doran  had  notified  all 
memliers  of  the  distilled  spirits  indus¬ 
try  that  they  are  free  to  place  such  ad- 
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ting  and  folding 
cylinders. 
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Gone  is  tlie  hit-and-miss  method  which  long  has  prevailed 
on  folders  for  adjusting  the  clearance  between  folding  and 
cutting  cylinders,  and  with  it  the  danger  of  either  binding 
or  excessively  loose  gear  mesh  is  banished.  The  new  Hoe 
Newspaper  Press  Folder  conneas  the  folding  cylinder  and 
cutting  cylinder  with  an  arrangement  of  tapered  gears  with¬ 
out  intermediates.  They  are  engaged  in  proper  mesh  without 
backlash  at  every  spacing  of  the  cylinders  —  automatically. 
An  indicator  calibrated  in  pages  eliminates  guess  work.  All 
the  work  is  done  by  a  simple  screw  adjustment. 

Savings  in  time  and  the  assurance  that  the  gears  are  always 
in  perfect  mesh  is  the  praaical  contribution  which  this 
recent  Hoe  development  assures.  Pressmen  and  publishers 
alike  are  quick  to  recognize  its  value.  Complete  information 
is  yours  for  the  asking. 
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SANDLOT  BASEBALL  LEAGUE  PROVES 
DAILIES’  BEST  PROMOTION  STUNT 

Annual  Competition  for  Amateur  and  Semi-Pro  Teams  Has  Grown 
Both  in  Popularity  and  Benefits  to  Newspapers  and 
Oklahoma  Towns 


HAT’S  wrong  with  baseball?” 
VV  a  syndicated  feature  asked  and 


»  »  a  syndicated  feature  asked  and 
attempted  to  answer  two  years  ago. 

There’s  nothing  wrong  with  baseball 
at  the  grass  roots,  the  Daily  Oklaho¬ 
man  and  Oklahoma  City  Times  have 


a  part  of  this  time  hobnobbing  with  the 
folks  in  the  rural  precincts  while  on  a 
tour  of  the  12  district  tournaments  that 
qualify  the  16  teams  for  the  state  finals. 
At  each  town  he  writes  a  signed  story 
for  the  morning  paper,  and  his  own 


A  view  of  the  crowd  of  6,500  that  attended  the  first  Sonday’s  games  in  the 
1934  Daily  Oklahoman  and  Times  state  sandlot  baseball  tonmament  in 
Oklahoma  Chy. 


found  after  eight  years’  sponsorship  of 
an  inexpensive  statewide  sandlot  base¬ 
ball  tournament  promotion.  The  dis¬ 
covery  has  made  countless  friends  and 
readers  for  the  centrally-located  com¬ 
bination  papers  at  a  minimum  of  ex¬ 
pense. 

The  tournament  has  become  the  out¬ 
standing  fixture  on  Oklahoma’s  sports 
calendar.  The  two  Oklahoma  papers, 
which  have  dabbled  in  every  kind  of 
newspaper  promotion,  including  the  na¬ 
tional  oratorical  contest,  recommend  it 
as  the  best  promotional  stunt  they  have 
ever  tried. 

A  recapitulation  of  its  assets  would 
read  something  like  this: 

1.  Sustaining  “country”  circulation 
reader  interest  through  the  school  “off” 
seasons. 

2.  Valuable  personal  contact  be¬ 
tween  the  sjwrts  staff  and  almost  every 
community  in  the  circulation  territory. 

3.  Proof  of  ^e  power  of  printed 
space  in  the  dailies. 

4.  Increased  street  sales. 

5.  Confidence  in  the  fair  handling  of 
the  tournament  problems  that  extends 
to  other  activities  of  the  papers. 

6.  Good-will  of  150  town  lot  or 
cowpasture  baseball  teams  and  their 
followings. 

7.  A  growing  reservoir  of  new  base¬ 
ball  talent  from  which  professional 
leagues  are  drawing  and  which  reflect 
credit  on  the  state. 

The  immensity  of  the  Oklahoma 
sandlot  baseball  following  can  be  best 
appreciated  by  a  peek  at  the  1934  tour¬ 
nament  attendance  figures.  The  11 
days  of  play  attracted  37,091  paid  cus¬ 
tomers  and  gross  receipts  of  $14,407.98. 
Including  women  adimitted  free  on 
“ladies’  days”  and  passes,  the  total  ac- 
countabde  attendance  of  55,186  was  ap¬ 
proximately  as  great  as  ^e  Oklahoma 
City  Texas  league  club’s  paid  home  at¬ 
tendance  for  the  entire  season. 

Estimating  conservatively  that  50  per 
cent  of  the  attendance  was  from  out 
of  the  city,  it  can  be  seen  that  the  event 
was  a  definite  boon  to  Oklahoma  City 
business. 

This  proved  crowd-puller  virtu^ly 
pays  its  own  way.  As  a  matter  of 
fact,  the  company’s  only  expenses  are 
telephone  and  telegraph  tolls  for  the 
live  news  build-up  and  the  regular  time 
of  one  of  the  two  sports  editors  and  a 
secretarial  assistant.  Overtime  for 
both  of  the  latter  is  taken  from  tourna¬ 
ment  funds. 

Charles  Saulsberry,  the  Times  sports 
editor,  conceived  the  tournament  and 
devotes  most  of  each  summer  to  its 
organization  and  promotion.  For  two 
months  he  does  nothing  else,  spending 


signed  column  for  the  afternoon  paper. 
Action  photos  of  the  games  are  rushed 
through  and  ^inted. 

These  district  tournaments  come  so 
close  to  the  start  of  the  “main  event” 
and  climax  the  season  for  the  variety 
of  semi-pro,  amateur  and  simply  inde¬ 
pendent  teams  that  little  or  no  arti¬ 
ficial  ballyhoo  is  needed.  Simply  cov¬ 
ering  the  news  thoroughly  gets  the  job 
done. 

After  the  district  tournaments  are 
over,  the  fans  are  held  in  suspense  for 
a  few  days  and  the  district  runnerup 
teams  honored  with  special  invitations 
are  “broken”  one  by  one.  That  sus¬ 
tains  interest  right  up  to  the  start  and 
on  the  opening  Sunday  the  fans  roll  in, 
ready  to  bet  their  shirts  on  their  town 
team  or  their  favorite  big  city  semi- 
pro  club. 

As  much  as  $2,000  has  been  taken 
in  at  the  gate  on  ^e  first  Sunday.  In 
1934,  in  spite  of  an  all-day  rain  Satur¬ 
day  and  threatening  weather  Sunday 
morning,  a  crowd  of  6,500  filled  the 
grandstand.  Later  the  1934  tournament 
saw  crowds  of  6,000,  8,000  and  8,500 
overflowing  on  the  field,  throngs  that 
exceeded  by  far  any  the  Oklahoma  City 
Texas  and  Western  league  club  had 
drawn  in  ten  years. 

The  tournament  is  open  to  all  Okla¬ 
homa  clubs,  whether  they  be  semi-pro, 
amateur  or  the  simple  “country”  mix¬ 
ture  of  old-timers  and  “kids”  playing 
together  simply  to  be  playing  the  game 
they  love.  The  state  championship 
idea  is  largely  responsible  for  its  suc- 


Teams  must  use  their  regular  season 
lineups  and  records  are  religiously  kept 
to  prove  that  players  have  participated 
in  the  required  five  games  with  their 
team.  Players  sign  “contracts”.  If 
they  “jump”  these  contracts,  they  are 
forever  barred  from  the  tournament. 

These  rules  are  greatly  beneficial  to 
home  town  fans  during  the  regular  sea¬ 
son,  for  it  requires  each  team  to  be 
strong  all  season  in  order  to  be  eligible 
for  the  tournament. 

Paying  of  salaries  is  not  prohibited, 
but  a  constant  campaign  is  waged  in 
discouragement  of  that  type  of  profes¬ 
sionalism.  Sponsors  are  learning  that 
to  pay  a  “tramp”  athlete  does  not  hurt 
a  rival  team  nearly  as  much  as  it 
hurts  them  and  their  own  town.  Con¬ 
sequently,  good  young  players  are  be¬ 
ing  develop^. 

Four  or  more  big  league  scouts  fre¬ 
quent  the  tournament  and  a  stream  of 
good-looking  youngsters  is  constantly 
heading  toward  the  majors.  None  of 
the  current  crop  of  Oklahoma  big 
league  stars,  the  Deans,  Carl  Hubbell, 


Pepper  Martin  and  the  Waners,  was 
cradled  by  the  tournament,  but  two 
wearing  major  uniforms  now  were 
signed  out  of  the  sandlot  ranks  ^d 
easily  two  dozen  others  are  pastiming 
in  AA  and  A  leagues. 

Alton  Benton  of  the  Philadelphia 
.Athletics,  one  of  the  best  freshman 
pitchers  in  the  American  League,  and 
Clarence  (Red)  Phillips,  the  number  I 
rookie  pitcher  in  Detroit’s  1935  spring 
training  camp,  won  their  chances  by 
their  showings  in  the  sandlot  tourna¬ 
ment  or  its  preliminary  eliminations.  So 
did  Jim  Winford,  a  1933  “little  world 
series”  hero  for  Columbus  of  the 
American  Association,  and  .Art  Herring, 
who  has  pitched  for  Detroit  and 
Brooklyn,  to  say  nothing  of  Rip  Rad- 
cliffe,  an  American  Association  slug¬ 
ger  of  last  season. 

The  tournament’s  growth  had  been 
steady,  until  the  summer  of  1934 
brought  an  unprecedented  jump  in  the 
attendance  and  receipts  and  also  in  the 
number  of  teams  competing.  The  gain 
in  receipts  over  1933  totalled  $5,600, 
whereas  in  each  previous  year  the  tour¬ 
nament  had  add^  $1,000  or  so  to  the 
previous  record. 

Begun  in  1927  as  a  26-team  affair 
that  was  something  of  a  financial  “dud” 
because  not  all  games  were  played 
where  admission  could  be  charg^,  the 
tournament  grew  so  rapidly  that  in  1929 
district  elimination  playoffs  became 
necessary.  An  OHahoma  Baseball 
Federation  also  was  evolved  to  govern 
the  tournament  and  a  veteran  of  Okla¬ 
homa  City’s  first  professional  league 
team,  Arlo  Scoggin,  was  chosen  as 
president.  As  “czar”  of  Oklahoma  City 
sandlots,  he  enjoyed  a  reputation  for 
hard-headed  square-shooting.  Besides 
furnishing  sound  advice  on  the  many 
problems,  Scoggin  is  quoted  <m  an¬ 
nouncements  and  policies  to  give  all 
stories  the  proper  “news”  slant. 

The  district  organization  and  all  elig¬ 
ibility  problems  come  under  federation 
business.  The  federation  keeps  a  file 
of  contracts  and  game  reports,  provides 
trophies  for  a  state  collegiate  baseball 
race  and  sandlot  hitting,  pitching  and 
basestealing  champions  and  a  cup  for 
the  annual  most  valuable  player  and 
supervises  the  summer’s  baseball  in 
general. 

An  entry  fee  of  $5  is  charged  every 
entry.  This,  together  with  a  10  p«r 
cent  assessment  against  state  and  dis¬ 
trict  tournaments  receipts,  pays  the  ex¬ 
penses  of  the  year-’round  administra¬ 
tion,  including  a  salary  of  $50  a  month 
for  Saulsberry,  who  is  the  federation 
secretar>.  It  also  pays  all  travelling 
expense. 

Towns  scramble  every  year  to  get 
the  different  district  tournainents.  Us¬ 
ually  there  are  twelve  districts,  with 
an  average  of  eight  teams  to  the  dis¬ 
trict. 

Smaller  localities  have  been  more  en¬ 
thusiastic  over  the  district  tournaments 
than  the  larger  ones.  Receipts  range 
from  $200  to  $1,000  for  the  six  or  eight- 
day  tournaments,  the  winning  team  get¬ 
ting  60  per  cent  of  the  net  proceeds 
with  which  to  help  finance  its  trip  to 
the  state  tournament. 

Deducting  all  expenses  leaves  ap¬ 
proximately  half  of  the  state  tourna¬ 
ment  proceeds  to  be  divided  among  the 
teams.  A  mileage  allowance  of  25 
cents  a  mile,  round  trip,  is  given  each 
team.  The  remainder  is  divided  among 
the  five  last  teams  remaining  in  the 
double  elimination  playoff,  in  which  two 
defeats  are  required  to  eliminate. 

The  1934  winners,  the  Enid  Eason 
Oilers,  drew  $2,300  as  their  37j4  per 
cent  share.  Their  three-game  cham¬ 
pionship  series  with  the  Wilcox  Oilers, 
Oklahoma  City  champions,  had  every 
crossroads  grocery  and  every  metropoli¬ 
tan  barber  shop  abuzz  with  talk  as 
serious  as  if  it  were  a  world  series. 

Before  8,500  fans,  Enid  won  a  1  to 
0  game  for  the  championship  that 
for  excitement  surpassed  “big  league” 
games. 

The  whole  state  is  waiting  for  the  next 
tournament,  and  the  eager  anticipation 
of  the  thousands  is  the  kind  of  dividend 
that  the  publishers  of  the  Oklahoman 
and  Times  deem  really  worth  while. 


PARKS  TO  CODE  AUTHORITY 

John  Stewart  Bryan,  president  and 
publisher  of  the  Richmond  News-Lead¬ 
er,  has  been  succeeded  on  the  code 
authority  for  the  daily  newspaper  pub¬ 
lishing  business  by  John  S.  Parks,  pub¬ 
lisher  of  the  Fort  Smith  (Ark.)  Times- 
Record.  Mr.  Bryan,  resigned  when  he 
became  president  recently  of  the  Col¬ 
lege  of  William  and  Mary  at  Williams¬ 
burg,  Va.  The  appointment  of  Mr. 
Parks  has  been  confirmed  by  the 
•national  recovery  administration. 


BEECH  SUCCEEDS  KEITH 

Walling  Keith,  for  the  past  two  years 
associate  editor  of  the  Montgomery 
(Ala.)  Advertiser,  has  resigned  to  be¬ 
come  managing  editor  of  the  Hatties¬ 
burg  (Miss.)  American.  Gould  Beech, 
for  the  last  two  years  editor  of  the 
Crimson-White,  collegiate  weekly  of  the 
University  of  Alabama,  succeeds  him 
in  Montgomery. 


STORE  RAN  VERTICAL  ADS 

The  Utica  (N.  Y.)  Observer-Dispatch 
Nov.  16  carried  a  two-page  advertise¬ 
ment  from  the  Boston  Store,  in  which 
the  reading  matter  was  arranged  verti¬ 
cally,  rather  than  horizontally.  The 
advertisement  was  in  connection  with 
the  store’s  “Daring  Plan”  for  November 
sales. 


BUYS  CONTROLUNG  INTEREST 

Amer  L.  Wrigley  has  announced  his 
purchase  of  the  stock  of  the  estate  of 
Mrs.  M.  T.  Wrigley  in  the  Wrigley 
Bros.  Printing  Co.,  publishers  of  the 
Fremont  (O.)  Daily  News  for  40  years. 
The  deal  gives  Mr.  Wrigley  the  con¬ 
trolling  financial  interest  and  he  has 
assumed  the  management. 


“SPECIAL”  APPOINTED 

The  Allenton  (Pa.)  Chronicle  and 
News  has  appoint^  Lorenzen  &  Thomp¬ 
son,  Inc.,  as  its  representative  in  the 
national  advertising  field,  effective  Jaa 
1.  1935. 


Advertisers 

demand 


TWO  THINGS 


.  .  .  sharp,  clean-cut  printing 
of  their  type  and  cuts  .  .  . 
space-bills  that  conform  to 
tne  lineage  ordered.  Both  are 
assured  when  the  newspaper 


MORLEY 


MATS 


Their  deep,  clean-cut  impres¬ 
sion  brings  out  the  detail  in 
halftones,  electros,  type  .  .  . 
mill-conditioning  controls  the 
shrink  within  the  exact  limits 
desired.  They  scorch  quickly 
.  .  .  release  easily  without  use 
of  oil  or  powder. 


If  not  already  using  them, 
write  to-day  for  samples  for 
test  in  your  own  stereo  room. 


Morley  Button 


MANUFACTURING  CO. 
Portsmouth, New  Hampshire 
New  York  Office  -  46  E.  1 1  St. 
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The  New  Deal’s  Election 

Endorsement  Preceded  by  The 

EMPIRE  STATE’S 

‘‘Economical  Endorsement” 


Rates 


Circu-  2,500  10,000 
lation  Lines  Lines 


**Alb»ny  Evening  New* . .  (E) 

40,009 

.13 

.13 

**Alb»ny  Knickerbocker 

Pre** . (M) 

27,487 

.12 

.12 

**Albany  Knickerbocker 

Pre** . (S) 

39,939 

.17 

.17 

*Anuterdani  Recorder 

Democrat . (E) 

8,972 

.05 

.05 

t Auburn  Citizen- 

Advertiaer . (E) 

8,123 

.065 

.055 

fBinghamton  Pre** . (E) 

37,532 

.12 

.12 

*Buifalo  Courier-Eipre**(M)  123,799 

.25 

25 

*Butfalo  Courier-Expre** .  (S)  150,934 

.30 

.30 

fButfalo  Evening  New*. .  (E)  186,547 

.35 

.35 

*Corning  Evening  Leader.(E) 

8,793 

.05 

.05 

*Elniira  Star-Gazette 

Advertiaer . (E&M) 

30,193 

.11 

.11 

*Glover*ville,  Johnatown 

Morning  Herald  & 

Leader-Republican(E&M) 

13,280 

.07 

.07 

flthaca  Journal  New*.. .  .(E) 

8,188 

.05 

.05 

*Jame*town  Morning 

Poat . (M) 

12,811 

.04 

.04 

*King*ton  Daily  Freeman.(E) 

9,061 

.05 

.05 

*Newburg-Beacon  New* .  (E) 

15,024 

.09 

.09 

tNew  York  Time* . (M)  466,470 

.90 

.838 

tNew  York  Time* . (S)  716,135 

120 

1.117 

*New  York  Herald 

Tribune . (M)  315,771 

.72 

.698 

‘New  York  Herald 

Tribune . (S)  435,663 

.76 

.745 

‘Niagara  Fall*  Gazette . . .  (E) 

22,981 

.08 

.08 

“Rocheater  Timea-Union .  (E) 

71,636] 

kocheater  Democrat  & 

1 

.40 

.40 

Chronicle . (M&S) 

76,327] 

‘Troy  Record . (M&E) 

23,327 

.07 

.07 

**A.  B.  C.  Publisher’s  Statement,  April  1, 1934. 
*A.  B.  C.  Pubiiaher’s  Statement,  Oct.  1,  1934. 
tPubHsber’s  Afidarit  Oct.  1,  1934. 


1731  representative  New  York  State  factories  employing 
in  October  360,200  persons  with  a  weekly  payroll  of 
$8,260,000 — showed  an  employment  rise  of  3.3  per  cent 
and  a  payroll  gain  of  5.6  per  cent  over  same  time  last  year. 

1,750,000  days  of  work  in  the  Empire  State  already 
have  resulted  from  activities  in  home  modernization 
under  the  Federal  Housing  Act,  according  to  Julian  M. 
Gerard,  New  York  State  Director  of  FHA.  He  also  stated 
that  the  durable  goods  industries  had  made  sharp  gains 
throughout  the  state  as  a  result  of  50  per  cent  advance  in 
repair  w^ork  during  September  in  525  cities. 

Important  and  diversified  as  are  the  two  above  reports, 
they  represent  but  a  small  part  of  Father  Knickerbocker’s 
steadily  expanding  economic  advances.  His  various  other 
activities  in  Fall  industry,  trade  and  business  show  the 
same  general  uptrend. 

Which  of  course  is  the  real  answer  explaining  the 
colossal  jump  in  the  First  Market’s  1934  buying  power. 

And  it  also  is  the  greatest  regional  example  of  practical 
economic  endorsement  of  the  New  Deal,  so  recently 
endorsed  by  that  landslide  of  votes  in  the  November 
elections  throughout  the  Nation. 

The  Empire  State  emphatically  benefited  under  the 
first  two  years  of  the  New  Deal.  That  “richest  tenth’’  of 
the  nation’s  population — New^  York  State’s  13,000,000, 
including  6,000,000  workers — will  purchase  billions  in 
the  money  value  of  “needs  and  wants’’  during  the  next 
two  years  of  the  New  Deal’s  mandate. 

A  large  part  of  these  purchases  will  be  of  nationally 
sold  merchandise.  And  the  bulk  of  the  linage  adver¬ 
tising  it,  will  appear  in  the  24  dominant  papers  issued 
in  the  16  trade  centers  listed  here.  This  is  because 
national  advertisers  who  most  consistently  profit — KNOW 
and  DO  NOT  GUESS  when  they  select  their  list  in  the 
Empire  State. 
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A  d  v\e\r\t  ising  Agencies 

BIG  ADVERTISING  JOB 
NEEDED  BY  BANKERS 

Doremu*  President  Tells  Boston  Club 
That  Financial  Men’s  Own 
Past  Efforts  Caused 
Bitterness 

The  world  is  waiting  for  not  one, 
but  hundreds  of  investment  bankers 
to  use  their  own  language  in  telling 
the  negative  as  well  as  the  positive 
truth  about  their  business,  G.  M.  Hub¬ 
bard,  president  of  Dorenius  &  Co., 
New  York,  told  meniljers  of  the  Adver¬ 
tising  Club  of  Boston  Nov.  20  at  the 
Hotel  Statler,  Boston. 

‘Tf  anybody  ever  does  it,"  he  added, 
“it  probably  will  have  the  effect  of 
bringing  business  rather  than  repelling 
it." 

Mr.  Hubbard  said  that  for  years  the 
advertising  and  other  sales  efforts  of 
investment  bankers  had  portrayed  the 
latter  as  an  e.xpert  who  practically 
guaranteed  satisfactory  results.’ 

“What  an  investment  banker  ought 
to  say  to  his  clients,”  according  to  Mr. 
Hubbard,  “is  something  like  this : 
‘Dear  Sir :  This  is  a  very  difficult 
business  that  I  am  engaged  in.  I  got 
into  it  by  mistake  shortly  after  I  left 
college  thinking  it  was  something  en¬ 
tirely  different.  I  have  now  learned 
that  every  investment  is  a  risk,  and 
that  the  only  difference  between  invest¬ 
ments  is  a  difference  in  the  degree  of 
that  risk.  Furthermore  please  under¬ 
stand  that  I  expect  to  make  a  reason¬ 
able  profit  every  time  I  sell  a  bond,  and 
that  in  this  respect  I  am  in  nowise  dif¬ 
ferent  from  any  merchant,  whether  his 
merchandise  be  bonds,  rugs,  rubber 
boots  or  doughnuts.  Nevertheless,  and 
in  spite  of  all  its  difficulties,  my  busi¬ 
ness  is  an  honest  and  honorable  one, 
and  its  function  in  the  economic  struc¬ 
ture  of  any  industrial  nation  is  indis- 
pensible.  I  hope  that  I  shall  be  per¬ 
mitted  to  continue  in  it  and  that  I  can 
succeed  in  explaining  its  limitations  as 
well  as  its  affirmative  aspects.’ 

“If  the  investment  banker  has  'aid 
too  much,  it  seems  to  me  that  the  com¬ 
mercial  banker  has  said  too  little.  I 
do  not  mean  by  this  that  commercial 
banks  have  not  advertised — but  simply 
that  a  great  deal  of  their  advertising 
has  taken  the  form  of  colorless  blanket 
claims  to  the  possession  of  a  conven¬ 
tional  set  of  banking  virtues.  This 
seems  hardly  important  enough  to  meet 
today’s  need. 

“You  do  not  need  to  be  told  that  re¬ 
cent  events  have  made  it  painfully  clear 
that  the  average  man  has  not  the  faint¬ 
est  glimmering  of  a  real  conception  of 
the  commercial  bank’s  place  in  the  eco¬ 
nomic  scheme,  or  of  its  true  functions 
and  its  limitations.  Nor  do  I  need  to 
remind  you  that  the  commercial  banker 
has  been  reprp'<'nted  to  the  public  as 
a  very  unscrupulous  and  predatory 
citizen. 

“I  sincerely  believe  that  it  is  desir¬ 
able  for  both  classes  of  bankers  in 
every  city  and  town  in  the  country  to 
usp  some  of  their  1935  appropriations 
for  advertising  of  an  educational  nature. 
I  do  not  mean  platitudes,  but  something 
realistic,  factual,  a  telling  commentary- 
on  current  events,  a  colorful  and  ac¬ 
curate  delineation  of  the  banker’s  func¬ 
tions  and.  most  imjwrtant  of  all,  an 
explanation  of  his  limitations  and  the 
things  he  cannot  do.  There  are  at  least 
a  dozen  outstanding  tonics  which  need 
treatment — and  help  in  clarifying  any 
one  of  them  would  be  a  public  service. 

“In  the  brief  period  of  a  year  I  have 
had  occasion  to  observe  one  or  two 
experiments  in  this  direction.  One  case 
is  that  of  a  trust  comnany  which  has 
based  an  entire  campaign  on  the  thesis 
that  it  is  certain  to  make  mistakes  in 
managing  the  investment  of  trust  funds 
because  ''f  its  inability  to  read  the 
future,  but  that  through  organization 
it  believes  it  will  make  fewer  mistakes 
than  the  average  untrained  individual. 
This  sounds,  and  is,  so  reasonable  that 
it  has  struck  a  responsive  chord  with 
many  thoughtful  people  and  has  been 


highly  successful.  In  the  manufactur¬ 
ing  field  another  idea  is  being  developed 
1a  Remington  Rand,  Inc.,  in  a  bril¬ 
liant  scries  of  advertisements  on  such 
subjects  as  individual  initiative,  the 
profit  system,  taxes,  etc.  In  St.  Louis 
not  long  ago  a  utility  company  stopped 
a  municipal  ownership  movement  by 
one  of  the  smartest  and  most  searching 
educational  campaigns  ever  published 
Certain  commercial  hanks  in  this  coun¬ 
try  have  made  real  contributions  through 
advertising  to  the  correction  of  popular 
misconception.-)  of  banking  and  bankers, 
notably  the  First  National  Bank  of 
St.  I’aul.  .■\nd  this  year  in  far  away 
Australia  a  dangerous  currency  infia- 
tion  agitation  was  decisively  defeated 
by  an  educational  advertising  campaign 
of  just  the  kind  1  am  talking  about, 
planned  and  executed  by  the  country's 
1  ankers  acting  in  concert.” 

FOSTER  &  KLEISER  SUED 

Foster  &  Kleiser  Company,  Pacific 
Coast  outdoor  advertising  firm,  was 
named  defendant  in  a  $600,000  damage 
suit  filed  in  the  U.  S.  District  Court  at 
San  Francisco  Nov.  14  by  William  E. 
Dean,  trustee  in  bankruptcy  for  Alonzo 
C.  Schurtz,  also  engaged  in  outdoor 
advertising.  Charging  that  the  defend¬ 
ants  conducted  their  business  in  a  mon¬ 
opolistic  manner  which  violated  the 
anti-trust  laws,  Mr.  Schurtz  held  he 
was  damaged  to  the  extent  of  $200,000 
l)etween  1913  and  1934,  and  asks  the 
judgment  be  tripled.  He  further  states 
that  he  has  been  in  the  outdoor  adver¬ 
tising  business  since  1902  and  was 
forced  into  insolvency  in  1931  by  “un¬ 
fair  business  tactics”  of  the  defendants. 


LESLIE  SALT  CAMPAIGN 

The  Leslie-California  Salt  Company, 
San  Francisco,  has  released  an  adver¬ 
tising  campaign  in  list  of  metropolitan 
newspapers  of  California,  Oregon  and 
Washington  featuring  ".4mazing  Facts 
About  Salt.”  This  copy  is  scheduled  to 
appear  once  a  week  on  week-end  food 
pages.  Outdoor  postings  and  farm  trade 
papers  are  also  bein<'  used.  The  adver¬ 
tising  is  directed  by  San  Francisco 
office  of  the  J.  Walter  Thompson  Com¬ 
pany.  _ 

ON  SOUTH  AMERICAN  TOUR 

Harrison  Atwood,  vice-president  of 
McCann-Erickson,  Inc.,  and  Henry  P. 
Clark,  manager  of  the  company’s 
foreign  department,  sailed  for  South 
America  on  the  Southern  Prince,  Nov. 
17.  They  expect  to  visit  Rio  de  Janeiro, 
Buenos  Aires  and  other  cities  in  prep¬ 
aration  for  the  placing  of  Latin-Ameri- 
can  advertising  for  clients  of  this 
agency. 

CAMPAIGN  RECOMMENDED 

At  its  annual  meeting  Nov.  14  at 
New  Orleans,  the  National  Association 
of  Securities  Commissioners  received 
from  Auville  Eager,  president  of  Mac- 
kubin,  Legg  &  Co.,  Baltimore,  a  rec¬ 
ommendation  that  $1,000,000  be  ex¬ 
pended  in  an  advertising  campaign  for 
education  of  the  investing  public  in 
.selection  of  securities. 

TO  HANDLE  HURLEY  PRODUCTS 

Graybar  Electric  Company  has  se¬ 
lected  the  household  washers  and  iron- 
ers  of  the  Hurley  Machine  Company. 
Chicago,  for  national  distribution,  and 
all  Graybar  private  brand  merchandise 
is  being  discontinued.  Graybar  will  re¬ 
strict  its  activity  to  distribution  of  elec¬ 
trical  products  through  its  74  branch 
houses,  it  was  stated  this  week. 


ADS  APPEARED  IN  J,  OF  C. 

In  reporting  the  use  of  single-column 
newspaper  advertisements  for  Marshall 
Field  &  Co.  Store  for  Men,  Editor  & 
Publisher  inadvertently  failed  to  men¬ 
tion  last  week  that  these  ads,  aimed  at 
an  audience  interested  in  high-quality 
merchandise,  appeared  exclusively  dur¬ 
ing  the  past  year  in  the  Chicago  Jour¬ 
nal  of  Commerce. 


USING  NEWSPAPER  UST 

Woodman-Stewart  Company,  Chicago 
agency,  is  using  a  list  of  newspapers  on 
Paramount  Products  Company,  Des 
Moines,  la. 


FITZGERALD  HEADS  TICKET 

Nomination  of  the  entire  slate  of  offi¬ 
cers  now  serving  the  Newspaper  Rep¬ 
resentatives  Association  of  Chicago  for 
reelection  has  tiecn  sugees.ed  by  t  le 
nominating  committee,  which  has  desig¬ 
nated  the  following  list  of  nominations 
as  the  “Regular  Ticket”  to  be  voted 
upon  at  the  annual  meeting  Dec.  10 ; 
John  T.  Fitzgerald,  Reynolds-Fitzger- 
ald,  Inc.,  for  president;  John  E.  Lutz,  for 
vice-president ;  Walter  E.  Doney,  Te.xas 
Daily  Press  League,  Inc.,  for  secretary ; 
and  H.  E.  Scheerer,  Inc.,  for  treasurer. 
For  directors,  Joseph  A.  McOwen, 
George  A.  McDevitt  Company;  W.  T. 
Cresmer,  Williams,  Lawrence  &  Cres- 
mer;  and  Sylvester  Blish,  John  Budd 
Company. 

JOINS  SEATTLE  AGENCY 

J.  R.  Lunke  has  joined  the  staff  of 
the  Strang  &  Prosser  Advertising 
.•\gency,  in  the  Smith  Tower,  Seattle, 
W.  T.  Prosser  has  announced.  Lunke 
formerly  was  sales  manager  for  the 
(ieneral  Illuminating  Company,  and  for 
the  last  several  years  has  been  with 
the  commercial  department  of  the  Na¬ 
tional  Broadcasting  Company  and  Sta¬ 
tions  KOMO  and  KJR  in  Seattle. 


JOINS  J.  W.  T.  TORONTO  OFHCE 

The  J.  Walter  Thompson  Company, 
Ltd..  Montreal,  has  announced  that 
Donald  F.  Philp  has  joined  the  organi¬ 
zation  at  Toronto.  Mr.  Philp  was  for¬ 
merly  president  of  Philp,  Massey  & 
Co..  Ltd.,  prior  to  which  he  was  asso¬ 
ciated  with  the  Wm.  Wrigley,  Jr.,  Co., 
Ltd.,  and  Lord  and  Thomas. 


HEADS  AGENCY  BRANCH 

Franklin  P.  Cook,  at  one  time  ac¬ 
tively  associated  in  the  management  of 
the  Seaside  Hotel,  .Atlantic  City,  will 
assume  the  executive  direction  of  the 
.Atlanti''  City  office  of  Craven  &  Hed¬ 
rick.  New  York  agency,  Nov.  25. 
Quarters  have  been  arranged  for  in  the 
.Atlantic  County  Trust  Building. 


CRAVEN  &  HEDRICK  NAMED 

Popper-Morson  Co.,  Inc.,  of  Jersey 
City,  N.  J.,  rectifiers  and  importers 
since  1889,  have  appointed  Craven  & 
Hedrick.  New  York,  to  direct  their  ac¬ 
count.  The  account  will  be  serviced  by 
.Arthur  Harris,  head  of  the  industrial 
and  liquor  division  of  Craven  &  Hed¬ 
rick. 


SEED  FIRM  APPOINTS 

Ferry-Morse  Seed  Company,  San 
Francisco,  has  appointed  Gerth-Knollin, 
San  Francisco,  to  handle  its  Pacific 
Coast  advertising.  Media  to  be  used 
includes  farm  papers,  garden  maga¬ 
zines  and  newspapers  carrying  garden 
sections. 


P.  E.  RISING  JOINS  BUNDSCHO 

Paul  E.  Rising,  recently  art  director 
for  Philip  J.  Meany  Advertising 
Agency  and  for  five  years  prior  pro¬ 
prietor  of  the  Rising-Hammond  Com¬ 
pany,  advertising  typographers,  Los  An¬ 
geles,  has  join^  the  sales  and  service 
department  of  J.  M.  Bundscho,  Inc., 
advertising  typographers,  Chicago. 


Says  the 

AUTOPASTER 

“Slowins  down 
a  press 
wastes  time 
and  newsprint 
and  interferes  with 
30od  presswork/^ 


PROMOTING  “STRETCH-A-WAY’’ 

Indianapolis  Timet  Sponsoring  Con¬ 
test — Other  Cities  Will  Follow 

-A  new  type  of  promotion  is  being 
Used  to  introduce  the  "Stretcli-.A-Way." 
a  product  designed  to  reduce  weignt 
and  build  poise  and  grace,  through 
tile  use  oi  newspaiier-spoiisored  contests 
in  Indiana.  In  cooperation  with  George 
F.  Florey  and  .Associates,  Chicago  ad¬ 
vertising  counsellors,  the  Indianapolis 
I  lines  is  conducting  such  a  contest  to 
select  the  most  beautifully  proixirtioned 
g.'ri  in  Indiana. 

The  contest  is  being  staged  at  an 
Indianapolis  ballroom,  where  each  Fri- 
uay  nignt  until  Nov.  30,  preliminaries 
are  held.  .A  tie-up  has  also  been  effected 
with  WFBM,  CBS  outlet  in  Indian- 
aiKilis,  which  carries  live  daily  announce¬ 
ments  of  the  contest  as  well  as  telling 
of  the  new  features  of  the  product.  The 
winner  of  the  contest  will  be  given  a 
try-out  by  the  '^•'’I'feld  F'ollies.  The 
ten  runners-up  will  have  an  opportunity 
of  submitting  their  photographs  to  War¬ 
ner  Brothers  casting  office,  and  if  they 
are  accepted  will  he  given  a  chance  to 
appear  in  the  “Gold  Diggers  of  1935.” 

It  is  planned  to  stage  similar  contests 
in  other  cities.  Newspaper  advertising 
will  be  used  upon  the  establishment  of 
merchandising  outlets,  it  was  stated. 


$1,000,000  CAMPAIGN  PLANNED 

The  Hillcrest  Distilling  Company, 
Inc.,  has  announced  a  million-dollar  na¬ 
tionwide  newspaper  advertising  cam¬ 
paign  to  commence  soon  in  most  of 
the  metropolitan  cities  throughout  the 
country  to  acquaint  the  public  with  the 
firm’s  line  of  seven  brands  of  whiskies 
and  gin.  The  newspaper  advertising 
program  will  lie  supfHirted  by  window 
displays  and  other  promotional  plans. 
In  the  two  weeks  in  which  the  New 
England  market  has  been  open,  7,560 
cases  have  been  delivered  to  the  trade. 
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WILL  you  DO  YOUR  PART? 

The  spirit  of  co-operation  recently  manifested  Ijetween  the  National  Ad¬ 
ministration  and  the  National  Chamber  of  Commerce  is  the  most  definite 
constructive  development  that  we  have  had  for  some  time  toward  starting 
the  wheels  of  progress  moving  to  recovery.  Other  indices  and  sound  opinions 
offer  a  real  basis  for  optimism. 

Advertising  must  play  its  vital  part  in  the  various  stages  of  recovery.  News¬ 
paper  advertising  must  be  recognized  as  the  most  potent  force  in  the  whole 
field  of  advertising. 

Nothing  succeeds  like  success  and  the  need  of  the  hour  is  to  remind  the 
advertiser  and  the  agency  of  the  fact  that  the  basic  element  is  newspaper 
advertising,  sans  all  the  knick-knacks  and  side  issues,  which  only  go  to  deplete 
advertising  appropriations. 


HOW  WE  CAN  CO-OPERATE 

EDITOR  &  PUBLISHER,  as  the  “newspaper”  of  the  newspaper  and  adver¬ 
tising  fields  and  the  interpreter  of  major  trends  and  policies  in  the  field,  will 
in  its  issue  of  December  15th,  1934,  present  many  of  the  newspaper  advertising 
success  stories  of  1934 — projected  into  1935  and  accompanied  by  forecasts  by 
leaders  of  the  advertising  world. 

What  we  are  going  to  do  is  to  bring  into  court  the  evidence  so  readily  at  hand. 
It  is  both  the  time  and  place  for  the  newspapers  of  the  country  to  assert 
their  leadership  and  add  strength  and  prestige  to  the  national  picture  of  the 
power  of  newspaper  advertising  and  contribute  to  a  confidence  in  planning 
that  it  will  beget  national  recovery. 

If  newspaper  executives  could  only  visualize  the  unusual  character 
of  this  effort  in  advance,  we  are  sure  that  you  will  want  to  play  your 
part. 

Any  newspaper  that  neglects  to  present  their  own  individual  message  of 
their  accomplishments  as  well  as  the  successful  use  of  their  paper  will  neglect 
a  natural  opportunity. 

We  plan  to  place  this  edition  in  the  hands  of  executives  of  national  advertisers 
who  seldom,  if  ever,  are  called  upon  to  give  audience  to  the  newspaper  space 
salesman.  This  issue  will  reach  out  and  have  a  tremendous  influence  through¬ 
out  the  entire  merchandising  circle. 

Decide  at  once.  Join  the  leading  newspapers  of  the  country  in  presenting 
the  claims  of  the  newspapers  for  preferred  position  in  national  budgets  for 
1935.  Your  copy  should  treat  local  success  stories. 

Early  reservation  will  be  given  available  position  preference.  May  we  have 
your  reservation  at  once?  Published  Dec.  15th — forms  close  Dec.  13th. 

EDITOR  &  PUBLISHER 

Suite  1700  Times  Buildins  New  York  City 
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Hea^che  Table”  in  Modern  Convention  Technique — Government 
_ Grading  Proposal  Draws  Fire — Snow  Man  Does  His  Best 

_  ,  .  ROBERT  S.  MANN 

technique,  as  devel-  growing  flood  of  statements 

oped  in  1934:  An  array  of  aspirin  1  opposing  government  grading  of 
tablets,  bromo-seltzer,  ice  water  and  products  as  A,  B,  or  C  quality  is  a 
jewing  gum  on  a  table  at  the  door  at  plain  indication  of  an  organized  drive 
Wednesday  morning’s  session  of  the  to  head  off  or  modify  that  feature  of 
Association  of  National  Advertisers,  proposed  legislation.  One  instance  may 
tollowmg  Tuesday  night's  banquet.  be  found  in  the  long  and  detailed  argu- 

OR  *  ment  against  the  plan  made  at  the  A. 

tio^helweln  Convention  by  Prof.  G.  B.  Hotch- 

and  the  fart  that  fh  ^  University.  Another 

ing  session  was  th^  ^  ednesday  morn-  jg  speech  broadcast  over  the  Col- 
A&^,session  was  the  one  at  which  the  umbia  svstem  Nov.  22  by  H.  W.  Phelps, 

waVpre«„tri  to  ,hS,e~XSllng  American  Can  Com- 

and  publisher,,  and  „Sr"S!  Srcann'irr 

*  ^  ,  ing”  as  a  substitute  for  A,  B,  and  C 

PUBLICATION  advertising  and  ra-  grades.  *  *  * 

razzing  af'S' a"n  S“‘h-  n  ^"’t  unseasonably  warm  weather 

razzed  of  the  form.^'  va  ^ f/'  ^  prevailing  recently  in  much  of  the 

Moore  editor  of  MacUan\  United  States,  retailers  have  watched 

Toronta  Canal,"' who 

phrases  professed  naive  .onderLt  rS  Sf'lSfete”  °,L™rrrd™biT; 


way  in  which  the  editorial  has  watched  more  eagerly,  doubtless, 

magarines  have  outstriS  Bijur  director  of  publicity 

franlrness  by_the  advertiSrp^rd  “xt  S  22.' 


1  ou  advertisers  approach  my  read 
ers,  and  particularly  my  feminine  read 


The  Bamberger  store  has  a  sort  of  ves¬ 
ted  interest  in  the  winter,  by  virtue  of 
its  congress  of  amateur  weather  fore- 


s  I’rSitlL SstS'L'y s°ir;“Jhr r"SicK; 

the^Sdy  re,dhg'5'pi  ;Vd”fiS  vvere  rnade  that  the  1934-35  season  would 

m  %yhich  the  hero  and  heroine  discussed  hki 

various  matters  snoL-asw.  •  -j _  chillblains.  ^  _ 


tisements.  beginninriith  lazv  colls  Accordingly  the  alert  advertising  dc- 
“If  someone  submitted  thi’s  story  to  P^'^ment  ot  Bamberger  s  early  m  Oc- 
me,  should  I  print  it’"  he  asked  n  P‘‘^P?’'^‘*  ?  hig  newspaper  adver- 

mock  bewilderment  ^  tisement,  featuring  a  huge  snow  man, 

*  «  «  with  flakes  falling  all  around  him. 

■pADIO  advertising  was  kidded  by  “Vesterday’s  snowstorm  has  relatives 
its  own  good  friends  in  entertain-  ^he  way,”  was  the  heading,  with 
nient  provided  for  the  banquet  by  stars  *hat  spoke  of  woolly  underwear, 

*he  Columbia  Broadcasting  System  coats,  sun  lamp,  etc.  Mats  were 

‘Too  much  entertainment  in  broad-  '^he  newspapers  on  wait  orders— 

casting,”  was  the  theory  advanced  by  waiting.  Finally  came  the 

Lemuel  Q.  Stoopnagle,  leader  in  this  s”ow,  and  the  copy  was  released  in  a 
kidding,  who  proceeded  to  put  on  his  reports  with  pardonable 

idea  of  how  a  program  should  be  staged 

to  get  in  enough  advertising.  The  aim,  he  explains,  was  to 

The  climax  came  with  announcement  ‘  psychological  moment  of  the 

of  a  prize  contest  with  prizes  for  those  snow,  when  people  were  saying  to 

listeners  who  submitted  the  greatest  other,  ‘Did  you  notice  the  snow 

number  of  Pullman  car  names  framed  yesterday  afternoon  ?’  ” 
from  the  letters  in  the  word  “it.”  Only,  by  the  time  the  advertisement 

The  audience  roared  impartially  at  appeared,  the  logical  answer  would 
the  sarcastic  assaults  on  both  publica-  “What  snow?” 

tion  and  broadcast  advertising  *  •  * 

'fc.  rn-r  u  .*  *.  *  SPENT  MILUONS  FOR  PUBLICITY 

N  If  advertising  exaggerations  , ,  o  x  j  r r  f 

^  ^  were  being  taken  altogether  as  a  Trade  Commission  Continues 

aughing  matter.  Plenty  of  serious  dis-  Reports  on  Utility  Activities 

given  to  the  probabilities  The  Federal  Trade  Commission  made 

rntni’.^  ^  ^rug  bill  at  the  further  reports  this  week  on  publicity 

cinn  f  I,-  Congress.  One  ver-  and  propaganda  by  power  and  gas 

tion  wa respectful  atten-  utilities. 

K  Senator  Copeland  s  bill  One  report  went  into  detail  in  rc- 

ciintvvv,-*  L  1^’  adniinistration  viewing  the  evidence  presented  several 

V^;i  rown  behind  another  bill.  years  ago  regarding  the  purchase  of 
vfff-f.'c'  ^  . discussions  occupied  ad-  newspapers  and  newspaper  stock  by  In- 

n/ticf  Atlantic  City  and  else-  ternational  Paper  Company.  Another 

Acer,/-’  campaign  of  the  Proprietary  said  the  utilities  have  spent  as  high  as 
AsscKiation  to  clean  up  medical  adver-  $30,000,000  a  year  for  advertising. 
nn  ^  continued,  with  a  special  attack  The  commission  is  making  a  series 
disparages  competitive  of  reports  to  the  Senate  on  its  six-year 
j  i-^*"  Previously  the  movement  had  inquiry  into  utilities, 
frrvnv  J  copy  Undesirable  The  latest  of  this  series  dealt 

ratVio  tu  of  the  consumer,  with  the  campaign  conducted  through 

comnet  t  "  from  the  standpoint  of  the  the  press.  The  next  will  summarize 
TiC  ...  the  commission’s  story  of  propaganda 

committee  of  the  as-  through  schools  and  educators, 
resni  t'*'  recently  unanimously  adopted  “Obviously,”  one  report  said,  “the 
th  noting  a  “growing  tendency  two  most  important  opinion-making  and 
ine  part  of  certain  advertisers”  to  opinion-forming  media  are  the  press  and 
•  isparaging  copy,  and  stating ;  “It  the  schools.  The  press  leads  in  its 
e  sense  of  this  association  that  such  direct  effect  upon  the  present  adult 
practice  is  ethically  unjustified  and  population.  The  schools  lead  in  mold- 
ommercially  undesirable,  and  ought  to  ing  the  opinions  of  coming  generations. 

stopped.  Members  of  the  associa-  “Accordingly,  we  find  the  most  wide- 
lon  are  urged  to  review  their  copy  and  spread  and  thorough  planning  and  at- 
ar  such  smtements,  while  the  associa-  tention  to  the  publicity  given  to  these 
lion  is  to  take  such  steps  as  may  be  two  greatest  opinion-making  factors, 
possible  to  cause  non-members  of  the  As  to  each,  the  plans  were  frankly 
associations  to  desist  from  this  practice  stated.  They  were  comprehensive  and 
as  M  unfair  method  of  competition.”  complete.” 

The  action  was  recommended  by  Wil-  _ 

ham  Y.  Preyer,  chairman  of  the  asso-  SACHSE  MADE  SECRETARY 
Cation  s  advisory  committee  on  adver-  William  R.  Sachse,  controller,  has 
tising;  Frank  A.  Blair,  president  of  the  been  elected  secretary  of  Lord  & 
association;  and  Lee  H.  Bristol,  mem-  Thomas,  Inc.,  advertising  agency,  Chi- 


U.  S.  Trade  Commission  Continues 
Reports  on  Utility  Activities 

The  Federal  Trade  Commission  made 


complete.” 

SACHSE  MADE  SECRETARY 

William  R.  Sachse,  controller,  has 


ber  of  the  advisory  committee. 


cago  and  New  York. 


HEADS  OUTDOOR  DEPT, 

Robert  E.  Zipprodt  has  joined  the 
organization  of  Donahue  &  Coe,  Inc.,  3 
New  York,  in  charge  of  the  agency’s  f 
outdoor  advertising  department.  He  ‘ 
was  formerly  connected  with  the  Gen-  ! 
eral  Outdoor  Advertising  Company,  and  ’ 
later  with  the  Reddington  Agency,  Inc.  I 
For  the  past  two  years  he  has  been  in  ‘ 
the  general  agency  business  as  head  of 
the  Boyle,  Zipprodt  Corporation. 

CIGARETTE  DRIVE  STUDIED 

Proposals  for  an  advertising  cam¬ 
paign  for  Herbert  Tareyton  cigarettes 
are  under  consideration  by  American 
Tobacco  Company,  it  was  reported  this 
week.  Such  a  campaign  would  mark 
a  shift  in  the  strategy  of  recent  years, 
which  has  been  marked  by  concentra¬ 
tion  of  the  company’s  advertising  on 
Lucky  Strikes. 

CREAMER  JOINS  S-M  NEWS  CO. 

Joseph  Creamer,  formerly  in  charge  of 
promotion  for  the  Frank  A.  Munsey 
Company,  New  York,  and  previously 
with  Batten,  Barton,  Durstine  &  Os¬ 
born,  has  resigned  to  serve  in  a  similar 
capacity  with  the  S-M  News  Company, 
distributors  of  McCall’s  Magazine,  Red- 
book,  Blue  Book,  and  other  publica¬ 
tions. 

NAMED  BY  TEXACO 

Newell-Emmett  Company,  New  York, 
has  been  appointed  by  the  Texas  Com¬ 
pany,  New  York,  to  handle  general 
magazine  and  newspaper  advertising 
of  Texaco  gas  and  oil  effective  Jan.  1. 
This  does  not  affect  the  handling  of  the 
rest  of  the  Texaco  account. 

ARTHUR  PRICE  TO  HEARN’S 

Arthur  Price  has  resigned  as  sales 
promotion  manager  of  the  New  York 
Herald  Tribune  to  become  general  mer¬ 
chandise  manager  of  the  Hearn  De¬ 
partment  Stores.  New  York.  He  was 
formerly  sales  manager  of  the  Namm 
Store,  Brooklyn. 

HAS  HOTEL  ACCOUNT 

The  Mayflower  Hotel,  Palm  Beach, 
Fla.,  will  place  its  advertising  through 
Craven  &  Hedrick,  New  York.  This 
account  will  be  contacted  by  Arthur 
H.  Barnes,  who  is  directing  the  agency’s 
branch  office  in  Miami. 

JOINS  EASTMAN,  SCOTT  AGENCY 

Louis  N.  Moore  has  joined  the  staff 
of  Eastman,  Scott  &  Co.,  Atlanta.  He 
has  been  engaged  in  the  advertising 
business  for  the  past  20  years,  and  will 
head  the  newly  created  outdoor  adver¬ 
tising  department. 

RABBI  JOINS  AGENCY 

After  five  years  service.  Rabbi  Louis 
J.  Schwefel  of  Temple  Beth  El,  New 
Rochelle,  N,  Y.,  resigned  Nov.  18  to 
become  vice-president  of  the  Sweetland 
Advertising  Company  of  New  York. 

CHICAGO  AGENCY  TO  MOVE 

Frederick  &  Mitchell,  Inc.,  Chicago 
agency,  is  moving  from  360  N.  Michi¬ 
gan  avenue  to  the  10th  floor  of  333  N. 
Michigan  avenue,  effective  Dec.  1,  it 
was  announced  this  week. 

HERCULES  POWDER  APPOINTS 

The  Hercules  Powder  Company,  Wil¬ 
mington,  Del.,  has  appointed  Donahue 
&  Coe,  Inc.,  New  York,  to  handle  its 
advertising. 

U.  S.  PLAYING  CARD  APPOINTS 

The  U.  S.  Playing  Card  Company, 
Cincinnati,  has  placed  its  advertising 
account  with  the  J.  Walter  Thompson 
Company. 

SHOPPING  NEWS  APPOINTS 
5  George  T.  Hopewell,  New  York,  has 
:  been  appointed  national  representative 
•  of  the  Los  Angeles  Down  Town  Shop¬ 
ping  News. 


HARRY  N.  KIRBY  RESIGNS 

Harry  N.  Kirby,  for  more  than  20 
years  with  the  E.  Katz  Special  Adver¬ 
tising  Agency  New  York,  has  resigi^ 
as  director  and  vice-president  and  in¬ 
tends  to  spend  at  least  a  year  in  tak¬ 
ing  a  long  desired  vacation.  Mr.  Kirby 
plans  to  travel  and  may  later  on  de¬ 
cide  to  resume  business. 

AYER  AGENCY  NAMED 

Servix  Electrica  Limitada  of  Rio  de 
Janeiro,  an  engineering  firm  equipped 
to  make  complete  electric,  plumbing, 
hydraulic  and  ventilation  installations, 
has  placed  its  advertising  account  with 
N.  W.  Ayer  &  Son,  Inc.,  Philadel¬ 
phia. 

GETS  ANT  TRAP  ACCOUNT 

The  Soilicide  Laboratories  of  Upper 
Montclair,  N.  J.,  manufacturer  of  the 
T  A  T  ant  trap,  has  appointed  Red- 
field  Coupe,  Inc.,  New  York  agency,  to 
direct  its  account.  Magazines  will  be 
used.  _ 

LAUNCHING  NEW  MUSTARD 

Bahamian  Mustard  Company,  New 
York,  will  introduce  mustard  from  the 
Bahama  Isles  in  this  country,  through 
W.  1.  Tracy,  Inc.,  advertising  agency,  in 
a  newspaper  and  magazine  program. 

FLETCHER  &  ELLIS  NAMED 

.\dolf  Gobel,  Inc.,  of  New  York,  has 
appointed  Fletcher  &  Ellis,  Inc.,  New 
York,  as  its  advertising  agency. 

JOINS  DETROIT  AGENCY 

William  S.  Legler,  of  New  York,  has 
joined  the  creative  staff  of  Brooke, 
Smith  &  French,  Inc.,  Detroit  agency. 


.Xmalgiimated  Advertiblnw  Agency,  Inc., 
Clir.vsler  ISuildiiig,  New  York,  N.  Y.  Se¬ 
cured  tUe  account  of  Standard  Remedy 
Company,  Proprietary  Remedies,  Balti¬ 
more,  Md.  I,  . 

Badger  &  Browning,  Inc.,  to  Federal 
street,  Boston.  Secured  the  account  ot 
Prince  Macaroni  Corporation,  Boston. 

Caples  Company,  1^0  Park  avenue.  New 
York.  Secured  the  account  of  Renken  & 
Yates  &  Smith  Corporation,  Peek  Frean 
Biscuits  and  Robertson’s  Marmalade,  New 
York  City. 

K.  A.  Clarke  Company,  503  Chestnut 
street,  Philadelphia.  Placing  orders  with 
newspapers  In  selected  sections  on  Ed¬ 
ward  Trainer  Company,  Pine  Hill 
Whiskey,  Philadelphia. 

Emery  Advertising  Agency,  Continen¬ 
tal  Building,  Baltimore.  Placing  orders 
with  some  Southern  newspapers  on  Free 
State  Brewing  Company,  Baltimore. 

(jotliam  Advertising  Company,  2i0  Park 
avenue.  New  York  City.  Placing  orders 
with  some  New  York  City  newspapers 
on  R.  N.  Delapenha  &  Co.,  Myers’  Jamaica 
Rum,  New  York  City. 

Kelly.  Nason  &  Roosevelt,  Rockefeller 
Plaza,  New  York  City.  Secured  the  ac¬ 
count  of  Chilton  Pen  Company,  fountain 
pens.  Long  Island  City,  N.  Y. 

l.oewy  Advertising  Agency,  5  Beekman 
street,  New  York  City.  Placing  orders 
wltu  a  few  newspapers  in  selected  sec¬ 
tions  on  Dogglow  Products  Company, 
New  York  City. 

Moser  &  Cotins,  Inc.,  10  Hopper  street, 
Utica,  N.  Y.  Secured  the  account  of 
Ivanboe  Foods,  Inc.,  Auburn,  N.  Y. 

.Ylbert  M.  Ross  Agency,  Cbanin  Build¬ 
ing.  .New  York  City.  Will  shortly  place 
orders  with  newspapers  In  various  sec¬ 
tions  on  Hillcrest  Distilling  Company, 
Whiskies.  New  Y'ork  City.  Also  handles 
the  advertising  of  Joubert  &  Co.,  Blue 
Waltz  Perfumery,  New  York  City. 

.Addison  A'ars,  Inc.,  Vars  Building,  Buf¬ 
falo.  N.  Y.  Secured  the  account  of  Othlne 
Laboratories  Freckle  Cream,  Buffalo. 

Wolcott  &  Holcomb,  Inc.,  80  Federal 
street,  Boston,  Mass.  Secured  the  ac¬ 
count  of  Royal  Worcester  Corset  Com¬ 
pany,  Worcester,  Mass. 


TEXAS 

Properly  to  aovar  this  grant  StnU  you  most 
use  tbd  lendns: 

THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (Evening) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 

Pnblinbnd  by  the  oldest  basineas  Institnilos 

la  Tnsaa. 

JOHN  B.  WOODWARD.  Inc- 

Nationnl  Aepreeentntieei 
Nov  York  Cbiango  Detroit  8nn  Prongs** 
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NEW  ENGLAND  Home  Owners 

If  ill  Spend  Millions 


Local  campaigns  for  home  modernization  are  increasing  in  New  England 
as  thousands  of  home  owners  make  applications  for  such  benefits  under  the 
Federal  Housing  Act.  Consequently,  normal  local  buying  power  dealing 
with  home  construction  and  repair  products  steadily  expands  as  home 
modernization  activities  advance. 


man 

dera 

seC' 

any, 

reel, 
t  of 


>lace 

see 

any, 

idles 

Bine 

Bnf 

bine 

ieral 

ac- 
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Do  you  sell 

Heatins  Equipment 
Interior  Decoration  Products 
Plumbing  Supplies 
Exterior  Repair  Products 


Roofing  Products  and  Paint 
Lighting  Fixtures 
Cement  and  Lumber  Supplies 
Bathroom  Supplies 


or  others  of  the  many  nationally  sold  necessities  needed  for  home  rehabilitation? 

You  will  find  this  great  New  England  market  your  logical  sales  Held— because: 

1 

New  England  has  over  800,000  non-farm  home  owning  families 
and  more  than  100,000  farms  tenanted  by  owner-families. 

One  home  owned  at  ratio  of  every  21/2  families. 

New  England  with  less  than  7  per  cent  of  U.  S.  populajtion  owns 
8  per  cent  of  all  U.  S.  non-farm  homes. 

Three  New  England  states  are  2nd,  4th,  7th,  ranked  states  in 
percentage  of  owned  homes  as  compared  to  population. 


Concentrated  in  2  per  cent  of  U.  S.  area  this  nearly 


a  million 


home  owners  is  77.3  per  cent  urban — therefore,  easiest  to  reach. 


Many  New  England  stores  selling  the  above  classes  of 
products  are  supporting  local  activities  for  home 
modernization.  A  large  part  of  their  sales  consists  of 
nationally  advertised  brands.  If  your  product  is  on 
'their  shelves — give  them  the  best  advertising  support 
obtainable.  If  you  have  a  new  product  to  offer  through 


these  outlets — back  it  up  with  the  best  linage  to  be  had. 
The  59  newspapers  listed  here  most  strongly  sway  buy¬ 
ing  power  in  their  various  communities.  They  reach 
New  England  home  owners  and  influence  their  millions 
in  NEW  buying  power,  with  an  effectiveness  impossible 
to  secure  through  other  means. 


SAVE  BY  SPENDING  MORE  in  these  NEW  ENGLAND  NEWSPAPERS 


MAINE— Population  7«7,423 


S 

Ing) 


tatlm 


'Portland  Prcat-Herald  Expreas, 

Sunday  Telegram . (ME)  59,083  .20 

NEW  HAMPSHIRE— Population  405,293 

"Concord  Monitor- Patriot . (E)  0.873  .05 

Keena  Sentinel . (E)  3.998  .030 

'Manchester  Unlon-LMder  ..  (ME)  33,374  .15 

VERMONT— Population  359.011 

"Barre  Times . (E)  0.594  *' 

tttBrattleboro  Reformer . (E)  3.472 

tttBurlIngton  Free  Press . (M)  10.352 

"Rutland  Herald.. 


Ad  Rates 
2.500  10.000 
lines  lines 


(M)  13.292 


.03 

.025 

.005 


tttHolyoke  Transcript  Oc  Tele¬ 
gram . . .  . 

'Lawrence  Eagle-Tribune. . . .  (ME) 

"Lynn  Item  .  ' 

"Lowell  Courler-CItlxen  and 

Erening  Leader . (M8cE) 

'The  Lowell  Sun . (E) 

"New  Bedford  Standard  Times 

and  Mercury . (M8cE) 

"New  Bedford  Sunday  Standard 
Times .  . 


'Salem  News. 


CIrcu- 

2.500 

10.000 

latlon 

lines 

llaea 

T...(E) 

10.508 

.08 

.005 

..(ME) 

28,242 
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MASSACHUSETTS— Population  4.249,014 

"Attleboro  Sun . . (E)  5.800  .» 

'Boston  Eve.  American . (E)  243.405  .5* 

'Boston  Sunday  Advertiser . (.S)  408,871  ,71 

''Boston  Clobe . (M8cE)  204.208  .Si 

''tBoston  Transcript . (E) 

"Boston  Post . (M) 

"Boston  Post . (S) 

.  Brockton  Enterprise-Times. .  .(E) 

"Fitchburg  SontInsI  . (E) 

"GraanSald  Rocorder-Gaxatts.  .(E) 

"HaTarhIII  Casatta . (E) 
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RHODE  ISLAND— Population  087,497 
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‘Providence  Bulletin . 
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CONNECTICUT— Population  t.000.903 

Ad  Rates 

CIrcu-  2.500  10.000 

latlon  lines  lines 

"Bridgeport  Post  Telegram.  (M8tE)  40.042  .125  .125 

"Bridgeport  Post . (S)  21.301  .08  .08 

tIDanbury  News-Times . (E)  9,303  .00  .05 

"Hartford  Courant . (M)  37.912  .10  .10 

"Hartford  Courant . (S)  59,345  .15  .15 

'Hartford  Times . (E)  57,904  .15  .15 

"Middletown  Press . (E)  9.110  .055  .035 

'New  Britain  Herald . (E)  14.583  .09  .08 

t'tNew  Haven  Register . (E8cS)  00,532  .10  .15 

"New  London  Day . (E)  14,390  .00  .05 

"Norwalk  Hour . (E)  7,507  .045  .04* 

tttNorwIch  Bulletin  8t  Record(M8tE)  18.227  .09  .07 

"Stamford  Advocate . (E)  11,123  .005  .055 

'Waterbury  Republican  8c 

American . (M8tE)  27.808  .09  .09 

'Waterbury  Republican  8C 

American . (E8tS)  33,100  .09  .09 

(B)  Combination  rate  Dally  Journal  and  Evening  Bulletin. 
ttPubllshers’  Affldavit,  Apr.  I.  1934. 

'A.  B.  C.  Publishers'  Statement,  Apr,  I.  1934, 

"A.  R.  C.  Publishers'  Statement,  Oct.  1,  1934. 
tttPubllshers'  AfBdavlt.Oct.  1.  1934 
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UNION  CALLS  STRIKE; 
GETS  PAY  INCREASE 

San  Mateo  County  I.  T.  U.  Members 
Walked  Out  at  7  A.  M.  Nov. 

IS,  Returning  to  Work  the 
Same  Morning 

(.Special  to  Editor  &  Publisher) 

Sax  Francisco,  Xov.  19 — Members 
of  San  Mateo  County  (Cal.)  Local  of 
the  I.T.U.  staged  a  “walkout,”  effective 
at  7  A.  M.  Thursday  morning,  Xov.  15, 
on  all  newspapers  in  the  county,  but 
particularly  affecting  the  three  dailies, 
the  San  Mateo  Times,  the  Redwood 
City  Tribune  and  the  Burlinyame  Ad¬ 
vance-Star.  About  50  I.T.U.  members 
were  involved.  An  agreement  with  the 
publishers’  committee  was  reached  that 
morning  whereby  the  men  received  an 
increase,  with  a  return  to  the  1929  wage 
scale,  under  a  new  contract  and  returned 
to  work  that  same  forenoon  after  having 
been  on  strike  for  several  hours.  The 
new  scale  calls  for  an  increase  from 
the  former  scale  of  $1.09  an  hour  day 
side  and  $1.17  an  hour  night  side,  to 
$1.16  an  hour  day  side  and  $1.24  an 
hour  night  side. 

The  men  previously  were  working 
under  a  continuation  of  an  old  contract, 
plus  a  letter  authorizing  a  wage  reduc¬ 
tion  three  years  ago  from  the  1929 
scale. 

In  June  of  this  year  a  demand  was 
made  by  the  local  for  a  new  contract 
and  an  increase  to  $1.50  an  hour,  which 
the  publishers  refused.  Later,  after  the 
San  Francisco  general  strike,  when  the 
San  Francisco  local  obtained  an  increase 
to  $1.20  an  hour  day  side,  negotiations 
were  resumed  whereby  the  men  re¬ 
quested  a  restoration  of  the  1929  scale. 
The  publishers  desired  that  arbitration 
proceed  under  jurisdiction  of  the  news¬ 
paper  code  authority.  On  Oct.  21  an 
effort  was  made  to  have  arbitrators 
named  through  Harry  Webster,  Cali¬ 
fornia  member  of  the  newspaper  code 
authority,  who  was  i.i  Washin^on.  On 
Wednesday  of  this  week  a  final  meeting 
was  held  where  the  union  representa¬ 
tives  demanded  some  action.  The  pub¬ 
lishers  promised  to  wire  Mr.  Webster 
asking  him  for  advice  as  to  the  pro¬ 
cedure  they  should  follow,  whereupon 
the  union  representatives  said  they 
would  also  wire  International  headquar¬ 
ters  at  Indianapolis.  However,  the  high 
point  of  the  negotiations  occurred  at 
this  meeting  when  the  union  representa¬ 
tives.  according  to  the  publishers,  stated 
they  did  not  recognize  the  newspaper 
code  authority  and  would  not  consider 
meeting  for  purposes  of  arbitration  with 
newspaper  code  authorities  in  charge. 
However,  the  publishers  supposed  nego¬ 
tiations  were  still  pending  until  hurried 
telephone  calls  from  their  plants  the 
next  morning  notified  them  that  the  men 
were  not  rejwrting  for  duty  at  7  A.  M., 
the  men  having  voted  two  nights  before 
to  go  on  strike. 

The  publishers’  committee,  represent¬ 
ing  the  San  Mateo  County  Press  Asso¬ 
ciation,  consisting  of  A.  B.  Cargill, 
Burlingame  .\dvance-Star ;  Sam  Win- 
klebleck,  Redwcxxl  City  Tribune: 
George  F.  Morrell,  Peninsula  Xewspa- 
pers,  Inc.  (Redwood  City  Tribune  and 
the  Palo  Alto  Times) ;  Earl  McCallum, 
San  Mateo  Times,  together  with  two 
trustees  of  the  Horace  .\mphlett  Estate, 
owners  of  the  San  Mateo  Times,  met 
with  the  union  representatives,  and  after 
prolonged  discussion  finally  acceeded  to 
the  request  for  a  return  to  the  1929 
wage  scale,  which  was  included  in  a 
new  contract  signed,  also  embodying 
some  changes  in  working  conditions. 

The  men  reported  back  for  work  on 
the  San  Mateo  Times  at  10  M.  and 
on  the  Burlingame  Advance-Star  and 
Redwood  City  Tribune  at  11:30  M. 
that  forenoon  of  the  same  day  as  the 
“walkout.” 

The  pressmen  and  mailers’  unions  did 
not  join  the  I.  T.  U.  “walkout.” 


JUVENILE  “SWAP  AD”  CONTEST 

A  “Swap  Ad”  contest  for  juvenile 
readers  is  being  conducted  by  the  Battle 
Creek  (Mich.)  Moon-Journal  in  con¬ 
nection  with  its  new  Sunday  edition. 


RESIGNS  U.  S.  POST 

Capus  M.  Waynick,  for  the  past  16 
months  state  director  of  the  national 
re-employment  service  for  Xorth  Caro¬ 
lina,  announced  Xov.  15  tliat  he  had 
resigned  to  return  immediately  to  his 
lormer  post  as  editor  of  tlie  High 
Point  (X.  C.)  Enterprise. 

MISSOURI  GROUP  HITS 
NEW  POSTAL  RULING 

Oppose*  Distribution  of  Unaddressed 
Circulars — W.  A.  Bouchard 
of  Flat  River  Is  Elected 
President 


(Special  to  Editor  &  Publisher) 

St,  Locis,  Xov.  19 — The  Missouri 
Press  Association,  which  held  its  68th 
annual  meeting  at  Hotel  btatler  last 
inursday,  Friday  and  Saturday,  adopted 
a  resolution  e-xpressing  opposition,  "par¬ 
ticularly  at  this  time,  to  the  distribu¬ 
tion  oi  unaddressed  circular  matter 
through  the  L  .  S.  mail.”  It  stated  the 
group  will  "join  with  all  its  strength 
in  the  movement  against  further  en¬ 
croachment  of  the  federal  postorfice  in 
the  printing  business.” 

Another  resolution  protested  "against 
the  use  of  state  owned  radio  broadcast¬ 
ing  station  WOS  as  an  advertising 
medium  in  competition  with  the  news¬ 
papers.” 

It  was  suggested  in  a  resolution  that 
"if  practicable,  the  officers  of  the  as¬ 
sociation  start  a  plan  whereby  the  as¬ 
sociation  will  establish  annual  honorary 
awards  for  typographical  and  editorial 
excellence  of  newspaper  members, 
grouped  into  classes." 

Ihe  association  heard  a  militant  talk 
by  tiarry  B.  Rutledge,  managing  di¬ 
rector  of  the  Xational  Editorial  Asso¬ 
ciation,  on  the  subject  of  "Uevelop- 
ments  in  Xational  Advertising.”  Ef¬ 
forts  of  the  XE.\  during  the  last  two 
years  to  obtain  national  advertising  lor 
the  country  press  through  the  adver¬ 
tising  agencies  having  failed,  Mr.  Rut¬ 
ledge  said  that  the  national  body  is  now 
going  direct  to  the  national  advertiser 
for  business. 

Officers  were  elected  as  follows; 
President,  W.  A.  Bouchard,  editor. 
Lead  Belt  News,  Flat  River;  vice- 
president,  R.  C.  Goshorn,  Jefferson 
City  Post-Tribune ;  recording  secretary, 
Mrs.  F'rances  O'Meara,  Martinsburg 
Monitor,  and  treasurer,  Wilson  Bell, 
Potosi  Independent  Journal.  Fred  M. 
Harrison,  Gallatin  North  Missourian, 
the  retiring  president,  and  W.  C. 
Hewitt,  Shelby  County  Herald,  Shel- 
bina,  were  elected  to  the  board  of  di¬ 
rectors,  succeeding  Frank  H.  Hollman 
of  the  li'arrenton  Banner,  and  Mr. 
Bouchard,  whose  term  had  expired. 

Dr.  Walter  Williams,  president  of 
the  University  of  .Missouri  and  Dean 
of  its  School  of  Journalism,  addressed 
the  banquet,  held  Friday  evening,  by 
telephone  and  amplifiers.  Ur.  Wil¬ 
liams  spoke  from  his  sick  bed  in  Co¬ 
lumbia,  where  he  said  he  was  recover¬ 
ing  slowly  from  sciatica,  and  referred 
eagerly  to  the  approach  of  the  new 
year,  when  his  resignation  as  president 
becomes  effective  and  he  will  return  to 
active  work  as  Dean. 

W.  J.  Sewall,  editor  of  the  Carthage 
Press,  was  elected  president  of  the  Mis¬ 
souri  Associated  Press  Editorial  As¬ 
sociation,  to  succeed  the  late  John  B. 
Jeffries  of  the  Hannibal  Courier-Post, 
at  the  annual  meeting  held  here  during 
the  convention  of  the  Missouri  Press 
Association.  Fred  M.  Xaeter,  pub¬ 
lisher,  Cape  Girardeau  Southeast  Mis¬ 
sourian,  was  elected  vice-president.  E. 
Lansing  Ray,  publisher,  St.  Louis 
Globe-Democrat,  presided  at  a  luncheon 
for  the  members. 


SEYMOUR  IN  NEW  YORK 

G.  D.  Seymour,  recently  Buenos 
.\ires  corresjKindent  of  the  .Associated 
Press,  has  returned  to  Xew  York  and 
has  been  assigned  to  aid  Xorris  Huse 
in  the  administration  of  the  news  photo 
department.  He  had  been  on  foreign 
assignment  three  years,  and  returned 
via  Cape  Town  and  Melbourne,  .Aus., 
accompanied  by  Mrs.  Seymour. 


OFFERS  FREE  ‘TUFFS” 
WITH  MAIL  COPY 

Doolittle  &  Co.  Starts  Publicity  Ser¬ 
vice  for  It*  Clients  —  Editor* 
Accept  Stories,  Press 
Agent  Boasts 

(Special  to  Editor  &  Publisher) 

Chicago,  Xov.  19 — .Another  attempt 
to  invade  the  news  columns  of  daily 
newspapers  with  free  publicity  of  ad¬ 
vertisers  using  direct  mail  promotion, 
was  uncovered  here  this  week  by  Ed¬ 
itor  &  Publisher  when  it  was  learned 
that  Doolittle  &  Co.,  Inc.,  direct  mail 
promoters,  have  organized  a  newspaper 
publicity  service  to  back  up  direct  sell¬ 
ing  campaigns  of  mail  advertisers. 

Announcement  of  this  new  service 
was  made  in  a  "press  release”  to  editors 
of  advertising  and  business  publications, 
stating  I>ouglass  Doolittle,  president 
of  Doolittle  &  Co.,  Inc.,  234  South 
Wells  street,  has  started  such  a  bureau 
for  advertisers.  The  release  states  the 
firm  anticipates  greatly  increased  use  of 
direct  mail  advertising  on  a  national 
scale  as  a  result  of  “inside  informa¬ 
tion”  that  Postmaster  Farley  will  re¬ 
duce  mail  rates  by  Christmas.  There 
has  been  no  official  announcement  to 
date  from  the  postoffice  department  in 
Washington  that  such  a  reduction  is  to 
be  made. 

The  publicity  bureau  is  under  the 
direction  of  .Andrew  L.  Xovikoff,  for¬ 
mer  reporter  for  the  old  Chicago  Ex¬ 
aminer  and  later  a  member  of  the  Lon¬ 
don  E.vpress  and  .Standard  staffs.  Xov¬ 
ikoff  is  also  a  former  theatrical  press 
agent  as  well  as  political  publicist. 

Contact  with  Xovikoff  by  a  repre¬ 
sentative  of  Editor  &  Publisher 
brought  forth  the  statement  from  him 
that  for  the  past  two  years  he  has 
been  directing  an  anti-Communistic 
publicity  campaign,  furnishing  news¬ 
papers  with  such  information  as  Lenin 
definitions  of  communism.  He  said  the 
publicity  work  was  paid  for  by  a 
“patriotic  organization,”  aulniittedly 
sponsored  by  certain  big  industries, 
whom  he  declined  to  mention. 

The  announcement  concerning  the 
Doolittle  service  states  that  it  is  the 
first  of  a  series  of  "innovations”  being 
introduced  by  the  firm  “which  will  be 
in  charge  of  nationally  known  special¬ 
ists  in  their  fields.” 

“This  newspaper  service  has  already 
been  utilized  by  several  national  adver¬ 
tisers  with  remarkable  results,”  contin¬ 
ues  the  Doolittle  release.  “Figures 
to  date  indicate  that  the  response  of 
the  public  to  direct  selling  literature 
is  greatly  enhanced  by  a  preparatory 
newspaper  and  magazine  publicity  cam¬ 
paign.  By  this  method  the  public  be¬ 
comes  thoroughly  familiar  with  the 
novel  and  other  selling  features  of  the 
product  or  commodity  before  any  direct 
selling  is  undertaken  by  the  clever  use 
of  news  stories  and  pictorial  matter 
built  up  around  the  product  and  concen¬ 
trated  in  papers  within  any  desired  sell¬ 
ing  area.” 

XN'hen  questioned  as  to  what  large- 
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YOUR  COPY  IS  FREE 

if  you  are  a  publisher  or 
owner  of  a  printing  plant. 
This  book  contains  an 
elaborate  showing  of  all 
the  many  Intertype  faces. 


scaled  test  campaigns  have  utilized  this 
service,  Xovikoff  stated  that  an  auto¬ 
mobile  company  and  baking  powder  con¬ 
cern  have  used  this  method  of  publicity 
“with  gratifying  results.” 

The  next  big  publicity  venture,  ht 
said,  would  be  that  for  a  new  candy 
company,  which  plans  to  introduce  a 
high-class  candy  to  the  public,  capitaliz. 
ing  upon  a  Russian  candy  maker,  who 
is  to  be  heralded  as  “Candy  Maker  for 
Kings  and  the  King  of  Candy  Makers.” 
Xovikoff  intimated  that  steps  were  now 
under  way  to  publicize  this  Russian  as 
“the  former  candy  maker  for  the  Czar." 
Xo  publication  advertising  is  planned, 
he  said,  because  the  company  anticipates 
getting  considerable  free  publicity  in 
the  newspapers  and  then  using  “per¬ 
sonalized”  direct  mail  letters  to  reach 
the  so-called  “quality  market.” 

“We  know  what  makes  news,”  de¬ 
clared  Xovikoff,  “and  so  far  we  have 
had  little  trouble  in  getting  editors  tc 
accept  our  stories.” 


SPORTS  WRITERS  ORGANIZE 

The  Michigan  Sports  Writers  .Asso¬ 
ciation  was  tentatively  organized  re¬ 
cently  at  a  meeting  in  Lansing,  of 
sports  writers  from  about  20  news- 
Iiapers.  A  committee  to  draft  the  con¬ 
stitution  and  by-laws  was  named  con¬ 
sisting  of  Dale  Stafford,  Pontiac  Daily 
Press,  chairman;  Ray  Spence,  Owosso 
.drgus-Press,  and  John  Bethurum, 
Tlint  Journal. 


MEETING  DATES  CHANGED 

The  California  Press  .Association  has 
changed  the  dates  of  its  annual  conven¬ 
tion  at  the  St.  Francis  Hotel.  San  Fran¬ 
cisco.  from  Xov.  16-17  to  Dec.  8-9. 
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Advertisers, 

God  bless  ’em, 
can  stall  a  paper. 


.vou 

and 
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Bid  odition  days  again — ad 
alleys  and  machines 
crowded,  late  copy,  late  cor¬ 
rections  and — as  a  result- 
half  the  forms  crowding  into 
the  stereotype  department  al¬ 
most  at  the  deadline. 


Then  you’re  grateful  for 
d.ertified  Mats  that  don't  get 
temperamental  in  a  pinch- 
mats  that  scorch  quickly  and 
deliver  a  perfectly  acceptable 
first  cast. 

Then  you  realize  that  the 
trifling  sum  you  pay  for  (  er- 
tifieds  is  your  best  piiblishing| 
investment. 


For  dependable  stereotyping, 
rely  on  Certified  Mats,  inade| 
in  the  U.  S.  A. 


CERTIFIED  DRY  MAT 
CORPORATION 

340  Madison  Ave.,  New  York  Gtj 


thei 

Bn 

har 

Ha 

ben 

Coi 

me: 

\V1 

Rol 

.\n 

Fo( 

Foi 

Go^ 

ret; 

Mil 

lati 

Th, 

tint 

.\rl 

Ed' 

He 

Sin 

.\y 

Loi 

Eli 

Str 

ScK 

Th, 

1 

sug 

beii 

tiv< 

lisl 

Yo 


Editor  &  Publisher  for  November  2 


35 


•UR  OVH  Voi5!^ 

^or  Letters 


among  books  of  international  sig- 
wno  /A.  nificance  published  this  season  is 
„  “Autopsy  of  the  Monroe  Doctrine”  by 
Gaston  Nerval,  special  contributor  to 
the  Washington  Star,  which  came  off 
zar*"  Macmillan  Company  press  a  week 
LL  ago. 

oat  theme  of  the  volume  is  the  pro- 

,  .  po^ed  replacement  of  the  traditional 
J  policy  of  the  United  States  toward 
-e  k  Central  and  South  America  by  a  pro- 
gram  of  joint  responsibility.  Nerval  ' 
I  ,  feels  that  if  his  proposed  plan  were  fol- 
.  lowed  the  21  American  republics  would 
for  the  first  time  share  equal  rights  and 
duties  as  well  as  mutual  obligations. 

Nerval's  real  name  is  Raul  Diez  de 
Medina.  lie  was  born  and  educated  in 
Bolivia.  Following  in  the  steps  of  his 
\sso-  father,  he  entered  the  diplomatic  corps  , 
*  and  from  1928  to  1930  he  served  as 
?>  of  secretarv  of  the  legation  in  Washing- 
^ews-  ton. 

con-  While  in  Washington  he  wrote  special 
COT-  articles  for  the  Star  under  the  name  of 
Daily  Gaston  Nerval.  However,  when  his 
ii'osso  identity  was  revealed  he  abandoned  his 
urum,  diplomatic  career  in  favor  of  litera¬ 

ture.  Since  then  his  articles  have  ap¬ 
peared  frequently  in  the  Washington 

D  ,  paper  which  gave  him  his  start  in  his 
n  has  chosen  field. — M.  P. 
nven-  *  *  ♦ 

Fran-  /CHOOSING  A  C.\REER,”  a  book 

.9_  ^  of  274  pages  with  practical  sug- 

_  gestiuns  for  selecting  a  vocation  and 

getting  a  job,  is  composed  of  material 
given  by  leaders  in  many  fields  before 
the  career  conference  held  for  college 
graduates  last  June  at  L.  Bamberger 
\  &  Co.,  Newark,  N.  J. 

I  No  individual  will  get  royalties  from 

the  book.  Mone'-  earned  will  be  sent 
j  W  to  a  college  fund  to  be  selected  by  the 
'  C  advisory  Iward  of  the  Choosing  a  Ca- 

W  reer  Conference. 

^  \  George  Bijur,  Bamberger  director  of 

I  sales  and  publicity,  edited  the  book  and 
gave  this  suggestion  in  the  preface : 

"Whether  your  car  2'J  years  from  now- 
will  be  a  third-hand  Ford  or  a  new 

Rolls-Royce  depends  on  how  wisely 

you  now  appraise  your  own  abilities 
and  choose  the  field  where  they  can  be 
best  utilized.” 

1  Subjects  covered  in  the  book  and 
their  writers  follow :  Advertising, 

'■  Bruce  Barton ;  Aviation,  Amelia  Ear- 
hart  and  Lieutenant  Commander  Frank 

fj _ ad  Hawkes;  Beauty  Culture,  Helena  Ru- 

,1  •  benstein;  Building,  John  C.  Hegeman ; 
nines  Commercial  .Art,  Neysa  McMein;  Com- 
e  COT-  mercial  Photography,  Margaret  Bourke- 
sult—  White:  Entertainment,  S.  L.  (Roxy) 
into  Rotfiafel :  Exploration,  Roy  Chapman 
.  1  .Andrews;  Finance,  James  P.  Warburg; 

^  *  Food  Industry,  Colby  M.  Chester; 

Foreign  Trade,  James  D.  Mooney; 

jI  for  Government.  Lewis  W.  Douglas;  Sec- 

I’t  eet  in  Government  Service, 

.  J®  Miss  Frances  Robinson ;  Industrial  Re- 
incD--  lations.  Frances  Perkins;  Insurance, 
ly  and  Thomas  I.  Parkinson ;  Interior  Decora- 
ptable  lion.  Nancy  McClelland;  Journalism, 
.\rthur  J.  Sinnott;  Public  Relations, 
Edward  L.  Bernays ;  Public  Service, 
at  the  Henrietta  Additon ;  Publishing,  Richard 
>r  Cer-  Simon;  Radio  Broadcasting,  Merlin  H. 
llshine  -^yiesworth ;  Railroading,  Lenor  F. 
Loree;  Restaurant  Management,  Mary 
Elizabeth  Sharpe;  Retailing,  Jack 
typing,  Strauss;  Shipping,  Kermit  Roosevelt; 

iiiadp  Social  Service,  Helen  Harris;  Theatre, 

'  Theresa  Helburn. 

The  last  section  of  the  book  features 
suggestions  on  landing  a  job,  advice 

MAT  being  offered  by  49  prominent  execu- 
lives.  “Choosing  a  Career”  is  pub- 
IN  lished  bv  Farrar  &  Rinehart,  Inc.,  New 
York.— C.  S.  Z. 

arkCaty  ^  ,  ♦  ♦  ♦ 

A  W.AKENING  of  the  South  to  the 
^  importance  of  conservation  and  re- 
^  creation  as  a  result  of  extensive  fed- 
n  ffal  government  activity  in  these  fields 
fy  is  featured  in  an  article  by  Fanning 
Hearon,  former  South  Carolina  news- 
laperman,  in  an  article  in  the  November 


Review  of  Reviews.  Formerly  with  the 
Spartanburg  (S.  C.)  Herald,  and  a  son 
of  Charles  O.  Hearon  of  Spartanburg, 
former  publisher  of  the  Herald  and 

now  chairman  of  the  South  Carolina 

State  Highway  Commission,  Mr.  Hear¬ 
on  is  with  the  Department  of  the  In¬ 
terior  with  headquarters  in  Washing¬ 
ton, — G.  N.  *  *  ♦ 

JAMES  M.ANG.AN,  advertising  man¬ 
ager  of  Mills  Novelty  Company, 
Chicago,  is  the  author  of  a  new  b(»k 
on  sales  and  advertising,  entitled  “You 
Can  Do  .Anything,”  to  be  published  by 
Dartnell  Corporation,  Chicago,  late  this 
month.  m  *  * 

Helen  WORDEN,  society  editor 
of  the  New  York  World-Tele¬ 
gram,  and  formerly  with  the  New  York 
World,  established  herselt  as  an  au¬ 
thority  on  New  York  with  her  first 
book,  “The  Real  New  York,”  published 
in  1932.  Her  latest  book,  "Round  Man¬ 
hattan’s  Rim”  (Bobbs-Merrill,  $2.50) 
enhances  that  reputation. 

The  book  is  the  result  of  a  walking 
tour  covering  the  waterfront  of  the 
city,  made  by  Miss  Worden  and  a 
friend,  Mrs.  Theodore  Steinway.  In 
this  book,  based  largely  on  her  work  in 
the  World-Telegram,  Miss  Worden 
presents  an  alluring  array  of  facts  about 
the  city.  Her  chief  interest  is  in  the 
out-of-the-way  places,  and  her  descrip¬ 
tions  of  these  are  vivid.  The  book  is 
fascinating. — W.ti.B. 

*  *  * 

“TAND  OF  THE  MIDNIGHT 
•■—'SUN,”  a  booklet  containing  ar¬ 
ticles  written  by  E.  J.  Stackpole,  presi¬ 
dent  of  the  Harrisburg  (Pa.)  Tele¬ 
graph  for  his  paper  while  on  a  trip 
to  the  Scandinavian  countries,  Russia 
and  Germany  the  past  summer,  has 
been  issued  recently.  The  articles  pro¬ 
vide  interesting  tactual  material  on  the 
manners  and  customs  of  the  countries 
visited  and  interpretations  of  their  po¬ 
litical  and  social  life. 

*  *  * 

A  BOOKLET  in  memory  of  Dr.  Al- 
len  Sinclair  Will,  late  head  of  the 
Department  of  Journalism  at  Rutgers 
University,  has  been  published  jointly 
by  the  University  and  the  New  Jersey 
Press  Association.  Tributes  are  paid 
by  the  University  Trustees,  the  Asso¬ 
ciation  and  by  many  New  Jersey  news¬ 
papers. 

BUTLER  JOINS  RENO  DAILY 

Harry  R.  Butler,  general  manager  of 
the  Stockton  (Cal.)  hide  pendent  and 
Nnos-.-ldvertiser  during  the  past  year 
while  State  Director  of  Finance  Rolland 
A.  \'andegrift  was  publisher,  has  re¬ 
signed  to  become  business  manager  with 
his  former  associate,  F.  W.  McKechnie, 
publisher  of  the  Nevada  State  Journal 
at  Reno.  Mr.  Butler  went  to  Stockton 
a  year  ago  from  Marysville  where  he 
was  associated  with  McKechnie  in  the 
publishing  of  the  Appeal-Democrat. 

PRINTERS’  STRIKE  ENDS 

Union  printers  of  the  Rome  (N.  Y.) 
Sentinel  have  called  off  their  strike,  in 
protest  against  non-recognition  of  the 
1.  T.  U.,  which  they  began  May  7. 
Suspension  of  the  strike  was  announced 
Nov.  9.  With  the  end  of  the  strike 
came  the  closing  of  publication  of  the 
weekly  newspaper  issued  by  the  printers 
since  the  walkout  began.  The  strikers 
had  been  picketing  the  Sentinel  plant 
all  summer  and  fall. 

NEW  TEXAS  DAILY 

The  Gladwater  (Tex.)  Times,  for¬ 
merly  a  weekly,  recently  made  its  ap¬ 
pearance  in  the  daily  field.  It  is  pub¬ 
lished  weekdays  e.xecpt  Saturday.  John 
H.  Garry  is  publisher.  The  Texas 
Daily  Press  League  is  representing  the 
paper. 
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JOURNALISM 

TIMBERLINE,  by  Gene  Fowler.  Story 
based  on  Denver  Post  legends.  Cloth. $3. 00 

MY  OWN  STORY,  by  Fremont  Older. 
Experiences  of  San  F'rancisco  crusader. 
Cloth . $i.50 

CITY  EDITOR,  by  Stanley  Walker.  Just 
out;  brilliant  story  of  the  workings  of  big 
time  journalism.  The  hit  of  the  day. 
Cloth . $3.00 

BEHIND  THE  FRONT  PAGE,  by  Wilbur 
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story  of  reportorial  romance.  Cloth.  .$2.50 
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ADVERTISING 

MAKING  MILLIONS~READ  .AND  BUY. 
by  William  .A.  Thomson.  New.  Expert 
analysis  of  marketing  through  newspaper 
advertising.  Cloth . $3.00 

HISTORY  AND  DEVELOPMENT  OF 
ADVERTISING,  by  Frank  Presbrey. 
Handsome  volume.  600  pages.  Cloth. $7.50 

MAKING  ADVERTISEMENTS,  by  R.  S. 
Durstine.  Able  exposition  of  general  adver¬ 
tising  technique.  Cloth . $3.00 

HOW  TO  WRITE  ADVERTISEMENTS. 

by  H.  -A.  Barton.  Copy  technique. .  .$2.50 
ADVERTISING,  Its  Economics,  Philosophy 
and  Technique,  by  Herbert  W.  Hess.  .$5.00 

CREATIVE  SALESMAN,  by  Hess _ $3.50 

PRACTICAL  ADVERTISING,  by  King 

$2.50 

LAW  OF  THE  PRESS 
NEWSPAPER  LAW,  by  W.  W.  Loomis. 
Cloth . $2.50 

THE  LAW  OF  NEWSPAPERS,  by  Arthur 
&  Crosman.  Complete  exposition  of  libel, 
slander,  contempt.  Cloth . $3.50 
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$3.00 
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BEHIND  THE  HEADLINES,  Vernon  Mc¬ 
Kenzie  . $1.90 

ADVENTURES  IN  INTERVIEWING,  I.  F. 
Marcosson . $5.00 

I  COVER  THE  WATERFRONT.  Max 

Miller . $2.00 

WITH  MY  OWN  EYES.  Frederick  Palmer 

$3.50 

CAN  SUCH  THINGS  BE,  George  Seldes 

$1.00 

YOU  CAN’T  PRINT  THAT,  Geo.  Seldes 

$4.00 


SUCCESS.  S.  H.  .Adams . $2.50 
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NEWS  DEALER  LOSES 
INJUNCTION  FIGHT 

Newspaper*  Have  Right  to  Sell  to 

Whom  They  Please,  Bridge¬ 
port,  Conn.,  Judge  Rules 
in  Times-Star  Case 

A  newspaper’s  right  to  refuse  to  sell 
papers  to  a  dealer  was  upheld  recently 
hy  Judge  Frederick  M.  Peasley  of  Fair- 
field  County  Superior  Court  in  the  in¬ 
junction  and  damage  action  of  Walter 
M.  Cable,  Bridgeport  newsdealer, 
against  the  Bridgeport  (Conn.)  Times- 
Star,  evening  daily.  The  injunction  suit 
was  dismissed. 

The  case  was  an  outgrowth  of  the 
Times-Star 's  action  last  summer  in  set¬ 
ting  up  an  exclusive  distribution  sys¬ 
tem,  establishing  its  own  branches  and 
independent  carriers.  In  the  course  of 
this  work  Circulation  Manager  Wil¬ 
liam  H.  Shelton  offered  Mr.  Cable  the 
opportunity  of  representing  the  Times- 
Star  exclusively  in  the  East  Side  ter¬ 
ritory  he  was  then  serving. 

Mr.  Cable  rejected  the  offer,  and  on 
N'ov.  5  the  Times-Star  withdrew  his 
supply  of  papers.  He  endeavored  to 
obtain  these  by  buying  them  at  full  re¬ 
tail  price  from  other  newsstands  and 
agencies  around  the  city,  until  the 
Times-Star  forced  these  agencies  to  re¬ 
strict  their  sales  on  a  basis  of  one 
paper  to  a  customer. 

.A.  few  days  later  Mr.  Cable,  through 
his  attorney,  Morton  Weiss,  applied  to 
the  Superior  Court  for  an  injunction 
to  compel  the  Times-Star  to  furnish 
him  with  papers,  to  refrain  from  solicit¬ 
ing  the  people  in  the  territory  he  had 
formerly  served,  and  to  pay  $10,000 
damages. 

At  the  hearing  before  Judge  Peasley, 
Attorney  Weiss  attempted  to  show  that 
the  Times-Star  had  obtained  a  list  of 
his  customers  by  stating  that  such  a  list 
was  required  by  the  paper  under  the 
rules  of  the  Audit  Bureau  of  Circula¬ 
tions,  that  Mr.  Cable  had  furnished 
such  a  list  on  Sept.  17,  and  that  this 
was  deception  and  fraud  on  the  part  of 
the  newspaper. 

-Attorney  Weiss  further  attempted 
to  prove  that  this  list  had  been  obtained 
by  coercion,  charging  that  the  Times- 
Star  had  told  Mr.  Cable  that  unless  he 
furnished  the  list,  his  papers  would  be 
withheld.  It  was  also  brought  out  that 
after  the  newspaper  had  this  list,  it 
had  endeavored  to  obtain  Mr.  Cable  as 
an  exclusive  distributor  of  the  Times- 
Star. 

Attorney  Samuel  Reich,  of  Reich  & 
Reich,  representing  the  Times-Star, 
cited  numerous  decisions  of  other  courts 
which  set  forth  clearly  the  newspaper’s 
right  to  refuse  to  sell  papers  to  any 
newsdealer  for  any  reason  it  saw  fit. 

In  denying  the  motion  for  an  in¬ 
junction,  Judge  Peasley  said; 

“It  is  most  unfortunate  that  a  man 
who  has  a  reasonable  amount  of  inde¬ 
pendence  and  does  not  like  to  be  coerced 
in  a  fight  to  favor  one  side  or  another 
side,  but  desires  to  l)e  neutral,  should 
be  put  in  a  position  where  he  must  be¬ 
come  identified  with  one  or  the  other 
of  the  two  that  are  here  in  controversy. 
I  don't  see  how  Mr.  Cable  is  going  to 
avoid  any  fight  on  the  attitude  of  these 
two  newspapers.  It  seems  to  me  as 
though  they  might  come  to  some  sort 
of  an  understanding  as  to  those  general 
dealers,  to  treat  both  papers  fairly,  but 
that  is  not  anything  that  we  can  pass 
on  here.  It  is  the  policy  of  these 
papers  to  tight  it  out  on  the  lines  of 
exclusive  agency.  I  think  Mr.  Cable 
will  have  to  decide  whether  he  wants 
to  sell  Posts  or  whether  he  wants  to 
sell  Times- Stars.  I  can  hardly  see  how 
this  court  can  render  him  any  assistance 
in  view  of  the  way  that  these  circum¬ 
stances  have  developed  here.  I  shall 
liave  to  deny  the  motion  for  a  tempo¬ 
rary  injunction.” 

The  process  of  setting  up  a  complete 
distribution  system  for  the  Times-Star 
has  been  carried  forward  over  a  period 
of  some  months  and  exclusive  distrili- 
utors  and  carriers  are  now  oi)erating  in 


every  district  in  which  the  paper  main¬ 
tains  home  delivery,  Henry  D.  Bradley, 
general  manager,  told  Editor  &  Pub¬ 
lisher. 

“This  is  the  first  time  a  Bridgeport 
daily  has  obtained  absolute  control  over 
its  home  circulation  and  the  manner  in 
which  its  paper  is  distributed,”  Mr. 
Bradley  said. 


DAILY’S  SHOW  POPULAR 

Because  of  popular  demand,  the  home 
improvement  show  sponsored  Nov.  15- 
17  by  the  Toledo  Blade  in  connection 
with  the  Federal  housing  program  was 
extended  two  more  days.  More  than 
11,000  persons  visited  the  show,  where 
nearly  two  score  merchants  and  local 
industries  exhibited  home  improvement 
material.  On  Thursday,  the  opening 
day,  the  daily  ran  a  home  improvement 
section  of  eight  pages  in  three  colors, 
red,  black  and  white,  containing  adver¬ 
tisements  of  cooperating  firms  and 
stories  on  home  improvement. 


CHARLES  HERRING  RESIGNS 

Charles  H.  Herring,  who  for  a  num¬ 
ber  of  years  has  been  business  and  cir¬ 
culation  manager  of  the  Raleigh  Times, 
has  resigned  to  become  assistant  to 
Will  X.  Coley,  circulation  manager  of 
the  Raleigh  News  and  Obsen'er.  Mr. 
Coley  has  announced  that  on  Jan.  1, 
1935,  the  mail  subscription  price  of  the 
News  and  Observer  will  be  increased 
from  $8  per  year  daily  and  Sunday  to 
$9,  and  from  $6  daily  without  Sunday 
to  $7. 


NEWS  FORMS  TRAVEL  CLUB 

The  Chicago  Daily  News  has  formed 
a  Travel  Club.  Membership  in  the 
club  is  free,  but  is  limited  to  readers 
over  18  years  old.  The  club  will  spon¬ 
sor  various  travel  entertainment  fea¬ 
tures,  including  speakers  who  have 
traveled  abroad  and  films  of  trips  to 
foreign  countries.  Members  will  re¬ 
ceive  membership  cards.  Lucia  Lewis 
is  in  charge  of  activities. 


HAS  AUTOGRAPH  CONTEST 

The  Pittsburgh  Press  has  added  a 
daily  short-short  story  to  its  daily  comic 
page  and  this  week  started  a  new  con¬ 
test  titled  “Autograph  Contest”  in 
which  cash  prizes  will  be  awarded  for 
readers  correctly  naming  a  list  of  auto¬ 
graphs  of  famous  persons. 


A.B.C.  WARNS  MEMBERS 
ON  “DIFFERENTIAL” 

Subs  Sold  at  Less  Than  50%  of  Base 
Price  Cannot  Count  a*  Net 
Paid — Basic  Price  Must 
Be  Printed 

{Special  to  Editor  &  Publishes) 

Chicago,  Xov.  19 — In  a  statement  to 
newspaper  publishers  appearing  in  the 
current  issue  of  the  Audit  Bureau  of 
Circulations’  Bulletin,  it  is  suggested 
that  all  publishers  read  carefully  the 
rules  on  qualification  of  subscriptions 
as  set  forth  in  the  bureau’s  rules.  Sec¬ 
tion  2  of  Chapter  A,  Article  I,  relat¬ 
ing  to  prices. 

Misunderstanding  of  the  “differen¬ 
tial”  price  caused  considerable  corre¬ 
spondence,  it  is  stated,  and  delay  in  put¬ 
ting  through  publisher’s  statements  for 
the  period  ending  Sept.  30,  because  of 
lack  of  familiarity  with  these  rules. 
The  important  fact  overlooked  is  that 
no  subscription  p.fice  lower  than  50  p«r 
cent  of  the  basic  price  qualifies  as  paid. 
This  applies  to  differential  prices  as 
well  as  to  special  prices,  it  was  stated. 
No  price  can  be  cut  to  less  than  50 
per  cent  of  the  basic  price  and  have  the 
subscription  qualify  as  paid. 

Attention  is  also  directed  to  the  fact 
that  the  basic  price  must  be  published 
in  the  paper  itself.  This  is  usually 
complied  with  because  of  the  U.  S. 
postal  regulations,  but  a  few  Canadian 
publications  and  some  American  papers 
have  overlooked  this  requirement,  the 
Bulletin  points  out.  In  the  case  of 
newspapers,  the  basic  price  by  mail 
and  the  basic  price  by  city  carriers 
should  be  printed  in  the  paper,  accord¬ 
ing  to  bureau  requirements. 

The  A.B.C.  board  of  directors  will 
meet  at  the  Hotel  Astor  in  New  A’ork 
City  Dec.  7,  to  consider  a  number  of 
topics  that  came  before  the  annual 
convention  and  were  referred  to  the 
board  by  resolution  at  the  general 
session. 

New  members  recently  admitted  to 
the  bureau  were  announced  as  follows: 

Newspapers:  Abilene  (Kan.)  Daily 
Chronicle;  Marshall  (Mich.)  Evening 
Chronicle;  Hillsboro  (Ore.)  Argus; 
McMinnville  (Ore.)  Telephone-Regis¬ 
ter.  Magazines:  Dell  Men's  Group, 
New  York;  Sweetheart  Stories,  New 
York. 


MODEL  PLANE  CONTEST 

Lawrence  Shaw,  national  director  of 
the  Junior  Birdmen  of  America,  a  ju¬ 
venile  aviation  organization  formed  less 
than  six  months  ago  by  the  Hearst 
Newspapers,  which  has  acquired  a 
membership  of  125,000  boys  and  girls 
throughout  the  country,  has  announced 
that  the  local  indoor  model  plane  con¬ 
tests  will  be  held  during  Christmas  week 
in  local  armories  and  auditoriums.  Win¬ 
ners  in  the  local  contest  will  be  entered 
in  the  National  Junior  Birdmen  All- 
America  Indoor  Model  Plane  Cham¬ 
pionships  to  be  held  during  Easter-week 
in  the  Michigan  State  Fair  Coliseum, 
Detroit. 


CARRIER  SAVES  FOUR 

Quick  thinking  by  Howard  Smith, 
Wilkes-Barre  newspaper  boy,  saved  the 
lives  of  Mr.  and  Mrs.  John  Conlon,  Jr., 
their  18-month-old  baby,  Peggy  .Ann, 
and  a  maid  recently  when  flames  swept 
their  home  while  they  were  asleep. 
Passing  the  house  at  5 :30  a.  m..  Smith 
saw  smoke  and  attempted  to  arouse  the 
family  but  was  unable  to  do  so.  Call¬ 
ing  neighbors,  he  managed  to  get  a 
ladder  and  led  the  family  to  safety  from 
the  roof  of  the  house.  The  fire  caused 
damage  estimated  at  $20,000. 


SPONSORS  OPERATIC  GROUP 

The  Omaha  (Neb.)  IVorld-Herald  is 
sponsor  to  a  four-day  engagement  of 
the  San  Carlo  Opera  Company.  The 
opening  performance  will  be  “Carmen” 
on  Nov.  28  in  the  City  .Auditorium. 
The  company  will  present  four  night 
performances  and  two  matinees. 


WON  $25  NEWS  TIP  AWARD 

W.  A.  O’Brien,  a  reader,  was  awarded 
first  prize  of  $25  in  the  $50  news  tip 
contest  being  conducted  by  the  Omaha 
(Neb.)  Bee-Neios,  recently,  when  he 
telephoned  a  story  of  a  switching  train 
which  struck  a  truck  at  a  street  cross¬ 
ing  and  killed  three  persons. 


PREPARING  SCRAP  BOOKS 

Scrap-books  as  Christmas  presents 
for  shut-in  children  are  being  prepared 
by  memliers  of  the  '  Philadelphia  Eve¬ 
ning  Ledger  youth  organization,  the 
Ledger  Juniors,  under  the  direction  of 
Miss  Dixie  Lee. 


SPONSORED  FOOD  SHOW 

Cooperating  with  the  Sedalia  Inde¬ 
pendent  Retail  Grocers  Association,  the 
Sedalia  (Mo.)  Democrat  and  the  Seda¬ 
lia  Capital  recently  sponsored  their  first 
annual  food  show.  A  cooking  school 
was  conducted  in  conjunction  with  the 
show. 


SCHOLARSHIP  CONTEST  PRIZE 

The  Flushing  (N.  Y.)  North  Shore 
Journal  has  announced  a  four-year 
scholarship  for  college  as  first  prize  in  a 
circulation  contest.  The  idea  has  been 
endorsed  by  those  prominent  in  educa¬ 
tional  and  civic  circles. 


TO  SPONSOR  CHARM  SCHOOL 

The  A'ew  Brunswick  (N.  J.)  Daily 
Home  Next’S  will  conduct  a  Charm  and 
I'ashion  Forum,  scheduled  for  the  week 
of  Jan.  21.  The  lectures,  which  will 
be  held  on  four  consecutive  days,  will 
be  given  by  Evelyn  S.  Tobey. 


OFFERING  CASH  PRIZES 

The  Reading  (Pa.)  Times  is  conduct- 
ini»  a  subscription  contest  which  started 
No.  22  and  ends  Jan.  16.  Prizes  total¬ 
ing  $1,750,  with  first  prize  of  $750,  are 
being  offered  to  participants. 


ADDS  FEATURE  PAGE 

.A  new  feature  page  on  Antiques  and 
Handicraft  appeared  for  the  first  time 
in  the  Proxidence  (R.  1.)  Journal, 
Sunday,  Nov.  18. 


RELEASING  NEW  FEATURE 

The  Des  Moines  Register  and  Tri¬ 
bune  Syndicate  has  released  a  new 
Bible  contest  in  a  series  of  42  pictures 
illustrating  Bible  quotations. 


CONDUCTED  WALKING  TOUR 

The  Fort  IVayne  (Ind.)  News-Senti¬ 
nel  sponsored  the  seventh  annual  Allen 
county  walking  tour  Nov.  17,  in  co¬ 
operation  with  the  Lions  Club  and  the 
Y.  M.  C.  A.  Contestants  started  from 
the  News-Sentinel  building,  the  men 
and  boys  covering  a  16-mile  course  and 
the  women  and  girls  a  six-mile  course. 
Prizes  were  awarded  later  in  the  News- 
Sentinel  lobby.  .All  contestants  had  to 
submit  to  physical  examination  by 
physicians  and  podiatrists  before  their 
entries  would  be  accepted.  A  special 
prize  was  awarded  to  the  oldest  con¬ 
testant  who  finished. 


Double  Motor-Dnve 
with  full  automatic 
push  button  control 

IS  used  by 
Tulsa  Tribune 
Tulsa,  Okla. 

Aik  them  about  it 
CLINE  ELEC.  MFC.  CO. 
ChicafOi  III  West  WackarDrW* 


New  York:  Daily  News  Bide., 
22t  East  42iul  Street 
San  Francisco:  First  National 
Bank  BuiUinc 


CUTS  PRICE  ONE  CENT 

Le  Canada,  Montreal  French-lan¬ 
guage  morning  daily,  has  reduced  its 
price  from  three  to  two  cents  a  copy. 


J 


USED  stereotype 

EQUIPMENT . . . 

We  want  to  sell — 

Are  you  interested? 

• 

4  Double  Duplex  Mechanical 
Compressor  Steam  Tables  with 
two  yokes,  two  platens,  without 
aprons  One  practically  new. 

• 

1  American  l^aundry  Machine, 
size  36''x.'>l',  with  all  metal 
washer. 

1  .Ameiijan  l.,aundry  .Machine, 
size  tO'xtt'',  with  Sup«*r  Suction 
all  metal  Drying  Machine  having 
lOO-lb.  steam  pres.sure. 


Machinery  in  excellent 
condition ..  .von  particulars 
ADDRESS  BUSINESS  MANAGER. 
Newark  Evening  News,  NEWARK 
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Retail  News  and  Notes 


By  RICHARD  WEBSTER 


rlVO  Out-of -Ordinary  Men's  IVcar 
Advertisements  the  Same  It'eek — 
one  a  lull  page  by  Rogers  Peet,  simu¬ 
lating  an  editorial  layout,  even  to  the 
extent  of  being  signed  "Through  the 
courtesy  of  Rogers  Peet  Company.  ”  The 
other  a  Wallach's  Hart  Schartner  & 
Marx  advertisement  4  columns  full 
depth,  repeating  the  charge  that  "Men’s 
clothes  represented  as  all  wool  but  con¬ 
taining  sometimes  as  much  as  80% 
cheap  substitutes  are  being  sold  widely  ;” 
and  explaining  that  “Code  Authority 
challenged  us  to  prove  it — tiv  did." 


OEDECOR Alias  is  What  Most 
I\  Horroveers  Want  Moiu^y  Ear — and 
IS  not  that  definitely  indicative  ot  a 
changed  attitude  on  the  part  of  con- 
iumersV  They  are  sprucing  up  their 
homes  now.  '1  he  earlier  figures  analyz- 
loans  showed  heating  in  the 
nrst  place — a  comfort  and  health  item. 

Sow  interior  decorating  leads  heating 
by  about  a  5  to  4  ratio.  .And  plumb¬ 
ing,  which  had  been  in  third  place  in 
importance  has  gone  way  down  to 
iith. 

"They  Pay  to  View  Home  Furnish¬ 
ings’’  is  the  head  on  a  paragraph  in  last 
ftek’s  issue  of  Retailing  which  coni- 
aents  on  this  same  topic  from  another 
angle;  “9,600  persons  paid  $1  admis¬ 
sion  to  the  Antique  Show  at  Rocke- 
ieller  Center  the  opening  night  .  .  . 
bing  queues  have  stood  patiently  wait¬ 
ing  to  pay  10  cents  to  enter  ‘.America’s 
Little  House’  since  it  opened.  The  ex¬ 
position  of  modern  industrial  design  at 
the  Metropolitan  Museum  drew  thou¬ 
sands  every  day — the  attendance  for  the 
6rst  four  days  is  estimated  at  over  4,000.” 

There  can  be  little  doubt  then  that 
similarly  meritorious  exhibits  in  de¬ 
partment  stores  have  more  than  a  mere 
enriosity  appeal.  “Go.  by  all  means, 
to  the  Fine  Arts  Exposition  in  Radio 
City.  It  is  superb.  Rut  then  don’t 
fail  to  visit  Wanamaker's” — says  a 
5-colunin  advertisement  in  Saturday’s 
ftii  headlined,  “WAN.AM.AKER'S  has 
its  own  EINE  ARTS  SHOW  un- 
cqualed,  we  believe,  in  any  store  in  all 
the  world.”  The  body  of  this  adver¬ 
tisement  has  22  short  paragraphs  on  ,  *  * 

sDch  topics  as  the  Erench  House,  the  DETTER  Sentiment,  Less  Eriction 

J-f  \fnrp  Cnnhprntinn  Grnrral  Riici- 


PP  ROM  Det'artment  Store  to  Seios- 
t'aper — and  Erom  S eiospaper  to  De¬ 
t'artment  Store.  It  has  been  done  be¬ 
fore — an  evidence  of  the  idea  under¬ 
lying  this  page,  of  course.  But  seldom 
has  been  so  striking  a  case  as  that  of 
-Arthur  Price.  He  has  just  left  his 
position  as  sales  promotion  manager  ot 
the  Se-ix.’  York  Herald  Tribune  to  be¬ 
come  general  merchandise  manager  of 
the  Hearn  Department  Stores,  Inc.,  so 
that  Mr.  Leonard  Ginsberg,  vice-presi¬ 
dent  and  general  manager  may  devote 
all  his  time  to  management.  Mr.  Price, 
before  going  to  the  Herald  Tribune, 
had  been  sales  manager  of  N'amm’s  in 
Brooklyn  and  of  Kresge’s  in  Newark. 

•Another  interesting  change  is  that  of 
Miss  Frances  Kelly  who  leaves  Gimbel 
Brothers  personal  service  work  and  em¬ 
ploye  welfare  supervision  to  join  the 
staff  of  the  Federal  Relief  .Administra¬ 
tion. 


Spanish  House,  English  sporting  pic¬ 
tures.  Waterford  glass,  Belmaison  (“a 
beautiful  22-room  house”),  antique  wall¬ 
papers.  Georgian  pine  room,  the  Mod¬ 
em  House,  and  aboriginal  wood  carv¬ 
ings. 

Macy’s  recently  put  on  a  show  nearly 
as  luxurious  and  nearly  as  superlative¬ 
ly  advertised — but  again  with  the  super¬ 
latives  limited  by  “believed.”  for  they 
said  “believed  to  be  one  of  the  most 
musual  and  comprehensive  collections  of 
contemporary  china  ever  gathered  under 
one  roof.”  The  exhibits  were  special 
table  settings  almost  entirely  with  din- 
nerware  designed  for  the  store. 

And  while  home  decoration  follows 
some  of  the  methods  used  in  promoting 
apparel  styles,  there  is  an  interesting 
example  of  new  style  copy  on  apparel 
style— a  3-cohimn  full  advertisement  in 
the  Nnv  York  Times  on  Saturday  the 
17th  by  B.  -Altman  &  Co.  under  the 
head:  “so  zvhat  about  Regency?” — 
marred  perhaps  to  a  slight  degree  by 
the  advertisement-conscious  phrase 
'wherein  .Altman  talks  about  a  new 
idea  without  advertising  a  single  thing 
for  sale.”  Bright  informal  copy  in 
ipiestion  and  answer,  telling  “why  not 
call  the  whole  business  Directoire  and 
be  done  with  it,”  and  winding  up  with ; 
"There’s  a  devastating  feminine  quality 
to  the  tout  ensemble  that  is  definitely 
something  to  be  reckoned  with — and 
vho  doesn’t  like  to  be  reckoned  zeithf" 
*  *  * 

’T'HREE  Unusual  Promotions  on 
*  Women's  Coats  in  a  single  issue  of 
J  newspaper  is  a  record.  .All  were  in 
die  Sezo  York  Sun  for  Wednesday, 
Nov,  14th.  The  .Altman  advertisement 
was  part  of  an  .Altman  page,  about  3 
columns,  not  a  picture  in  it,  40-odd 
words  of  text  in  an  introductory  para¬ 
graph  about  20  coats,  and  three  to  seven 
words  about  each  lot  with  prices  orig¬ 
inally  and  nozi’.  “Stern  Brothers  does 
1  Paul  Revere  in  reverse — that  ought 
to  make  modern  history”  was  the  head 
w  an  offering  of  coats  at  $25,  .secured 
m  Boston !  .And  the  Gimbels’  advertise- 
j'lfflt  on  the  .same  day  was  7  columns 
“y  12  inches,  as  awkward  a  size  as  any 
W  could  w'ant  to  avoid.  Headline : 
^0  lj2S6  women  readers  of  the  Sun 
*bo  have  not  bought  a  winter  coat ! 
A  Personal  Message”  with  the  last 
^d  8  inches  long.  Then  the  body  of 
toe  advertisement  in  a  line  measure  of 
dinost  14  inches— and  a  depth  of  4  inches ! 


Bureau,  Inc.,  at  $454,32o,UOU— against 
$404,(k)2,000  this  September  and  $389,- 
27b,()00  last  October.  The  increase  ovei 
last  October  is  far  greater  than  the 
slight  difference  in  the  price  index,  so 
that  the  volume  this  year  is  well  in  ad¬ 
vance  of  October,  1933. 

The  I'ederal  Department  of  Coni 
merce  reports  a  slight  slackening  in  the 
advance  of  rural  retail  sales.  \‘ariety 
store  sales  this  October  were  5%  bettei 
than  in  October,  1933,  and  6.5%  better 
than  this  September,  the  index  going 
from  89.5  for  September  to  90  for  Oc¬ 
tober  (1929-31  monthly  average  is  100). 

-A  welcome  indication  of  improved 
conditions  is  the  fact  that  October  con 
tracts  for  residential  building  in  37 
Eastern  states,  according  to  Dodge  re¬ 
ports,  were  almost  50%  greater  than 
for  this  September  and  20%  above  Oc¬ 
tober,  1933  .  .  .  .And  even  more  reas¬ 
suring  and  heart-warming  is  the  in¬ 
creased  demand  for  retail  executives : 
Thorndike  Deland,  specialist  in  retail 
placement,  says  he  has  almost  twice  as 
many  requests  for  men  as  of  a  year 
ago — and  that  stores  are  willing  to  pay 
.salaries  15  to  20%  higher  than  they 
offered  then. 

*  *  * 

l^EW  Methods  in  Retailing  include 

V  the  recent  decision  of  Montgom¬ 
ery  Ward  &  Co.,  to  allow  any  customer 
to  buy  on  instalments  total  purchases  of 
$20  or  more.  This  goes  for  chain  store 
or  mail  order  business.  .  .  .  Following 
an  experiment  in  the  Chicago  store  last 
.August,  Montgomery  Ward  &  Co.  is 
taking  telephone  orders  and  shipping 
C.O.D.  within  24  hours. 

In  Detroit  several  furniture  com¬ 
panies  have  agreed  to  accept  in  pay¬ 
ment  for  purchases  bank  balances  due 
in  the  First  National  Bank,  now  in  re¬ 
ceivership  and  expected  to  pay  off  be¬ 
fore  the  holiday  buying  season  ends. 
The  payoff  will  be  complete  on  all  ac¬ 
counts  of  $300  and  less — so  that  $300  is 
the  limit  set  by  most  furniture  houses , 
though  the  Robinson  Furniture  Co.  also 
takes  40%  of  unpaid  balance  over  $300. 

Instalment  payments,  trade  in  and  a 
premium  are  parts  of  the  promotion  on 
gas  ranges  by  Kirschman,  Detroit.  Old 
stove  in  part  payment.  10  cents  a  day, 
and  the  customer  gets  a  Thanksgiving 
turkey  and  a  basket  of  groceries. 


More  Cooperation,  General  Busi¬ 
ness  Uptrend — any  and  all  of  these 
phrases  may  justly  be  used  of  condi¬ 
tions  since  the  middle  of  the  month. 

If  there  has  been  a  difference  in  the 
attitude  of  industry  and  of  retail  busi¬ 
ness  toward  the  .Administration — as  has 
lieen  suggested  in  these  columns — some 
of  that  difference  has  now  vanished  with 
the  decision  of  the  U.  S.  Chamber  of 
Commerce  to  support  the  government 
efforts  for  recovery.  Of  very  much 
less  importance  is  the  slightly  illiberal 
tone  of  the  12  principles  for  NR. A  re¬ 
vision  put  forward  by  Retailers  Protec-  LJOLIDAY  Adz'ertising  and  Displays 
tive  Committee  of  the  National  Retail  -*  are  too  various  and  elaborate  to 
Dry  Goods  .Association — about  which  C.  be  summarized  here.  -A  few  notes ; 
F.  Hughes  in  “The  Merchant’s  Point  of 
View”  (Nezo  York  Times,  Nov.  18) 
says;  “It  would  seem  that  the  retail 
interests  might  better  attack  positive 
cases  of  monopolistic  practice  rather 
than  tear  down  beneficial  rules.”  But 
on  the  whole,  more  harmony  and  more 
optimism ! 

And  good  practical  grounds  for  op¬ 
timism — including  the  Dun  &  Bradstreet 
report  that  retail  volume  for  the  third 
week  of  November  was  the  largest  since 
Easter,  8  to  12%  above  the  preceding 
week  and  15  to  20%  better  than  the 
corresponding  week  in  1933.  The  gains 
continue  better  in  what  we  in  New  York 
reckon  the  outlying  parts  of  the  country ; 

30  to  40%  better  in  some  parts  of  the 
Middle  West :  as  much  as  20  to  25% 
up  on  the  Pacific  Slope  and  in  the  South ; 
and  10  to  15%  in  the  Southwest.  Early 
Christmas  buying  seems  at  least  10% 
better  than  a  year  ago.  Christmas  Club 
funds  total  6%  more  th<an  last  year. 

Metropolitan  business  on  .Armistice  Day 
( this  year  first  observed  as  a  legal 
holidav)  was  excellent. 

Retail  food  prices  increased  in  Octo¬ 
ber — but  not  enough  to  affect  unfavor¬ 
ably  the  total  cost  of  living,  or  even 
the  entire  cost  of  feeding  a  family,  es¬ 
pecially  as  buying  is  more  careful.  The 
Fairchild  Retail  Price  Index,  unchanged 
in  September,  continued  in  October  the 
gradual  downward  course  begun  in  May : 
for  November  1st,  it  was  87.4 — against 
87.7  at  the  end  of  September  and  Aug¬ 
ust  this  year.  87.1  for  October  a  vear 
ago.  and  the  May  1.  1933.  low  of  69.4. 

Total  consumer  expenditure  in  Octo¬ 
ber  for  merchandise  bought  from  de¬ 
partment  stores,  mail  order  houses,  gen¬ 
eral  chains  and  varietv  stores  is  esti¬ 


mated  by  the  International  Statistical  wooly  horse ! 


Abercrombie  &  Fitch  have  a  Christmas 
Corral  of  toys — live  puppies,  miniature 
Estey  organs,  three-dimensional  jig-saw 
puzzles,  sky-fishing  outfits  are  some  of 
the  items  offered  in  newspaper  adver¬ 
tising.  .  .  .  Lester  Baba,  mannikin 

maker  and  soap  sculptor,  fashions  quin¬ 
tuplets  from  Castile  soap  at  Stern’s  and 
other  New  York  stores.  .  .  .  The  Alt¬ 
man  Toy  Fair  is  advertised  with  this 
copy :  “and  would  you  believe  it :  the 
metal  toys  have  no  sharp  edges;  the 
blocks  are  painted  with  vegetable  dyes, 
and  niay  even  be  eaten.  .  .  .  possibly 
nutritious ;  the  baby  rattles  may  be 
banged  around  without  breaking  (a)  the 
rattle  or  (b)  the  baby’s  head ;  the  stuffed 
toys  are  pleasantly  sanitary,”  etc. 

-Abraham  &  Straus  in  Brooklyn  held 
their  third  annual  Book  Fair.  Two  Chil¬ 
dren’s  Days,  both  Saturdays;  chairmen 
May  Lamberton  Becker  of  the  Herald 
Tribune,  and  Marjorie  Barrows  of 
Child  Life.  Chairmen  for  the  other 
days — Friday  to  Fridav,  inclusive.  No¬ 
vember  17  to  23,  are:  Harry  Hansen  of 
the  World-Telegram,  William  Soskin 
of  the  American.  John  Chamberlain  of 
the  Times.  James  C.  Grey  of  the  Sun. 
Lewis  Gannett  of  the  Herald  Tribune, 
and  George  Currie  of  the  Brooklyn 
Eagle.  -Among  the  speakers  are :  Mark 
Hellinger,  Abbe  Dimnet  and  Faith  Bald¬ 
win  (on  the  same  program!). 

The  best  single  advertisement  of  toys, 
in  my  snap  judgment,  is  a  5-column  full 
depth  announcement  by  Lord  &  Taylor- 
“toyland  opens  tomorrozv.  Lord  &  Tay¬ 
lor  Ninth  Floor.  Come  and  meet  per¬ 
sonally  Santa  Claus.  The  Peculiar  Pen¬ 
guins.  Mickey  and  Minnie  Mouse.” 
Nothing  else  —  except  the  headline 
“whoa  .  .  .”  and  a  big  picture  of  a 
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C^Latitu 

begins  at  home! 


charity  begins  at  home!  With  your  husband 
or  wife.  With  your  children.  With  your  mother 
anil  lather,  your  sisters  and  brothers. 

Why  be  nice  as  pie  to  total  strangers,  the 
soul  of  politeness  and  courtesy  to  mere  ac¬ 
quaintances  or  associates,  and  then  go  'home 
and  be  a  crab,  a  grouch,  a  wolf?  Why  show 
such  a  iierfcct  side  of  yourself  to  an  audience 
tliat  really  doesn't  count,  and  then  make  such 
an  ass  of  yourself  before  the  people  who  really 
matter? 

You  yourself  don't  care  two  cents  for  those 
strangers,  and  really  deep  down  you  love  and 
prize  your  family;  the  whole  trouble  is  you 
don't  seem  to  know  that  ch.xrity  begins  at 
IIO.ME. 

You  would  think  long  and  seriously  before 
you  would  hurt  a  stranger  deliberately,  and 
then  you  go  home  and  think  up  petty  little 
schemes  to  injure,  to  annoy,  to  distress,  to 
RE.ALLY  HURT  tliose  near  and  dear  to  you.  You 
would  never  hesitate,  out  of  business  courtesy 
or  straight  sociability,  to  do  an  acquaintance 
a  favor,  and  then  you  go  home  and  act  like 
you  were  jiarting  with  your  right  eye  when 
asked  to  render  a  trivial  mechanical  help  which 
requires  even  less  effort. 

(ifharity  begins  at  home!  Are  you  one  of  those 
men  that  the  world  idolizes  as  a  “good  sport,” 
always  helping,  always  cheering,  always  will¬ 
ing  “to  go  along?”  -And  then,  good  sport,  are 
you  the  type  of  a  man  who  goes  home  raising 
hell,  criticizing  everything,  impatient,  insocia¬ 
ble - AN'YTIIINC  BUT  A  GOOD  SPORT  .AT  HOME.^ 

Charity  begins  at  home!  Give  that  great  gift 
of  sociability  to  those  who  most  deserve  it — 
your  own  family.  Be  a  real  sport  at  home,  will¬ 
ing  to  “go  along”  with  your  family's  desires, 
anticipating  their  needs  and  their  unspoken 
wishes,  surprising  them  with  good  things, 
cheering  them  with  good  humor,  playing  their 
games,  having  their  emotions,  thinking  and 
feeling  as  one  with  them. 

I  lome  is  the  only  test  of  sociability,  the  only 
test  of  unselfishness.  If  you're  an  impossible 
MAN  around  your  own  house,  there's  not  a 
drop  of  sporting  blood  in  you  regardless  of 
how  loudly  the  outside  world  shouts  you’re  a 
“good  sport!”  Charity  begins  at  home! 

The  sociability  you  expressed  while  you  were 
courting  the  girl  is  the  sociability  she  deserves 
NOW  THAT  YOU  ARE  MARRIED.  The  Care  and 
love  and  service  you  gave  your  children  when 
they  were  mere  infants  are  more  precious  now 
that  they  arc  able  to  take  care  of  themselves. 
The  decent  character  you  really  possess  should 
not  be  shrouded  in  a  cloak  of  inhumanity,  but 
exposed  in  the  full  illumination  of  a  clean  heart 
once  you  go  home,  charity  begins  at  home. 

Mills  Novelty  Company 

VENDING  MACHINE  MANUFACTURERS 

4100  Fullerton  Avenue,  Chicago 

★ 

Planters  Peanuts  are  sold  through 
Mills  Vending  Machines 
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F.  LANDIS  DIES,  NOTED 
INDIANA  EDITOR 


Logancport  Man  Once  Served  in 
Congress  and  Was  Recently 
Elected  to  Another  Term — 
Wrote  Several  Novels 


Frederick  Landis,  former  editor  of 
the  Lof/ansfort  (Ind.)  Pharos-Tribune, 
former  Comiressm'’n  and  this  fall  a  Con¬ 
gressman-elect,  author,  lecturer  and 
radio  commentator,  died  in  Logansport 
Nov.  15.  He  was  one  of  the  state’s 
most  distinguished  citizens. 

Death  followed  pneumonia  and  a  heart 
attack.  In  addition  to  the  personal 
loss  to  thousands  of  friends  and  ac¬ 
quaintances,  the  death  of  Mr.  Landis 
also  threw  Indiana  politics  into  a  jum¬ 
ble.  A  special  election  will  be  held 
soon  to  name  a  successor  to  the  man 
who  won  the  only  Congressional  seat 
given  an  Indiana  Republican  in  the 
election  two  weeks  ago. 

Mr.  Landis  was  one  of  a  large  fam¬ 
ily,  all  of  whom  have  made  national 
names  for  themselves.  A  brother,  Ken- 
esaw  Mountain  Landis,  is  now  commis¬ 
sioner  of  organized  baseball.  He  was 
at  the  bedside  of  his  brother  when 
death  came. 

After  graduation  from  the  law  school 
of  the  Cniversity  of  Michigan,  Mr. 
Landis  was  elected  to  Congress  and 
served  from  1903  to  1907.  Following 
his  retirement  from  Washington  he 
wrote  several  books  that  added  to  his 
fame.  The  most  prominent  was  “The 
Glory  of  His  Country,”  from  which 
“The  Copperhead”  was  made  as  a  stage 
play.  John  Barrymore  took  the  lead¬ 
ing  role. 

.\fter  other  political  work  in  Indiana, 
Mr.  Landis  became  editor  of  the  Pharos- 
Tribune.  He  also  had  been  an  edi¬ 
torial  writer  for  the  New  York  Amer¬ 
ican.  In  his  later  years  he  was  author 
of  a  syndicated  column  "Reason,”  and 
was  widely  known  as  “The  Hoosier 
Editor”  in  national  radio  broadcasts. 
Less  than  a  year  ago  he  began  publi¬ 
cation  of  a  magazine.  The  Hoosier 
Editor,  filled  with  his  own  writings. 


STEPHEN  COLDER 

Stephen  Colder,  70,  who  “staked”  the 
late  Lord  Northcliffe,  then  .\lfred, 
Harmsworth,  in  his  first  publishing  ven¬ 
ture,  Ansiivrs  to  Correspondents,  died 
in  X'ancouver  B.  C.,  Nov.  19.  Mr. 
Colder  often  related  how  he  paid  Al¬ 
fred  Harmsworth  his  first  check  at 
Coventry  where  Mr.  Colder  was  editor 
of  IT  heel  Life  and  Bicycling. 


JOHN  T.  BURKE  DIES; 
VETERAN  NEWS  MAN 


Newark  Ledger  Associate  Editor 
Held  Important  Positions  on 
Bennett’s  Herald — Once 
M.  E.  of  Paris  Herald 


GUSTAVE  B.  BALDWIN 


Vice-President  of  New  Orleans  Daily 
Dies  at  57 

Gustave  Bouligny  Baldwin,  57,  mem¬ 
ber  of  a  distinguished  Louisiana  family 
and  a  vice-president  and  director  of  the 
A'ca’  Orleans  Tiines-Picayune  company, 
died  at  his  home  in  N’ew  Orleans,  Mon¬ 
day,  N’ov.  19. 

The  funeral  was  held  the  following 
day  at  St.  Louis  Cathedral  and  inter¬ 
ment  was  in  the  family  tomb  in 
Metairie  Cemetery. 

Mr.  Baldwin  was  born  .\pril  20, 
1877,  the  son  of  Albert  Baldwin  and  the 
former  Miss  Arthemise  Bouligny, 
daughter  of  Gustave  Bouligny  and  Oc- 
tavia  Fortier,  members  of  two  of  the 
state’s  oldest  families.  Gustave  Bald¬ 
win,  at  the  age  of  19,  entered  the  hard¬ 
ware  concern  of  his  father,  successively 
rising  to  the  post  of  secretary  and 
treasurer,  vice-president  and  president. 

Mr.  Baldwin’s  business  career  em¬ 
braced  the  vice-presidency  of  the  Gullett 
Gin  Company,  near  Amire,  La.,  and 
traffic  representative  of  Gulf  .\ir  Lines 
and  American  Airways,  Inc. 


(Special  to  Editor  Publisher) 
Newark,  N.  j.,  Nov.  20— John  T. 
Burke,  70,  associate  editor  of  the  A  cu’- 
ark  Ledger  and  famous  as  a  newsiiaper 
e.\ccutive  and  war  corresiKindent  on 
two  continents,  died  toda\  in  St. 
Michael's  Hospital  of  a  complication 
of  ailments. 

Mr.  Burke,  who  enjoyed  the  friend¬ 
ship  of  the  late  King  Edward  of  Eng¬ 
land  and  Benito  Mussolini,  knew  Presi¬ 
dent  Roosevelt  intimately  from  the  time 
he  was  a  promising  young  .Assembly¬ 
man  in  .Albany. 

A  native  of  Ireland,  he  came  to 
America  at  the  age  of  four  to  New 
A'ork  with  his  parents,  James  and  Mary 
Burke.  Leaving  graminar  school  in  the 
seventh  grade,  he  prefaced  his  career  in 
the  Fourth  Estate  with  a  seven-year 
term  in  the  printing  and  engraving 
rooms  of  several  New  York  newspapers. 
To  the  time  of  his  death  he  kept  his 
union  membership  and  I.  T.  U.  card. 

James  Gordon  Bennett,  publisher  of 
the  Neio  York  Herald,  gave  the  youth¬ 
ful  Burke  his  first  opixirtunity  in  the 
editorial  rooms,  and  his  writing  talent 
and  Intelligent  news  sense  soon  brought 
his  rise  to  the  jiost  of  chief  staff  re¬ 
porter.  For  22  years  he  served  the 
Herald,  successively  as  political  analyst, 
night  city  editor  and  copy  desk  chief. 

Shortly  before  the  World  War,  Mr. 
Burke  was  sent  to  France  as  manag¬ 
ing  editor  of  the  Paris  Herald.  He  was 
chief  foreign  correspondent  for  Univer¬ 
sal  Sendee  for  four  years,  and  before 
assuming  his  post  with  the  Ledger  six 
years  ago.  was  night  city  editor  of  the 
Xeu>  York  American. 

During  the  World  War.  his  interces¬ 
sion  with  the  .Allied  High  Command 
was  credited  with  obtaining  for  .Ameri¬ 
can  correspondents  the  right  to  dissemi¬ 
nate  prompt  and  accurate  news  bulle¬ 
tins  on  the  vast  European  conflict. 

.Another  of  his  journalistic  exploits 
came  when  the  Titanic  sank. 

.Alone  in  the  Herald  city  room  when 
the  first  flash  of  the  disaster  was  tele¬ 
graphed,  Mr.  Burke  wrote  a  smashing 
lead,  dashed  to  the  composing  room 
and  set  up  his  own  story,  remade  page 
one  for  the  extra  and  list  of  passengers 


Cl^bftunr]^ 

CM.  BISSELL,  57,  creator  of  “Eph 
•  Goodloe,”  long  considered  by  thou¬ 
sands  of  readers  and  by  executives  of 
the  Spartanburg  (S.  C.)  Herald  and 
Journal,  as  one  of  its  best  features, 
died  in  Spartanburg  Nov.  17  after  a 
brief  illness.  Known  to  readers  as 
“Eph  Goodloe,  the  Sage  of  Greenpoint,” 
Mr.  Bissell  wrote  and  contributed  his 
popular  feature  as  a  hobby  during  his 
long  business  career  as  one  of  the  lead¬ 
ing  textile  plant  executives  of  the  Pied¬ 
mont  section.  He  served  as  secretary  of 
Chesnee  and  Whitney  mills,  near  Spar¬ 
tanburg,  and  was  popular,  both  as  an 
executive  and  writer 

David  J.  Reese,  former  owner  and 
publisher  of  the  I’entura  (Cal.)  Free 
Press,  died  Nov.  9  after  a  brief  illness. 

William  Reed  Hastings,  vice-presi¬ 
dent  and  assistant  business  manager, 
Lynn  (Mass.)  Item,  died  suddenly  Nov. 

0  at  the  age  of  30.  .A  blow  from  a 
golf  ball  which  struck  a  tree  and  boun¬ 
ded  back  and  hit  him  in  the  chest  may 
have  been  the  cause.  He  was  a  nephew 
of  Charles  H.  Hastings,  president  and 
treasurer  of  the  publishing  company. 
His  mother,  a  brother  and  two  sisters 
survive  him. 

Herbert  P.  Kaufmann,  70,  well- 
known  in  the  lithographing  field  in  the 
midwest,  died  Nov.  13  at  his  home  in 
Milwaukee  of  a  heart  attack.  .At  the 
time  of  his  death  he  was  lithographic 
art  director  for  the  Gugler  lithographic 
firm,  with  whom  he  had  been  associated 
for  47  years.  Surviving  are  his  wife, 
two  daughters  and  two  brothers. 

Mrs.  S.  E.  Walker,  81,  wife  of  the 
publisher  of  the  IVarren  (Pa.)  Times- 
Mirror  died  at  her  home  there  on  Nov. 
18.  Her  husband,  three  sons  and  a 
daughter  survive. 

Mrs.  M.\ry  .A.  Selb.ach,  87,  Wiscon¬ 
sin’s  oldest  newspaper  woman,  and  one 
of  the  few  women  editors  of  German 
newspapers  in  the  country,  died  at  her 
home  at  Portage,  Wis.,  No.  17.  Survi¬ 
vors  are  two  sons,  a  daughter,  15  grand¬ 
children  and  five  great-grandchildren. 

Mrs.  Winifred  J.  MacIver,  63, 
mother  of  Wallace  MacIver,  assistant 
city  editor  of  the  Milwaukee  (Wis.) 
Journal,  died  unexpectedly  of  a  heart 
attack  at  Virginia,  Minn.,  Nov.  18,  at 
the  home  of  her  son  Donald,  managing 
editor  of  the  Virginia  (Minn.)  Daily 
Enterprise.  Besides  her  two  sons,  three 
other  children  survive,  as  do  her  mother 
and  a  sister,  both  of  Superior. 

W.  C.  Watson,  63,  editor,  Trochu 
(.Alta.)  Tribune,  weekly,  for  the  past 
20  years,  died  recently  following  a  sud¬ 
den  heart  attack.  Born  in  Huntingdon, 
England,  he  went  to  Canada  in  1911, 
joining  the  Calgary  Herald.  He  pur¬ 
chased  the  Trochu  Tribune  in  1914. 
His  wife  and  three  daughters  survive. 

Mrs.  Charlotte  Stewart  Hoshor, 
formerly  with  the  society  department  of 


and  started  the  presses  rolling.  The  the  Atlanta  Georgian-American,  died  at 


WILLIAM  W.  ROCHE 

William  Wallace  Roche,  60,  veteran 
Toledo  newspaperman  and  political 
writer  and  known  affectionately 
throughout  Ohio  as  “Bill,”  died  Friday, 
Nov.  16,  in  St.  Vincent’s  Hospital,  To¬ 
ledo,  where  he  had  been  taken  late 
Thursday  following  a  heart  attack. 
Probably  few  writers  have  l)een  so  in¬ 
timately  connected  with  Toledo’s  po¬ 
litical  life  as  was  Mr.  Roche.  Born  in 
Carleton,  Ont.,  Mr.  Roche  was  edu¬ 
cated  in  the  grade  schools  of  Kemp- 
ville,  Ont..  attended  normal  college  in 
Ottawa  and  obtained  his  first  newspa¬ 
per  experience  covering  political  as¬ 
signments  for  the  Brockinlle  (Ont.) 
Times.  In  1897  he  joined  the  old  To¬ 
ledo  Xexi's.  When  the  News  and  the 
Toledo  Bee  were  merged,  Mr.  Roche 
continued  as  political  writer. 


Herald  is  said  to  have  been  the  first 
newspaper  on  the  streets  witn  the  tragic 
news. 

Hailed  for  a  reprimand  the  next  day 
before  a  meeting  of  the  Herald  union 
chapel,  Mr.  Burke  smilingly  drew  from 
his  pocket  his  I.  T.  U.  card  and  the 
charges  were  dismissed.  Publisher  Ben¬ 
nett,  proud  of  his  resourcefulness,  re¬ 
warded  him  with  a  substantial  bonus. 

Mr.  Burke’s  wife,  the  former  Eliza¬ 
beth  Dowd  of  Staten  Island,  died  in 
1921.  His  survivors  are  two  daugh¬ 
ters,  Loretta  Burke  of  Staten  Island 
and  Eunice  Burke  of  Newark;  ihd 
three  sons,  Kenneth,  Hamilton  and  Jef¬ 
ferson  Burke,  all  of  New  York.  The 


her  home  in  Elberton,  Ga.,  November 
17. 

Mrs.  Anthony  Kaiser,  mother  of 
A.  J.  Kaiser,  secretary  of  the  Atlanta 
Constitution  Publishing  Company,  died 
Nov.  18  at  her  home  in  Waseca,  Minn., 
after  several  weeks’  illness.  She  had 
suffered  from  a  heart  ailment  several 
years.  Besides  her  son,  she  is  survived 
by  her  husband  and  seven  daughters. 

Mrs.  W.  E.  Martin,  wife  of  the  pub¬ 
lisher  of  the  luka  (Miss.)  Vidette,  died 
Nov.  15  in  that  city  of  pneumonia  and 
pleurisy. 

Thomas  D.  Hickman,  63,  editor.  Jet 
(Okla.)  Visitor  lor  the  past  12  years. 


last-named  is  night  city  editor  of  the  died  Nov.  12  in  Jet  following  a  five- 


Xew  York  Daily  News. 


WILL  HOLD  INQUEST 

As  the  result  of  an  autopsy  and 
investigation  by  police.  Coroner  F.  W. 
Diamond,  of  Port  Hope,  Ont.,  will 
hold  an  inquest  into  the  sudden  death 
of  Donald  H.  Wilson,  editor  and  pub¬ 
lisher,  Port  Hope  (C)nt.)  Guide.  Ar¬ 
senic  was  found  in  his  stomach  and 
police  are  convinced  that  he  did  not 
commit  suicide.  Mr.  Wihon  died  in  the 
Port  Hope  General  Hospital,  Oct.  28. 


week  illness. 

Mrs,  Carrie  Steadman  Shelton,  66, 
who  was  the  first  woman  linotype  oper¬ 
ator  in  Kansas  City,  died  at  her  home 
recently.  Mrs.  Shelton,  as  Miss  Stead¬ 
man,  started  to  work  on  the  old  Kansas 
City  Times  in  1892  as  a  typesetter. 

Alfred  Henry  Bate,  82,  veteran  An¬ 
glo-Canadian  newspaperman,  died  in 
London,  England,  Nov.  19.  He  served 
on  different  papers  in  Montreal  for  14 
years  before  going  to  London  to  join 


the  Canada  Weekly  on  its  foundation 
in  1906.  He  retired  only  two  years  ago. 

Mrs.  M.ary  E.  Soanes  died  Nov.  14 
at  the  home  of  her  son.  Wood  Soanes, 
drama  editor  of  the  Oakland  (Cal.) 
Tribune,  following  a  long  illness. 

Alec  C.  Pardee,  78,  of  the  Mead-Alle 
(Pa.)  Tribune-RepublicaneditoncL]  staff 
for  the  past  25  years,  died  recently  there 
in  his  home  as  the  result  of  a  stroke 
suffered  a  month  before. 

Gilbicrt  D’.  Norton,  Harrisburg, 
.Ark.,  corresiwndent  of  the  Little  Rock 
Arkansas  Gasette,  died  at  his  home  Nov. 

15  from  a  sinus  infection.  He  was 
deputy  tax  assessor  of  Poinsett  County. 

Georc.e  W.  Taylor,  69,  publi>her, 
Anna  (Kan.)  Record  and  prototype  of 
Harold  Bell  Wright’s  book,  “That 
Printer  of  Udell’s,”  died  Nov.  14  at  his 
home  in  .Arma.  He  had  been  in  ill 
health  three  years. 

William  B.  Cl.\rk,  52,  secretary- 
treasurer  of  Typographical  Union  No. 

7,  Pittsburgh,  since  1926,  died  at  his 
home  there  on  Nov.  15.  He  was  also 
secretary-treasurer  of  the  Pittsburgh 
■Allied  Printing  Trades  Union  Label 
Council.  His  wife  and  two  sons  survive. 

John  Poppendieck,  Jr.,  62,  former 
managing  editor  of  the  ^Hlwaukee  Sen¬ 
tinel,  died  Nov.  18  at  St.  Mary’si  hos¬ 
pital  after  prolonged  failing  health. 
He  began  as  a  carrier  boy  and  subse¬ 
quently  became  managing  editor  and 
business  manager.  For  a  short  period 
years  ago  he  worked  with  the  former 
Miheaukee  Free  Press  as  city  editor. 
In  the  past  two  years  he  was  with  the 
Mihoaukee  Journal.  During  the  Span¬ 
ish  .American  war  he  was  a  Sentinel 
correspondent  in  Cuba. 

Mrs.  Katherine  Bill  Mullally, 
51,  wife  of  William  T.  Mullally,  well- 
known  advertising  executive  and  a  mem¬ 
ber  of  the  .Advertising  Women  of  New 
A’ork’s  board  of  directors,  died  Nov.  18 
at  her  home  following  several  months 
illness.  Her  husband,  a  daughter,  a 
sister  and  brother  survive. 

Neil  V.  Kearney,  54,  an  advertising 
salesman  of  the  Nezv  York  American, 
died  Nov.  18  at  his  home  in  Flushing. 
L.  I.  His  wife  and  three  sons  survive. 

Mrs.  Wiluam  J.  McMurtry,  poet, 
playwright  and  contributor  to  the  wo¬ 
man’s  page  of  the  Toronto  Globe,  died 
Nov.  19  at  her  home  in  Toronto.  Sur¬ 
vivors  include  her  husband  and  foui 
sons. 

Mrs.  Richard  S.  Powers,  72,  mother 
of  Percy  H.  Powers,  editor  of  the 
Pleasantz’ille  (N.  Y.)  Journal,  died 
there  Nov.  18.  Survivors  include  three 
daughters  and  three  sons. 

Harry  C.  Diggs,  49,  mechanical 
superintendent  of  the  Nezeport  News 
(V'a.)  Daily  Press  and  Times-Herald, 
was  accidentally  shot  to  death  with  his 
own  gun,  Nov.  15,  while  on  a  bird 
hunting  trip.  The  gun  was  discharged 
as  he  rose  to  get  out  of  the  seat  of  an 
automobile  in  which  he  was  riding  with 
friends. 

Gfxirge  D.  Laswell,  37,  staff  artist 
for  the  Proz'idence  (R.  1.)  Journal  for 
more  than  10  years,  died  at  his  home 
in  Providence  Nov.  18. 

WTlliam  B.  Maddock,  owner  and 
publisher  of  the  Bloomfield  (Ind.)  Nezes 
since  1890  and  widely  known  in  news- 
paiier  circles,  died  Nov.  15  at  his  home, 
there,  following  a  long  illness  of  heart 
disease.  His  son  Paul  L.,  has  been 
handling  the  affairs  of  the  paper  for  the 
past  two  years.  Mr.  Maddock  started 
his  career  with  the  Lafayette  Journal 
as  a  typesetter. 

.Alexander  Stewart,  who  for  many 
years  was  telegraph  operator  of  the 
•Associated  Press  in  the  Ft.  Il'aynt 
(Ind.)  Nezi's-Scntinel  telegraph  room 
died  Nov.  15,  of  heart  disease.  .A  son, 
a  daughter  and  a  sister  survive. 
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ELK  CITY  PAPER  SOLD 

Purchase  of  the  circulation  and  go^- 
will  of  the  Elk  City  (Okla.)  .Uornmp  jj'” 
Times  was  announced  recently  by  Al 
Kavanaugh,  publisher  of  the  Elk  OB' 
Ez’ening  Nezvs.  L.  G.  Hardy  was  pub¬ 
lisher  of  the  Morning  Times. 
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350  Newspapers  in  CsJifornia  Being 
Used  to  Promote  Appliance  SsJes 
Financed  by  U.  S. — Cut  Rate 
Also  Offered 


The  opportunity  to  finance  purchase 
oi  gas  and  electric  equipment  under  the 
Federal  Housing  Act  and  the  assertion 
that  cost  for  extra  electricity  will  be 
oit  one-half  after  December  readings 
are  emphasized  in  the  current  adver¬ 
tising  compaign  being  released  by  the 
Pacific  Gas  &  Electric  Company,  San 
Francisco,  which  is  appearing  in  350 
California  newspapers.  To  strengthen 
this  campaign  the  company  also  oflfers 
to  pay  one-third  of  the  retail  dealer’s 
for  advertising  which  appears  in 
(iaily  newspapers. 

The  Pacific  Gas  &  Electric  Company 
had  already  devised  a  plan  for  dealers 
to  finance  the  sale  of  gas  and  electric 
ippliances  to  consumers  when  the  Fed¬ 
eral  Housing  program  was  announced. 
The  company  immediately  notified  its 
10,000  employes  of  its  intention  to  co¬ 
operate  actively  with  the  new  Federal 
program.  Sales  meetings  were  held  in 
Its  25  sales  divisions.  Dominant  news¬ 
paper  copy  was  planned  and  500,000 
bill  stickers  were  mailed  to  consumers. 
Sixty-three  different  window  displays 
were  outlined  for  use  in  company  of- 
Dces.  Special  truck  banners  were 
planned  to  carry  announcements  on 
i.OOQ  service  trucks  traveling  California 
highways. 

In  order  to  assure  the  success  of  the 
campaign  a  special  ruling  had  to  be  ob¬ 
tained  from  Washington,  as  the  official 
disposition  at  first  was  to  constrne  gas 
and  electric  appliance  installations  as 
30t  being  included  within  the  purposes 
of  the  Federal  Housing  .Act.  How¬ 
ever,  Washington  decided  to  adopt  a 
liberal  policy  and  made  a  ruling  that  in 
the  case  of  gas  and  electric  appliances 
-such  as  a  gas  range  or  electric  re¬ 
frigerator — -if  the  annliance  is  connected 
by  a  conduit  or  cable  rigidly  soldered 
to  the  house  wiring  system,  it  will  come 
within  the  scope  of  the  Act. 

Since  the  great  outlet  for  sale  of 
•Jtese  appliances  is  through  retail  stores, 
something  also  had  to  be  done  to  arouse 
the  interest  of  dealers  located  in  45  out 
of  58  counties  in  California  where  the 
P.  G.  &  E.  and  its  subsidiaries  operate. 
\  series  of  meetings  was  arranged 
with  the  gas  and  electric  trades  groups, 
who  were  told  that  if  they  would  ad¬ 
vertise  in  their  communities  those  ap¬ 
pliances  which  can  be  financed  under 
the  Federal  Housing  Act  and  state  in 
dieir  advertising  that  such  appliances 
can  be  so  financed,  carrying  in  the  copy 
facsimile  of  the  Federal  Housing  Act 
seal,  the  P.  G.  &  E.  would  pay  one- 
third  of  their  advertising  bill  appear¬ 
ing  in  daily  newspapers.  This  offer 
inly  applies  to  advertising  in  daily 
newspapers  and  does  not  include  any 
!)ther  media. 

“The  response  has  been  splendid  in 
the  cities  where  the  newspapers  were  on 
the  job  right  from  the  beginning  of 
hie  housing  campaign.”  said  A1  C.  Joy, 
manager  of  the  company’s  publicity  and 
idvertising  department,  “particularly 
where  the  newspapers  went  out  and  sold 
the  retailers  in  their  community  on  the 
porposes  of  the  housing  campaign. 
Such  newspapers  have  rounded  up  a 
tremendous  amount  of  copy.  The  San 
Francisco  papers  are  carrying  it  every 
hay.  The  Oakland  Tribune  and  the 
Oakland  Post -Enquirer  have  done  a 
txd  job  in  their  city.  The  Sacramento 
■  ft'  has  done  likewise  in  Sacramento. 
“Have  we  had  results?”  asked  Mr. 
Joy.  “We  have.  The  banks  report  to 
’•1  that  the  canvassers  going  about  the 
hfy  in  the  official  drive  to  interest 
’topic  say  that  more  ^ople  are  inter- 
■ted  in  making  home  improvements  to 
^  gas  and  electric  appliances,  fur- 
rces  and  the  like  than  almost  anything 

“Of  cour.se,  this  plan  has  not  yet 
fcfhered  the  momentum  that  can  be  ex- 
peted  later.  The  official  drive  in  the 
tn  Francisco  area  sponsored  by  the 


San  Francisco  Chamber  of  Commerce 
only  got  under  way  late  in  October. 
However,  a  surprising  number  of  loans 
have  already  been  made  for  the  purpose 
of  installing  hot  water  heaters,  elec¬ 
tricity,  equipment  for  rewiring  homes, 
putting  in  new  lighting  fixtures  and 
modernizing  homes  thoroughly  from  the 
modern  point  of  view. 

“According  to  the  latest  reports.  Dis¬ 
trict  Number  Seven,  which  comprises 
the  seven  VV’estern  states,  is  in  the  lead 
in  the  Federal  Housing  .Act  drive 
throughout  the  U.  S.  California  leads 
District  Seven  and  San  Francisco  leads 
the  state.” 

An  an  additional  incentive  for  the  in¬ 
stallation  of  electrical  appliances,  the 
Pacific  Gas  &  Electric  Co.  has  made  a 
special  rate,  which  is  also  featured  in 
the  current  newspaper  campaign,  where¬ 
by  if  the  bill  for  such  service  exceeds 
the  bill  for  the  corresponding  month 
of  the  preceding  year  it  will  be  dis¬ 
counted  50  per  cent.  This  goes  into 
effect  following  the  December  readings 
and  will  be  in  effect  for  the  next  12 
months.  This  reduction  is  figfired  on 
dollars  and  cents  and  not  on  a  kilowatt 
hour  basis.  This  means  that  a  person 
who  installs  an  electric  range  or  re¬ 
frigerator  under  the  terms  of  the  Fed¬ 
eral  Housing  -Act  will  be  able  to  oper¬ 
ate  it  next  year  for  only  one-half  of 
the  ordinary  cost  heretofore.  This  of¬ 
fer  has  been  made  and  advertised  to  see 
if  a  bargain  rate  would  cause  a  more 
liberal  use  of  electricity  and  take  up 
part  of  the  large  power  sur))lus  in 
Northern  California.  The  California 
Railroad  Commission  estimates  that 
this  reduction  will  mean  an  actual  sav¬ 
ing  of  $1,01)0,000  for  California  con¬ 
sumers  in  the  territorv  served  by  the 
P.  G.  &•  E.  Co. _ 

‘GRADS’  MOURN  PASSING  OF 
PARIS  TRIBUNE 


BUYER’S  GUIDE 

For  E3>lTOR  A  PUBLXSUm  Readen  ^ 

Cement 

Type  Metals 

BURTON’S  STA-PUT  CEMENT 

For  RDcborlng  outa  to  metkl  baae  In  (twotyDlnf 
hai  proven  It*  worth  by  more  than  two  yean 
oontuued  use  In  the  plants  ot  the  Kansas  City 
Star  and  Omaha  World-Herald. 

A  trial  order  of  one  quart.  In  frlctlon-top  can, 
will  be  sent  you,  prepaid,  with  Instruotlons  for 
use,  for  Sl.26.  Cfallon,  in  4  friction-top  cans, 
carton.  S4.60.  f.  o.  b. 

CBIC.4GO — 1900  Kenmore  Avenue  or 
T<«niiin>  City,  Mo. — 2736  Harrison  Street 
Sta-Put  Cement  Co. 

Nil 

Sand  at  a  ooapla  of  ataga  and  a  piaca  ot  a 
plato  for  analytit  and  adoica 

UNITED  AMERICAN 
METALS  CORPORATION 

200  Diamond  Street,  Brooklyn,  N.  Y. 

4S1  N.  Oakley  Boulevard,  Chicago,  lU. 

Clipping  Bureaus 

Employment 

MEDICAL  JOURNAL  CLIPPINGS 

We  read  and  clip  nearly  every  medical  and 
health  journal  published  as  well  as  some  2,000 
magazines  in  every  other  profession  and  trade. 

Tha  WELFARE  COMMITTEE 
of  tha 

INTERNATIONAL  CIRCULATION 
MANAGERS  ASSOCIATION 

Can  supply  you  wlta  competent  Hreulatloa 
men  of  capaolty  and  ability  capable  to  taka 
entire  charge  of  your  department  or  to  SB 
Important  poate  In  the  department. 

Addreee  the  Seoretary-Treaaurer  pleaae, 

Mr.  Clarenee  Eyeter,  oare  Star  BuUdlna. 
Peona.  Ill. 

AMERICAN  TRADE  PRESS  Clipping  Bureau 

435  West  23cl  Street  New  York  City 

Circulation  Builders 

Syndicates 

Expand  Your  Circulation  Now 

while  business  is  depressed.  One  must  sow  beforehand 
to  reap  in  the  future. 

We  are  newspaper  “doctors”  of  long  experience.  We 
are  builders  of  good  will  and  promoters  of  prosperity. 
Consult  the  “world's  record  circulation  builders” — 

HUDSON  De  PRIEST  &  ASSOCIATES 
246  Fifth  Ave.,  New  York  City 

The  Old  Reliable  Reli^eus  Feature 

The  EUls  Stmdsy  School  Leaaon.  onoa  a 
week.  1200  words  long.  Good  lor  twenty-Bva 
years;  better  now. 

More  than  a  Hundred  Eklltora  ol  big  and 
little  papers  can  tell  of  its  merlu. 

More  than  twenty  million  Sunday  School 
members  are  Ita  special  constltuenoy;  and  the 
general  reader  likes  It.  too. 

THE  ELLIS  SERVICE.  SwsHhmeis,  Pa. 

(Continued  from  page  10) 

journalism  has  been  made  by  the  Paris 
Tribune:  it  trained  Pierre  Denoyer, 
New  York  correspondent  of  Le  Petit 
Parisien,  (incidentally,  this  paper  is 
owned  by  an  .American  woman,  Madame 
Paul  Dupuy,  and  is  conducted  in  Amer¬ 
ican  style)  in  .American  newspaper 
methods.  M.  Denoyer’s  dispatches  are 
models  of  clarity,  directness,  and 
accuracy. 

For  some  reason  or  another.  Tribune 
graduates  have  had  a  predilection  for 
the  International  News  Service.  In¬ 
deed,  the  European  chief  of  this  service 
was  once  on  the  Tribune,  namely,  Hud¬ 
son  Hawley,  back  in  1923  and  ’24.  He 
it  was  who,  from  20  words  of  cable 
from  New  York,  developed  half  a  col¬ 
umn  announcing  the  illness  of  President 
Harding  in  San  Francisco.  This  cable 
arrived  just  20  minutes  before  press 
time,  but  this  was  sufficient  to  prepare 
the  story,  have  it  set,  and  still  go  to 
press  on  time.  On  this  occasion,  the 
Tribune  scooped  every  Parisian  paper 
(regardless  of  language),  and  its  dis¬ 
patch  was  reproduced  “with  reserves,” 
that  is,  the  other  papers  didn’t  believe 
it  was  true.  But,  a  few  days  later. 
President  Harding  died  and  the  Trib¬ 
une’s  reputation  for  accuracy  was  sus¬ 
tained.  Before  coming  to  the  Tribune, 
Hudson  Hawley,  of  course,  had  achieved 
fame  on  The  Stars  and  Stripes,  and  he 
is  still  caricatured  12  times  a  year  as 
“The  Saluting  Demon”  by  W’allgren, 
the  .A.E.F.  cartoonist,  in  the  American 
Legion  Monthly. 

.Another  I.N.S.  man  is  Edward  Hun¬ 
ter,  and  he  had  his  fir.st  foreign  ex¬ 
perience  on  the  Paris  Tribune,  as  re¬ 
write  man.  Today,  he  is  attached  to 
the  Paris  office  of  the  I.N.S.,  but  his 
best-known  exploits  were  staged  in 
China  and  Japan.  How  he  gathered 
news  on  the  Chinese  battlefield :  how 
he  was  suspected  first  by  one  side  and 
the  other;  how  he  was  captured  by 
bandits;  how  he  was  clamped  into  jail 
while  searching  for  news ;  well,  the 
Paris  comrades  of  1922  who  knew 
Edward  Hunter,  who  knew  him  as  a 
greenhorn  (he  similingly  admits  it 
himself)  on  the  Paris  Tribune  hope  he 
will  put  all  this  into  personal  memoirs 
some  day. 


Michael  Wilson,  also  of  the  I.N.S. 
staff  in  Paris,  served  his  apprenticeship 
on  the  European  Edition.  Spencer  Bull, 
also  attached  to  I.N.S.,  is  another  Trib¬ 
une  graduate,  having  spent  two  “terms” 
in  the  Rue  Lamartine  office. 

Obviously,  this  list  of  Tribune  grad¬ 
uates  is  incomplete ;  there  are  many 
others  who  would  deserve  mention  if 
their  present  papers  and  occupations 
were  only  known.  Martin  Sommers 
and  “Jeff”  Burke  are  on  the  Daily  Netvs 
in  New  York;  Herbert  Monahan  (one¬ 
time  night  editor  )  is  also  in  New  York. 
,A.  J.  Blackman  is  in  Little  Rock,  Ark. 

When  two  or  three  Tribune  “grads” 
get  together,  whether  it  be  in  Paris  or 
Chicago  or  New  York,  you  can  bet 
your  last  dollar  that  they  will  be  talk¬ 
ing  of  their  Paris  days. 

From  July  4,  1917  to  Dec.  1,  1934, 
the  Paris  Tribune  has  been  bringing 
“good  news  from  a  far  country”  to  the 
citizens  of  that  country  exiled,  for 
personal  or  business  reasons,  in  Europe. 
Sometimes,  alas,  the  news  was  frankly 
bad,  depressing  and  pessimistic;  but  it 
was  nevertheless  brought  across  the 
ocean,  by  cable  or  by  wireless,  and  pre¬ 
sented  clearly,  impersonally,  and  vividly 
for  the  guidance  of  Americans  residing 
in  Europe,  and  for  many  Europeans  as 
well. 

With  the  Paris  Tribune  gone,  Paris 
will  never  be  the  same — especially  for 
those  who  served  upon  its  staff.  True, 
they  cursed  it  at  times;  they  formulated 
many  grievances  (real  and  alleged) 
against  it  in  the  Tiny  Trib,  a  bulletin 
board  affair  which  never  failed  to  be 
spicy,  salty,  and  sometimes  profane ; 
but,  all  the  while,  they  loved  “the  grand, 
old  sheet”  with  an  affection  that  was 
sincere  and  abiding,  and  they  served  it 
with  loyalty  and  competence. 


^  LIBEL  SUIT  DISMISSED 

{Special  to  Editor  &  Publisher) 
Washington,  D.  C.,  Nov.  20 — A 
$50,0(X)  libel  suit  which  had  been  filed 
against  former  Public  Printer  George 
H.  Carter  has  been  dismissed  by  Jus¬ 
tice  Daniel  W.  O’Donohue  in  the  Dis¬ 
trict  of  Columbia  Supreme  Court  on 
the  ground  that  a  public  printer  may 
not  be  held  for  statements  made  by 
him  in  connection  with  his  official 
duties..  The  plaintiff,  Lewis  H.  Smith, 
an  employe  in  the  (government  Print¬ 
ing  Office,  alleged  Carter  had  libeled 
him  by  circulating  a  statement  charg¬ 
ing  Smith  with  misrepresenting  facts 
in  connection  with  certain  promissory 
notes. 


HOW  DAILY  ANALYZES 
READER  RESPONSE 

(Continued  from  page  5) 

part  of  the  Herald  Tribune  audience 
than  a  gown  designed  to  sell  for  a  con¬ 
siderably  higher  price;  or  the  reverse 
may  be  true.  Style  has  been  found  to 
be  the  final  and  absolute  determining 
factor.  The  Herald  Tribune  is,  of 
course,  e.xcessively  proud  of  the  tact 
that  our  fashion  director  has  forecast 
such  a  tremendous  percentage  of  style 
successes.” 

Another  interesting  phase  of  the  use 
and  value  of  the  accumulated  records  is 
evident  in  such  a  case  as  this :  If  the 
paper’s  real  estate  editor  is  doubtful  as 
to  the  amount  of  interest  (as  indicated 
by  the  volume  of  Herald  Tribune  rea¬ 
dership  in  a  certain  zone  in  New  York 
City),  for  instance,  on  apartment  house 
construction,  rental  values,  etc.,  in  such 
specific  sections  as  Washington  Heights 
and  West  Bronx,  he  is  able  to  check 
the  volume  of  reader  response  from  ex¬ 
actly  these  zones  by  reference  to  our 
records. 

The  records  of  the  bureau  show  that 
more  than  97  per  cent  of  the  inquiries 
come  from  Herald  Tribune  women  rea¬ 
ders.  This  97  per  cent  falls  into  such 
groups  as  “those  who  live  in  private 
homes,”  “those  who  live  in  apartments 
of  varying  (specified)  numbers  of 
rooms,”  “business  girls  with  one  or  two 
room  apartments  and  kitchenettes,”  etc. 
Within  the  last  few  months,  however, 
the  numbers  of  inquiries  on  men's  fash¬ 
ions  and  inquiries  from  men  gener¬ 
ally  on  favorite  foods,  menus,  entertain¬ 
ing  (liquor),  etc.,  are  reported  to  have 
made  a  jump,  obviously  as  the  result  of 
a  newly  added  men’s  fashion  feature. 

ROSS  CONTROLS  PAPER 

The  Downieville  (Cal.)  Mountain 
Messenger,  historic  newspaper  founded 
in  gold  rush  days,  recently  taken  in 
charge  by  Sheriff  W.  D.  Johnson  of 
Sierra  County  following  a  judgment 
obtained  in  a  libel  suit  brought  by 
James  Nugent,  publisher  of  the  Loyal- 
ten  (Cal.)  Sierra  Valley  News,  has 
changed  hands,  according  to  the  Mes¬ 
senger’s  editor,  M.  T.  Ayres.  He  has 
leased  the  paper  to  Carle  D.  Ross. 
Mr.  Ross  has  been  associated  with  for¬ 
mer  Editor  Ayres  for  the  past  year. 

CITY  EDITOR  RESIGNS 

Francis  T.  Ahearn  resigned  as  city 
editor  of  the  South  Bend  (Ind.)  News- 
Times,  Nov.  14  to  join  the  staff  of  the 
Associated  Press  at  Detroit,  Mich. 
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WHAT  OUR  READERS  SAY 


NORTHCLIFFE  ON  UNIONS 

Ekitor’s  Note — A  communication 
from  William  G.  Bleycr,  director  of  the 
School  of  Journalism.  Wisconsin  Uni¬ 
versity.  was  published  in  last  week’s 
issue  of  Editor  &  Pi  blisher,  disputing 
a  statement  made  in  the  Shop  Talk  col¬ 
umn  recently  in  reference  to  the  late 
Lord  XorthclifTe’s  attitude  toward  the 
National  Union  of  Journalists,  of  Great 
Britain. 

Dr.  Bleyer  supported  his  statement 
that  Northcliflfe  approved  of  a  union 
of  journalists  by  several  quotations  (see 
E.  &  P..  p.  45.  Nov.  17)  and  held  our 
statements  were  misleading. 

The  most  intimate  published  revela¬ 
tions  concerning  the  mind  and  opera¬ 
tions  of  Lord  Northcliffe  appear  in  the 
book  "My  Northcliffe  Diary,”  by  Tom 
Clarke,  who  was  news  editor  on  the 
Daily  Mail,  and  Northcliffe’s  star  pro¬ 
tege.  The  references  in  the  Shop  Talk 
column  to  which  Dr.  Bleyer  objects 
were  based  upon  Mr.  Clarke’s  writings. 
On  page  170  of  the  book,  he  says :  “He 
(Northcliffe)  feels  that  the  e.xtension 
of  the  union’s  (N.U.J.)  activities  along 
trade  union  lines  is  wrong,  and  tends 
to  interfere  with  the  proprietor’s  right 
of  control.  Members  of  the  union  are 
not  solid  on  this  new  program,  and  it 
is  significant  that  a  big  meeting  of  the 
members  last  night  (D’cc.  4,  1920)  de¬ 
clined  to  endorse  the  ‘extremist’  de¬ 
mands.  Today  the  t'hief  (Northcliffe) 
said :  "I  think  we  have  squelched  these 
young  lunatics  of  the  N.U.J.  I  am  not 
hostile  to  the  union,  but  I  object  to 
our  profession  being  vulgarized  by  jam 
factory  ideas.  Newspaper  offices  are 
not  jam  factories.  These  grading  de¬ 
mands  reduce  journalists  to  a  jam  fac¬ 
tory  level . . .  Where  would  lots  of  us 
have  been  if  these  methods  of  excluding 
brains  from  our  profession  had  been  in 
vogue  when  we  started?  Think  of  the 
absurd  idea  of  excluding  anyone  from 
starting  if  he  is  older  than  23.  Where 
would  W’ickham  Steed  (editor  of  the 
Times)  have  been?  He  was  brought 
up  an  accountant.” 

From  this  authority  and  from  our 
general  understanding  of  Northcliffe’s 
journalistic  views,  we  feel  confident  that 
the  closed  shop,  a  guild  with  labor  union 
affiliations  and  other  Broun  ideas,  would 
have  been  as  repugnant  to  the  British 
publisher  as  it  is  to  the  publishers  of 
the  United  States  in  this  day. 

It  is  evident  that  North  Northcliffe 
went  through  various  stages  of  opinion 
in  reference  to  the  British  union.  He 
appears  to  have  been  warm  for  it  at 
times,  and  cold  at  other  times.  In  late 
life  his  opinions  on  nearly  all  contro¬ 
versial  matters  fluctuated  widely.  But 
his  biographer  and  intimate  associate, 
Tom  Clarke,  writing  long  after  the 
publisher’s  death,  must  have  had  sound 
reason  for  believing  that  Northcliffe 
was  opposed  to  an  extension  of  the 
journalist’s  union  along  trade  union 
lines,  feeling  that  it  tended  to  interfere 
with  the  proprietor’s  right  of  control 
By  the  way,  this  same  reason  was  the 
point  of  the  argument  recently  made 
by  Scripps-Howard  when  that  organi¬ 
zation,  which  for  50  years  has  supported 
labor  unionism  in  this  country,  turned 
down  the  guild’s  proposal  that  it  sign 
its  union  contract. 

pr.  Bleyer  is  a  stout  defender  of  the 
guild  as  a  union. 

HE  DOESN’T  LIKE  IT 

To  Editor  &  Publisher:  The  new 
British-style  makeup  which  the  Paul 
Block  and  some  of  the  Hearst  papers 
are  trying  out  reminds  me  of  what  the 
Scotchman  said  about  the  pyramids: 
“It’s  a  lot  of  masonry  not  to  be  draw¬ 
ing  any  rent.” 

It  seems  to  me  that  the  typography 
of  a  newspaper  should  reflect  the  char¬ 
acter  of  its  editorial  content  and  the 
personality  of  its  editor  or  owner.  If 
the  typography  is  bizarre  and  sensa¬ 
tional,  then  the  public,  the  customer, 
knows  just  what  to  expect. 

There  is  no  doubt  but  that  the  time 
has  come  when  there  should  be  some 
evidence  of  originality  and  taste  shown 


in  newspaper  makeup.  But  if  the  new 
British-style  indicates  the  direction 
which  tomorrow’s  newspaper  will  look, 
good  night! 

When  the  great  type  designer  of  the 
sixteenth  century  who  was  commis¬ 
sioned  by  the  Academy  to  design  a  type¬ 
face  that  would  express  the  genius  and 
the  artistic  flavor  of  France,  the  Im¬ 
mortals  issued  this  edict  which  still 
holds:  “The  eye  is  the  sovereign  ruler 
of  taste.”  If  typography  Uxjks  good,  if 
it  is  easy  on  the  eye,  then  it  is  good. 

This  British-style — if  it  can  be  so 
called — is  atrocious!  It  violates  every 
law  of  svmmetry,  balance;  it  makes  the 
meanings  of  the  headlines  difficult  to 
decipher.  It  is  conducive  to  lazy  copy- 
desk  work,  and  it  puts  a  premium  on 
sloppiness  in  the  cennposing  room. 

Newspaper  typography  needs  some¬ 
thing.  Look  at  the  pleasing  effect  which 
the  -Vcic  i’ork  Herald  Tribune  gets 
with  Bodoni  bold,  upper  and  lower  case. 
.Lnd  notice  what  the  Mihvoukee  Journal 
does  with  the  ugliest  of  typefaces  by 
using  it  in  series — Cheltenham  Bold. 

I  suggest  that  the  newspaper  pub¬ 
lishers  of  America  appoint  a  committee 
cumposed  of  Elmer  .-Xdler,  Walter 
Teague,  William  A.  Kittredge,  Albert 
Schiller,  J.  L.  h'razier,  T.  NI.  Cleland, 
W.  A.  Dwiggins,  John  Allen,  Earl  Em¬ 
mons,  Heyworth  Campliell,  Frank 
Crowinshield  and  others,  to  do  some 
noble  experimenting  in  order  to  evolve 
a  newspaper  typography  that  would  be 
expressive  of  the  tempo,  the  spirit  and 
flavor  of  our  time  and  our  country. 

You  can’t  turn  a  longshoreman  loose 
in  a  composing  room  and  expect  him  to 
create  something  really  interesting  and 
fresh. 

It  is  a  fine  thing  to  see  this  urge  to 
achieve  new  effects  in  newspaper 
makeup,  but  is  it  necessary  that  makeup 
editors  and  composing  rooms  go  ad¬ 
venturing  for  ideas? 

Sincerely, 

A.  J.  Fehrexb.\ch. 


CONSISTENCY 

To  Editor  &  Publishfji  :  I  would  like 
to  call  attention  to 

a.  The  practice  of  some  editors  in 
ca.stigating  editorially  reporters  and 
photographers  for  obtaining  the  very 
stories  and  art  which  the  same  editor 
permits  to  lie  splashed  all  over  the 
front  page. 

b.  The  practice  of  berating  members 
of  the  press  in  editorial  columns  for 
what  might  be  termed  “sharp”  prac¬ 
tices  in  the  profession. 

c.  Praising  editorially  public  figures 
for  refusing  to  make  a  statement  or  to 
be  photographed. 

I  can  think  of  no  professional  man  or 
merchant  who  would  buy  advertising 
space  in  the  press  to  denounce  his  own 
employes  for  doing  the  very  things  he 
pays  them  to  do.  or  to  tell  customers 
and  clients,  including  prospective  ones, 
that  his  associates  or  employes  are 
crooks.  Paul  Prys.  fakers,  character 
assassins,  engaged  in  the  production  of 
shoddy  merchandise  or  ambulance 
chasing. 

(Ano.vymous). 


IVY  LEE  APPRECIATION 

To  Editor  &  Publisher:  After 
reading  your  comment  on  Ivy  Lee,  I 
feel  the  urn'e  to  present  a  viewpoint 
which  I  believe  is  held  by  many  other 
newspaper  men  (or.  as  in  my  own  case, 
ex-newspaper  men). 

The  experience  that  justifies  this 
letter — if  you  will  excuse  a  personal 
interlude — is  as  follows :  I  knew  Ivy 
Lee  for  years  as  a  fel'ow  reporter,  and 
subsequently  observed  his  activities 
when  I  was  city  editor  of  the  old 
Evening  Post,  city  editor  arid  Sunday 
editor  of  the  New  York  Times,  and 
Washington  editor  of  the  Red  Cross 
Magazine  in  wartimes. 

In  my  nine  years  or  more  on  news 
and  editorial  desks,  I  never  knew  Ivy 
Lee  to  ask  anybody  to  use  the  mate¬ 
rial  he  supplied.  Though  I  saw  him 
at  intervals,  he  never  mentioned  any¬ 
thing  he  had  sent  in  or  intended  to 
submit.  If  he  furnished  what  we  con¬ 
sidered  news,  we  used  it,  and  often  we 
went  behind  him  and  developed  a  story, 


doubtless  in  ways  his  clients  did  not 
like.  If  he  turned  in  an  item  we  re¬ 
garded  as  worthless,  it  went  into  the 
waste  basket. 

Naturally  he  did  not  circulate  matter 
calculated  to  harm  or  offend  the  cor¬ 
porations  for  which  he  worked,  but  I 
never  heard  of  his  suppressing  anything 
the  newspapers  could  have  got  without 
his  aid.  I  don’t  think  he  ever  tried. 

Many  times  I  sent  reporters  to  see 
him.  but  never  at  his  request.  There 
was  no  instance  in  which  he  failed  to 
help  them.  Doubtless  !’<•  was  silent  as 
to  facts  which  he  did  not  wish  to  dis¬ 
close.  Certainly  he  did  not  ask  the 
reporters  or  the  editor  to  suppress  any¬ 
thing  whatever. 

In  managing  Red  Cross  publicity  at 
the  request  of  Henry  P.  Davison, 
Chairman  of  the  War  Council,  he  built 
up  a  large  organization  and.  in  the 
opinion  of  everybody  who  knew  any¬ 
thing  about  it.  did  a  brilliant  job.  His 
was  a  great  part  in  the  collection  of 
some  three  hundred  million  dollars  for 
P'^d  Cross  war  work.  It  is  worth 
while  recalling  that  the  Red  Cross, 
among  its  other  accomplishments,  had 
ready  the  only  complete  medical  and 
surgical  supplies  for  the  .'\merican 
soldiers  who  first  entered  the  trenches. 

If  Ivy  Lee  ever  did  anything  to  in¬ 
jure  the  traditions  of  an  honest  press, 
or  to  deflect  any  newspaper  man  from 
his  proper  functions,  this  ex-editor 
never  knew  about  it — and  does  not  be¬ 
lieve  he  ever  did. 

R.alph  H.  Gr.wes. 

Garden  City,  L.  1. 


BELATED  APPRECIATION 

To  Editor  &  Publisher  :  .\n  assertion 
was  made  by  a  sneaker  on  the  radio 
during  the  Rexall  program  Sunday, 
November  11,  in  which  DeWolf  Hopper 
acted  as  announcer  of  the  program,  that 
radio  was  the  better  advertising 
medium  than  newspapers. 

This  speaker,  whose  name  I  was  un¬ 
able  to  hear  at  the  time  of  its  announce¬ 
ment.  stated  that  his  Rexall  firm  spent 
$36,000,000  for  advertising  in  the  past 
30  years.  He  stated  this  proved  his 
company  had  been  successful.  Will  this 
person  explain  in  these  columns  if  his 
business  was  built  up  by  radio  or  news¬ 
papers? 

Respectfully, 

Abe  Smith, 

Marietta  (O.)  Times. 


CHILD  LABOR  IN  DETROIT 

To  Editor  &  Publisher:  We  have 
noted  with  interest  and  approval  your 
editorial  which  condemned  the  employ¬ 
ment  of  young  children  in  the  selling  and 
delivering  of  magazines  and  news¬ 
papers.  We  are  therefore  anxious  to 
correct  erroneous  information  in  the 
dispatch  from  Detroit,  which  appeared 
in  vour  issue  of  November  3,  1934. 

In  this  dispatch  the  Detroit  Street 
Trades  Committee  is  reported  as  spon¬ 
soring  two  ordinances.  We  are  sponsor¬ 
ing  but  one  ordinance,  which  provides 
for : 

1.  An  18  year  age  minimum  for  girls 
and  a  14  year  age  minimum  for  boys, 
except  that  boys  between  the  ages  of 
12  and  14  who  have  an  established 
magazine  or  newsnaper  route  could 
continue:  no  new  permits  to  be  issued 
to  bovs  under  14. 

2.  No  selling  distributing  of  news¬ 
papers  or  periodicals  or  other  wares  by 
bo'  s  under  16  years  of  age  between 
8  P.  M.  and  7  A.  M.  from  April  1  to 
September  30.  and  between  7  P.  M. 
and  7  A.  M.  October  1  to  March  31. 

3.  The  combined  period  of  school  and 
work  is  not  to  exceed  8  hours. 

4.  Eligibility  to  a  permit  and  badge, 
based  upon  proof  of  age,  mental  and 
physical  fitness  and  srt>ool  progress. 

The  Detroit  Street  Trades  Commit¬ 
tee  comprises  in  its  membership  eight¬ 
een  civic  and  social  oro^anizations,  who 
are  interested  in  child  welfare  and  pro¬ 
tection,  who  have  carefully  studied  for 
a  number  of  years  the  problem  of  un¬ 
regulated  and  unprotected  childhood 
eneaged  in  selling  newspapers,  maga¬ 
zines  and  other  wares  on  our  city 
streets,  exposed  to  the  stress  and  strain 


of  traffic  hazard"  and  other  uinvholt. 
some  influences  of  the  street. 

Certainly  we  have  a  right  to  expec 
that  the  .American  press  should  lead  ih« 
way  for  decent  standards  for  childrtt 
and  we  are  very  grateful  for  the  pan 
you  are  taking  in  fo'"”ulating  editorial 
opinion  in  this  regard. 

Very  truly  yours. 

The  Detroit  Street  Trades  Com- 

.MITTEE. 

Malka  S.  G.\ce, 

Secretary. 


CONI 
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UNPAID  EDITOR’S  VIEWS 

To  Editor  &  Purlisher:  A  socialist 
newspaper  says  editorially  that  there  is 
something  tragic  in  all  my  endeavor  tc 
reform  society  through  the  medium  oi 
newspaiKT  letters,  because  capitalist 
newspapers  will  not  allow  “letters  tc 
the  editor”  to  get  at  the  root  of  th« 
trouble  and  show  up  the  system  tha: 
breeds  crime,  graft,  prostitution,  mas 
murder,  breadlines,  pain,  pale-facdl 
children,  degeneracy. 

Well,  it  is  true  that  much  of 
seed  falls  on  stony,  barren  soil.  A\ 
times  I  feel  like  turning  to  the  ninrel 
congenial  task  of  writing  a  book.  But] 
consider  codfish !  Only  a  few  matun 
codfish  develop  from  a  million  egg 
Yet  the  ocean  is  full  of  codfish.  OncI 
man  and  one  woman  could  populate  th«| 
world.  .A  mere  handful  of  words 
the  Gospels  made  a  new  world  out  oil 
an  old  world.  So  I  do  not  give  up] 
hope  that  the  foolishness  of  my  preach 
ing  may  yet  do  a  little  good. 

There  is  no  capitalist  press.  Tlien 
are  individual  capitalist  newspaiit-r 
But  most  newspiapers  know  on  wliichj 
side  their  bread  is  buttered.  They 
derstand  that  their  prosperity  dciiend! 
upon  the  prosperity  of  the  middle  and| 
lower  classes.  If  they  favor  the  so- 
called  “capitalist  system,”  it  is  becausJ 
they  believe  that  this  system  makes  ioif 
the  welfare  of  all. 

I  do  not  curry  favor  with  the  news 
papers  because  I  write  for  them  (with 
out  pay).  I  know  the  sins  and  fault! 
of  newspapers  as  well  as  any  other  mar 
knows  them.  Some  editors  would  no 
publish  my  letters  on  a  bet.  But  mam 
enlightened  editors  gladly  publish  wha: 
I  write,  for  they  realize  that  my  letter 
dimly  shadow  forth  something  of  thatl 
Divine  Idea  so  glowingly  described  hj' 
the  great  German  philosopher,  Ficlii 
and  that  society  must  inevitably  disin 
tegrate  and  perish  unless  the  Divim| 
Idea  be  kept  alive  in  the  souls  of  men 
Yours  very  truly, 

Charles  Hooper. 

CoEUR  d’Alene,  Idaho, 

Nov.  17,  1934. 
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EDITOR  RETRACTS  STATEMENTS 

.An  agreement  not  to  publish  any  mor^Ei 
anti-Jewish  attacks  in  the  Deutsche  Zeit 
ung.  New  York,  organ  of  the  Friend' 
of  New  Germany,  was  signed  Nov.  Li 

i._-  _ xr^T _ _ *l-i 
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by  William  McLaughlin,  editor  of  th 
English  section  of  the  weekly,  as  a  con 
dition  for  suspension  of  a  one-yea^ 
prison  sentence  for  libel.  Mr.  McLaugh¬ 
lin  pleaded  guilty  to  the  libel  chargi 
based  on  an  article  appearing  in  th 
July  7  issue  of  the  weekly,  attacking 
former  Magistrate  Joseph  (joldstein  foij 
defending  three  Erasmus  high  sc’noo 
boys  who  had  pleaded  guilty  to  a  . 

made  by  a  girl  student.  He  agreed  6 
publish  a  retraction. 
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SHERIFF  CHARGES  LIBEL 

M.  F.  Calkins,  publisher  of  the  Cor¬ 
coran  (Cal.)  News,  has  been  charged 
with  malicious  libel  in  a  complaint  re= 
cently  signed  by  Sheriff  W.  V.  Buck-j 
ner  of  Kings  County,  based  on  an  ed;; 
torial  charging  peace  officers  were,  re-j 
ceiving  more  than  $2,000  a  month  i"! 
bribes  from  illegal  resorts. 


1! 


BOLLING  JOINS  STA^nON  WXYZ 

George  W.  Bolling,  Chicago  r.ewj| 
paper  and  radio  advertising  exrcutivej 
has  joined  station  WXYZ,  Detroit,  & 
assistant  to  Allan  Campbell,  commer¬ 
cial  manager,  Bolling,  for  several  yea.^ 
commercial  manager  oi  KYW,  Chicag^ 
has  been  associated  in  recent  year 
with  Hays  MacFarland  agency,  Oiicigpl 
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CONNECTICUT  DAILIES 
HAVE  RADIO  STATION 

^P«C  Katerbury  American  and  Republican 
Operating  WIXBS,  Experimental 
pgj.  Station — Erwin  J.  Frey  Is 

torial  Business  Manager 

The  H'aterbitry  (Conn.)  American 

Com.  f’'*  have  opened  WIXBS, 

pioneer  high  fidelity  radio  station. 
WIXBS  is  a  member  of  the  new  Amer- 
iry.  Broadcasting  System. 

The  American  and  Republican  sta- 
5  jon  is  the  first  of  major  importance  to 
.  .jptn  in  the  new  1,500  to  1,600  kilocycle 
^’*hst  jgnd  recently  awarded  by  the  federal 
communications  commission  to  com- 
^  aercial  operators.  This  channel  until 
rtccntly  was  reserved  for  police  broad- 
italis  Stations  in  this  band  are  being 
t  speed  20  kilocycles  apart,  instead  of 
J™  10  kilocycles  as  customary,  to  give 

sore  ‘‘elbow  room”  on  the  air.  The 
wave  length  of  WIXBS  is  1,530  kilo- 

'  cycles. 

High  fidelity  is  the  latest  word  in 
*  ’'p  «lio,  according  to  William  J.  Pape, 

■  poblisher,  and  permits  transmission  and 
reception  of  the  finer  and  lower  tones, 
which  are  now  lost  by  standard  meth- 
ods  of  transmission.  WIXBS,  as  the 
all  letters  indicate,  is  an  experimental 
sation,  commissioner  to  make  experi- 
P.  nents  by  the  federal  government. 

*  Erwin  J.  Frey,  national  advertising 
jjnager  of  the  newspapers,  has  been 
“f  OTied  business  manager  of  the  station, 
retaining  his  newspaper  post.  Eric 
Pape,  son  of  the  publisher,  who  also 
las  been  with  the  newspapers  for  sev- 
nl  years,  is  assistant  business  man- 
whic!  £  Christy  Erk,  formerly  manag- 
“"i  ng  editor  of  the  ll'atcrbury  Democrat, 

'  -  s  radio  editor-columnist  and  news 

®  broadcaster  for  the  station.  The  sta- 
tion  broadcasts  news  three  times,  morn- 
ing.  late  afternoon  and  late  night. 

The  newspapers  announced  the  open¬ 
ing  of  the  station  w'ith  a  10-page  special 
radio  section,  written  and  edited  by 
Xiver  W.  Beaman  of  the  American 

laults 

r  mar  station  employs  a  staff  of  20 
h*  men  and  women  as  program  directors, 
announcers,  engineers,  operators  and 
commercial  salesmen. 

letter!  WJXBS  is  the  first  newspaper-owned 

'  J  L  radio  station  in  Connecticut. 

)ed  by  _ 

NEW  LEGION  OFFICERS 

P)hjn,  Newly-elected  officers  of  the  Adver- 
{  thing  Men’s  Post,  No.  209,  American 
Legion,  for  1934-1935  are:  Commander, 
)PPi.  Hurley,  sports  editor.  New 

York  Daily  Mirror;  finance  officer, 
Louis  Gutterman.  Knickerbcxrker  Shirt 

iShop,  52  East  42nd  street.  New  York 
City;  adjutant,  Sidney  L.  Weedon, 
Parke,  Austin  &  Lipscomb,  Inc.,  612 
Enipire  State  Building,  New  York 
City. 

_ 

NEW  POST  FOR  COYNE 

Charles  E.  Coyne,  formerly  publicity 
director  of  R.  H.  White’s  of  Boston, 
L  y-hjlHs  been  appointed  assistant  to  the  gen- 
,  *"jcral  manager  in  charge  of  sales  promo- 
in  tha***  Houghton  &  Duttons,  Boston  de- 
;ackinH"«"‘  store. _ 

Ichwl  D’ARCY  CO.  NAMED 

charga  D’Arcy  Advertising  Co.,  St.  Louis, 
•eed  *^cn  appointed  to  direct  the  adver¬ 
tising  of  Haskins  Bros.  &  Co.,  toilet 
and  laundry  soaps,  Omaha. 

:l - ^ - • - 

'fJ'J  INTERNATIONAL 
iint  K-  SERVICE 

Buck-] 
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VXYZ  Telaphon*  I  Open  66-27 
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a  - — 
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TUGWELL  GREETS  CAPITAL  CORPS 


Rexford  Guy  Tugwell,  Undersecretary  of  Agriculture,  shown  holding  his  first 
press  conference  at  the  Department  of  Agriculture,  Washington,  D.  C.,  Nov.  16, 
following  his  return  from  Europe. 


(Spenal  to  Editor  &  Publisher) 

WASHINGTON,  D.  C.,  Nov.  20— 
Rexford  G.  Tugwell,  Undersecre¬ 
tary  of  .Agriculture,  was  back  from 
Europe  this  week  with  assurance  that 
he  will  not  attempt  to  force  the  so- 
called  Tugwell  food  and  drug  bill  upon 
Congress,  but  will  support  any  legisla¬ 
tion  looking  to  that  end  which  has  ad¬ 
ministration  support. 

Whether  Representatives  William  1. 
Sirovich  of  New  York,  and  Virginia 
Jenckes  cf  Indiana,  will  submit  their 
food  and  drug  bills  at  the  next  session, 
will  not  be  determined  until  they  re- 

PRINTING  4-PAGE  FOOD  ADS 

The  Chicago  Herald  and  Examiner  is 
publishing  a  series  of  four-page  gro¬ 
cery  advertisements  in  color  on  peach- 
colored  paper  for  the  Kroger  Company. 
These  four-page  ads,  said  to  be  the 
largest  single  insertion  of  grocery  ad¬ 
vertising  by  one  company  in  Chicago, 
run  Friday  or  Monday,  featuring 
special  Kroger  food  items.  The  front 
page  of  the  four-page  section,  printed 
on  peach  paper,  is  in  two  colors.  Suc¬ 
cess  of  this  unusual  type  of  grocery 
advertising  has  warranted  continued  use 
by  Kroger,  according  to  William  Mur¬ 
phy,  advertising  director  of  the  Herald 
and  Examiner. 

DRESNER  AGENCY  EXPANDS 

Effective  Nov.  26,  J.  Dresner,  New 
York  advertising  agency,  will  move  to 
larger  quarters  on  the  10th  floor  of 
the  Brokaw  Building  at  1457  Broad¬ 
way.  Additional  facilities  have  been 
made  necessary  by  new  accounts  and 
increased  appropriations. 


ACCURACY 


United  Press 


SPEED 


turn  to  the  capital  with  their  legislative 
programs. 

Meanwhile  the  General  Federation  of 
Women’s  Clubs,  which  was  one  of  the 
largest  units  supporting  food  and  drug 
law  revision  at  the  last  session,  has 
sc  unded  a  call  for  the  annual  conven¬ 
tion,  to  take  place  in  this  city  Jan.  15  to 
19.  In  its  call  is  the  following : 

“If  a  new  pure  food  bill  has  been 
drawn,  the  Federation,  which  endorsed 
the  general  principle  and  purpose  of 
the  Copeland  Bill  (S'.  2800)  at  its 
council  in  May,  will  hear  a  presentation 
of  the  latest  bill  at  one  of  its  sessions.” 

OPENS  GASTONIA  BUREAU 

The  Charlotte  (N.  C.)  Neivs  has  es¬ 
tablished  a  bureau  at  Gastonia.  12  miles 
from  Charlotte,  with  Leary  W.  .Adams 
in  charge.  .\lso  in  the  bureau  are  Will 
O’Mae  Adams,  who  writes  a  daily 
column  for  the  Gastonia  edition,  “Gas¬ 
tonia  Gleanings,”  and  Woodrow  Cloer, 
reporter.  The  bureau  occupies  two 
rooms  in  the  Woolworth  building. 

FACTS 

ThePersonnel  Bureau  has ihepersonal, 
education  and  experience  records  of 
416  members  of  Sisma  Delta  Chi  in 
46  states,  the  District  of  Columbia, 
two  island  possessions  and  three 
foreign  countries. 

They  are  trained  for  and  experienced 
in  every  branch  of  journalism.  Their 
age  range  is  21  to  52,  with  the 
average  at  29. 

Their  minimum  salary  requirements 
range  from  $520  to  $15,000. 

Employers  of  editorial  talent  who 
have  used  the  Personnel  Bureau  will 
testify  to  the  average  superiority  of 
Bureau  registrants. 

When  you  need  a  GOOD  man,  write 


PERSONNEL  BUREAU 

OF 

SIGMA  DELTA  CHI 


JAMES  C  MPER.  Otradei 
836  Exchange  Avenue 


MAUPIN  ELECTION  WINNER 

Will  M.  Maupin  of  Lincoln,  was  the 
only  one  ( f  four  Nebraska  newspaper 
men  running  for  major  offices  in  the 
state  to  come  safely  through  the  Nov. 
6  election.  Maupin  who  is  70  years 
old,  was  elected  to  the  state  railway 
commissii  n.  This  is  Mr.  Maupin’s 
first  entry  into  the  political  ring  al¬ 
though  at  one  time  he  was  the  state’s 
labor  commissioner  and  also  the  state’s 
publicity  director.  Edgar  Howard, 
if  the  Columbus  (Neb.)  Telegram, 
who  has  been  Nebraska’s  perennial 
Democrat  in  Congress  was  defeated  by 
Karl  Stefan,  radio  announcer  of  Nor¬ 
folk.  Dwight  Griswold,  editi  r  of  the 
Gordon  (Neb.)  Journal,  was  defeated 
the  second  time  in  his  race  for  gov¬ 
ernor  on  the  Republican  ticket.  Roy 
Cochran  defeated  Griswold  who  is 
also  a  former,  president  of  the  Nebraska 
State  Press  .Association.  James  W. 
Hammond,  publisher  of  the  Holdrege 
(Neb.)  Citicen  was  defeated  in  his 
race  for  Congress  by  C.  G.  Binderup, 
a  free  silver  Democrat. 

ALL  THE  NEWS  OF 
BRITISH  PUBLISHING 
AND  ADVERTISING 

$s  given  in 

WORLD'S  PRESS  NEWS 

leading  British  organ  of 
journalism  and  publicity. 

Sabscrlptien  e<  S8  a  ym  IncladMi 
SS  Israel  oi  World's  Piesi  Nows 
IS  Israu  of  “Photoanpky" 

IS  IssuM  of  “Priniina'' 

IS  IsiUM  of  "MsfkBtlna  6  Dosiin” 

Only  British  member  of  the  A.  B.  C 
in  ib  field.  Largest  net  paid  sale. 

WORLD'S  ^ESS  NEWS 
AND  ADVERTISING 


46,  F«tt«  Lm« 


Loadoa,  E.  C  4 


Chicago 


NO  CHARGE  TO  EfylPLOYERS 


1/  you  heed 
circulation 
men — 

Competent  to  take  charge  of 
your  entire  department,  oc  to 
fill  important  posts  in  the 
department,  the  Welfare  Com¬ 
mittee  of  the  International 
Circulation  Managers  Asso¬ 
ciation  can  provide  you  with 
men  of  capacity  and  ability. 

Address:  Clarence  E.  Eyster, 
Secretary-Treasurer,  The 
Peoria  Star,  Peoria,  Illinois. 


FOREMOST  IN  NEW  YORK 
Established  1905 

NEWS  AGENCY 

New  YORK  N.V-^ 

De2:ers  and  Distributors 

OUT-OF-TOWN 
BACK  NUMBER 
AND  FOREIGN 
NEWSPAPERS 

STOCK  ROOM  AND  OFFICE 

TIMES  BUILDING 

TIMES  SQUARE 
Tolephona:  BRyant  S-0344 
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MUNDELEIN’S  JUBILEE 
BIG  LOCAL  STORY 


Five  Pews  Reserved  for  Press  as 
Cardinal  Celebrates  2Sth  Year 
as  Bishop — Free  Play  for 
Cameras,  Too 


(Special  to  Editor  &  Publisher) 

Chicago,  Xov.  20— Between  30  and 
40  local  newspaper  reporters  and  pho¬ 
tographers  were  assigned  today  to  cover 
the  beauty  and  pageantry  of  a  pontifi¬ 
cal  mass,  marking  the  25th  anniversary 
as  a  bishop  of  Cardinal  Mundelein  of 
the  Roman  Catholic  Qiurch.  The  cere¬ 
monies  were  accorded  tremendous  space 
in  the  local  press,  both  today  and  in 
advance,  in  recognition  of  the  greatest 
gathering  of  Catliolic  prelates  here  since 
the  Eucharistic  Congress. 

Special  press  arrangements  were 
made  at  the  Holy  Name  Cathedral, 
where  the  ceremonies  were  held.  Re- 
jwrters  were  given  seats  in  the  first 
five  rows  of  pews  immediately  to  the 
left  of  the  center  of  the  church.  Camera¬ 
men  were  permitted  to  place  their 
cameras  just  back  of  the  altar  rail  and 
take  as  many  pictures  as  they  desired. 
Special  telegraph  wires  were  strung 
into  the  cathedral  rectory,  permitting 
reporters  to  file  their  stories  by  wire. 
Press  releases  on  Cardinal  Mundelein’s 
message  and  that  of  the  Poiie’s  tribute 
to  the  cardinal  were  issued  to  the  re¬ 
porters  in  advance  of  the  religious  cere¬ 
monies. 

A  full-page  color  portrait  of  Cardinal 
Mundelein  was  published  by  the  Chicago 
American  today  in  all  editions  on  regu¬ 
lar  newsprint  at  normal  high-speed  pro¬ 
duction  as  one  of  the  journalistic  fea¬ 
tures  of  the  silver  jubilee  celebration. 
The  portrait,  showing  the  cardinal  in  his 
red  robes,  was  so  rich  in  color  and  so 
true  in  registry,  that  it  caused  consider¬ 
able  widespread  comment  among  news¬ 
paper  mechanical  executives.  Many  de¬ 
clared  it  to  be  one  of  the  best  color 
printing  jobs  at  high  speed  and  under 
normal  daily  printing  conditions  they 
had  ever  seen.  Discussing  the  details 
of  this  printing  feat.  Royal  Daniel,  as¬ 
sistant  managing  editor  of  the  Ameri¬ 
can,  said: 

“The  cardinal’s  portrait  was  a  one- 
color  job  with  the  optical  illusion  of 
four  colors.  There  was,  of  course,  the 
red  plate  and  the  black  plate  and  the 
use  of  the  old  first  principles.  The  soft 
Benday  border  and  the  use  of  Benday 
over  the  white  lace  and  in  the  chair, 
contrasted  with  the  cardinal  moire  of 
the  robes,  gave  the  multi-color  effect. 
The  results  olrtained  in  the  paper  rep¬ 
resented  a  triumph  for  our  mechanical 
departments.” 

Both  Mr.  Daniel  and  F.  J.  McCarthy, 
managing  editor,  were  enthusiastic  in 
their  praise  for  the  work  done  by  Mau¬ 
rice  Hesse,  mechanical  superintendent, 
and  his  assistant.  Fred  Hudson :  S.  H. 
Osterban,  head  of  the  engraving  de¬ 
partment  and  James  Shenoha.  art  di¬ 
rector.  and  his  assistant,  Don  Chilcote. 

•Aside  from  the  color  portrait  of  Car¬ 
dinal  Mundelein,  the  American  had  a 
large  number  of  spot  pictures  of  the 
procession  and  services.  Another  high 
sjwt  of  the  coverage  was  a  “review” 
of  the  jubilee  mass  by  Ashton  Stevens 
from  the  viewpoint  of  a  drama  critic, 
and  a  well-written  lead  story  by  Ed¬ 
ward  Reticker,  city  editor  of  the 
American. 

Other  local  papers  gave  the  event 
equal  prominence  and  display.  The 
Chicago  Tribune  last  Sunday  carried  a 
four-color  picture  of  the  cardinal  in 
the  rotogravure  section  and  the  Chicago 
Daily  Ne7vs  presented  a  large  photo¬ 
graph  of  the  prelate  in  its  Saturday 
roto  section.  The  Chicago  Herald  arid 
Examiner  carried  a  full-page  black  and 
white  picture  of  the  cardinal  on  Sun¬ 
day. 

•Assigned  to  write  the  lead  stories 
of  today’s  pontifical  mass  were  the  fol¬ 
lowing  : 

Clem  Lane.  Daily  News:  I-ee  Geh- 
hart,  former  United  Press  Washington 
bureau  staff  writer,  who  recently  joined 
the  Chicago  Daily  Times;  Milton  Fair- 
man.  Herald  and  Examiner,  and  James 
O’Donnell  Bennett,  Chicago  Tribune. 


PUBLISHED  ELEC’nON  EXTRA 

One  hour  after  the  last  county  pre¬ 
cinct  was  reported  by  the  local  board 
of  elections,  the  Sidney  (O.)  Daily 
Xeics  on  Xov.  7  placed  its  election  ex¬ 
tra  on  the  streets.  The  edition,  which 
ran  four  pages,  printed  on  pink  news¬ 
print  and  carried  an  unofficial  abstract 
of  the  county  vote  on  the  principal  state 
offices  and  all  of  the  county  offices  by 
precinct.  The  edition  also  carried  the 
vote  by  wards  on  four  proposals  placed 
before  the  voters. 

PRODUCER  IS  “SOCKED” 
AIDING  DRAMA  CRITIC 

Lou  Brown  Gets  Black  Eye  and  Critic 

Fails  to  Get  First  Night  Ticket 
— Latter  Barred  by 
Shuberts 

(By  telegraph  to  Editor  &  Publisher) 

Boston’,  Xov.  22 — Because  he  had 
written  a  partciularly  harsh  review  of 
the  Shubert  show  “.America  Sings” 
George  Holland,  drama  critic  of  the 
Boston  Evening  American,  was  in¬ 
formed  his  presence  was  not  desired  at 
the  first  night  of  “Calling  All  Stars” 
at  the  Shubert  Theatre,  Boston,  the 
night  of  Nov.  21.  Accordingly  the 
paper  sent  another  man.  However,  ac¬ 
cording  to  the  American  office,  one  of 
the  paper’s  influential  advertisers  was 
desirous  of  obtaining  particularly  good 
first  night  seats  for  the  show  and  Mr. 
Holland  went  along  to  fix  it  up  with 
Mr.  Lou  Brown.  These  two  are  per¬ 
sonal  friends  as  Mr.  Holland  was  a 
producer  himself  until  a  few  years  ago. 
When  James  McCaffrey  who  was  tak¬ 
ing  tickets  saw  Mr.  Holland  he  remem¬ 
bered  orders  from  J.  J.  Shubert  and 
immediately  informed  Mr.  Brown  that 
Mr.  Holland  was  not  to  be  admitted. 
All  newspapermen  agree  that  if  Mr. 
Brown  had  kept  his  head  there  would 
have  been  no  trouble  at  all.  However, 
as  Mr.  Brown  had  been  working  con¬ 
stantly  on  the  show  for  the  last  three 
days  and  nights  he  jumped  to  the  con¬ 
clusion  that  one  of  his  friends  was 
being  insulted  and  struck  out  with  his 
fist.  The  results  of  the  mix-up  were 
a  black  eye  for  Mr.  Brown,  who  was 
knocked  out  but  quickly  revived,  a  call 
for  two  riot  cars  of  police  and  a  delay 
in  the  opening  of  nearly  an  hour. 

The  feud  between  Mr.  Holland  and 
Mr.  Shubert  starting  after  his  review 
of  “.America  Sings”  which  failed  soon 
after  opening,  caused  all  Shubert  ad¬ 
vertising  to  be  withdrawn  from  the 
Boston  .American.  Until  Mr.  Brown 
came  with  “Calling  .All  Stars”  this 
producer,  because  of  his  friendship  with 
Mr.  Holland,  placed  the  advertising  in 
his  paper  over  Mr.  Shubert’s  orders. 

No  Boston  morning  papers  carried 
stories  on  the  fracas  except  the  Boston 
Record  and  it  omitted  Mr.  Holland’s 
name  from  the  story  which  was  the 
feature  of  the  last  edition.  Mr.  Holland 
was  not  available  for  a  statement 
Thursday. 


MAGEE  TURNS  INVENTOR 

A  device  called  the  “Park-o-meter” 
has  been  invented  by  Carl  Magee,  for¬ 
mer  editor  of  the  Oklahoma  City  Okla¬ 
homa  News,  to  aid  and  warn  motorists 
in  parking  their  cars,  registering  the 
time  limit  at  a  particular  spot.  A  mo¬ 
torist  puts  a  nickel  in  the  machine  and 
a  light  flashes  on,  showing  the  number 
of  minutes  permitted  for  parking.  A 
corporation  has  been  formed  in  Okla¬ 
homa  City  and  the  Macnick  Company 
of  Tulsa  to  manufacture  the  device. 


SIMPLIHES  HEADLINES 

The  JVinston-Salem  (N.  C.)  Journal 
has  joined  the  new  trend  toward  sim¬ 
plified  headline  writing.  On  inside 
pages  the  Journal  has,  as  an  experiment, 
been  placing  stories  under  one  and  two- 
line  heads,  with  no  decks.  Two-line 
heads  are  in  large  and  small  type.  The 
larger  type,  all  caps,  takes  one  and  two 
words  and  the  second  line,  in  smaller 
type,  caps  and  lower  case,  takes  three 
and  four  words.  Double-column  heads 
take  five  and  six  words  in  caps  and 
lower  case. 


OCTOBER  LINAGE  IN  OMAHA 


County  Tax  Sale  Advertising  Dis¬ 
torted  Comparison 

Omission  of  a  footnote  from  the 
Omaha  linage  figures  published  last 
week  gave  a  false  impression  of  the 
progress  made  by  that  city's  newspapers 
in  October.  County  tax  sale  advertis¬ 
ing  is  pubished  by  the  Bec-Neies  and 
the  ll’orld-Hcrald  in  alternate  years,  at 
special  rates,  and  appears  only  in  even¬ 
ing  editions.  In  October,  the  Bee- 
Xews  carried  122,018  lines  of  legal  ad¬ 
vertising.  Its  gain  for  the  month,  in 
dailv  editions,  was  168,613  lines,  ac¬ 
cording  to  Media  Records.  Tlte  World- 
Herald,  which  carried  136,290  lines  last 
year,  but  only  3,176  lines  in  1934,  was 
given  a  loss  of  64,072  lines  for  October. 
Considering  the  legal  advertising  as  non¬ 


commercial,  the  daily  edition  gains  ia 
the  month  would  be: 

Bee-Xews  .  47,552  line; 

World-Herald  .  72,218  line 

MORE  ADS  FOR  CEMENT 

(Bv  telegraph  to  Editor  &  Publisher) 

Chic.vgo,  Xov.  22. — The  Portlan 
Cement  .Association  plans  an  incrta^t 
appropriation  for  newspapers  in  19.1' 

E.  J.  Mehren,  president,  announced  I'.erJ 
today  following  the  association’s  ai.nua 
meeting  at  the  Blackstone  Hotel  yester 
day.  'file  exact  amount  to  be  spent  ’■ 
newspapers  will  be  determined  by  th  ' 
executive  committee.  In  reporting  in 
creased  shipments  in  many  sections  1- 
association  members.  Mr.  Mehren  a: 
tributed  the  upward  trend  in  ctmer 
business  to  the  home  improvement  ar  • 
modernization  program  now  under  waj 


Supplies  and  Equipment 


SAVE  A  MINUTE 


in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 


New  England  Newspaper  Supply  Co. 


Worcester,  Mass.,  U.  S.  A. 

CabU  AdSTM.  NENSCO— WercMtar 


Fof  Everything  Electric 
See  General  Electric 


The  compute  G-E  line  enables 
you  to  entrust  eru  manufac¬ 
turer  with  the  undivided 
responsibility  for  every  elec¬ 
trical  requirement  of  the 
modern  pressroom. 


For  particulars,  address  the 
nearest  G-E  office,  or  Gen¬ 
eral  Electric,  Dept.  6-201, 
Schenectady,  New  York. 


gbneralAeibctbic 


FAST-ACCURATB 

Never  Runs  Hot! 

GOSS  RADIAL  ARM 

FLAT  ROUTER 


Advertising  Agents 
National  Advertisers 
Newspaper  Executives 


hnd  in  the  pages  of 

EDITOR  &  PUBLISHER 

much  that  is  essential 
and  of  mutual  interest. 


•  Simplicity  of  design  and  rigidity 
of  construction  make  for  extreme 
accuracy  and  speed  with  the  Goss 
(Pedestai-Type)  Router  No.  68C. 
.  .  .  The  cutter  spindle  is  of  tool 
steel,  running  in  SKF  special  bail 
bearings  with  oil  reservoir.  In¬ 
termediate  pulley  and  vertical 
motor  also  run  in  high  grade  ball 
bearings.  The  bed  is  extra  large 
1 1  with  clamping  devices  for  accom- 
IJ  modating  plates  of  many  sizes 
and  thicknesses.  Belts  can  be 
easily  and  quickly  tightened.  Bit 
is  moved  up  and  down  by  foot 
pressure,  leaving  both  hands  free. 
Write  now  for  full  details. 


THE  GOSS  PRINTING  PRESS  CO 

CHICAGO,  U.  S.  A. 

N«w  Voile:  ISO  EmI  Forty-Socood  SbM< 
Sm  FiMKbeo:  707  CM  BoiMlm 


THE  GOSS  PRINTING  PRESS  CRMPARY 
OF  ENRUND,  LTD.,  LONDON,  ENO 
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NUMBERS’ GAME  DYING  Promoter  of  Daily 


WAGE  HEARING  POSTPONED 


IN  WASHINGTON 

j  Say  Police,  Thanking  Pre«i  and 
Radio  for  Dropping  Figures 
Gamblers  Used — “Hypocrisy,” 
Says  News  M.  E. 

By  James  J.  Butler 

(lyashingtim  Correspondent, 

Editor  &  Publisher) 


^  y  r  *1  The  hearing  of  the  wage  arbitration 

jetltenceu  to  Jail  proceedings  of  Baltimore  Printing 


Situations  Wanted 


jenieriCtiU  lU  JUll  proceedings  of  Baltimore  rnnting  Ailvertislnir  .Man,  under  40,  15  years  suc- 

Prnnnsed  mibliration  of  a  new  dailv  Pressmen’s  and  Assistants  Union  No.  cessful  experience  builder  ot  linage  and 

rropOS€0  puDllcailon  OI  a.  new  uany  n  h'  ^  \r  new  accounts,  seeking  greater  opportunity, 

paper  in  St.  Paul  to  be  known  as  the  Baltunore  r^cws,  lost  and  Experienced  in  managership  and  now 

American  went  definitely  to  oblivion  re-  American  scheduled  for  this  week,  was  employed,  a-936.  Editor  &  Publisher. 

cently  with  the  sentencing  of  its  pro-  Hrr ( inuiation— Well  known  circulator,  now 

motor  Sherman  T  Culbertson,  to  fne  death  in  the  lamily  ot  Joseph  Urr,  sec-  employed,  desires  to  make  a  change. 

.*  I  ,  retarv-treasurer  of  the  I  P.  P.  &  U.  Would  like  to  locate  on  the  Pacific  Coast 

year  in  the  state  penitentiary  at  Still-  rciary  treasurer  oi  uic  l.  r.  r.  Southwest  States.  Have  held 

water  on  his  plea  of  guilty  to  a  charge  Newsnaner*  for  Sale  years.  An  econom- 

TTlc  o  newspaper*  ror  oaie  leal  builder  ot  good,  permanent  circulation, 

of  second  degree  larceilj.  His  "  itc,  a  ■  ■  '  -  —  References  of  the  best.  Have  splendid 


Newspaper*  for  Sade 


Editor  &  Publisher)  partner  in  the  enterprise,  also  pleaded  Big.  exclusive  weekly  in  one  of  best  shore  record.  Prefer  city  of  100.000  or  more. 

WicHivcTOV  D  C  Nov  21 —  ^  ci,cr>enr1,>rl  cell  Cities  in  Xew  Jersey.  Great  advertising  Experience  on  morning,  evening  and  Sun- 

KUllt>  and  was  guen  a  susptiultcl  sen  patronage  at  good  prices.  List  of  1,650  at  day  papers.  A-911.  Editor  &  Publisher. 

\  ashington  newsi>apers  and  radio  sta-  igpce  of  one  vear.  $2.  Job  work  about  $7,ooo.  About  every-  - - - - 

ions  wllich  have  joined  police  in  a  'ri.p  naJr  admitted  takilic  S35  from  thing  one  could  ask  for  m  location  and  Circulation  Manager  —  Age  36.  Fifteen 
..ii  e  mi  rarkefeerincr  have  forced  a  il  .  \  \  ui  ..  business.  Can  sell  this  on  down  payment  years’  experience.  District  Manager.  Road 

ri\C  OIl^  racketeering^^  nave  torcea  Albert  A.  Able  on  a  pri  mise  to  make  of  $10.000,  as  owner  must  have  money  to  Man,  Assistant  and  Manager.  Thoroughly 

numbers  gamblers  to  get  out  ot  the  district  manager  of  the  paper,  protect  other  business  in  Florida.  One  of  familiar  with  Boy  Promotion,  home  de- 

acket,  and,  best  of  all,  out  of  the  Abie’s  monev  was  to  be  used  they  told  I*’®  ^  ’‘'V’"  ^  ^  livery,  mail,  ABC  requirements.  Abie  to 

nrcnrHincr  to  I  ieiit  Georire  I  ittlc  =  mune>  vvds  lo  uc  uscu  ulcy  lUlu  right  away.  Len  Feighner,  Broker,  take  complete  charge  and  produce  circula- 

Itv,  according  to  Lieut,  ueorge  Llllie,  incorporate  the  publishing  com-  Pythian  Bldg.,  Nashville,  Mich.  tlon  economically.  Now  employed.  A-929 

lead  of  the  special  investigations  squad.  was  to  start  publication  of  — — .  . ..  .  T  . .  v  .  *  P“hiisher. 

"To  my  actual  knowledge,  two  of  the  ^he  new  paper  last  July.  All  these  rep-  “VtArJt'd"  Xl'lnA  city  Editor  of  medium-sized  daily  desires 

)Ig  shots  in  the  numoers  game^^  nave  resentations  were  without  ft  undation,  propemus  town,  owner  has  other  busl-  change  with  chance  to  advance;  graduate 


lulled  up  stakes  and  gone  away,  said  was  admitted 
Little.  "I  have  already  heard  that  The  Culbertsoi 

ithers  are  getting  ready  to  leave  and  ^oney  in  sums 

hat  some  have  left,  but  I  could  not  say  whom  tl 

low  many.  Of  the  two  gone,  I  am  cer-  routes, 
ain.  And,  believe  me,  that  is  good  ■  .'.jj - 

riddance.”  EDITOR  4 

The  cooperation  of  newspapers  takes  t 

the  form  of  refraining  from  publishing  GlftSsifici 

race  track  bet  totals,  which  furnishes  |. 

the  figures  on  which  “numbers”  holders  r 

are  paid  off.  Speaking  of  this  form  of  SlTUA'nON: 

gambling,  the  police  lieutenant  said :  \ 

"It  is  hooked  up  with  the  race  horse  ’  ,  qthef 

game.  Most  of  these  big  shot  gamblers  (CmI 

have  a  hand  in  both  rackets.  Of  late  i  Tim* 

the  race  horse  business  has  fallen  down.  Com?**!* 

so  more  effort  was  put  in  the  numbers 
racket.  nar  insertion  >s 


ness  and  must  sell  quickly.  Will  sacrifice,  two  universities,  in  field  8  years;  33,  mar- 
Plant  well  equipped  and  $10,000  cash  will  ried,  Mason.  Recommendations  from  in- 


The  Culbertsons  admitted  also  taking  hamllo.  Possibly  llttle  less  'to  responsible  ternationally  known  editor.  A-931.  Editor 

money  in  sums  of  $5  and  $10  from  party.  I.en  Feighner,  Broker,  Pythian  &  Publisher. _ 

boys  whom  they  promised  carrier  '  ,  .  '  - ^  Editorial — Young  newspaper-man,  six  years’ 


Newspaper  Executive 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Oi^) 

1  Tima  —  par  hna 
S  Times  —  M  par  lina 
ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

1  Time  —  .7$  per  1^ 

4  Timas  —  .M  per  line 
Count  six  word*  to  the  lina 
White  space  charged  at  same  rata  per  Una 
par  inso^ioD  as  aanisd  hj  fraquancr  of 


Editorial — Young  newspaper-man.  six  years’ 
experience  on  rewrite,  straight  reporting, 
telegraph  and  sports.  W’lll  go  anywhere. 
A-915,  Editor  &  Publisher. 


Frank  B.  Flaherty  - -  .. 

Formerly  Publisher  and  General  Manager 

the  New  York  Herald  and  Evening  Tele-  t’®®?’  ®il?5,l®’  ambitious; 

Kram  and  Business  Director  the  Paris  uni\ersity  grraduate  1933;  wants  change 
Herald.  anywhere,  street,  sports  or  desk;  excel- 

Thirty  years*  experience  on  New  York  references.  A-928,  Editor  &  Pub- 

City  newspapers,  serving  from  office  boy  isncr. 

to  Publisher.  Was  considered  an  expert  ^  ...  .  I  77;  I  ; 

in  circulation  and  delivery.  Have  thor-  w*ith  daily  in 

ough  knowledge  w'orking  routine  of  all  100,000.  Will  Invest  in  sound 

departments.  Editorial,  Advertising,  Me-  executive  of  proven 

chanical.  Am  not  looking  for  a  title,  but  pointy.  Chain  and  independent  experl- 


want  employment  where  my  experience 


Under  40  and  abreast  of  times. 


**Now  that  the  Star,  the  Post,  the  buertian.  Mmimum  space,  thrM  lines.  Ave.,  Flushing,  L.  1. 


should  .iustify  the  consideration  of  a  news-  j^^oro  know’ledge  local,  national,  classified, 
paper  or  publication  that  needs  the  ser-  sys^ni  circulation,  all  production  prob- 

vices  of  a  competent,  reliable  man.  ♦  Best  references  as  to  ability  and  In- 

Address  Frank  B.  Flaherty,  14207  Cherry  ^^grlty.  Box  A-933,  Editor  &  Publisher. 


Herald  and  the  Times,  along  with  the  ^  P«bl«her  reserves  the  right  to 

radio  stations  (WRC,  WMAL,  WJSV.  clsssify,  wfat  m-  m.y  copy. _ 

and  WOL),  have  joined  in  the  attempt  Brukur* 

to  shut  off  the  numbers  total  at  the  _ 

race  tracks,  I  can  see  where  the  racket  Besirable  Evening  Papers  available  in  New 
will  die  a  natural  death.  If  all  Wash-  York,  Massachusetts,  Pennsylvania,  Mary- 


Help  Wanted 

Advertising  Manager  for  Dally  paper,  clr. 
culation  5,000,  progressive  community,  cen¬ 
tral  New  York  State.  Must  be  able  to 
plan,  produce  and  present  copy  and  lay- 


Reporter — 24;  anxious  for  any  type  of 
work  in  newspaper  office.  College  trained. 
■Will  go  anywhere.  A-934,  Editor  &  Pub¬ 
lisher. 


•  .  •  •  '  j  xu  j-  land.  Kentucky,  North  Carolina,  Illinois,  outs  solicit  and  sell  Write  comnlete  de-  family.  College, 

ington  newspapers  join  up,  and  the  radio  Oklahoma.  Well  established,  well  equipped,  tails  regarding  education  age.  d^pende^^^^  References.  Floy, 

ceases  to  broadcast  the  numbers  the  not  overpriced.  J.  B.  Shale.  Times  BuUd-  experience,  references,  salary  expected,  etc.  Kansas  City,  Mo. 

eamblers  need,  they  will  be  harder  out  Permanent  position  to  one  who  qualifies.  — 77 — ^ - 

f  I  Write  A-930,  Editor  &  Publisher.  Mechanical  I 

to  work  their  racket.  Bojing,  Selling,  Merging  of  newspapers.  -  cnanicai  i 


Reporter,  copyreader  or  telegraph  editor — 
6  years  large,  1  year  small  daily.  29. 
Family.  College.  Available  Immediately. 
References.  Floyd  Russell,  2800  Wabash. 


Permanent  position  to  one  who  qualifies. 
Write  A-930,  Editor  &  Publisher. 


Mechanical  Equipment  for  Sale 


The  only  Washington  newspaper  No  leases  or  tradea  No  listing  C^rgs.  UusinesH  Manager— Old  established  dally  Engraving  Demirtment  FoniooKiof  ,ii 
u-  u  *•  i  •  X.  xL  X  1  Len  Feighner,  Pythian  Building,  Nash-  vi-p<»klv  central  west  eitv  i9ftnn-  must  xtepartment  Equipment,  all 

which  continues  to  print  the  race  track  vine.  Mich.,  or  J.  W.  Mapoles.  Murphy’*  he  romnetent  to  taVl  eLrH’  h.islneU  end  standard  brands  New  and  trade-ins.  Estl- 


totals  is  the  Daily  Nezvs,  a  Scripps-  Hotel,  Richmond,  Va.  _  and''7nv^esT‘$5,o"oo“or  mo“re®'ln“Xsed  cor- 

Howard  unit,  whose  acting  managing  x-..  r„«.x  „-„v  .nd  weekly  poratlon  stock  never  offered  before.  Give 

editor,  Ernest  Pyle,  declares:  wme'^M.  c*^  M^e.  NVwi!  Fm’Jor 

“There  can  be  no  enforcing  a  law  p-p®-  B®-riy  Hiiie,  Caiif. 

which  does  not  take  into  consideration  - r-; - - c“i -  - 

tlm  b.tmor,  .’ncl  I  no  t.’tir.  to  ‘tol-o  o  InterCSt  fOT  ShlO  EDITORIAL  WRITERS 


and  Invest  $5,000  or  more  In  closed  cor-  116  John  Street,  New  York  City. 


be  competent  to  take  charge  business  end  mates  furnishe.i.  E.  T.  Sullebarger  Co.. 


the  human  inclination  to  ‘take 
chance’.” 


Newspaper  Opportunity  in  California  for  high  grade  writers,  under  45  years  of  age 


compieie  newspaper  recora,  connaenx.iai  ii  'r  f  c  i 

requested.  Address  A-932,  Editor  &  Pub-  oale 

liaher.  - - - - - 

-  TR.ADE  YOUR  OLD  TYPE  FOR  NEW! 

_  ,  ,  .e  «  X,  s,  “  market  for  some  new 

I  am  in  the  market  for  3  exceptionally  modern  faces,  type  that  will  help  build 
high  grade  writers,  under  45  years  of  age,  your  business,  write  for  our  money  saving 


EDITORIAL  WRITERS 


Ihe  News  favors  legalized  gambling,  experienced  newspaperman  with  $25,000  or  of  both  News  and  Editorial.  Applicants  deal.  Harry  Baird  Corporation  417  “K” 

hilt  Pvic  pmnhasivps  docs  not  rondonp  more  to  Join  In  expansion  plan;  county  must  have  very  good  record  of  special  by-  N.  State  St.,  Chicago. 

DUt,  ryie  empn^lzes,  aoes  not  conuone  geat  city.  Give  experience.  Write  Box  line  writing  at  a  salary  not  less  than  $60  _ _ 


racketeering.  That,  he  points  out,  is 
a  police  matter  and  should  be  so  ban¬ 
dit. 


.\-917,  Editor  &  Publisher. 

Business  Opportunity 


per  week.  No  one  with  a  system  full  of  c  •  x  xmr  i 

isms  need  apply.  Write  to  L.  T.  Russell,  Equipment  Wanted 

publisher  Newark  Ledger,  80  Bank  St..  * - — - - - 

Newark,  N.  J. _  tVanted;  Used  Ludlow  in  good  condition. 

Mac^lst-Op^tor  wanted  to  handle  IV 

number  fourteen  and  maintain  battery  Ravenna  nhin  vxvening  nec 

seven  machines,  lower  Michigan  news-  ’  *‘a,\enna,  unio. 

paper.  State  production  capacity  and  _ _ 

mechanical  ability,  complete  experience, 

age.  physical  condition,  habits,  family  sit-  DO  YOU 

uation,  present  or  most  recent  employ-  sew  e  yy/xiNI 

ment,  weekly  wage  expectation,  and  give  A 

references.  A-937,  Editor  &  Publisher.  ^ 

Publication  Devoted  to  Social  and  Eco-  BOSTON  REPRESENTATIVE? 

nomlc  problems  seeks  the  services  of  a  A  ’xU  xL  u 

man  who  combines  circulation-promotion  ^  man  with  thorough 

experience  with  general  executive  ability.  understanding  of  all 

Unusual  opportunity  for  the  exceptional  nhacpc  nf  Adverricintr 

young  man.  State  age.  experience  and  sal-  pnases  Ot  Advertising 

ary  required.  A-906,  Editor  &  Publisher.  Agency  experience.  New 

r  TTT  ~  r  ; —  England  Manager  of 

Sales  Representative — ^We  have  an  opening  T  „„  c  i 

on  the  Pacific  Coast.  The  man  we  want  Liberty  for  several  years, 

must  be  competent  to  advise  publishers  Favorably  known  to 

correctly  on  their  major  mechanical  prob-  agencies  and  advertisers 

lems,  he  must  be  familiar  with  newspaper  ’“at  it  i  j  j  -nt 

mechanical  operation,  and  should  prefer-  INCW  England  and  INew 

ably  have  a  successful  record  In  selling  York.  Has  a  Boston  office 

equipment  to  Newspaper  Publishers.  Ac-  and  beet  nf  referencec 

qualntanceshlp  with  Pacific  Coast  Pub-  x  1. _ 

Ushers  desirable  but  not  essential.  Will  A-926— EDITOR  &  PUBLISHER 


Tl^  News  intends  to  stand  pat  and  Manufacturing  Chemist  Is  receptive  to  any  viachinlst-ODerator  wanted  to  handle 
watch  developments.  Its  operating  of-  profit-sharing  plan  to  advertise  very  high-  num^r  fourteen  and  niaintam  baUery 
ficials  consider  the  action  suggested  by  ®  I®i7'®‘*^a  seven  machines,  lower  Michigan  news- 

.lAii:.-- - xaL.  XL..,  xif  At - x:.,..  Write  fully.  A-927,  Editor  &  Publisher.  paper.  State  production  capacity  and 

ine  ponce,  namely,  mat  OI  aisconimu  .  ■  -  mechanical  ability,  complete  experience, 

mg  publication  of  totals,  as  hypo-  Insurance  age.  physical  condition,  habits,  family  sit- 

critical _ uation,  present  or  most  recent  employ- 

Dcsn’i’to  the  nreesiire  that  hnc  heen  »“‘'d  Circulation  that  sticks  with  News-  ment.  weekly  wage  expectation,  and  give 

Ljespite  me  pressure  that  has  been  Accident  insurance  policies.  Write  references.  A-937,  Editor  &  Publisher. 

applied  by  the  police  and  prosecuting  Jlm  G.  Ferguson,  Newspaper  Accident  _  .  „ — - T ^ - - — — - — — - 

agencies,  the  News  has  not  lost  a  sin-  J?™"’  insurance  ^5,Vc%‘r“o"blemJ"*8'^k»°the°'sVrvfc«  ?f"°a 


correctly  on  their  major  mechanical  prob¬ 
lems.  he  must  be  familiar  with  newspaper 


District  of  Pnliimhia  isewspaperuom  SL,eaaingLircuiation±iuiiaer8  must  be  competent  to  advise  publishers 

or  LOlumoia.  ^  Morrison  Plan  correctly  on  their  major  mechanical  prob- 

Even  if  the  newspapers  cut  out  all  iT**®.?  lems.  he  must  be  familiar  with  newspaper 

race  track  reports  (some  now  print  ^  Royal‘*Union'’Bldr  DeJ^'uomea  "mechanical  operation,  and  should  prefer- 

them.  but  omit  totals),  those  running  ■  -  ’  ...  -^XmVnt  to  Ne^t~er“ushers^®"Ac! 

'ih  of'Vhe  c®untry^treTB?S^%‘L*JiS%se%^^^^  qualntanceshlp  with  Pacific  Coast  ^h- 

other  combinations  which  would  do  as  endorsing  Partlowe  Plan  clrculation-bulId-  ushers  desirable  but  not  essential.  Will 
well,  savs  Pvle  instancing  stock  ouota-  campaigns,  more  than  ever  before,  be  required  to  live  approximately  cen- 

cii,  says  ryic,  iiisidncing  stock  quota  quick  definite  A.  B.  C.  circulation  In-  trally  In  territory.  Apply  first  by  letter 

lions,  1  reasury  net  balances  and  other  crease,  regardless  of  business  conditions  in  stating  age.  experience  (especially  on  de- 
Statistical  reoorts  your  field,  write  or  wire  collect  The  Charles  tails  mentioned),  references  and  approxi- 


...  ,  .  .  ,  1  XX  Company.  Chicago.  Illinois.  problems  seeks  the  services  of  a 

gle  subscriber  or  had  a  single  letter  or  ■  man  who  combines  circulation-promotion 

telephone  call  protesting  its  stand,  Pyle  Circulation  Promotion  KuiroppiriunUy'^fir*  tre"‘l« 

declares.  This  he  regards  as  evidence  ■  —  young  man.  state  age,  experience  and  sal- 

that  the  niihlic  views  with  lascitnHe  the  Promotion,  to  bring  "better  times."  Hud-  ary  required.  A-906,  Editor  &  Publisher. 
IIWI  tne  PUDIIC  views  wun  lassituae  tne  Pp  priest  &  Associates,  world  8  record  — 

fitorts  of  authorities  to  curb  gambling,  circulation  builders.  246  5th  Ave.,  N.Y.C.  Sales  Representatlve~— IV'e  have  an  opening 

particularly  “numbers”  playing  in  the  Z - 71 — TT — 7, — 17,  TTi  Z,'  'tTi  t**®  Pacific  Coast.  The  man  we  want 

District  nf  Pnlnmbla  Newspaperdom  sLeadlngClrculatlonBullders  must  be  competent  to  advise  publishers 


Statistical  reports. 

EMPLOYES  HLE  COMPLAINT 

Nineteen  employes  of  the  Cleveland 
Plain  Dealer  circulation  department 


Partlowe  Company,  Occidental  Building,  mate  salary  at  start.  Your  progress  will 


Indianapolis. 


depend  almost  entirely  on  your  efforts  and 
.  ,  r  .  ,  results.  This  Is  an  exceptional  opportu- 

JNineteen  employes  of  the  Cleveland  Successfully  Proven  circulation  Servlee  nlty.  Modern  Scott  presses,  both  in  black 

Plain  Dealer  circulation  deoartment  Weekly  Newspapers  and  color,  are  In  successful  operation  In 

have  filcH  rnmolQinf  wixli  xli»  Meweno  ’^*’®  Carrler-Service-Charge-System  plan  is  representative  newspaper  plants  on  the 
Bate  hied  complaint  with  the  Newspa-  a  modernized  and  unusual  plan  that  8  Pacific  Coast,  and  the  right  man  should 
per  Industrial  Board  under  the  daily  *"  operation  on  the  best  weekly  PuBH-  be  able  to  profit  from  this  favorable  con- 

newspaper  code,  against  Cleveland  "tiLpaid"  oi‘®’aYi-free"  types  o®f  weekii'M.  ’”’®'‘®‘’  s®°“  *  -  P’^mfieid, 

ecc  fO  fc^msters  and  Chauffeurs’  Union  No.  very  successful  experience  in  eeml-metro-  ^  •  • _ 

473  for  alleged  coercive  action  in  at-  aelGMquIdatlnV."’  Detalfs' oV°pIan  "and  ref-  "’anted— young  man  with  some  editorial 
tempting  to  force  them  to  belong  to  the  erences  on  request.  The  Jno.  E.  Foster  experience,  capable  of  worlring  both  street 
union  Ac  a  reciilt  of  refncal  xif  xVixa  Organization,  728  Wes(  65th  St.,  Chicago,  and  desk.  Small  town.  Fair  salary  to 

^  ■  union.  AS  a  result  ot  retusal  ot  the  start.  Better  than  unusual  prospects  for 

protesting  employes  to  pay  dues,  the  -  ■  ■  ■  better  than  unusual  man.  Don’t  answer 

Isf  union  recently  picketed  the  Plain  Sales  Connection  Wanted 

r^,^i  1  A.  ^  A.-  J  1*  r  ..  .  .  and  adapt  yourself  to  mid  west  community 

niMiMY  C  plant,  preventing  delivery  ot  Salesman,  experienced,  calling  on  and  paper’s  policy.  Want  no  wild  eyed 

UMran>  bimcJay  papers  until  the  management  wide  group  newspapers,  editorial,  business  freak  with  pictures  of  “By  Line”  on  every- 


Sales  Connection  Wanted 


and  desk.  Small  town.  Fair  salary  to 
start.  Better  than  unusual  prospects  for 
better  than  unusual  man.  Don’t  answer 
unless  you  are  willing  to  work  long  hours 
and  adapt  yourself  to  mid  west  community 


EN&  paid  t^he  back  dues  of  the  employes  in-  f Sfe"Vlne""‘co"i?m,s",?o'n"L?a"n"iV^^^^^  ^Ibfe"  ^rteT'^or  eTelZ  “j^b  Tuh  "fi 

’Olved.  dress  Box  A-901,  Editor  &  Publisher.  Address  A-938.  Editor  &  Publisher. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

All  negttuitWHS  cmtfidmttutl 

Pilmer,  Suter  &  Palmer 

Bustness  Established  In  ItM 

36P  Madlsen  Ave.  New  Yerk 


sible  man  for  steady  job  with  future. 
Address  A-938,  Editor  &  Publisher. 
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Editor  &  Publisher  for  November  24,  1  934 


Bj  MARLEN  PEW 


COMES  a  letter  dated  “Somewhere 
in  the  Sahara,”  from  Karl  von 
W’iegand,  who  covers  the  well  known 
world  for  Hearst  newspapers,  and  who 
gave  me  a  ring  in  New  York  only  a  few 
days  ago,  just  as  he  was  about  to  dash 
up  another  gangplank.  Says  he ;  ‘From 
New  York  to  the  Sahara!  What  a 
change !  1  am  on  my  way  south  to 

El-Golea.  the  Oasis  often  called  the 
‘Enchantress  of  the  Sahara'  Ijecause  of 
its  beauty.  It  is  about  700  miles  from 
tlte  coast  and  the  only  place  in  the  Sa¬ 
hara  that  I  knirn-  of  where  the  roses 
bloom.  The  lovely  gardens  with  stately 
cypresses,  gently  waving  palms,  flowers 
and  fruits,  are  like  a  Paradise  to  the 
overworked,  nerve-frayed  journalist. 
In  the  great  stillness  tlie  blood  in  your 
ears  sounds  like  Niagara  and  the  buzz  of 
the  flies  like  the  distant  roar  of  an  aero¬ 
plane  motor.  Peace,  serenity,  calm ! 
The  political  chaos  and  the  economic 
misery  of  the  people  of  Europe  does 
not  reach  here.  Cut  off,  too,  lor  the 
time  being,  is  worry  about  what  Kt)Ose- 
velt  will  do  with  the  dollar.  The  days 
are  hot,  the  niglits  cold.  You  go 
to  sleep  to  the  music  of  the  incessant 
yapping  of  the  dogs  in  the  Oasis  and 
the  higher-keyed  yelping  of  the  jackals 
out  in  the  desert.  Allah  is  Great  and 
good  down  here,  even  to  the  solitary 
newspaperman  who  has  strayed  so  far 
from  our  groaning  civilization. 

“If  I  were  rich  I’d  leave  my  wealth 
to  create  a  rest  cure  home  for  over¬ 
worked  and  broken  dow‘n  newspai)er- 
nien.  to  be  established  in  mid-Sahara 
where  newspapers,  radios  and  even  let¬ 
ters  were  barred  and  cables  from  edi¬ 
tors  were  rigidly  censored  before  be¬ 
ing  passed  on.  For  four  weeks  at  least 
I  would  immure  each  rest-needy  jour¬ 
nalist  admitted  from  the  world.  No, 
tliere  wouldn’t  even  be  a  movie.  Type¬ 
writers  would  be  prohibited  and  the  too 
talkative  I’d  put  into  the  Silence  W  arO, 
or  muzzle  them.” 

m  *  * 

Those  who  are  making  a  study  of 
the  American  Newspaper  Guild,  as 
a  professional  body  of  newsmen,  or  as 
a  trade  union  affiliate,  should  not  be 
confused  by  the  strike  of  members  of 
the  staff  of  the  Newark  (N.  J.)  Ledger, 
published  by  L.  T.  Russell. 

The  Heywood  Broun  radical  contin¬ 
gent,  closely  associated  with  A.merican 
Federation  of  Labor  leaders,  will  make 
the  most  of  that  situation  as  typical  of 
insecurity  in  newspaper  offices  through¬ 
out  the  United  States. 

The  facts  are  published  in  our  news 
columns,  but  it  should  be  editorially 
stated  that  Mr.  Russell  is  far  from 
being  a  typical  publisher.  He  is  the 
most  individualistic  newspaperman 
known  to  this  writer.  For  many  years 
he  has  successsfully  conducted  his  daily 
on  lines  which  probably  could  not  be 
duplicated  in  any  city.  Mr.  Russell 
personifies  the  “benevolent  autocrat’’  in 
his  relations  with  employes,  and  some¬ 
times  does  not  stress  benevolence. 
Dominance  is  as  characteristic  of  the 
man  as  the  color  of  his  eyes  or  his 
aggressive  manner  of  speech.  He  thinks 
many  editorial  men  are  inclined  to  over¬ 
rate  the  worth  of  their  services,  but  it 
is  his  stereotyped  declaration  that  he  is 
willing  to  pay  top  wages  to  those  able 
to  earn  them,  and  he  would  rather 
employ  a  small,  brilliant  and  high  paid 
staff,  than  an  army  of  reporters  and  edi¬ 
tors  of  mediocre  talent 
Because  of  this  notorious  individual¬ 
istic  spirit,  coupled  with  frequent  ab¬ 
sence  from  the  city,  the  employe  turn¬ 
over  in  the  Ledger  office  has  been  heavy 
for  several  years.  I  dare  say  the  news¬ 
paper  has  had  more  managing  editors, 
city  editors  and  top  reporters  during  the 


past  ten  years  than  any  newspaper  in 
the  country,  large  or  small.  Some  of 
these  discharged  employes  have  told 
me  that  Mr.  Russell  was  inclined  to  be 
a  martinet  in  the  office.  However, 
other  employes,  of  long  standing,  have 
told  me  he  was  personally  generous  and 
considerate  to  men  on  his  staff  whom 
he  trusted  and  had  reason  to  admire  for 
.sound  achievement.  However,  it  was 
characteri.stic  of  Mr.  Russell  that  he 
would  dismiss  en  masse  eight  of  the 
staff,  for  alleged  incompetence,  and  then 
leave  town,  saying  that  when  he  re¬ 
turned  he  would  piobably  fire  a  lot 
more  if  they  did  not  gain  certain  de¬ 
manded  results.  That  is  the  way  this 
publisher  has  talked  during  the  years 
we  have  known  him — “make  good,  boy, 
or  out  you  go.”  No  tender,  solicitous 
toleration,  no  “New  Deal”  social  vision 
in  the  Russell  make-up:  rather,  the 
hardboiled  boss  who  knows  what  he 
wants,  pays  his  way  and  expects  maxi¬ 
mum  service. 

It  was  inevitable  that  the  Newark 
Ledger  would  run  afoul  of  the  Guild 
and  Section  7a.  Irrespective  of  the 
merits  of  the  strike  case,  however, 
newspapermen  generally  should  realize 
that  the  Ledger  situation  is  special. 

*  *  * 

IH.AVE  known  Emmet  Crozier,  strike 
leader  and  star  reporter  of  the 
Ledger,  for  many  years,  and  a  squarer 
shooter  does  not  exist  in  newspaperdom. 
He  is  a  modest,  quiet,  intellectual  type, 
but  is  nobody  for  any  publisher  to  cuss 
out  and  threaten  in  bulletin-board  Prus¬ 
sian  edicts.  Mr.  Russell,  as  might  have 
been  expected,  has  by  his  methods  suc¬ 
ceeded  in  giving  a  case  to  the  labor 
union  Guildsmen — a  case  which  does  not 
typify  the  general  situation  and  yet  will 
make  the  radical  movement  seem  plaus¬ 
ible  to  many  newspapermen.  However, 
knowing  the  parties,  I  realize  that  the 
principles  in  the  Guild  controversy  are 
not  affected  by  this  incident.  Labor 
union  tactics,  with  strikes,  boycotts,  de¬ 
mands  for  closed  shop,  and  such  vio¬ 
lence,  must  in  the  broad  and  final  sense 
be  futile.  Mr.  Russell  was  right,  in 
my  view,  in  refusing  the  Guild  con¬ 
tract  if  it  would  make  his  office  a 
closed  shop.  He  “flew  off  the  handle” 
and  started  the  violence.  The  Guild  met 
his  action  with  strike  violence.  Reason, 
justice,  decent  human  relationships  flew 
out  of  the  window.  .\nd  so  you  see  a  sus¬ 
pended  newspaper,  bitterness,  waste  and 
loss,  while  a  radical  employer  and  radi¬ 
cal  Guildsmen  fight  it  out  in  the  streets 
of  Newark.  Call  it  “tea-party,”  or 
what  you  will,  the  process  of  moral 
suasion,  such  as  a  real  professional 
Guild  conceivably  could  bring  to  such  a 
situation,  would  be  a  thousand  times 
more  effective,  even  in  such  extraor¬ 
dinary  circumstances  as  those  which 
have  long  existed  in  the  office  of  the 
Newark  Ledger. 

*  * 


Heywood  BROUN  is  back  on  the 
job  at  the  World-Telegram  after 
his  “one-man  strike”  of  a  week,  rather 
chastened  in  spirit,  if  I  correctly  in¬ 
terpret  his  first  columnar  offering. 

The  facts  about  his  little  tempera¬ 
mental  excursion  are  as  follows:  Mr. 
Broun  for  weeks  has  felt  deeply  bent 
by  the  woes  of  the  American  News¬ 
paper  Guild,  of  which  he  is  national 
president.  Nothing  in  his  physical 
make-up  betrays  it,  but  he  is  a  highly 
sensitized  gentleman,  and  when  under 
attack  is  inclined  to  see  all  manner  of 
fancied  enemies  behind  every  bush,  "^e 
big  play-boy  imagined  he  was  being 
office-ridden,  because  of  Guild  affili¬ 
ations,  though  if  you  will  show  me  any 
writer  in  the  civilized  world  that  has 
had  more  freedom  than  Mr.  Broun  has 


enjoyed  in  the  Scripps- Howard  organi¬ 
zation  I  will  treat  for  the  whole  house. 

Heywood,  it  seems,  strolled  into  the 
office  at  around  4.20  a.  m.  last  Thurs¬ 
day  week,  sat  himself  at  a  mill,  twisted 
out  in  10  or  15  minutes  a  column  to 
meet  the  6.30  a.  m.  deadline.  This 
little  incidental  feature  of  the  day’s  and 
night’s  round  of  adventures  completed, 
he  handed  in  his  qopy  and  departed, 
presumably  to  get  a  wink  of  sleep,  as 
that  evening  he  was  to  address  the  New 
York  Guild.  The  shrewd  eye  of  Lee 
Wood.  World-Telegram  Managing  Edi¬ 
tor,  fell  on  the  copy,  which  was  ad¬ 
dressed  “Dear  Syndicate  Manager.”  It 
was  all  pretty  much  about  nothing,  such 
as  the  state  of  the  newspaper  syndicate 
market  in  the  mid-west,  how  the  col¬ 
umnist  felt  on  trifling  personal  matters 
here  and  there,  a  few  gentle  flings  at 
this  and  that,  and  as  Mr.  Wood  read 
on  he  suddenly  stopped  to  ask  himself  a 
serious  question:  “W’hy  do  you  print 
the  drool?  Mr.  Broun  is  a  genius 
writer  when  he  is  willing  to  work, 
but  this  must  be  his  day  off — he  can- 
tributes  nothing  but  a  couple  of  quarts 
of  perpendicular  pronouns  and  a  dash 
of  whimsies  too  thin  to  merit  compo¬ 
sition.  Newsprint  still  costs  more  than 
$40  a  ton.  life  continues  real  and  earn¬ 
est,  a  wealth  of  controversial  subjects 
lie  scattered  all  about  our  feet,  the  na¬ 
tion  bleeds  from  every  pore,  all  life  is  a 
challenge,  so  why  toss  two  columns  of 
valued  space  to  the  winds  because  Hey¬ 
wood  doesn’t  happen  to  be  intent  upon 
his  job  today?  Pull  out  a  substitute 
column  and  drop  this  essay  in  some  safe 
place  where  it  will  not  get  in  any 
reader’s  way.” 

The  World-Telegram  appeared  that 
day  with  a  substitute  piece  in  the  Broun 
column  about  Dr.  Rexford  Tugwell. 

«  *  * 

Mr.  BROUN  appeared  that  evening 
before  the  New  York  Guild,  fire 
gleaming  in  both  eyes.  He  had  been 
edited.  Dramatically,  he  announced  that 
he  had  “joined  the  unemployed.”  Guilds¬ 
men,  of  the  hair-trigger  variety,  were 
quickly  outraged.  Ah,  so  reactionary 
Scripps-Howard  had  struck  back,  had 
dealt  a  foul  blow  at  the  Guild  over  the 
revered  head  of  the  national  president ! 
The  air  crackled  with  bitterness  and 
hate.  Heywood  stuck  his  chin  out. 

Pretty  soon  the  wires  of  the  nation 
were  humming  with  the  news  that 
Heywood  Broun  had  gone  on  a  one-man 
strike.  Next  day  he  sent  no  copy  to 
the  World-Telegram  office,  though  he 
was  writing  under  contract  to  meet  a  6 
M.  deadline.  Other  Scripps-Howard 
writers  filled  the  Broun  space  for  the 
balance  of  the  week.  Then,  Mr.  Broun 
and  his  counsel  waited  on  the  manage¬ 
ment  of  the  World-Telegram. 

*  * 

Heywood  came  dean,  like  the 
good  old  Rollo  that  he  fundamen¬ 
tally  is.  He  confessed  temperament. 
His  had  been  a  foolish  and  unjustified 
act.  The  Guild  business  over  the  coun¬ 
try  had  been  giving  him  the  jitters. 
Some  publishers  were  spawn  of  hell, 
but  Heywood  Broun  had  no  real  com¬ 
plaint  about  his  treatment  by  Scripps- 
Howard.  He  had  written  freely  on  a 
wide  variety  of  subjects,  some  dynamite 
in  any  office,  and  no  one  had  so  much 
as  said :  Don’t  you  think  the  E  string  is 
getting  a  bit  thin,  and  why  not  shift  to 
G?  Nothing  like  that  had  happened. 
His  copy  had  not  been  trifled  with. 
Sometimes  it  was  thin  soup.  Yet  he 
had  ungratefully  gone  on  “strike.” 
Kisses,  forgive  and  forget  .  .  . 
That’s  about  all  that  happened  iii  the 
one-man  strike,  according  to  my  pipe¬ 
lines,  except  that  everybody  around  the 
World-Telegram  office  was  hopeful 
that  Heywood  would  from  now  on 
spend  at  least  40  minutes  per  day  on 
the  column,  and  make  the  dead-line  by 
at  least  a  half-hour  of  press-time. 

♦  ♦  ♦ 

I  TRIED  to  find  out  how  many  letters 
the  World-Telegram  received  from 
readers  and  how  they  had  voted  in  the 
Broun  strike  controversy.  Mr.  Wood 
wasn’t  very  communicative.  My  own 
guess  was  that  most  of  the  night  clubs 
of  Broadway  had  been  transformed  into 
writing  parlors  and  that  very  few  of 


Mr.  Broun’s  intimate  friends  had  failed 
to  record  their  protests  against  his  ab¬ 
sence  from  the  daily  prints.  There’s  a 
bare  chance  that  an  important  number 
of  votes  were  also  cast  in  the  “Dear 
Editor"  referendum  in  favor  of  any- 
body  but  Broun. 

For  my  own  part,  I  welcome  the  old 
boy  back  to  the  job,  and  long  may  he 
fuss  and  fume !  He  can  write  better  than 
any  newspaper  man  in  this  free  land 
when  he  wants  to,  when  he  isn’t 
crazily  Guilding,  or  running  for  Con¬ 
gress  or  operating  a  Broadway  show. 
When  he  gets  his  facts  straight,  bend* 
the  old  back  and  puts  an  indignant  fin¬ 
ger  to  the  type  mill,  he  is  capable  of 
prescribing  a  tonic  for  all  mankind. 


IT  is  not  new  for  Mr.  Broun  to  go  on 
“strike”  against  his  editor  and  pub- 
lisher.  We  can  recall  two  previous 
tilts,  and  there  may  have  been  others. 
Most  newspapermen  think  it  enough  to 
resign,  or  force  the  boss  to  fire  them, 
when  personal  opinions  run  counter  to 
the  policy  of  the  employer,  but  Mr. 
Broun’s  exits  are  invariably  dramatic, 
with  well  advertised  public  demonstra¬ 
tions.  The  most  exciting  previous  piece 
pf  temperamental  exhibitionism  oc¬ 
curred  in  .\ugu.st,  1927,  when  Mr. 
Broun  was  columnist  for  old  New  York 
World.  He  had  written  a  piece  about 
the  Sacco-Vanzetti  case  which  was  held 
out.  Mr.  Broun  declared  he  would  not 
work  unless  permitted  to  voice  his  '•'wn 
opinions  in  his  own  way.  Though  the 
\Vorld  had  been  the  oountry’s  leading 
newspaper  voice  in  condemnation  of  the 
Sacco-Vanzetti  trial,  it  wasn’t  strong 
enough  for  Broun.  However,  he  was 
finally  conciliated  by  Ralph  Pulitzer 
and  he  called  off  his  “strike,”  being 
permitted  to  blow  off  future  surplus 
steam  in  the  columns  of  The  Nation. 
Nine  months  later  Mr.  Broun  published 
in  The  Nation  an  article  viciously  at¬ 
tacking  the  courage  of  the  World  to 
print  the  truth,  as  Broun  saw  it,  and 
for  this  “disloyalty”  Mr.  Pulitzer 
dropped  him  from  the  staff.  He  then 
joined  the  Nezv  York  Telegram,  under 
the  editorship  of  Roy  W.  Howard. 

On  a  recent  occasion  the  editor  of 
the  World-Telegram  took  editorial 
space  to  contradict  some  statements  Mr. 
Broun  had  made  in  his  column.  When 
he  ran  for  Congress  pn  the  Socialist 
ticket  a  few  years  ago  Mr.  Howard 
gave  the  stormy  petrel  of  the  office  all 
of  the  rights  anyone  could  expect,  but 
took  the  column  one  day  to  condemn  as 
poor  taste  the  act  of  a  gpod  newspaper¬ 
man  trying  to  swap  his  opportunity  to 
write  for  a  political  job.  Broun 
seemed  fair  enough  at  that  time  in  keep¬ 
ing  his  column  free  of  electioneering 
dope.  He  soon  afterward  resigned 
from  the  Spcialist  party,  saying  he 
could  not  stand  its  disciplinary  methods. 
He  recently  stated  that  he  believes 
Communism  is  logical  and  right  in  the¬ 
ory,  but  he  cannot  become  a  Commun¬ 
ist  because  the  erection  of  a  Commun¬ 
ist  state  would  cause  bloody  war  and 
terrible  waste.  Therefore  he  waits  on 
the  evolutionary  process. 


Dr.  WALTER  WILLIAMS  who 
retired  as  president  of  the  Univ^ 
sity  of  Missouri  to  resume  his  office 
of  Dean  of  the  School  of  Journalism, 
is  quoted  in  St.  Joseph  (Mo.)  Gazette: 
“If  I  had  my  ‘druthers,’  as  Mark  Twain 
said,  I  would  ‘druther’  be  a  devil  in  a 
newspaper  office  than  sit  in  the  seats 
of  the  mighty,  removed  from  jour¬ 
nalistic  activitv.” 


Former  New  York  Mayor  Jimmy 
Walker  is  doing  a  column  in  Londoiv 
and  it  is  said  to  be  a  rather  sad  affair. 
I  have  heard  Jimmy  make  many  a  wit^ 
speech  and  he  is  capable  of  an  authentic 
wise-crack,  but  in  his  London  effort 
he  seems  capable  only  of  sour  digs  at 
the  home-land,  especially  the  newspi- 
pers  that  gave  him  the  fame  which  be 
so  ruthlessly  squandered.  But  sudi 
hard-boiled  writing  will  appeal  to  a 
section  of  the  London  public.  They 
will  be  amused  to  have  a  former  Mayor 
of  New  York  confirm  their  notions  that 
our  chief  interests  are  gangsters,  leg- 
shows  and  news-column  ribaldry. 
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